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It  s  a  great  award.  One  we  will  cherish. 

They  stepp»ed  in  from  among  all  our 

An  award  that  is  given  to  companies 

ranks  and  demonstrated  their  poten- 

and  professional  firms  that  demonstrate 

tial.  Today  those  women  and  others 

outstanding  achievement  in  promoting 

represent  about  25%  of  Knight-Ridder 

women’s  leadership  development. 

executives  cmd  managers,  a  12%  increase 

Providing  opportunities  to  women  is 

since  1991. 

nothing  new  at  Knight-Ridder.  But 

It  is  to  these  talented,  gifted,  invalu- 

in  1989,  we  placed  increased  emphcisis 

able  employees  we  say,  “Congratulations.” 

on  preparing  women  to  move  into 

We  only  wish  the  plaque  on  the 

senior  management  positions.  A  simple 

award  was  a  little  larger.  We’d  engrave 

procedure  in  and  of  itself.  The  women 

all  your  names  there, 

themselves,  though,  made  it  work. 

L _ 

too.  Thank  you.  KNIGHT'RIDDER 

_ J 

In  tke  digital  race,  Canon  kas  taken  tke  lead. 


CA-U 


Only  Canon  cameras  could  have  captured  the  digital  image  above  for  Reuters’  photogra¬ 
pher  Gary  Hershom.  why?  Because  only  Canon  EOS ‘DCS  cameras  unite  predictive  and  5-point  auto¬ 
focus,  allowing  you  to  control  both  the  sharpness  and  the  position  of  an  approaching  subject.  And 
you’ll  always  he  ready  to  shoot,  because  the  EOS*DCS3  can  capture  as  many  as  12  frames  in  a  row 
at  speeds  of  up  to  2.7  frames  per  second.  EOS ‘DCS  cameras  use  Canon’s  exclusive  AIM  System. 
This  links  5-point  predictive  autofocus  to  exposure  metering  in  real  time,  without  the  need  to  lock  focus 
and  recompose.  And  because  they  are  compatible  wi  thall  of  the  nearly  50  Canon  EE  lenses,  includ¬ 
ing  the  remarkable,  new  17-35mm  f/2.8L  USM  pro  zoom,  no  other  digital  cameras  offer  a  wider 
range  of  shooting  options.  Even  in  low  light  conditions,  high  shutter  speeds  are  available  thanks  to 
an  extended  range  of  ISO  settings  (200-1600);  this  range  is  augmented  by  access  to  the  full  aperture  range 
of  your  lens,  because  of  our  D2C  (diiect-to-chip)  optical  system. 

And  there’s  no  compromise  in  final  image  quality  as  up  to  124  images  can  he  stored  wi  thout 
compression  on  convenient,  reusable  Type  I,  II,  and  even  Type  III  cards  (and  the  entire  EOS ‘DCS  sys¬ 
tem  is  both  IBM-  and  Mac-compatible). 

Canon  continues  to  raise  the  standards  of  digital  photography  with  the  DCS  1,  our  top-of-the- 
line  model.  It  offers  an  ultra-  high  resolution  of  over  6  million  pixels,  creating  18  MB  full-color  RGB 
files  at  the  snap  of  its  shutter. 

Choose  any  EOS ‘DCS  camera  and  receive  the  Macromedia  xRes™  2.0  software  package  free 
(a  $699  value).  Canon  EOS ‘DCS  —  in  cutting-edge  digital  photography,  nothing  else  even  comes  close. 


EOS'Dcs  Canon 


©1996  Canon  U.S.A.,  Inc.  EOS* DCS  JevelopeJ  in  cooperation  witli  KoJak  For  product  guide,  write  Canon  EOS* DCS,  C.S.B.  3192A, 
Melville.  NY  1 1747.  XRES™o  ffer  expires  Decemlwr  31,  1996.  Visit  our  World  Wide  Wek  site  at  littp://www.  usa.canon.com. 
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CALENDAR 


STOCK  TABLES 


19-22  International  Federation  of  Newspaper  Publishers 
(FIEJ)  49th  World  Newspaper  Congress,  Omni 
Shoreham  Hotel,  Washington,  D.C. 

19-22  International  Federation  of  Newspaper  Publishers 
(FIEJ)  3rd  World  Editors  Forum  Corderence,  Omni 
Shoreham  Hotel,  Washington,  D.C. 

29-6/1  Association  of  Alternative  Newsweeklies  Convention, 
Red  Lion  Inn,  Salt  Lake  City 


JUNE 

2-5 


Newspaper  Association  of  America  Classified/ 
Research  Conference,  Sheraton  Harbor  Island  Resort, 
San  Diego 

Association  of  American  Editorial  Cartoonists 
Convention,  Pointe  Hilton  at  Tapatio  Cliffs,  Phoenix 
Association  of  National  Advertisers  Business-to- 
Business  Marketing  Communications  Conference, 

Ritz  Carlton,  Palm  Beach,  Fla. 

National  Association  of  Hispanic  Journalists,  Sheraton 
Hotel  and  Towers,  Chicago 

Association  of  Free  Community  Papers  Convention, 
Flamingo  Hilton,  Las  Vegas 
International  Newspaper  Financial  Executives 
Convention,  Marriott  River  Center,  San  Antonio 
Nexpo  Newspaper  Trade  Show,  Las  Vegas  Convention 
Center,  Las  Vegas 

Native  American  Journalists  Association,  Holiday  Inn, 
Bangor,  Maine 

Surburban  Newspapers  of  America  Retail  Advertising 
Conference,  Waldorf-Astoria,  New  Yoric  City 
Tennessee  Press  Association  127th  Anniversary 
Convention,  Chattanooga 

Newspaper  Personnel  Relations  Association  Annual 
Conference,  McCormick  Place,  Chicago,  Ill. 


International  Society  of  Weekly  Newspaper  Editors 
Summer  Conference,  Boston  University,  Boston,  Mass. 
Alabama  Press  Association  125th  Annual  Summer 
Convention,  Perdido  Beach  Resort,  Orange  Beach,  Ala. 
National  Society  of  Newspaper  Columnists 
Convention,  Snowbird  Resort,  Salt  Lake  City 
Newspaper  Association  of  America  Marketing 
Conference,  Hilton  and  Towers,  Chicago 


AUGUST 

8-11  Mid-Atlantic  Newspaper  Advertising  and  Mariceting 
Executives  Summer  Meeting,  Radisson  Hotel, 
Asheville,  N.C. 

10-13  Assodatkxifeff  Education  in  Journalism  and  Mass  Commu¬ 
nication  Conference,  Hilton  Hotel,  Anaheim,  Calif. 


JULY 

10-14 


May 


s  M  T  W  T  F  S 
12  3  4 


5  6  7  8  9  10  11 
12  13  14  15  16  17  18 
19  20  21  22  23  24  25 
26  27  28  29  30  31 


June 


S  M  T  W  T  F  S 
1 


2  3  4  5  6  7  8 
9  10  11  12  13  14  15 
16  17  18  19  20  21  22 
»/30  24  25  26  27  28  29 


July 


S  M  T  W  T  F  S 
1  2  3  4  5  6 


7  8  9  10  11  12  13 
14  15  16  17  18  19  20 
21  22  23  24  25  26  27 
28  29  30  31 


Editor  &  Publisher 

U.S.  Media  Stock  Values 

j  (Weekly  Closing  Quotes) 

1 

1  STOCK 

5/15/96 

5/8/96 

5/15/95 

j  A.H.  Belo  Corp.  (NY) 

37.875 

37.875 

31.5625 

j  American  Media  Inc.  (NY) 

3.375 

3.625 

6.375 

I  Central  Newspapers  Inc.  (NY) 

Jim 

36.25 

27.00 

I  Dow  Jones  &  Co.  Inc.  (NY) 

37.75 

37.125 

37.00 

j  Gannett  Co.  Inc.  (NY) 

68.00 

66.375 

53.75 

j  Gray  Comm.  Sys.  (NY) 

21.625 

20.75 

23.75 

i  Harte-Hanks  Comm.  (NY)* 

2AJb 

24.875 

16.083 

1  Hollinger  International  (NY)# 

11.875 

11.875 

9.25 

1  Knight-Ridder  Inc.  (NY) 

74.25 

70.375 

54.75 

j  Lee  Enterprises  Inc.  (NY)** 

23.00 

21.75 

19.00 

1  McClatchy  Newspapers  Inc.  (NY) 

24.125 

23.50 

23.25 

1  Media  General  Inc.  (AM) 

38.75 

37.625 

31.75 

i  New  York  Times  Co.  (AM) 

33.375 

32.375 

23.50 

I  Pulitzer  Publishing  Co.  (NY) 

57.375 

57.25 

42.25 

I  E.W.  Scripps  Co.  (NY) 

42.875 

42.50 

31.25 

i  Times  Mirror  Co.  (NY) 

43.75 

41.25 

22.75 

i  Tribune  Co.  (NY) 

70.875 

69.25 

59.00 

1  j  Washington  Post  Co.  (NY) 

292.00 

290.50 

267.25 

I  *  Adjusted  for  3  for  2  stock  split  as  of  1 2/95 

1  **  Adjusted  for  2  for  1  stock  split  as  of  1 2/8/95 

I  #  American  Publishing  merged  with  Hollinger  Inc.  as  of  1 0/1 3/95 

Editor  &  Publisher 

Foreign  Media  Stock  Values 

i  (Weekly  Closing  Quotes) 

I  STOCK 

5/15/96 

5/8/96 

5/15/95 

i  Hollinger  Inc.  (a) 

11.85 

11.20 

12.625 

I  News  Corp.  Ltd.  (c) 

22.25 

23.00 

21.875 

i  Pearson  Ltd.  (b) 

7.29 

6.88 

5.74 

i  Quebecor  Inc.  Class  A  (a) 

21.95 

22.05 

19.625 

j  Reuters  Holdings,  ADR  (c) 

7175 

67.125 

44.50 

1  Southam  Inc.  (a) 

15.75 

15.60 

15.875 

1  Thomson  Corp.  (a) 

22.90 

22.80 

19.375 

1  Toronto  Sun  Publishing  Corp.  (a) 

16.25 

15.50 

11.00 

i  Torstar  Corp.  (a) 

24.65 

24.45 

21.00 

i  (a)  Quotes  are  in  Canadian  dollars 
i  (b)  Quotes  are  in  British  pounds 

I  (c)  Quotes  are  in  U.S.  dollars 

I  Prepared  for  E&P  by  Schroder  Wertheim  &  Co.  Inc. 
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IN  BRIEF 


Cox  buys 
radio  company 

Cox  ENTERPRISES  INC.’S  broadcast¬ 
ing  division  has  agreed  to  purchase 
the  broadcaster  NewCity  Communica¬ 
tions  Inc.  of  Bridgeptort,  Conn  ,  for  $250 
million,  bringing  its  total  number  of 
radio  stations  to  37. 

HolUnger, 

Thomson 
report  losses 

HOLUNGER  international  INC., 
parent  of  the  Chicago  Sun-Times 
and  London  Daily  Telegraph,  and 
Toronto  Globe  and  Mail  publisher 
Thomson  Corp.  reported  net  losses  in 
the  first  quarter. 

Hollinger’s  loss  amounted  to  $4.1  mil¬ 
lion,  or  6<t  per  share,  compared  with 
earnings  of  $7.7  million,  or  I4<t  per 
share,  in  the  same  term  in  1995.  Net  loss 
before  extraordinary  items  was  $1.9  mil¬ 
lion,  or  per  share. 

The  year-to-year  comparison  was 
affected  by  a  number  of  unusual  items, 
including  a  gain  from  the  sale  of  an 
investment  the  previous  year  and 
restructuring  and  start-up  costs  at  an 
Australian  printing  plant  in  the  recent 
quarter. 

Earnings  were  also  impaired  by  high¬ 
er  newsprint  prices. 

Notwithstanding  the  nonrecurring 
items  and  increased  paper  costs,  earn¬ 
ings  would  have  amounted  to  $9.3 
million,  compared  with  $3  million 
in  1995. 

Revenues  in  the  quarter  rose  12%  to 
$253  9  million,  largely  due  to  increased 
cover  prices  in  the  United  Kingdom  and 
new  acquisitions. 

In  the  U.S.  newspaper  segment,  rev¬ 
enues  went  up  9.7%  to  $142.3  million. 
The  community  newspaper  group’s  rev¬ 
enues  rose  27.1%  to  $63-9  million,  most¬ 
ly  due  to  new  acquisitions.The  Chicago 
group’s  revenues  dropped  $1.1  million 
to  $78.5  million,  due  to  regional  adver¬ 
tising  difficulties. 

Operating  income  at  Hollinger’s  U.S. 
newspaper  properties  decreased  by 
$3  9  million  to  $3.2  million  in  the  quar¬ 
ter.  Newsprint  costs  were  $8.9  million 
greater  than  in  the  previous  first  quar¬ 
ter. 


Telegraph  revenues  shot  up  $14.6 
million  to  $1 1 1.5  million  in  the  term. 
Circulation  revenues  advanced  by  $13.4 
million,  while  operating  income  was 
$200,000  higher  at  $8.6  million. 

On  April  24,  HoUinger  announced  its 
intention  to  acquire  all  lelegraph  shares 
it  doesn’t  already  own  for  about  $420 
million. 

Canadian  newspaper  company 
Thomson’s  net  loss  in  the  first  quarter 
was  $56  million,  or  9^  per  share,  com¬ 
pared  with  a  1995  loss  of  $73  million,  or 
12<t  per  share. 

The  comparison  was  affected  by 
gains  from  the  sale  of  newspaper  inter¬ 
ests  and  other  businesses. 

Thomson  reported  “solid  growth”  in 
newspaper  revenues,  resulting  primarily 
from  operations  in  the  Midwest,  South 
and  East,  as  well  as  the  Globe  and  Mail. 
A  decline  in  operating  profit  in  the  unit 
was  attributed  to  severe  winter  weather 
and  upstart  costs. 

Strong  classified  advertising  results 
and  modest  increases  in  national  and 
local  advertising  caused  total  ad  rev¬ 
enues  to  inch  up.  Ad  linage,  however, 
was  off  by  1%. 

U.S.  circulation  was  slightly  lower,  due 
to  bad  weather,  as  was  Canadian  circula¬ 
tion,  despite  the  Globe  and  Mail’s 
Saturday  gains. 

After  the  period’s  end,Thomson 
announced  it  was  selling  12  dailies  and 
two  nondailies  in  Canada.  Meanwhile, 
the  company  is  getting  three  nondaily 
papers  in  Canada. 

Times  Mirror 
dividend 

IN  A  SURPRISE  move,Times  Mirror 
Co.’s  board  declared  an  increase  in 
the  second-quarter  dividend  from  6<t  to 
lOt  on  Series  A  and  Series  B  common 
stock,  for  an  aimualized  rate  of  40<t  per 
common  share. 

The  dividend  is  payable  on  June  10 
to  shareholders  of  record  May  31. 

The  board  also  declared  payment  of 
the  third-quarter  dividend  at  the  newly 
increased  rate  of  10<t  per  share  on 
Series  A  and  Series  C  common  stock, 
payable  Sept.  10  to  shareholders  in  the 
Los  Angeles  Times  parent  as  of 
Aug.  30. 

“Today’s  dividend  increase  reflects 
our  confidence  in  the  recovery  of  Times 


Mirror,  and  coupled  with  our  ongoing 
share  repurchase  program,  our  commit¬ 
ment  to  creating  and  providing  value  to 
wur  shareholders,”  said  chairman,  presi¬ 
dent  and  CEO  Mark  H.Willes. 

“It  is  also  a  first  step  toward  a  more 
appropriate  level  of  dividend  payment,” 
he  went  on. 

“Over  time,  we  expect  our  total  divi¬ 
dend  payouts  to  gravitate  to  between 
30%  to  35%  of  net  income.” 

The  board  declared  a  third-quarter 
dividend  of  34*  per  share  on  Series  B 
preferred  stock  (PERCS),  payable  on 
Sept.  16  to  shareholders  as  of  Aug.  30. 

Providence 
Journal  Co. 
reports  loss 

PROVIDENCE  JOURNAL  CO.  report¬ 
ed  a  net  loss  during  the  first  quarter 
of  $17.3  million,  compared  with  a  $3.1 
million  loss  during  the  1995  term. 
Included  in  this  year’s  results  was  $1.1 
million  in  restructuring  costs. 

Revenues  were  7.7%  liigher  at  $75.1 
million,  driven  by  an  1 1 .6%  increase  in 
broadcast  revenues. 

The  Providence  Journal-Bulletin 
owner  is  privately  held  but  is  releasing 
its  quarteriy  financial  results  in  anticipa¬ 
tion  of  a  public  stock  offering. 

Publishing  revenue  was  relatively  flat 
in  the  quarter  at  $30. 1  million  due  to 
the  softness  of  Rhode  Island’s  economy, 
the  company  said. 

Circulation  revenues  rose  3  2%,  as 
price  increases  mote  than  offset 
declines  in  circulation. 

Both  daily  and  Sunday  circulation 
were  off. 

“The  publishing  division  continues  to 
make  solid  progress  on  streamlining 
costs  and  on  seeking  out  new  revenue 
opportunities,”  chairman  and  CEO 
Stephen  Hamblett  said. 


Correction 

Due  TO  A  misprint  in  original  infor¬ 
mation,  a  brief  about  the  Web  site 
for  the  National  Newspaper  Association 
gave  the  wrong  address. 

The  NNA  home  page,  maintained  by 
Ogden  Newspapers  ofWheeling,W.Va., 
can  be  located  at;  http://www.oweb. 
com/nna. 
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THE  NEW  CURMUDGEON 


BY  THOMAS  WINSHIP 

Surfing  At  The 
ASNE  Convention 


Why  do  I  think  that 
this  year’s  American 
Society  of  Newspaper 
Editors  convention 
in  Washington,  D.C., 
had  the  most  highs  and  was  the  most 
varied  of  the  30  or  so  I’ve  attended? 

ASNE  conclaves  are  so  much  different 
now  than  years  ago  when  we  editors 
were  slightly  more  fatheaded 
and  the  success  of  a  conven¬ 
tion  rested  upon  how  many 
Washington  potentates  the 
editors  lured  into  their  ban¬ 
quet  hall. 

Then,  whoever  spoke,  be  it 
Nixon,  McCarthy,  or  whoever, 
was  applauded  madly.  This 
one,  masterfully  emceed  by 
ASNE  president  Bill  Ketter  of 
the  Quincy,  Mass.,  Patriot  Ledger, 
involved  far  more  nuts  and  bolts,  shop 
talk  and  philosophy.  Editors  also  seemed 
more  relaxed,  concerned  but  not  defeat¬ 
ed  by  the  outltx)k  for  paper  and  print. 
Also,  they  drink  less  and  eat  more. 

The  first  high  was  the  opener.  It  was 
an  emotional  salute  to  the  most  beloved 
newspaper  leader  of  this  generation, 
James  K.  Batten,  the  Knight-Ridder  CEO 
who  was  prematurely  felled  by  cancer 
last  year.  The  Marine  color  guard 
marched  by  his  widow,  Jean,  sitting  on 
the  dais,  and  through  the  hall  to  the 
strains  of  the  Marine  band. 

Then  Miami  Herald  publisher  David 
Lawrence,  who  could  have  excelled  as  a 
preacher,  delivered  a  most  moving  trib¬ 
ute  to  Jim,  his  friend  and  colleague. 

Next  up  was  Ketter  for  the  traditional 
president’s  speech  in  which  he  deftly 
rang  all  the  right  change.  He  gave  a  plea 
to  top  editors  to  "get  off  their  fannies” 
and  gave  a  swift  kick  in  the  pants  to  pub¬ 
lishers. 

“We  are  scaring  the  people  who  work 


Winship,  former  editor  of  the  Boston 
Globe,  is  chairman  of  the 
International  Center  for  Journalists 
in  Washington,  D.C.  His  column 
appears  regularly  in  E&P. 


for  us  into  thinking  they  are  crewing  the 
Titanic ....  If  we  keep  it  up,  we  will 
surely  frighten  this  business  to  death.” 

Ketter  reminded  newspaper  owners 
of  “the  need  for  just  plain  decency  in 
how  they  treat  their  newsroom  and 
their  editors  ....  There  should  be  mini¬ 
mal  standards  of  manners  and  grace  that 
go  with  reorganization.”  So  there! 

Then  Salman  Rushdie  star¬ 
tled  the  folks  at  the  breakfast 
table,  suggesting  that  novelists 
and  journalists  share  a  com¬ 
mon  bond.  The  international 
hero’s  pitch:  “The  news  has 
become  a  matter  of  opinion. 
And  this  puts  a  newspaper 
editor  in  a  position  not  at  all 
dissimilar  from  that  of  a  nov¬ 
elist.  It  is  for  the  novelist  to 
create,  communicate  and  sustain  over 
time  a  personal  and  coherent  vision  of 
the  world  that  entertains,  interests,  stim¬ 
ulates,  provokes  and  nourishes  his  read¬ 
ers.  It  is  for  the  newspaper  editor  to  do 
very  much  the  same  thing  with  the 
pages  at  his  disposal.  In  that  specialized 
sense  —  and  let  me  emphasize  that  I 
mean  this  as  a  compliment  —  we  are  all 
in  the  fiction  business  now.” 

The  biggest  dose  of  shop  talk  came 
from  media  consultant  Richard 
Harwood,  who  headed  up  the  society’s 
ongoing  ASNE  Journalism  Values 
Institute. With  the  help  of  30  editors,  this 
project  came  up  with  a  handbook 
which  outlines  and  discusses  the  stuff  of 
decent  journalism,  what  readers  expect 
of  their  papers  and  their  importance  to 
a  democratic  society. 

It’s  all  good,  basic  stuff,  well  worth 
reading  —  like  going  to  your  doctor  for 
an  annual  checkup.  At  least,  you  know 
what’s  needed. 

Breaking  precedent,  the  convention 
planners  staged  a  workshop  on  “Copy 
desk  job  satisfaction.” All  the  right  things 
were  drilled  into  the  supervising  editors. 
How  often  do  copy  editors  make  a  con¬ 
vention  agenda? 

The  high  theater-of-the-week  award 
clearly  went  to  a  so<alled  debate  on  the 


subject:  Is  there  a  need  for  radical 
change  in  the  newsroom?  The  two  old 
bulls  —  Mike  Gartner,  publisher  of  the 
Ames,  \omz.  Daily  Tribune  and  holder  of 
other  lesser  positions,  and  Bill  Kovach, 
curator  of  the  Nieman  Foundation  at 
Harvard,  sort  of  argued  the  negative  side 
and  Janet  Weaver,  managing  editor  of  the 
Wichita  (Kan.)  Eagle  and  Cole  C. 
Campbell,  editor  of  the  Norfolk 
Virginian-Pilot,  sort  of  argued  the  posi¬ 
tive  side. 

The  trouble  was  that  the  combatants, 
with  too  little  advance  consultation, 
never  defined  terms,  and  wound  up 
arguing  pretty  much  for  the  same  things 
—  a  return  to  traditional  newspaper  val¬ 
ues,  instead  of  big  color  photos  and 
other  voguish  gimmicks  of  the  time. 

The  good-natured  joust  was  an  occa¬ 
sion  for  Campbell  to  show  that  he  once 
was  an  intercollegiate  debating  champ, 
Kovach  to  display  his  solid  good  sense 
and  for  Gartner  to  growl  his  verities. 

Yes,  Mike  reminded  the  faithful  he  is 
against  just  about  everything,  such  as 
foundations  taking  an  interest  in  reener¬ 
gizing  the  press,  and  civic  journalism, 
especially  when  it  involves  subsidies  to 
newspapers.  Cover  the  hell  out  of  your 
community,  and  everything  will  be  fine 
and  dandy,  is  the  Garmer  credo.  It  was  a 
great  and  good-natured  show. 

Tony  Ridder,  who  hasn’t  enjoyed  the 
greatest  trade  press  in  the  world,  came 
before  the  editors  to  deliver  a  straight¬ 
ahead,  confident  view  of  the  future  of 
print  and  its  online  partner.  He  spoke  as 
an  executive  committed  to  Knight- 
Ridder’s  community  service  views. 
Nothing  defensive  about  his  remarks. 

The  convention’s  political  plate  was 
full  of  news  and  entertainment,  too.  The 
editors  heard  Vice  President  Albert  Gore 
being  hilarious  —  a  major  news  event  in 
itself. 

They  heard  a  vintage  Newt  Gingrich 
performance,  with  a  couple  of  good 
lines  or  two.  “I  worry  more  about  cyni¬ 
cism  in  the  media  than  liberals  in  the 
media.”  And,“Newspapers  ate  part  of  the 
(See  Curmudgeon  on  page  44) 
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presidential  candidates  may  seem  like  a  good  idea  to  some,  but  not  to 
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We  agree  with  one  suggestion  that  when  an  accredited  reporter  is  barred 
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LETTERS  TO  THE  EDITOR 


DoD  says  story 
was  misleading 

Your  report  entitled  Trademaik 

Battle”  (E&P,  Mar.  30,  p.  12)  contains 
serious  factual  errors  which  the  Depart¬ 
ment  of  Defense  (DoD)  views  with  great 
concern. 

Tlie  article  discussed  the  controversy 
between  the  National 
Tribune  Corporation 
(NTC),  publisher  of  a 
weekly  veterans  news¬ 
paper,  Stars  and 
Stripes  —  The 
National  Tribune,  and 
the  Stars  and  Stripes 
Association  Inc.  (SSA), 
an  association  of  former 
staff  members  of  the 
United  States  military 
newspapers,  European 
Stars  and  Stripes  and 
Pacific  Stars  and  Stripes. 

The  Stars  and  Stripes 
—  The  National  Tribune 
is  not  the  “domestic 
edition”  of  the  military 
newspapers  and 
indeed  has  no  connec¬ 
tion  whatsoever  with 
the  DoD.  NTC  is  a  pri¬ 
vate  corporation  which 
publishes  and  distributes 
a  commercial  product 
in  the  United  States. 

NTC  has  registered 
the  trademark.  The  Stars 
and  Stripes  —  The  Na¬ 
tional  Tribune,  with 
the  United  States  Patent 
and  Trademark  Office. 

The  European  Stars 
and  Stripes  and  Pacific  Stars  and  Stripes 
are  official  publications  of  the  DoD 
published  and  distributed  overseas  for 
members  of  the  United  States  military 
and  their  families  serving  abroad. 

The  DoD  has  registered  the  trademarks, 
European  Stars  and  Stripes  and  Pacific 
Stars  and  Stripes  in  14  foreign  countries. 


For  additional  stories,  analysis 
and  industry  resources,. 

•  visit  us  on  the  Web 

http://www.mediainfo.com 


It  is  the  NTC  which  is  threatening  legal 
action  against  the  Stars  and  Stripes  Associ¬ 
ation  Inc.  The  DoD  is  in  no  way  involved 
in  this  action,  nor  does  it  have  any  con¬ 
nection  with  the  NTC  or  its  newspaper. 

Since  the  “likelihood  of  confusion”  of 
the  origin  of  products  is  a  fundamental 
principle  of  trademark  law  and  since 
your  article  creates  considerable  confu¬ 
sion  as  to  the  origin 
of  NTC’s  newspaper,  it 
would  seem  critical  to 
immediately  correct 
the  noted  fectual  errors. 

To  reiterate,  the 
Stars  and  Stripes  is 
not  the  “domestic  edi¬ 
tion”  of  the  military 
newspapers.  The  NTC 
has  no  connection  with 
the  official  DoD  mili¬ 
tary  newspapers,  and 
the  DoD  is  not  involved 
in  any  legal  action 
against  the  Stars  and 
Stripes  Association  Inc. 

Jordan  E.  Rizer 
Rizer  is  director, 
American  Armed 
Porces  Information 
Service,  Department 
of  Defense 

Dealing 
with 

rack  theft 

Asa  FREELY 

distributed  news¬ 
paper  which  has  had 
its  own  difficulties 
with  theft  of  papers  and  even  news 
boxes  in  metro  Chicago,  we  were 
pleased  to  read  about  the  San 
Francisco  ordinance  dealing  with  tack 
theft  (EdfP,  Match  23). 

But  the  ordinance  is  not  the  first  of 
its  kind  in  the  U.S.,  as  tentatively  sug¬ 
gested  in  the  article.  At  least  two  other 
laws  were  passed  in  1994  which  also 
penalize  those  who  steal  free  publica¬ 
tions:  one  in  May  by  the  state  of 
Maryland,  and  another  in  October  by 
the  city  of  Evanston,  Ill. 

Doug  Wertheimer 
Wertheimer  is  the  editor  and 
publisher  of  the  Chicago  Jewish  Star 


i  Lost  her 
perspective 

SIRI  SUTTON  OF  the  Kokomo  Ond.) 

Perspective  seems  to  have  lost  her 
perspective  on  the  First  Amendment.  In 
“Overstepping  The  Role?”  (E&P,  March 
23),  she  defended  her  testimony  before 
a  state  legislature  committee  as  consti¬ 
tutionally  protected. 

She  also  accused  the  Indianapolis 
Star,  which  had  editorialized  against 
her,  of  “questioning  another  person’s 
right  to  free  speech.” 

But  the  Star  was  questioning  her 
credibility,  not  her  rights. 

Certainly,  Sutton  was  legally  entitled 
to  speak  her  mind.  But  having  that  right 
did  not,  and  should  not,  exempt  her 
from  criticism  by  her  peers. 

William  J.  Winkler 

Brooklyn,  NY 


Correction 

Due  TO  A  typographical  error,  the 
Sunday  circulation  of  the  Boston 
Globe  was  incorrect  in  the  1996  Editor 
&  Publisher  International  Year  Book. 

The  correct  circulation,  according  to 
the  Sept.  30, 1995  Audit  Bureau  of  Cir¬ 
culations  report,  is  793,762. 
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Newspaperdom* 


50  YEAKS  AGO. . .  Daily  newspa¬ 
pers  throughout  the  U.S.  are 
facir^  a  critical  newsprint  ritua- 
tkm.  The  soft  coal  strike,  a  threat¬ 
ened  railroad  strike,  and  a  walk¬ 
out  of  British  Columbia  logging 
and  sawmill  workers  (affectir^ 
the  W'est  Coast)  are  posing  the 
most  serious  paper  supply  situ¬ 
ation  newspapers  have  had  to 
contend  with  in  many  years. 
Many  newspapers  are  taking 
steps  to  conserve  newsprint. 

By  broadcasting  a  four-page 
facsimile  edition,  the  Chicago 
Tribune  became  the  first  daily 
newspaper  to  print  a  radio- 
transmitted  edition  by  the  new 
FM  process.  The  transmission 
to  Col.  McCormick’s  home,  29 
miles  from  the  Tribune  Tower, 
took  28  minutes  for  the  four 
pages  —  each  four  columns 
wide  and  7-1/8  inches. 

From  Editor  &  Pubusher 
May  18,  1946 
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finding  and  compiling  data  easy. 
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your  communications  projects.  The  Year  Book  CD-ROM  includes  all  the 
Year  Book  data  for  U.S.  Dailies,  U.S.  Weeklies,  Canadian  Newspapers, 
Foreign  Newspapers,  Mechanical  Equipment  and  Who’s  Where  sections 
...  names  of  contacts  and  their  areas  of  responsibility,  plus  other  critical 
information  about  newspapers,  newspaper  suppliers  and  service  compa¬ 
nies. 

For  answers  to  technical  questions  about  the  CD-ROM, 
call  (212)  675-4380,  ext.  506. 

PRICING 

E&P  Year  Book  Part  1  and  Part  2  Who’s  Where:  $125 
E&P  Year  Book  Part  1  Only:  $1 1 5 
E&P  Year  Book  Part  2  “Who’s  Where”  Only:  $35 
E&P  Year  Book  Part  1  and  2  AND  CD-ROM  without  listing  capabilities:  $495 
E&P  Year  Book  Part  1  and  2  AND  CD-ROM  with  listing  capabilities:  $895 

Network  versions  of  the  CD-ROM  are  available.  Please  call 
(212)  675-4380,  ext.  509  for  pricing. 


Look  for  the  convenient  order  card  in  this  issue  of  E&P. 
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Students  In 
Strike  Zone 


VfM> 


r  ■ 


J-school  interns  face 
dilemma  in  Detroit: 
cross  picket  lines  and 
The  Detnjit  editors  who  be  labeled  scabs  or 
^rd:;':h"':fd  Z  ^  turn  down  jobs  paying 

fied  as  scabs  or  replacement  th/rnn  j.  tU  yinr-  i 

workers  because  they’re  $430  tO  $495  3  WBGK 

involved  in  an  educational  - - - - . . . 

project,  and  not  taking  away  gy  ALLAN  WOLPER 
anyone’s  job. 

But  the  striking  journalists  insist  the  students  will 
be  scabs  when  they  cross  the  picket  lines  to  accept 
salaries  and  benefits  negotiated  for  them  in  a  coUec- 

_  five  bargaining  agreement. 

The  Newspaper  Guild 
won  an  agreement  in 
which  interns  receive 
$463.89  a  week  from  the 
Free  Press  and  $494.64 
from  the  News. 

The  summer  interns  last 
year  had  been  in  their 
respective  newsrooms  for 
just  two  weeks  when  the 
July  13  strike  began. 

The  newspapers  ad¬ 
vised  the  students  not  to 
cross  the  picket  line,  and 
none  of  them  did.  And  sev¬ 
eral  of  them  took  up  signs 
and  joined  the  striking 
journalists  parading  in 
propriate  thing  for  front  of  the  newspaper 

)rs  is  to  stand  back  and  offices, 
le  students  to  make  the  The  Free  Press  placed 

IS  for  themselves.  If  the  many  of  their  interns  at 
i  want  to  work  in  our  other  newspapers  while 

im,  they  should  be  the  News  paid  them  for 

I  to.  The  strike  has  nothing  not  working,  believing  the 
th  the  internships.  They  students  had  not  been 
irate  issues."  given  enough  warning 

—  Robert  Giles,  editor  and  about  the  labor  situation, 
blisher,  Detroit  News,  and  The  Press  and  the  News 
’esident  of  the  Accrediting  said  this  year  that  they 
Council  on  Education  on  spoke  to  many  of  the  stu- 
Journalism  and  dents  they  recruited  to 
Mass  Communications  prepare  them  for  the  con- 


"The  appropriate  thing  for 
professors  is  to  stand  back  and 
allow  the  students  to  make  the 
decisions  for  themselves.  If  the 
students  want  to  work  in  our 
newsroom,  they  should  be 
allowed  to.  The  strike  has  nothing 
to  do  with  the  internships.  They 
are  separate  issues." 

—  Robert  Giles,  editor  and 
publisher,  Detroit  News,  and 
president  of  the  Accrediting 
Council  on  Education  on 
Journalism  and 
Mass  Communications 


^  fgQQ  difions  under  which  they  will 

Th^  young  journalists  who 
'  kJCLI  Ul  L.  were  offered  internships  — 

I-  Ijripq  pnrl  among  the  most  prestigious 
III  ICO  al  lU  and  best  paid  in  the  country 

oUaUo  Ul  miss  what  they  saw  as  an 

iHq  n^\/inn 

JUofJdylliy  But  others  rejected  the 
jr-  I  summer  jobs  because  they 

iU  3  WO  OK  refused  to  cross  the  picket 

■  . .  line  and  because  their  parents 

WOLPER  were  concerned  about  their 

safety. 

And  there  were  some  who  worried  that  they 
would  be  blacklisted  sometime  in  the  future  by  jour¬ 
nalists  who  believed  they  took  advantage  of  a  worit- 
ing  reporter’s  misfortunes. 

The  Free  Press  interns  include  students  from  the 
University  of  Michigan,  Florida  A&M,  Loyola-New 
Orleans,  University  of  Florida,  Howard  University, 
University  of  North  Carolina,  Metropolitan  State  Col¬ 
lege  in  Denver,  the  Journalism  Institute  for  Minori¬ 
ties  at  Wayne  State  University  in  Detroit,  and  Virginia 
Commonwealth  University. 

The  Detroit  News  contingent  lists  recruits  from 
Grambling  College,  Howard  University,  the  Univer¬ 
sity  of  Iowa,  University  of  Kansas,  Michigan  State 
University,  Queens  College,  in  New  York  City,  Wayne 
State,  and  Western  Kentucky  University. 

Some  schools  require  the  students  to  register  for 
academic  credit,  while  others  consider  the  intern¬ 
ship  a  summer  job  and  do  not  require  them  to  pay 
tuition  and  receive  no  credit  hours  for  their  work. 

The  Journalism  Institute,  which  gets  $30,000  of 
its  $120,000  scholarship  annual  budget  from  the 
Detroit  News,  is  sending  six  interns  to  that  paper. 

It  also  has  placed  one  intern  at  the  Free  Press  and 
a  second  one  at  Detroit  Newspapers,  which  admin¬ 
isters  the  production  and  distribution  of  both  news¬ 
papers. 

The  institute,  which  was  begun  in  1983,  offers  full 
tuition  scholarships  to  minority  students  who  have 
maintained  a  minimum  3  0  average  in  high  school. 

Michele  Vemon-Chesley,  a  former  Free  Press 
reporter  who  runs  the  institute,  said  her  students 
were  tom  by  the  conflict. 

Wolper,  professor  of  journalism  at  the  Newark 
campus  of  Rutgers  University,  covers  campus 
journalism  for  E&P. 
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Husband,  wife  on  opposite  sides  of  the  fence 


Michele  VERNON-CHESLEY  sat  down  with  her  stu¬ 
dents  at  Wayne  State  University  and  explained  what  it 
was  going  to  be  like  to  woric  for  two  newspapers  that  were 
on  strike. 

Vemon-Chesley  knew  the  story  more  intimately  than 
most  because  she  is  married  to  Roger  Chesley,  a  reporter 
for  the  Detroit  Free  Press  who  has  become  city  editor  for 
the  Detroit  Journal,  the  paper  for  the  striking  journalists. 

“They  all  knew  my  husband  was  on  strike,”  she  recalled, 
her  voice  reflecting  the  emotional  pain  of  the  interminable 
labor  conflict.  “But  I  didn’t  want  them  to  make  a  decision 
based  on  what  they  think  of  that. 

“Of  course,  I  know  what  Roger  would  want  them  to  do. 
He  doesn’t  want  them  to  cross  his  picket  line.” 

Roger  Chesley  acknowledged  that  he  will  be  pained  this 
summer  when  his  wife’s  students  from  the  Journalism  Insti¬ 
tute  For  Minorities  at  Wayne  State  University  cross  union 
picket  lines  to  work  as  interns  at  the  Free  Press  and  the 
News. 

“Michele  is  in  a  tough  position,”  sighed  Chesley.  “She  runs 
a  program  that  gets  a  lot  of  money  from  the  papers.  She  is 
caught  in  the  middle.  And  I  understand  that.  She  never  told 
me  not  to  strike.” 

Roger  and  Michelle  met  at  the  Free  Press  when  they 
were  reporters  there,  fell  in  love,  got  married,  and  now 
have  three  children. 

And  they  work  diligently  to  keep  the  strain  of  the  strike 
from  putting  too  much  stress  on  their  household  life. 
Michelle,  for  example,  guards  the  phone  at  night  so  that 
Roger  won’t  inadvertently'  pick  up  a  call  front  one  of  the 
internship  coordinators  at  the  Detroit  newspapers. 

“I  don’t  want  Roger  to  feel  any  more  pain  than  he 
already  has,”  she  said. 


But  Roger,  who  collects  a  $160  per-week  strike  paycheck 
for  running  the  Journal  newsroom,  is  hurt  by  the  fact  that 
the  students  this  summer  will  be  earning  salaries  three 
times  higher  than  his  striking  colleagues. 

“You  think  those  newspapers  would  have  paid  the  kids 
all  that  money  if  the  union  hadn’t  negotiated  those  con¬ 
tracts  for  them?”  Chesley  said.  “Those  papers  would  have 
paid  them  a  lot  less.” 

Louis  Mleczko,  president  of  Local  22  of  the  Newspaper 
Guild,  says  that  Michelle  was  the  only  journalism  professor 
to  contact  him  about  the  strike  situation. 

“She  asked  what  we  thought  and  we  told  her  we  didn’t 
want  her  students  to  cross  the  line,”  Mleczko  said.  “We  told 
her  the  newspapers  were  taking  advantage  of  the  students. 
But  at  least  she  called.  No  one  else  did.” 

Roger  Chesley  said  he  was  stunned  to  learn  that  his  wife 
was  the  only  journalism  professor  to  contact  the  tinion  to 
get  its  take  on  the  strike. 

“It’s  despicable  for  a  professor  not  to  make  a  call  to  find 
out  what  is  going  on,”  he  said.  “Those  professors  are  sup¬ 
posed  to  be  journalists.  You  would  think  they  would  want 
to  get  both  sides  of  an  issue.  If  they  are  sending  the  stu¬ 
dents,  that  means  they  believe  the  propaganda  that  every¬ 
thing  is  the  way  it  always  was  in  the  newsroom.” 

The  Chesley  family  would  like  to  see  the  picket  signs 
come  down  to  return  some  normalcy  to  their  life  and 
because  the  Free  Press  has  meant  so  much  to  them. 

“It  was  like  a  family  in  that  newsroom,”  said  Michelle, 
recalling  the  days  when  she  and  Roger  worked  there. 

“To  Roger,  and  other  people  worked  there,  it  seemed  like 
their  parents  had  gotten  up  and  left  them.They  are  in 
mourning.  But  they  are  strong.  And  so  is  my  family.” 

—  Allan  Wolper 


“We  are  in  a  working-class  town,”  she  said  of  the 
Detroit-based  school.  “Some  of  the  students’  parents 
are  union  members.  I  told  them  that  they  would 
have  to  make  up  their  minds  about  whether  they 
wanted  to  woric  there.” 

Vemon-Chesley  said  some  students  decided  not 
to  accept  internships,  while  others  who  have  grad¬ 
uated  joined  the  Detroit  Suruiay  Journal  as  $160- 
per-week  reporters. 

The  200,000circulation  weekly  newspaper  is 
published  by  striking  workers  of  the  two  newspa¬ 
pers. 

Joe  Grimm,  the  42-year-old  recruiting  and  devel¬ 
opment  editor  for  the  Free  Press,  said  the  main  issue 
for  the  students  is  whether  they  will  be  getting  valu¬ 
able  experience  in  the  newsroom. 

“They  are  not  scabs,”  said  Grimm,  a  University  of 
Michigan  alunmus.  “They  are  not  taking  a  job  away 
from  anyone  else.  We  are  working  under  normal 
conditions  here.  It  won’t  take  any  act  of  bravery  to 
come  into  the  Free  Press  building.” 

Grimm  believes  the  students  should  honor  their 
internship  commitment  unless  they  have  a  philo¬ 
sophical  objection  to  crossing  a  picket  line. 

“The  students  should  be  asking  what  will  they 
learn  about  the  newspaper  business. ‘How  good  are 
the  editors?  How  much  wiU  I  learn  from  my  co- 
workers?’The  answer  is  a  lot,”  Grimm  said. 


Roger  Chesley,  a  striking  reporter  for  the  Free 
Press  who  is  city  editor  of  the  Sunday  Journal, 
warns  the  students  that  they  will  be  branded  scabs 
for  the  rest  of  their  Detroit  professional  lives. 

“If  they  cross  the  picket  line,  they  will  be  helping 
to  bust  the  union,”  Chesley  said,  “the  union  that 
negotiated  one  of  the  best  contracts  of  an  intern  sit¬ 
uation  in  the  country.” 

Chesley  also  claims  the  students  won’t  be  getting 
the  quality  training  available  during  the  pre-strike 
period. 

“There  has  been  a  terrible  talent  drain  here,”  he 
said.“Some  of  the  best  reporters  have  left  for  jobs  in 
other  cities.They  won’t  be  there  to  teach  them.  And 
the  students  will  always  be  tainted  as  scabs.  This  is 
not  the  best  time  for  them  to  come.” 

Frank  Lovinski,  deputy  managing  editor  of  the 
Detroit  News,  insists  the  students  should  not  stay 
home  out  of  fear  or  because  they  don’t  want  to 
cross  a  picket  line. 

“Where  is  it  written  that  they  can’t  do  that?” 
Lovinski  asked.  “This  is  a  chance  of  a  lifetime  for 
those  young  people.  We’ve  pledged  to  make  them  as 
comfortable  as  possible.  It  would  be  wrong  for  any 
university  to  advise  them  to  pass  up  an  opportunity' 
like  this.” 

Lovinski  also  noted  that  editors  from  competing 
newspapers  he  declined  to  identify  had  hired  away 
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prospective  interns  after  warning  them  not  to  work 
in  Detroit. 

“It  happened  on  at  least  two  occasions,”  Lovinski 
said.  “They  discouraged  them  and  then  recruited 
them.  Tliat  wasn’t  quite  fair  to  the  kids,  but  there 
was  nothing  we  could  do  about  it.” 

Louis  Mleczko,  president  of  Local  22  of  the  News¬ 
paper  Guild,  views  the  students  as  political  pawns  in 
the  bitter  dispute. 

“The  newspapers  and  universities  should  tell 
them  the  truth,”  Mleczko  said.  “Interning  at  a  scab 
paper  is  a  sorry  way  for  an  aspiring  journalist  to  start 
a  career.  We  negotiated  very  hard  to  get  tlie  students 
the  salaries  and  health  benefits  they  receive  as 
interns.” 

Mleczko  insists  that  it  is  time  for  the  students  to 
repay  the  union  for  the  salaries  that  were  negotiated 
for  them. 

“We  are  involved  in  a  fight  for  our  lives.  We  need 
them.  They  should  not  be  crossing  a  union  picket 
line  to  do  work  performed  by  union  members.” 

Patrick  Witty,  a  23-year-old  senior  from  Western 
Kentucky  who  recently  was  named  College  Photog¬ 
rapher  of  the  Year,  said  he  is  concerned  about  the 
reception  he  will  get  from  the  readers  of  the  Detroit 
News. 

“I  haven’t  taken  an  ethical  pill  since  I  won’t  be 
taking  anyone’s  job,”  Witty  said.  “But  Detroit  is  a 
union  town.  People  might  be  angry.  They  may  not 
want  me  to  take  their  picture,  not  because  of  edito¬ 
rial  content,  but  because  of  what  is  happening 
there.” 

Witty  said  he  agreed  to  take  the  internship 
because  all  but  one  member  of  the  photography 
staff  had  returned  to  the  paper. 

“There  was  a  lot  of  solidarity,”  he  said. 

Ron  Lederman,  the  24-year-old  editor  in  chief  of 
the  South  End,  the  Wayne  State  student  new.spaper, 
said  he  befieves  that  unions  have  outlived  their  use¬ 
fulness. 

“At  one  time  unions  were  needed,”  Lederman 
said.  “Now  the  heads  of  unions  want  to  control  the 
corporations  they  work  for.” 

But  Edward  W  Wendover,  publisher  of  the  Com¬ 
munity  Crier,  in  Plymouth,  Mich.,  worries  that  stu¬ 
dents  were  being  shortsighted. 

“If  you  plan  on  being  in  the  newspaper  business 
a  long  time,”  Wendover  said,  “you  don’t  want  half 
the  people  in  the  business  mad  at  you.  It’s  much  eas¬ 
ier  to  pass  on  an  internship  than  to  have  people 
remember  you  as  a  scab  forever.” 

Wendover,  who  is  on  the  board  of  the  State  News 
at  Michigan  State  University,  said  the  paper  there 
was  so  sensitive  to  the  strikers  that  they  refused  to 
allow  the  Detroit  News  to  reprint  a  feature  on  the 
school’s  first  woman  drum  major. 

“Still,”  Wendover  said,  “it  is  hard  for  students  to 
turn  the  kind  of  money  the  papers  are  offering  for 
those  internships.” 

Robert  Giles,  editor  and  publisher  of  the  Detroit 
News,  wants  colleges  and  universities  to  assume  a 
neutral  position  on  the  internship  issue. 

“The  appropriate  thing  for  professors  is  to  stand 
back  and  allow  the  students  to  make  the  decisions 
for  themselves,”  said  Giles,  who  also  is  president  of 
the  Accrediting  Council  on  Education  on  Journalism 


and  Mass  Communications  (ACEJMQ. 

“If  the  students  want  to  work  in  our  newsroom, 
they  should  be  allowed  to,”  Giles  added.  “The  strike 
has  nothing  to  do  with  the  internships.  They  are 
separate  issues.” 

Giles  said  that  none  of  the  universities  have 
sought  his  advice  on  the  strike  situation. 

“If  they  call.  I’d  be  willing  to  answer  any  question 
they  might  have,”  he  said.  “But  taking  an  internship 
will  not  have  any  impact  on  their  careers.” 

Jo-Ann  Huff  Albers,  head  of  Western  Kentucky’s 
journalism  department,  said  the  universities  are  in  a 
delicate  position. 

“We  have  concerns 
for  everyone,”  Albers 
said,  “for  the  students 
and  for  the  employ¬ 
ers.  We  have  had  zero 
contact  with  the 
newspapers.  We  don’t 
give  any  academic 
credit  for  the  intertv 
ship,  although  it 
would  be  a  leap  for 
someone  to  say  that 
giving  credit  is  an 
endorsement  of  man¬ 
agement.  We  are  sit¬ 
ting  on  the  sidelines 
with  this.” 

Richard  R.  Cole,  dean  of  the  University  of  North 
Carolina  School  of  Journalism  and  Mass  Communi¬ 
cations,  believes  students  would  get  an  interesting 
education  working  in  the  volatile  atmosphere  in 
Detroit. 

“In  some  ways,  the  internship  there  would  be 
more  valuable  than  in  other  places,”  Cole  said.  “It 
probably  will  be  something  they  will  never  forget.” 

Laurence  Alexander,  chair  of  the  journalism 
department  at  the  University  of  Florida,  said  he  had 
mixed  feelings  about  the  Detroit  internships. 

“If  the  strike  is  settled,  then  it  is  a  great  intern¬ 
ship,”  Alexander  said.  “But  if  it  isn’t,  then  there  is 
some  potential  for  a  nasty  situation.  The  students 
who  go  there  will  be  perceived  as  scabs.  It  is  not 
something  that  they  would  want  on  their  resume 
down  the  road.” 

Dana  Liebengood,  professor  of  journalism  at  the 
University  of  Kansas,  has  not  spent  time  analyzing 
the  situation  in  Detroit. 

“The  students  will  be  there  a  relatively  short 
time,”  Liebengood  said.  “We  are  not  worried  about 
their  safety.  We’ve  had  somebody  in  Detroit  almost 
every  year.  Two  of  our  December  graduates  took 
jobs  at  the  Detroit  News  and  the  Detroit  Free  Press r 
Liebengood  pointed  out  that  Giles  had  taught  at 
Kansas  several  years  ago  on  a  Gaimett  Professional 
in  Residence  Fellowship. 

“He  did  a  wonderful  job  for  us,”  Liebengood  said 
of  the  Detroit  Neu>s  editor. 

Suzanne  Shaw,  professor  of  journalism  at  Kansas 
and  executive  director  of  the  ACEJMC  accrediting 
council,  believes  journalism  schools  should  do  a  bet¬ 
ter  job  of  preparing  students  for  strike  situations. 

“My  suspicion  is  that  we  don’t  do  it  very  well,” 
she  said.  ■ 


“They  are  not 
scabs.  They  are  not 
taking  a  job  away 
from  anyone  else. 
We  are  working 
under  normal 
conditions  here. 

It  won’t  take  any  act 
of  bravery  to  come 
into  the  Free  Press 
building.” 
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BY  MARK  FITZGERALD 


Numbers  Game 
In  Detroit 


HOW  BADLY  has  the  10-month  strike  by  six 
ons  hurt  circulation  at  Detroit’s  two  dailies? 

^  The  unions  say  they  think  they  know  —  and 
'itleased  a  report  based  on  Detroit  Newspapers’ 
)|htemal  documents  claiming  combined  paid  circu- 
^tion  of  the  jointly  produced  Detroit  Free  Press  and 
Detroit  News  is  down  53%  to  an  average  409,000 
during  the  week  and  down  48%  to  564,000  on  Sun¬ 
days. 

Nonsense,  responds  the  newspapers’  joint  operat¬ 
ing  agency. 

“We  know  our  circulation  is  above  600,000  daily 
.  ,  and  above  800,000  on  Sun- 

StriKing  unions  rap  days,”  said  Susie  Ellwood, 

vice  president  of  market- 

News  and  Free  ing  development  for 

Detroit  Newspapers. 

Press  for  not  Those  numbers  are  in 

line  with  the  newspapers’ 

reloasino  auditad  repeated  assertions  that 

^  circulation  is  down  about 

circulation  figures  smce  me  sinke. 

_  Before  the  walkout,  the 

combined  circulation  of 
the  separate  weekday  editions  of  the  News  and  Free 
Press  averaged  886,228.  Circulation  of  the  com¬ 
bined  Sunday  paper  was  1,107,645- 

Ellwood  said  the  unions’  charge  that  the  newspa¬ 
pers  are  ducking  Audit  Bureau  of  Circulations’ audits 
is  “ludicrous.”  The  papers  have  not  filed  publisher 
circulations  statements  since  the  strike  started  July 
1995  —  including  the  recently  released  Audit 
Bureau  FAS-FAX  report  covering  the  six  months 
ended  March  31  —  but  Ellwood  said  an  Audit 
Bureau  audit  will  be  released  this  summer. 

“We’ve  had  ABC  auditors  on  premises  since  Janu¬ 
ary,”  Ellwood  said.  “We  expect  to  have  an  audit  cov¬ 
ering  January,  February  and  March  by  June  or  early 


newspaper  that  published  and  delivered  during  a 
strike.” 

According  to  the  unions,  however,  the  Five  Press 
and  News  may  be  printing  a  lot  of  newspapers  — 
but  they  aren’t  delivering  or  getting  paid  for  them. 

“They’re  killing  a  lot  of  trees,  but  they’re  not  sell¬ 
ing  a  lot  of  papers,”  said  A1  Derey,  chairman  of  the 
Metropolitan  Council  of  Newspaper  Unions,  tlie 
umbrella  organization  for  the  unions  representing 
about  2,000  striking  Detroit  newspaper  employees. 

Both  newspapers  are  carrying  “millions  of  dollars 
in  unpaid  and  uncollectable  bills,”  Derey  said. 

The  circulation  system  “is  in  a  shambles,”  he 
added. 

Derey  said  the  unions’  research  found  that  paid 
home  delivery  circulation  has  taken  the  biggest  hit. 
He  said  combined  weekday  home  delivery  circula¬ 
tion  is  down  61%  to  197,000.  Paid  home  delivery  of 
the  joint  Sunday  News  and  Free  Press  is  off  60%  to 
282,000,  Derey  said. 

The  Metropolitan  Council  arrived  at  their  circula¬ 
tion  estimates  by  using  what  it  said  were  two  sets  of 
internal  Detroit  Newspapers  documents:  sales 
reports  that  tallied  the  number  of  papers  distributed 
to  company  warehouses  during  the  week  of  March 
31,  and  a  “Receivables  Analysis”  for  the  first  14 
weeks  of  1996. 

According  to  the  council,  that  internal  analysis 
shows  that  “DN  [Detroit  Newspapers]  has  accumu¬ 
lated  more  than  $4.5  million  worth  of  unpaid  and 
uncollectable  bills  during  the  first  14  weeks  of  1996 
in  home  delivery  zones.  In  all  zones  taken  together, 
the  unpaid  and  uncollectable  bills  total  over  $6  mil¬ 
lion. 

“Our  circulation  estimates  are  derived  by  project¬ 
ing  the  circulation  represented  by  this  lost  revenue, 
at  $1.55  wholesale  cost  of  a  subscription  each  week 
for  14  weeks.  This  unpaid  circulation  is  then  sub- 


July” 

Further,  the  only 
reason  the  news¬ 
papers  have  not 
filed  formal  circu¬ 
lation  results  is 
because  the  Audit 
Bureau  has  asked 
them  not  to,  Ell¬ 
wood  said. 

“This  is  new  to 
them,  too,”  she 
said.  “There  really 
has  not  been 
another  metro 


IheDetfoii^^N^ 


tracted  from  the 
number  of  papers 
distributed  to  the 
warehouses,  as 
reported  in  the 
sales  reports,  to 
yield  an  estimate 
of  paid  circula¬ 
tion,”  the  council’s 
report  says. 

The  union  report 
maintains  its  esti¬ 
mates  of  big  circu- 
(See  Numbers  on 
page  44) 
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a n d  a  better  bottom  line. 
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The  marketing  side  of  your  brain  says  mail  more.  The  financial 
side  says  stay  within  budget.  It's  a  fine  line  that  you  have 
to  straddle. 

On  July  1,  the  U.S.  Postal  Service's  new  pricing  structure  gives 
you  new  options.  Options  that  could  mean  greater  discoimts  for  pre¬ 
sorting  and  barcoding  your  mail.  Because  when  your  mail  is  prop¬ 
erly  prepared,  we  process  it  more  efficiently.  So  everyone  saves. 

We  call  that  Max  It.  Maximum  preparation  for  maximum 
wBEmmU^  discounts.  And  that's  good  for  your  bottom  line.  Find 
out  how  your  conpany  can  get  the  Max  out  of  Classification 
Reform  by  calling  1  800  THE  USPS,  Ext.  2008. 


For  the  new  value  in 
business  mail 


'  UNITED  STATES 
POSTAL  SERVICE 


Call  1  800  THE  USPS,  Ext.  2008,  for  your  free  Ma 
today.  And  get  rea^  to  Max  It  starting  July  1 


visit  our  web  site  at  http:  ^ /www.usp's .gov 


BY  DEBRA  GERSH  HERNANDEZ 

Newspapers 
And  Finances 


HE  FINANCIAL  STRENGTH  of  newspapers  is  essen- 
tkl  to  tlieif  survival,  but  it  is  not  incompatible  with 
their  editorial  mission,  according  to  R  Anthony  Rid- 
(kr,  chairman  and  CEO  of  Knight-Ridder. 

“Unless  our  financial  underpinnings  are  solid,  we 
cannot  do  the  things  we  want,”  Ridder  said  during  a 
i^jcech  at  the  American  Society  of  Newspaper  Edi- 
Tors  convention  in  Washington. 

Without  a  solid  financial  base,  Ridder  said,  “We 
cannot  innovate  editorially;  we  cannot  attract  and 
retain  talent;  we  cannot  be  forceful  presences  in  our 
communities. 

“I  read  that  publicly  held  media  companies  are 
‘squeezing’  newspapers  to  provide  greater  return  to 
investors.  Be  careful  of  the 
hype,”  he  warned.  “What 
investors  ask  —  a  fair 
return  in  relation  to  alter¬ 
native  investments  —  is 
not  unreasonable.” 

Further,  Ridder  warned 
that  if  newspaper  compa¬ 
nies  cannot  generate  a  fair 
return,  the  price  of  their 
assets  —  and  stock  —  will 
fall. 

“Make  no  mistake,”  he 
said.  “It  could  fall  to  the 
point  where  someone  else  might  find  it  an  attractive 
proposition  to  buy  those  assets  and  see  what  kind 
of  return  he  or  she  could  get  from  them. 

“And  that  person,  a  takeover  shark  perhaps, 
would  not  necessarily  have  quality  journalism 
uppermost  in  mind,”  Ridder  cautioned. 

Ridder  gave  an  emphatic  “no”  to  the  question  of 
whether  financial  health  is  “incompatible  with  all 
else  we  would  like  to  accomplish.” 

Newspaper  values  and  “quality  journalism”  are  as 
strong  as  ever,  Ridder  asserted,  noting  that  to  main¬ 
tain  that  excellence,“newspaper  companies  need  to 
make  some  base-level  commitment  always,  no  mat¬ 
ter  what  the  economic  climate.” 

For  example,  he  explained  that  at  Knight-Ridder, 
“that  commitment  starts  with  a  ratio  of  news  and 
editorial  expenditures  to  total  revenues  that  aver¬ 
ages  almost  11%.” 

“Our  ratio  of  news  linage  to  advertising  and  in¬ 
paper  promotional  space  combined  is  about  50% 
every  year.  If  you  just  compare  news  hole  to  adver¬ 
tising,  the  ratio  is  about  55%, ”  said  Ridder,  adding  that 
the  company  has  increased  its  news  hole  “signifi¬ 
cantly”  over  the  past  seven  years. 

Noting  that  “market  conditions  have  made  our 


business  significantly  more  challenging,”  Ridder 
chalked  that  up  to  changes  in  the  world. 

Urging  the  ASNE  not  to  take  any  business  stability 
for  granted,  Ridder  said  that  reacting  to  these 
changes  from  without  must  involve  changes  from 
within. 

“The  people  creating  the  paper  need  to  talk  to 
the  people  promoting  and  selling  it;  the  people  sell¬ 
ing  it  need  to  read  and  comprehend  what  their  col¬ 
leagues  have  created;  and  everyone  needs  to  under¬ 
stand  the  marketplace  dynamics  that  bear  on  suc¬ 
cess  or  failure,”  he  said,  suggesting  that  “everyone 
needs  to  be  thinking  of  new  ways  to  generate  rev¬ 
enue.” 

None  of  his  suggestions,  however,  means  “giving 
up  on  our  core  commitments,”  Ridder  commented. 
“It  is  simply  recognizing  that  there  is  frequently  ten¬ 
sion  between  what  journalists  want  and  what  read¬ 
ers  want.  More  is  not  automatically  better  where  the 
news  and  editorial  columns  are  concerned.” 

In  raising  the  bar  for  Knight-Ridder’s  editorial  and 
business  units,  Ridder  noted  next  year  will  be  even 
more  challenging,  and  newspapering  is  not  “for  the 
faint  of  heart.” 

“If  you  cannot  be  interested 
in  change,  excited  about  the 
new  technologies,  intrigued  by 
the  marketing  challenges  —  and 
stiU  devoted  to  the  values  we 
have  always  stood  for  —  maybe 
you  should  find  something  else,” 
he  said. 

By  next  spring,  30  of  Knight- 
Ridder’s  31  newspapers  are 
expected  to  be  on  the  Internet, 
and  explorations  of  various 
online  revenue  sources  will  be 
continuing 

“How  will  it  all  shake  out?”  he 
asked.  “None  of  us  knows.  You 
have  only  to  look  at  your  own 
children  to  know  how  com¬ 
puter  comfortable,  e-mail  profi¬ 
cient  and  online  literate  tomor¬ 
row’s  America  is  going  to  be.” 

While  Ridder  was  almost  cer¬ 
tain  that  online  newspapers  will 
have  a  financial  impact  on  the 
industry,  he  couldn’t  say  how 
much. 

“Smart  companies,”  he  said, 

“will  need  not  only  to  preserve 
(See  Ridder  on  page  44) 


Knight-Ridder 
chairman  and  CEO 
P.  Anthony  Ridder 
stresses  the  need 
for  a  solid 
financial  base 


“Unless  our  financial  under¬ 
pinnings  are  solid,  we  can¬ 
not  do  the  things  we  want." 
Without  a  solid 
financial  base,  "We  cannot 
innovate  editorially;  we 
cannot  attract  and  retain 
talent;  we  cannot  be  force¬ 
ful  presences  in  our  commu¬ 
nities." 

—  P.  Anthony  Ridder, 
chairman  and  CEO, 
Knight-Ridder 
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BY  DEBRA  GERSH  HERNANDEZ 


Trying  Hard 
To  Be  Open 


DEPARTMENT  is  trying  every  day  to 
jftep  iw  promises  for  a  more  open  government,  with 
Osclosure  as  the  norm,  according  to  Attorney  Gen¬ 
ital  Janet  Reno. 

''I:  “Too  many  Americans  mistrust  their  government,” 

tno  said.  “And  unnecessary  government  secrecy 
;ds  this  mistrust. 

“What  makes  this  country  unique  is  its  commit¬ 
ment  to  being  open,  to  holding  its  leaders  account¬ 
able,”  she  said  during  a  speech  at  the  American  Soci¬ 
ety  of  Newspaper  Editors  convention  in  Washington. 
Speaking  during  the  week  that  marked  the  one- 
year  anniversary’  of  the 
Oklahoma  City  bombing, 
Reno  noted  that  while  “our 
thoughts  turn  to  the  threat 
of  terrorism  —  in  our  own 
country  and  around  the 
world  —  it  is  so  important 
that  we  not  retreat  from 
that  principle,  that  we  not 
give  in  to  assaults  on  our 
democratic  values. 

“It  is  a  time  when  we 
need  to  renew  and  invigor¬ 
ate  our  commitment  to  open  government,”  Reno 
said. 

In  1975,  the  Department  of  Justice  received 
30,000  Freedom  of  Information  Act  requests,  the 
attorney  general  said.  In  just  20  years,  that  figure  sky¬ 
rocketed  to  125,000  FoIA  and  Privacy  Act  requests, 
which  were  being  handled  by  the  equivalent  of  617 
people  woridng  full  time  at  a  cost  of  over  $35  mil¬ 
lion  a  year. 

“1  know  full  well  that  a  working  reporter  doesn’t 
care  how  many  requests  we  get  or  how  much  it 
costs  to  process  them.  I  understand  that,”  Reno  said. 
“What  you  care  about  is  when  you  are  going  to  get 
your  questions  answered.  That’s  the  challenge,  one 
that  demands  real  solutions.” 

Among  the  DoJ’s  progress,  Reno  cited  a  signifi¬ 
cant  reduction  in  FoIA  request  backlogs  for  most 
of  the  DoJ’s  sub-parts;  a  decline  in  backlogs  at 
other  agencies,  such  as  Immigration  and  Natural¬ 
ization  Service,  the  Bureau  of  Prisons  and  U.S.  attor¬ 
neys’  offices;  the  implementation  of  expedited 
FoIA  requests  for  information  that  is  particularly 
newsworthy;  a  simple,  easy  to  retrieve  document 
from  the  press  office  that  doesn’t  go  into  the  FoIA 
system;  the  release  of  information  about  DoJ  attor¬ 
ney  misconduct  without  FoIA  requests;  the 
encouragement  of  discretionary  release  by  other 
agencies  and  a  reevaluation  of  FoIA  forms  and 


formats;  and  FoIA  perfor¬ 
mance  has  become  part  of  rel¬ 
evant  DoJ  employees’  job 
descriptions. 

While  conceding  the  pres¬ 
ence  of  tight  budgets,  Reno 
noted  the  DoJ  must  continue 
to  think  about  its  FoIA  goals 
and  how  to  accomplish  them. 

One  new  system,  expected 
to  be  implemented  shortly 
after  she  spoke,  is  a  posting  of 
U.S.  attorneys’  press  releases 
on  the  Internet  and  the  DoJ 
bulletin  board. 

After  meeting  with  ASNE 
representatives,  Reno  said, 

“Without  question,  we  are  goii^ 
to  interact  with  one  another 
in  the  future  by  computer.” 

In  addition  to  the  Okla¬ 
homa  City  anniversary,  Reno 
also  noted  that  the  day  she 
spoke  to  ASNE  —  April  17  — 
was  the  one-year  anniversary 
of  President  Clinton’s  execu¬ 
tive  order  “that  will  overhaul 
our  system  for  classifying  national  security  informa¬ 
tion  to  lower  the  wall  of  government  secrecy.” 

Two  years  ago,  Reno  told  the  ASNE  “about  the 
instructions  President  Clinton  had  issued  to  make 
the  government  as  open  as  possible  and  to  make  dis¬ 
closure  the  norm.” 

“I  told  you  what  we  were  doing  to  meet  the  chal¬ 
lenge,”  she  said.  “We  try,  every  day,  to  keep  our 
promises,  with  the  limited  resources  we  have.” 

The  attorney  general  cited  her  weekly  media 
availability  as  being  “extremely  important”  to  her, 
even  when  she  has  to  say  “no  comment,”  because 
the  give-and-take  has  given  her  a  “personal  admira¬ 
tion  for  the  woridng  press  of  America.” 

“The  wisdom,  the  caring,  the  thoughtfulness  I 
see  reminds  me  of  how  critical  they  are  to  a  demo¬ 
cratic  nation,  to  ensuring  there  is  a  free  press,”  Reno 
said. 

“The  challenges  to  law  enforcement  are  different 
and  more  complex  than  they  were  30  years  ago 
when  the  Freedom  of  Information  Act  was  passed,” 
Reno  commented. 

“We  are  working  hard  with  Congress  on  a  bipar¬ 
tisan  basis  to  outmatch  the  cunning  and  stealth  of 
the  terrorists,  of  organized  crime,  of  those  who 
spread  havoc  on  our  streets.”  ■ 


Janet  Reno  says 
Justice  Department 
attempting  to  keep 
promise  for  more 
public  disclosure 


“I  know  full  well  that  a 
working  reporter  doesn't  care 
how  many  requests  we  get  or 
how  much  it  costs  to  process 
them.  I  understand  that.  What 
you  care  about  is  when  you  are 
going  to  get  your  questions 
answered.  That's  the 
challenge,  one  that  demands 
real  solutions.” 

—  Attorney  General 
Janet  Reno 
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BY  DOROTHY  GIOBBE 


Fined  For 
Berating  Reporter 


Tampa  Bay  Lightning 
General  Manager 
Phil  Esposito  will  pay 
$10,000  for 
expletive-filled  rant 
against  female  reporter 


League  strongly  believes  that 
the  media  must  be  treated 
with  dignity,  given  the  access 
necessary  to  do  their  jobs  and 
have  a  suitable  environment 
to  work  in.  This  includes  not 
being  subjected  to  verbal  or 
physical  intimidation.” 

Bettman  added  that  he  had 
been  assured  that  Esposito 
supports  those  policies,  “and 
that  he  will  refrain  from  such 
behavior  in  the  future.” 

“I  consider  myself  to  be 
tough,  and  unfortunately  on  subtie  levels  there  is 
this  sexism  that  [female  sports  reporters]  have  to 
put  up  with,”  Ciabattari  told  a  reporter  from  her 
own  newspaper.  “These  kind  of  words  he  used, 
though,  obviously  were  pretty  exceptional.” 

After  accepting  Esposito’s  apology,  Quinn  said  he 
considered  the  matter  closed. 

“I  believe  he  knew  he  made  a  mistake  and  he 
wanted  to  rectify  it,”  he  said.  “I  applaud  the  NHL  for 
their  response.  It  puts  things  in  the  proper  perspec¬ 
tive,  that  you  can’t  just  do  that  to  a  reporter.” 

It’s  not  the  first  time  a 
reporter  has  been  sub¬ 
jected  to  Esposito’s  wrath. 

Helene  Elliot,  a  reporter  for 
the  Los  Angeles  Times,  said 
that  Esposito  made  sexist 
comments  to  her  repeat¬ 
edly  when  she  covered  the 
Rangers  for  Newsday. 

Specifically,  she  remembers 
Esposito  ignoring  her 
questions  during  press 
conferences  and  instead 
commenting  on  her  dress 
or  her  perfume. 

And  Phil  Mushnick,  a 
sports  columnist  for  the 
New  York  Post,  told  the 
Press  that  Esposito  “would 
try  to  defame  reporters 
whom  he  had  problems 
with,  through  whispering 
campaigns  that  suggested 
that  they  especially 
enjoyed  being  in  the 
locker  room  because  they 
liked  looking  at  naked 
men.” 


.MUPA  BAY  UGHTNING  Gen¬ 
eral  Manager  Phil  Esposito 
"was  fined  $10,000  last  week 
and  sternly  reprimanded  by 
the  National  Hockey  League 
far  his  obscenity-laced  tirade 
against  a  female  reporter 
from  the  Asbury  Park  (N.J.) 

Press. 

Sports  reporter  Kisha  Cia¬ 
battari  was  attempting  a  post¬ 
game  interview  with  Esposito 
in  the  visitor’s  locker  room 
following  Tampa  Bay’s  loss 
during  the  NHL  playoffs  at  Philadelphia’s  Spectrum 
Arena. 

'When  Ciabattari  asked  to  speak  with  the  former 
New  Yoik  Ranger  and  NHL  Hall  of  Earner,  he  spim 
around  and  had  let  loose  a  barrage  of  stinging 
insults. 

The  following  is  Ciabattari’s  recollection  of  the 
confrontation: 

Ciabattari:  “Phil,  do  you  have  a  second?” 

Esposito:  “I  wouldn’t  f— ing  talk  with  you  if  you 
were  the  last  person  on  earth.” 

Ciabattari:  “Well,  I  guess  that  makes  me  lucky.” 

Esposito:  “F — k  you,  you  little  s — t.” 

Ciabattari  shrugs. 

Esposito:“Who  do  you  work  for?  Get  the  f — k  out 
of  here.” 

As  Ciabattari  walked  away  to  interview  another 
player,  Esposito  told  her  to  “Go  s — k  a  d — k.” 

Ciabattari  was  prepared  to  dismiss  the  incident, 
- -  - —  1  but  a  reporter  for  the  St. 

phjl  ESPOSITO  1  Petersburg  Times  wrote 

— - ^  about  the  diatribe  in  the  next 

fIJ  1  i  tlay’s  newspaper. 

V  li  The  Press  sent  a  letter  of 

\\  protest  to  the  NHL  and  the 
\\  Tampa  Bay  team.  Later  that 
li  day,  Esposito  telephoned 
Ciabattari  and  John  Quinn, 
ll  I^ss  managing  editor  for 
sports,  to  apologize  for  his 
^  il  tantrum. 

11  Esposito  was  fined  the 
1 1  maximum  amount  allowed 
1 1  under  NHL  bylaws. 

In  a  letter  to  the  Press, 
expressing  regret  on 
behalf  of  the  NHL,  com¬ 
missioner  Gary  Bettman 
said,  “The  National  Hockey 


"I  consider  myself  to  be  tough, 
and  unfortunately  on  subtle  levels 
there  is  this  sexism  that  [female 
sports  reporters]  have  to  put  up 
with.  These  kind  of  words  he 
used,  though,  obviously  were 
pretty  exceptional.” 

—  Kisha  Ciabattari,  sportswriter, 
Asbury  Park  (N.J.)  Press 


A  if/STopps  hockey  card  of  Phil 
Esposito  during  his  playing  days 
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BY  TONY  CASE 


Upbeat  About 
Newspapers 


HE  EXPLOSION  IN  entertainment  news  shows  on 
lElcvisk>n,  and  the  glamour  and  wide  exposure  that 
aie  part  and  parcel  of  the  tube,  have  lured  many  a 
print  reporter  to  the  medium. 

But  make  no  mistake  about  it.  Veteran  columnist 
Liz  Smith  is  upbeat  about  the  f)ower  of  print. 

Sure,  Smith,  whose  work  is  distributed  to  about 
100  dailies  via  the  Los  Angeles  Times  Syndicate,  joins 
other  gossip  mongers  every  evening  on  the  E!  cable 
network’s  “The  Gossip  Show.”  But  at  the  Newspaper 
Association  of  America  convention.  New  York  City’s 
grande  dame  of  dish  offered  up  an  impassioned 
defense  of  American  newspa¬ 
pers  and  their  arts  and  enter¬ 
tainment  coverage. 

Speaking  on  behalf  of  her 
colleagues  in  the  celebrity 
press.  Smith  told  publishers 
gathered  in  Manhattan’s  St. 
Bartholomew’s  Church:  “All  of 
us  are  desperately  interested 
in  newspaper  journalism  and 
in  the  survival  of  newspapers. 
They  are  still  the  bedrock 
foundation  of  all  real  news, 
and  all  facets  of  the  larger 
media  employ  and  need  newspapers.” 

While  many  perceive  entertainment  reporting  to 
be  more  about  fluff  and  filth  than  truth  and  justice. 
Smith  insisted  she  and  her  compatriots  on  the 
lifestyles  page  have  more  in  common  with  their 
“serious”  counterparts  than  critics  might  imagine. 

“We  are  all  alike  in  that  we’d  all  like  to  break  a  big 
story,  get  it  first,  get  it  right,  splash  it  all  over  the 
world,  change  history  maybe,  and  help  sell  the  pub¬ 
lications  or  TV  shows  employing  us,”  she  said. 

Arts  and  entertainment  writers,  like  the  crustiest 
of  hard-news  reporters,  are  “hooked  on  the  drug  of 
news,”  the  columnist  maintained.  “We  all  have 
intensely  competitive  spirits,  a  belief  in  hard  woric, 
and  the  hamminess  to  enjoy  our  scoops  and  bylines 
and  feature  appearances  —  and,  of  course,  all  of  us 
feel  we  have  always  known  better  than  our  bosses 
what  sells,  what  really  matters  and  what  is  being 
neglected  spacewise.” 

Smith  pointed  out  that  show  business,  now  more 
than  ever,  can  amount  to  important  news.  After  all, 
motion  pictures  are  one  of  our  major  exports,  and 
corporate  marriages  involving  Hollywood  studios  — 
such  as  the  much-hyped  Disney-Cap  Cities/ABC  deal 
—  dominate  today’s  front  pages. 

“Pure  entertainment  is  having  a  bigger  impact 
than  ever,”  she  said.  “A  single  company  can  control  a 


“All  of  us  are  desperately  interested  in  newspaper 
journalism  and  in  the  survival  of  newspapers.  They 
are  still  the  bedrock  foundation  of  all  real  news,  and 
all  facets  of  the  larger  media  employ  and  need 
newspapers.'  —  Liz  Smith,  syndicated  columnist 

vast  arrangement  of  communications  empires.” 

What’s  more,  entertainment  and  arts  reporting 
reflects  who  we  are  as  a  nation.  Smith  observed.  “An 
examination  of  cultural  affairs,  large  and  small,  holds 
up  a  mirror  to  society  in  general,”  she  said. 

And  foremost,  editors  ought  to  give  entertain¬ 
ment  news  more  and  better  play  simply  because  the 
public  wants  it.  Smith  told  NAA  members.  Readers 
are  “desperate,”  she  said,  “to  take  their  minds,  even 
briefly,  off  the  serious  and  terrifying  stories  that 
dominate  modem  life.” 

Smith  even  argued  that  by  running  stories  about 
movie  stars,  museums  and  mega  media  mergers, 
newspapers  can  score  one  for  the  American  way. 

“I  often  say  that  gossip  and  soft  news  do  not 
flourish  in  dictatorships,”  she  said.  “It  takes  a  high- 
minded  democracy  to  put  up  with  Liz  Smith  and  the 
National  Enquirer.  Because,  should  something  hor¬ 
rible  happen  —  famine,  pestilence,  war,  death, 
destruction,  a  nuclear  holocaust  —  you  can  be  sure 
that  gossip  and  the  arts  and  entertainment  would 
most  likely  disappear  for  the  duration. 

“Then,  just  like  Richard  Nixon,  we  wouldn’t  have 
gossip  and  the  soft  stuff  to  kick  around  anymore  . . . 
and  we’d  be  sorry.”  ■ 


Veteran 
columnist  Liz 
Smith  defends 
the  value  of 
entertainment 
coverage 


May  18, 1996  ■  Editor  &  Pubusher  1 7 


BY  DEBRA  GERSH  HERNANDEZ 


Salman  Rushdie 
Talks  Newspapers 


Author  says 
news  and  fiction 
writing  have  a 
lot  in  common 
—  and  that's  a 
compliment 


HILE  CRTTICS  OF  the  press  would  readily  agree  that 
news  and  fiction  writing  have  a  lot  in  common, 
author#alman  Rushdie  means  it  as  a  compliment. 

The  ‘‘ultimate  goal,”  he  said,  “of  both  factual  and 
fiafbaal  writing  is  the  truth,  attitude,  spin.  We  read 
not  for  raw  data  . . .  but  to  get  a  ‘take’  on  the  news 
that  we  like. 

“Now  that  the  broadcasting  media  fulfill  the  func¬ 
tion  of  being  first  with  the  news,  newspapers,  like 
novels,  have  entered  the  realm  of  the  imagination. 
They  both  provide  versions  of  the  world,”  Rushdie 
told  those  gathered  for  the  annual  American  Society 
of  Newspaper  Editors  con¬ 
vention  in  Washington. 

“It  is  for  the  novelist  to  cre¬ 
ate,  communicate  and  sustain 
over  time  a  personal  and 
coherent  vision  of  the  world 
that  entertains,  interests,  stim¬ 
ulates,  provokes  and  nour¬ 
ishes  its  readers,”  Rushdie  con¬ 
tinued. 

“It  is  for  the  newspaper  edi¬ 
tor  to  do  very  much  the  same 
thing  with  the  pages  at  his  dis- 
posal.  In  that  specialized 
sense  —  and  let  me  emphasize  that  I 
mean  this  as  a  compliment  —  we  are  all 
in  the  fiction  business  now,”  he  said, 
adding  that,  “Sometimes,  of  course,  the 
news  in  newspapers  seems  fictive  in  a 
less  complimentary  sense.” 

The  British  royal  family,  for  example, 

“have  had  their  characters  invented  for 
them  by  the  British  press,”  Rushdie  said. 

“And  such  is  the  power  of  the  fiction 
that  the  flesh-and-blood  royals  have 
become  more  and  more  like  their  print 
personae,  unable  to  escape  the  fiction  of 
their  imaginary  lives.” 

Rushdie  was  critical  of  what  he  called 
the  aptly  named  profile  reporting,  which 
he  said,  like  one’s  profile,  is  “flat  and  two 
dimensional.” 

“Yet  the  images  created  in  these  curi¬ 
ous  texts  —  often  with  their  subjects’ 
collusion  —  are  extraordinarily  potent,” 
he  explained.  “It  can  be  next  to  impossi¬ 
ble  for  the  actual  person  to  alter,  through 
his  own  words  and  deeds,  the  impres¬ 
sions  they  create.  And,  thanks  to  the 
mighty  clippings  file,  they  are  also  self- 
perpetuating.” 


Speaking  from  his  own  experience,  Rushdie  said 
being  profiled  “is  perhaps  closest  to  what  it  must 
feel  like  to  be  used  as  a  writer’s  raw  material,  what 
it  must  feel  like  to  be  turned  into  a  fictional  charac¬ 
ter,  to  have  one’s  feelings  and  actions,  one’s  rela¬ 
tionships  and  vicissitudes,  transformed  by  writing 
into  something  subtly,  or  unsubtly,  different  —  to 
see  ourselves  mutated  into  someone  we  do  not  rec¬ 
ognize.” 

Pointing  to  privacy  laws  in  Britain  and  France, 
Rushdie  said  he  continues  “to  be  against  laws  that 
curtail  the  investigative  freedoms  of  the  press.” 

“But,  speaking  as  someone  who  has  had  the 
uncommon  experience  of  becoming,  for  a  time,  a 
hot  news  story ...  it  would  be  dishonest  to  deny 
that  when  my  family  and  I  have  been  the  target  of 
press  intrusions  and  distortions,  those  principles 
have  been  sorely  strained,”  he  said. 

However,  Rushdie’s  “overwhelming  feelings  about 
the  press  are  ones  of  gratitude,”  he  said,  praising  the 
“generous  response”  to  his  work,  as  well  as  the  lair 
and  civil  profiles  of  him,  in  America  and  around  the 
world. 

“In  the  long  unfolding  of  the  so-called  Rushdie 
afMr,  American  newspapers  have  been  of  great 
importance  in  keeping  the  issues  alive,  in  making 
sure  that  readers  have  kept 
sight  of  the  essential  points  of 
principle  involved,  even  in 
pressuring  America’s  leaders 
to  speak  out  and  act.”  he  said, 
thanking  the  editors  for  that, 
but  noting,“there  is  more  than 
that  to  thank  you  for.” 

Rushdie  noted  that,  “In  any 
vision  of  a  free  society,  the 
value  of  free  speech  must 
tank  the  highest,  for  that  is  the 
freedom  without  which  all 
the  other  freedoms  would 
fail. 

“Journalists  do  more  than 
most  of  us  to  protect  those 
values;  for  the  exercise  of  free¬ 
dom  is  freedom’s  best 
defense,  and  that  is  something 
you  all  do  every  day,”  he  said. 

“It  seems  to  me,  however, 
that  we  live  in  an  increasingly 
censorious  age,”  Rushdie  said, 
noting  that  “the  broad,  indeed 
international,  acceptance  of 
(See  Rushdie  on  page  44) 


"In  that  specialized  sense  — 
and  let  me  emphasize  that  I 
mean  this  as  a  compliment  — 
we  are  all  in  the  fiction  busi¬ 
ness  now.  Sometimes,  of 
course,  the  news  in  newspa¬ 
pers  seems  fictive  in  a  less 
complimentary  sense." 

—  Author  Salman  Rushdie 
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NEWSPEOPLi:  IN  THE  NEWS 


COM  ri  I  Ml)  in  IAN  i:.  andi-rson 


WnJUAM  BAlDimV 


WILLIAM 
BALDWIN,  cor¬ 
porate  controller 
at  Prince  Sports 
Group,  Princeton, 

NJ.,  has  been 
named  corporate 
controller  at  the 
Journal  Register 
Co.,Trenton,  NJ. 

RAY  FISHER,  director  of  taxesMce 
president  at  Athlone  Industries  Inc., 
Parsippany,  NJ.,  was  appointed  director 
of  taxes. 

MARK  BRENNAN,  senior  manager 
at  KPMG  Peat  Marwick  LLR  Princeton, 
becomes  assistant  controller  at  Journal 
Register. 

JOHN  COLLINS,  vice  president  of 
finance,  was  promoted  to  vice  presi¬ 
dent  of  budgets  and  planning. 


NANCY  CAWLEY,  publisher  of  the 
Register  Citizen  and  Foothills  Trader, 
both  in  Torrington,  Conn.,  has  been  pro¬ 
moted  to  vice  president  and  general 
manager  of  Suburban  Newspapers  of 
Greater  St.  Louis  Inc. 

WILLIAM  T.  MURRAY,  marketing 
director  at  the  Fall  River,  Mass.,  Herald 
News,  was  named  publisher  at  the 
Register  Citizen  and  Foothills  Trader. 

All  the  companies  involved  are  owned 
by  the  Journal  Register  Co.,Trenton,  N.J. 


JEFFREY  BECKLEY,  circulation  man¬ 
ager  of  planning  and  analysis  at  the 
Dallas  Morning  News,  has  been  named 
circulation  director/administration. 


JENNY  L  ANDERSON,  director  of 
advertising  at  the  Midland  (Mich.) 


NANCV  CAWLEY  CATHEKINE 

GREENBERG 


Daily  News,  has  been  promoted  to  gen¬ 
eral  manager. 

GARY AUGSBURGER,  40,  who  for- 
meriy  held  numerous  circulation  depart¬ 
ment  positions  at  the  Houston  Chronicle, 
has  been  named  circulation  manager  at 
the  Longmont,  Colo.,  Dfltfy  Times-Call. 

Augsbuiger  spent  time  at  the  Chronicle 
as  a  metro/state  zone  manager,  informa¬ 
tion  systems  manager  and  distribution 
coordinator/training  manager. 

DAVID  HARDIN,  55,  news  editor  at 
the  Tampa  Tribune,  has  been  promot¬ 
ed  to  assistant  managing  editor  to  help 
better  the  paper’s  night  coverage. 

LAURIE  GREENHHL  andLESLIE 
GRAY,  advertising  account  managers  at 
the  Atlanta  Jeuish  Times,  have  been  pro¬ 
moted  to  advertising  account  executives. 

ROGER  H.  MOLVAR,  40,  senior  vice 
president  and  comptroller  at  First  Inter¬ 
state  Bank,  has  been  apf)ointed  vice  pres¬ 
ident  and  controller  at  Times  Mirror,  par¬ 
ent  company  of  the  Los  Angeles  Times. 

JOHN  SMITH,  state  circulation  super¬ 
visor  at  the  Lexington  Herald-Leader,  has 
been  named  state  circulation  manager. 


DIRKS,  VAN  ESSEN  &  ASSOCIATES 


We  specialize  in  assisting 
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WnJJAMH. 
SIEMERING, 

with  over  30  years 
of  experience  as  a 
public  broadcast¬ 
ing  executive  and 
producer,  has  been 
named  president 
of  the  International 
Center  for  Journal¬ 
ists  in  Washington,  D.C.  He  is  currently 
in  his  third  year  of  a  five-year  MacArthur 
Foundation  Fellowship. 


BEBA  LLANO 
LVZARRAGA 


CATHERINE  C.  GREENBERG, 

marketing  director  at  the  Roanoke  (Va.) 
Times,  has  been  appointed  to  the  addi¬ 
tional  position  of  strategic  development 
director  for  parent  company  Landmark 
Publishing  Group. 

DAVID  C.  DUNBAR,  associate  pub¬ 
lisher  of  Banker  &  Tradesman,  has 
been  named  advertising  director  of  the 
Improper  Bostonian. 

ANN  NIEDRINGHAUS,  vice  presi¬ 
dent  of  Weston  Man^ement  Advisors  Inc., 
was  appointed  advertising  sales  manager. 


BEBA  LLANO  LUZARRAGA,  vice 
president  of  economic  development  and 
small  business  groups  at  tlie  Greater 
Miami  Chamber  of  Commerce,  has  been 
named  community  relations  manager, 
Hispanic  market,  at  the  Miami  Herald. 
She  was  previously  employed  at  the 
Herald,  first  as  bridal  editor  of  the  living 
today  section  and  then  as  assistant  editor 
of  El  Miami  Hercdd. 

SUSAN  CLARK,  office  manager  for 
the  corporate  communications  depart¬ 
ment  of  the  Associated  Press,  has  been 
named  promotions  coordinator. 

Clark  joined  AP  in  1973  in  human 
resources  and  media  relations.  When  the 
corporate  communications  department 
was  established  in  1983,  she  became 
administrative  assistant  to  the  department 
and  was  named  office  manager  in  1992. 


Correction 

T  OHN  QUINN,  MANAGING  editor  for 
I  sports  at  the  Asbury  Park  Press  in 
Neptune,  N.J.,  was  promoted  from  the 
position  of  sports  editor.  His  previous 
position  was  misidentified  in  the  April 
27  Newspeople  in  the  News. 
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IN  BRIEF 


Copley  acquires 
ESOP  paper 
in  Peoria,  III 

Thirteen  years  after  creating  an 
employee  stock  ownership  plan 
intended  to  keep  it  independent,  the 
Peoria,  m.,  Journal  Star  and  its  sister 
paper,  the  Galesburg,  Ill.,  Register-Mail, 
have  been  sold  to  La  Jolla,  Calif.-based 
Copley  Press  Inc. 

Copley  said  it  paid  $174.5  million  in 
cash  for  the  75,244-circulation  all-day 
Journal  Star  and  the  17,232-circulation 
evening  Register-Mail. 

It  was  to  prevent  chain  ownership 
and  keep  the  14 1-year-old  Journal  Star 
in  local  hands  that  the  Journal  Star  Co. 
in  1983  established  a  generous 
Employee  Stock  Option  Plan  that  trans¬ 
ferred  90%  of  company  stock  over  to 
employees.  The  problem  was,  the  ESOP 
turned  out  to  be  too  generous. 

Eligible  employees  receive  stock  and 
dividends  based  on  their  wages  and 
salaries,  and  can  buy  up  more  stock 
with  pre-tax  income  that  is  matched  by 
company  contributions. 

Ironically,  thougli,  the  profitability  of 
the  newspapers  turned  out  to  be  the 
undoing  of  their  independence:  As  the 
price  of  Journal  Star  Co.  stock  rose,  early 
retirement  began  to  look  better  and  bet¬ 
ter  to  more  and  more  employees.  The 
company  found  itself  faced  with  the 
prospect  of  putting  itself  into  heavy  debt 
to  buy  back  stock  from  early  retirees. 

By  any  measure.  Journal  Star  Co.  stock 
performed  well:  From  a  beginning  price 
of  $39  in  1983,  the  price  per  share 
soared  through  the  years  —  finally 
reaching  $198  according  to  the  sales 
agreement. 

Last  Sept.  8,  the  company’s  board  of 
directors  unanimously  voted  to  put  the 
newspapers  up  for  sale. 

The  ESOP  stock  is  now  held  by  420 
past  and  present  employees  at  the 
Peoria  newspaper  and  another  70 
employees  at  the  Register-Mail. 'Xhe 
remaining  10%  of  outstanding  shares  is 
held  by  the  Slane  family  and  its  trusts. 

Though  Copley  is  now  located  in 
California,  it  was  founded  in  Illinois  91 
years  ago  and  continues  to  have  a  sub¬ 
stantial  newspaper  presence  there. 
Among  its  six  Prairie  State  dailies  is  the 
65,631-circulation  State  Journal-Register 
in  the  state  capital  of  Springfield. 


Muncie,  Ind, 
papers  to  merge 

CENTRAL  NEWSPAPERS  INC. is 

merging  its  morning  and  afternoon 
papers  in  Muncie,  Ind. 

Beginning  May  20,  a  single  morning 
paper  to  be  known  as  the  Star  Press 
will  replace  the  morning  Muncie  Star 
and  the  Muncie  Evening  Press.  In  the 
latest  Audit  Bureau  of  Circulations  FAS- 
FAX,  the  Star  reported  a  circulation  of 
28,876  and  the  Press  12,448. 

The  Muncie  consolidation  “in  no  way 
affects”  the  morning  and  afternoon 
papers  Central  Newspapers  publishes  in 
Phoenix  and  Indianapolis,  said  president 
and  chief  executive  officer  Louis  A.  Weil 
III. Those  papers  “will  continue  as  they 
are,”  he  said. 

In  Indianapolis,  Central  publishes  the 
morning  Indianapolis  Star  and  the 
evening  Indianapolis  News.  Last 
September,  the  newsroom  staffs  of  the 
papers  were  merged  although  they  con¬ 
tinue  to  publish  with  separate  editorial 
page  staffs,  local  columnists  and  syndi¬ 
cated  features. 

Similarly,  the  newsrooms  of  the  morn¬ 
ing  Arizona  Republic  and  evening 
Phoenix  Gazette  were  merged  late  last 
year.  Both  papers  continue  to  publish 
separately. 

Weil  said  the  consolidation  was  decid¬ 
ed  after  extensive  study  by  Muncie 
newspaper  executives. 

“The  net  effect  of  the  consolidation 
will  be  a  more  widely  distributed  paper 
with  better  results  for  our  advertisers 
and  expanded  coverage  of  news  events,” 
Weil  said. 

No  decision  has  yet  been  made  on 


how  many  of  the  275  full-time  and  p>art- 
time  Muncie  employees  will  be  laid  off. 

Two  honored 

Two  LONGTIME  NEWSPAPER  editors 
were  recently  inducted  into  the  Hall 
of  Fame  at  Southern  Illinois  University. 

Accolades  as  Master  Editors  went  to 
Norine  Dalkert  Hoffinan,  retired  editor  of 
the  former  Waterloo  (Ill.)  Times,  now 
operating  as  the  Waterloo  Republic- 
Times,  and  David  A.  Jackson,  ft>rmer  editor 
of  the  Litchfield,  YU.,  News-Herald. 

Knight  Chair 

tephen  K.  Doig,  a  veteran  Miami 
Herald  reporter  and  editor,  has  been 
chosen  to  fill  the  new  Knight  Chair  in 
Journalism  at  Arizona  State  University’s 
Walter  Cronkite  School  of  Journalism 
and  Telecommunication. 

Doig  will  teach  courses  in  computer- 
assisted  reporting,  conduct  research,  and 
develop  new  courses  when  he  joins  the 
faculty  of  the  Cronkite  School  in  August. 

Report  on  Cuba 

JANE  CIABATTARI,  A  contributing  edi¬ 
tor  for  Parade  magazine,  says  the  U.S. 
embargo  against  Cuba  is  having  the 
unintended  effect  of  strengthening  the 
island. 

After  spending  a  week  in  Cuba, 
Ciabattari  wrote  in  a  recent  issue  of 
Paratfe,  “Without  it  [the  embaigo] 

Castro  may  have  needed  to  use  physical 
force  to  keep  control.  Having  an  enemy 
gives  Castro  an  excuse  for  his  one-party 
system  and  repression  of  dissidents.” 


the  most  experienced 
executive  recruiting  firm  in 
the  newspaper  industry 

Specialists  in  newspapers  and  broadcasting  for  two  decades. 
For  a  confidential  discussion,  call  847-991-6900 


INVERNESS,  ILLINOIS  60067-4732 
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BY  LAURA  REINA 

Increase  Value, 
Not  Rates 


! hill's  the 
luessii^te  to 
tieirsl>it/>ers 
I'nmi  Houston 
C'hronuie 
}>enernl  uiinui}»er 


O  KEEP  UP  in  today’s  competitive  mar¬ 
ket,  newspaf)ers  must  increase  their 
value,  not  rates,  which  means  rethink¬ 
ing  and  expanding  the  role  of  market¬ 
ing,  explained  John  Sweeney,  general 
manager  of  the  Houston  Chronicle,  at  the  INMA 
International  Conference  in  Banff,  Alberta. 

Newspapers  must  start  getting  involved  with 
new  products  and  businesses,  and  they  must  work 
to  create  ways  to  develop  these  new  ventures. 

“To  do  an  effective  job  of  bringing  in  new  rev¬ 
enue  with  new  products,  you  have  to  bring  togeth¬ 
er  the  right  people,  with  the 
right  mix  of  skills,  with  the 
right  level  of  focus,  with  the 
right  leadership  to  do  a  job 
that  —  right  now  —  most 
newspapers  are  ill-equipped 
to  do,”  stated  Sweeney. 

Sweeney  then  explained 
how  the  Houston  Chronicle 
created  its  New  Products 
Committee,  and  how  the 
committee  has  worked  for  the  paper. 

Committee  development  originally  started  with 
a  task  force  —  with  four  members  from  the 
Chronicle,  two  from  other  Hearst  papers,  and  one 
from  Hearst  corf>orate  headquarters. 

“Our  role  was  to  produce  a  blueprint  that  each 
Hearst  paper  could  use  to  build  their  own  product 
development  group  —  and  I  use  the  word  blue¬ 
print  very  loosely  here.  It  was  more  a  set  of  guide¬ 
lines  and  ideas  around  which  a  paper  could  create 
an  organization  that  worics  for  that  particular 
paper,”  said  Sweeney. 

Sweeney  explained  that  new  product  develop¬ 
ment  depends  on  establishing  an  effective  team, 
and  the  team  must  draw  on  the  expertise  and 
experience  from  the  entire  newspaper: 
marketing/research,  sales,  production,  circulation, 
systems,  finance,  and  editorial. 

Also  when  forming  a  team,  choosing  a  team 
leader  is  very  important,  he  said.The  person  should 
be  senior  m  the  organization,  but  close  enough  to 
the  group  so  that  he  or  she  is  comfortable  diving 
into  work  with  others. 

Once  a  team  is  formed,  there  are  two  “absolutely 
critical  considerations,”  explained  Sweeney:  select¬ 
ing  projects  and  establishing  clear  objectives. 

“The  project  that  a  new  group  selects  will  have 
a  lot  to  say  about  its  success  or  failure.  So  it’s  very 
important  at  the  outset  that  you  pursue  ideas  that 


build  on  the  company’s  strengths,”  Sweeney  stated. 

And  though  objectives  will  vary  from  paper  to 
paper,  it’s  important  that  the  team  “locks  on”  to  its 
objectives  early,  he  said. 

Sweeney  gave  the  audience  a  list  of  established 
objectives:  profitability,  accreditation,  length  of  pro¬ 
ject,  accommodate  systems,  reinforce  image, 
resources,  advertiser  acceptance,  gateway  capacity, 
and  negative  gateway  capacity. 

Sweeney  believes  these  objectives  fall  into  a 
“very  simple  schematic  of  the  process.”  He  shared 
the  new  product  process,  which  starts  with  assimi¬ 
lation  —  can  your  core  busi¬ 
ness  handle  it? 

If  the  business  can  handle 
it,  will  it,  in  turn,  be  prof¬ 
itable?  Does  it  meet  other  cri¬ 
teria? 

If  the  answer  is  “yes”  to 
these  questions,  it’s  time  for 
the  project  to  be  developed. 

And  once  it’s  developed,  it 
must  be  approved  by  man¬ 
agement.  From  there,  the  pro¬ 
ject  is  implemented  and 
assessed. 

Sweeney  said  the 
Chronicle  has  had  more  than 
50  new  products  go  through 
this  process.  He  gave  the 
audience  some  examples: 

•  La  Vox,  a  printing  and 
sales  partnership  with  a  Spanish-Ianguage  newspa¬ 
per,  net  profits  $200,000  per  year. 

•  ThisWeek  provides  total  market  coverage  mid¬ 
week,  covers  community  news,  and  contributes 
nearly  $50,000  per  week  to  the  Chronicle. 

•  The  paper  also  started  HAL-PC  magazine,  a 
monthly  which  goes  out  to  the  Houston  Area 
League  of  PC  Users.  HAL  supplies  the  Chronicle 
with  content,  and  the  paper  sets  the  rates,  sells  the 
advertising,  prints,  and  distributes.The  paper  keeps 
90%  of  the  profit,  and  HAL  pays  the  paper  $10  per 
member,  per  year  to  be  used  for  an  ROP  campaign. 

“Now,  the  natural  question  here  is, ‘Would  these 
products  be  on  the  street  today  without  the  wotk 
of  a  formal  committee?’  Some  of  them  probably 
would.  But  clearly  not  all  of  them,”  said  Sweeney. 

The  fuel  for  these  projects  is  ideas,  and  though 
ideas  come  from  everyone,  everywhere,  a  formal 
committee  works  hard  to  conjure  ideas  and  to  get 
them  going.  But  also: 


“To  do  an  effective 
job  of  bringing  in 
new  revenue  with 
new  products,  you 
have  to  bring 
together  the  right 
people,  with  the 
right  mix  of  skills, 
with  the  right  level 
of  focus,  with  the 
right  leadership  to 
do  a  job  .  ” 
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“To  create  a  source  of  new  product 
information,  journalists  and  mariceters 
will  have  to  create  a  kind  of  partnership 
we  don’t  often  see  —  one  that  will 
drive  both  information  and  revenue. 

“The  editorial  part  of  the  partnership 
knows  the  territor)'  —  how  to  locate 
and  work  sources  of  information.  The 
marketing  arm  of  the  partnersliip  can 
work  with  it  to  create  a  new  product 
strategy,”  Sweeney  stated. 

The  newsroom  often  subtly  points 
toward  what  the  market  might  need, 
Sweeney  said. 

As  for  the  New  Products  Committee, 
Sweeney  believes  it  works  for  the 
Chronicle,  and  it  has  put  new  and  bet¬ 
ter  products  out  on  the  street;  but  it 
also  takes  time.  Keep  it  simple,  insist  on 
focus,  and  stay  flexible,  he  advised. 


Higgins  wins 
Silver  Shovel 

SHAUN  O’LEARY  HIGGINS,  director  of 
marketing  and  sales  for  the  Spokane, 
Wash.,  Spokesman-Review,  was  the 
recipient  of  the  International  Newspaper 
Marketing  Association’s  19S>6  Silver 
Shovel  Award. 

The  award  honors  the  marketing  pro¬ 
fessional  who  has  a  distinguished  record 
of  service  to  the  INMA  on  a  regional, 
national  and/or  international  level.  This 
person  also  has  a  demonstrated  commit¬ 
ment  to  excellence  in  newspaper  mar¬ 
keting. 

Each  year  the  wiimer  is  chosen  by  the 
Silver  Shovel  Award  Committee  based  on 
written  recommendations  from  the 
membership. 

Higgins  received  the  award  during  a 
banquet  at  the  INMA  International 
Conference  which  took  place  in  Banff, 
Alberta. 

The  Silver  Shovel  Award  has  been  the 
INMA’s  highest  honor  since  1949,  and 
since  then,  56  individuals  have  been 
bestowed  this  honor. 

No  national 
ad  rate  hike 
since  1989 

A  DAILY  IN  the  Midwest  hasn’t  raised 
its  national  advertising  rates  since 
1988  —  and  there  are  no  definite  plans 
to  raise  it  in  the  near  future. 


I’he  CoffeyviUe  (Kan.)  Journal,  which 
has  a  circulation  of  6,200  daily  and  6,500 
on  Sunday,  has  kept  the  open  rate  of 
$8.72  since  Dec.  1, 1988. 

Chris  Zimmerman,  ad  director  for  the 
Journal,  explained  that  the  paper  was 
owned  by  Gannett  for  about  10  years, 
until  1989.  When  the  paper  was  bought 
by  Alabama-based  Hometown  Communi¬ 
cations,  the  paper’s  national  rate  stopped 
increasing. 

Zimmerman  said  when  Hometown 
acquired  the  Journal,  its  national  rate 
may  have  been  on  the  high  side  and 
today  the  same  rate  is  competitive  with 
other  papers  its  size. 

Zimmerman  admitted  that  the  paper  is 
mostly  fueled  by  local  advertisers  —  and 
that  rate  has  been  increasing  regulariy 
over  the  years. 

The  bulk  of  the  paper’s  national 
advertising  consists  of  Valassis  inserts, 
she  said. 


CAC  convenes 
media  committee 

The  certified  audit  of  circula¬ 
tions  Inc.  (CAC)  convened  a  Media 
Advisory  Committee  whose  goal  is  to 
formulate  ways  to  create  more  aware¬ 
ness  of  audit  reports,  how  to  use  them, 
and  ways  to  improve  their  content. 

The  committee  consists  of  members 
from  all  areas  within  the  advertising 
industry. 

CAC  of  Wayne,  N.J.,  audits  the  circula¬ 
tion  operations  of  1,400  newspapers, 
magazines,  shopping  guides,  telephone 
directories  and  alternate  delivery 
systems,  along  with  providing  reader- 
ship,  usage,  and  market  penetration 
research. 


$1,000,000? 

Another  perspective  could  mean 
millions  to  you  in  ad  revenue 

ALTERNATIVE  GROWTH 
STRATEGIES,  INC... 

the  other  prespective. 


AGS,  Inc.  is  an  aggressive  sales 
&  marketing  consuiting  company. 
We  work  with  newspapers  to 
significantly  increase  ad  revenue. 

Call  our  offices  today  or  fax  us  your 
business  card! 

Phone:(414)241-8603 

Fax:(414)241-3354 


GROWTH  t 
STRATEGIES 


AGS,  tnc.  Is  an  EJ.  Weeks  CorporaUon 


Icon  comes  alive 

The  ST.  LOUIS  Post-Oispatch  cartoon 
icon  of  95  years,  the  Weatherbird,  is 
now  appearing  (via  costume)  at  St.  Louis 
Cardinal  baseball  games  and  community 
newspaper  events. 

The  Weatherbird  is  dressed  like  a 
1920s  newspaperman,  in  a  straw  hat, 
bow  tie  and  vest.  The  Weatherbird  car¬ 
toon  first  appeared  on  the  front  page  of 
the  paper  on  Feb.  1 1, 1901. 

Scrutinizing 
political  ads 

The  AMERICAN  ASSOCIATION  of 
Advertising  Agencies  (AAAA)  and 
the  American  Advertising  Federation 
(AAF)  launched  a  new  initiative.  Political 
Advertising  Repair  (PAR),  to  encourage 
public  scrutiny  of  negative  political 
advertising  campaigns. 

PAR  will  focus  on  campaign  claims, 
negativity,  statements,  and  pictures 
through  expanded  press  coverage. 


http://www.amnewsnet.coin 

(3r  totaJlv  bail  and  call 
1-80^97-1821 
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Top  20  Daily  Newspapers 

Ad  Inches  in  Selected  National  Categories' 

December  1995  -  Full  Run  ROP,  excluding  preprints 

Auto  Dealer  Factory  Computers  &  CredK  FoodA  Hotels  & 

Motion 

Travels 

Utilities  A 

NEWSPAPER 

TOTAL 

Airlines 

Associations 

Automotive 

Banks 

Software 

Cards 

Household 

Resorts  Insurance 

Investments 

Pictures 

Tourism 

Comms 

1  New  York  Hines 

379,040 

31,436 

10,384 

15,134 

43,924 

10,361 

3,681 

2,221 

9,165 

8,971 

17,930 

162,622 

9,446 

53,765 

2  Los  Angeles  Tines 

476,612 

22,130 

59,510 

39,999 

29,440 

5,818 

2,414 

4,898 

11,431 

8,894 

5,217 

237,568 

6,483 

42,810 

5  Washington  Post 

241,839 

17,597 

27.626 

30,225 

38,922 

6,582 

2,301 

1,654 

6,766 

6,867 

3,828 

50,103 

6,312 

43,056 

4  New  York  Daily  News 

153,972 

11,049 

1,881 

7,653 

22,024 

207 

1,118 

1,623 

3,851 

6,130 

72 

62,263 

2,490 

33,611 

5  Chicago  Tribune 

248,529 

21,992 

39,669 

38,656 

28,696 

5,038 

2,125 

4,373 

5,829 

5,598 

3,163 

50,690 

5,961 

36,739 

6  Newsda> 

171,260 

10,341 

7,392 

9,642 

53,100 

936 

1,738 

1,151 

8,169 

126 

50,145 

2,867 

25,653 

7  Houston  Chronicle 

162,724 

10,376 

11,541 

19,438 

19.002 

3.986 

497 

1.599 

1,921 

2,429 

3,307 

43,980 

1,282 

43,366 

8  Chicago  Sun-Hnes 

153,735 

14,553 

7,380 

24,082 

22,995 

590 

205 

3,225 

3.749 

4,020 

487 

46,629 

3,990 

21.830 

9  Dallas  Morning  News 

10  San  Francisco 

182,258 

9,063 

18,187 

14,760 

25,212 

3,954 

2,417 

2,296 

10,338 

4,828 

4,501 

43,407 

4,196 

39,099 

Chronicle 

191,080 

16,478 

12,537 

13,749 

21,399 

4,221 

2,433 

2,308 

10,046 

9,299 

3,977 

59,818 

4,071 

30,744 

1 1  Boston  Globe 

248,155 

17,750 

15,225 

21,119 

30,041 

7,035 

2,658 

2,543 

26,114 

9,086 

12,484 

54,311 

5,426 

44,363 

12  Philadelphia  Inquirer 

183,730 

6,876 

10,777 

21,825 

50,081 

3,094 

727 

1,888 

6,687 

8,039 

1,941 

48,359 

3,167 

20,269 

13  Newark  Star>Ledger 

212,229 

16,658 

15,759 

19,401 

56,833 

798 

1,572 

3,904 

9,585 

2,452 

35,560 

3,678 

46,029 

14  New  York  Post 

15  Phoenix  Arizona 

134,605 

4,078 

3,266 

7,407 

7,720 

553 

280 

40 

7,224 

2,427 

152 

44,563 

30,317 

26,578 

Republic 

16  Cleveland  Plain 

127,454 

8,206 

17,335 

11,582 

15,420 

1,538 

1,177 

1,424 

4,819 

9,370 

2,387 

31,326 

1,808 

21,062 

Dealer 

17  Minneapolis  Star 

108,290 

6,083 

9,954 

5.793 

27,100 

298 

134 

2,635 

1,686 

6,748 

1,770 

28,391 

1,158 

16,540 

Tribune 

127,168 

5,687 

11,998 

14,411 

17,145 

1,454 

1,675 

6,179 

2,809 

6,227 

39,886 

1,163 

18,534 

18  Miami  Herald 

19  San  Diego  tnion- 

161,321 

6,115 

19,879 

21,026 

24.568 

1,047 

1,008 

1,971 

2,267 

5,182 

1,577 

38,725 

9,684 

28,272 

Tribune 

205.731 

6,388 

30,676 

12,852 

20,619 

1,501 

1,466 

2,429 

7,504 

14,176 

3,98C 

43,331 

5,234 

55,575 

20  St  Petersburg  Times 

105,862  3,387  12,990  18,240  19,502  441  98  1,958  1,536  2,631  3,240 

Top  20  Sunday  Newspapers 

Ad  Inches  in  Selected  National  Categories' 

December  1995  -  Full  Run  ROP,  excluding  preprints 

Auto  Dealer  Factory  Computers  &  Credit  Food  &  Hotels  & 

17.314 

Motion 

3,939 

Travel  & 

20.586 

Utilities  A 

NEWSPAPER 

TOTAL 

Airlines 

Associations 

Automotive 

Banks 

Software 

Cards 

Household 

Resorts 

Insurance 

Investments 

Pictures 

Tourism 

Comms 

1  New  York  Times 

360,198 

22,452 

25,585 

28,677 

20,033 

2,047 

4,736 

3.032 

52,574 

4,140 

17,842 

75,929 

84,141 

19,010 

2  Los  Angeles  Hmes 

240,482 

15,204 

14,370 

13,709 

11,789 

885 

1,595 

2,269 

56,198 

1,143 

1,475 

63,699 

41,248 

16,898 

3  Washington  Post 

104,590 

6,055 

4,115 

3,925 

15,162 

1,153 

709 

287 

15,696 

1,713 

4,348 

16,529 

27,037 

7,861 

4  Chicago  Tribune 

169,553 

10,661 

21,376 

15,331 

4,658 

2,347 

892 

1,110 

24,515 

1,519 

2,907 

14,205 

43,782 

26,250 

5  New  York  Daily  News 

75,411 

1,602 

420 

1,716 

1,729 

378 

154 

145 

19,391 

483 

15 

18,540 

17,797 

13,041 

6  Philadel|diia  Inquirer 

141,672 

5,219 

6,100 

10,599 

25,240 

1,416 

236 

1,162 

20,879 

5,782 

1,575 

15,509 

34,680 

13,275 

7  Dallas  Morning  News 

124,630 

9,158 

2,789 

2,951 

22,427 

1,035 

100 

481 

15,267 

2,281 

2,214 

13,721 

33,433 

18,773 

8  Boston  Globe 

199,755 

7,948 

12,201 

13,278 

29,694 

1,618 

633 

701 

34,543 

1,995 

3,791 

15,819 

58,394 

19,140 

9  Houston  Chronicle 

10  Atlanta  Journal  & 

96,801 

8,512 

1,257 

1,847 

17,914 

1,457 

107 

264 

9,052 

991 

1,526 

11,156 

29.108 

13,610 

Constitution 

11  Minneapolis  Star 

130,503 

7,520 

13,897 

7,969 

11,510 

3,217 

32 

44 

11,610 

2,074 

915 

12,505 

42,669 

16,541 

Tribune 

12  San  Francisco 

84,385 

2,234 

4,972 

5,789 

7,011 

1,029 

378 

235 

11,642 

1,867 

1,181 

11,184 

27,603 

9,260 

Examiner  &  Chronicle 

135,565 

9,988 

9,092 

6,813 

6,124 

1,511 

979 

903 

37,190 

1,517 

1,786 

16,133 

30,787 

12,742 

13  Newsday 

81,739 

4,110 

2,214 

3,930 

8,586 

82 

35 

173 

18,700 

901 

731 

13,926 

22,807 

5,544 

14  Newark  Star-Ledger 

15  Phoenix  Arizona 

144,283 

5,480 

4,629 

7,069 

36,383 

211 

85 

232 

30,742 

2,736 

2,446 

8,906 

42,180 

3,184 

Republic 

16  St  Louis  Post- 

99,074 

6,187 

4,081 

3,011 

10,454 

643 

65 

314 

24,249 

10,196 

1,502 

8,541 

20,749 

9,082 

Dispatch 

69,759 

4,973 

7,033 

5,450 

7,294 

443 

279 

223 

3,857 

2,532 

1,054 

8,962 

17,934 

9,725 

17  Cleveland  Plain  Dealer 

18  Seattle  Times/Post- 

77,403 

4,164 

1,452 

1,292 

10,290 

680 

207 

206 

4,749 

1,858 

1,728 

8,353 

28.630 

13,794 

Intelligencer 

88,782 

7,384 

2,964 

1,766 

4,607 

1,889 

60 

375 

7,%7 

649 

1,306 

12,419 

39,596 

7,800 

19  Miami  Herald 

83,663 

4,530 

5,798 

4,059 

8,486 

12 

123 

107 

13,992 

1,353 

1,173 

11.709 

27,461 

4,860 

20  Baltimore  Sun 

65,161 

5,626 

3,143 

2,309 

10,997 

285 

203 

8,758 

1,559 

1,919 

8386 

16,393 

5,583 

*New$papers  are  listed  by  circulation  based  on  Audit  Bureau  FAS-FAX  report  for  the  period  ending  March  31, 1996;  Detroit  newspapers  did  not  filo  a  report  due  to  the  strike. 

Ad  data  provided  by  Competitive  Media  Reporting. 
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iervice/ Feature  Syndicate  *;  _  Distributor 
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Newspaper  B.  □  President  R.  J  Editorial  Dept, 

od  7  Assn.  Buying  Advertising  Space  C.  J  V  President  S.  CJ /^erti^  Dept. 

>ing  Agency  D.  □  Editor  T.  J  Circulation  Dept, 

jper  Rep.  E.  Li  General  Mgr.  V.  J  Production  D^. 

ne/Other  Publication  F.  J  Business  Mgr.  W.J  Prorrxjtion  D^ 

:  /Vrts  /  Printing  Service  /  Newspaper  G-  -•  Controller  X.  J  Freelance  Artist  /  Writer 
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Service/ Feature  Syndicate 
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/Federal /State and  Local  K. □  Research  Mgr.  AA.  JMISMgr. 

n^rai/ State  and  Local  LJPromoMgr.  BB.  □  Prepress  Mgr. 

'  ^  M.JPRMgr.  CC. J MaHroom Mgr. 

on:  Stu^/ Teachers  O.  JProd^.  Other  (Please  sp^) 

sspecrfy) -  P.J  Composing  Mgr. _ 

District  of  Columbia  arxl  Louisiana  residents  please  add  appkrable  sales  tax. 

Canada  residents  please  add  GST.  Your  subscription  is  tax  deductible. 


Name 


IMPORTANT!  Please  tell  us  about  yourself: 


B.  Your  Occupation  (Check  Only  One  Category) 

/L  J  Publisher  Q.  J  Drculation  Mgr. 

B.  □  President  R.  J  Editorial  Dept. 

C.  J  V  President  S.  J  Advertising  Dept. 

D.  J  Editor  T.  _l  Circulation  Dept. 

E.  J  General  Mgr.  V.  J  Production  D^. 

F.  J  Business  Mgr.  W.J  Pronxjtion  Dept. 

G.  J  Controller  X.  J  Freelance  Artist  /  Writer 

H. _l /Advertising  Mgr.  Y.  .1  Newspaper  Dealer/ 

I.  J  Sales  Mgr.  Distributor 

J.  J  Class  Mgr.  ZJ  Retired 

K.  J  Ftesearch  Mgr.  AA.  J  MIS  Mgr. 

L.  J  Promo  Mgr.  BB.  J  Prepress  Mgr. 

M.  J  PR  Mgr.  CC.  J  MaHroom  M^. 

O. J  Prod  Mgr.  Other  (Please  spedfy) 

P.  J  Composing  Mgr. _ 

District  of  Columbia  and  Louisiana  residents  please  add  applicable  sales  tax. 

Canada  residertts  please  add  GST.  Your  subscription  is  tax  deductible. 


A.  Your  Business  (Check  Only  One  Category) 

1  .□  Daily  Nevvspaper 
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4.  J  Advertising  Agency 

5.  J  Newspaper  Rep. 

6.  J  Magazine /Other  Publication 

7.  J  Graphic  Arts  /  Printing  Service  /  Newspaper 
Supplier 

8.  J  News  Service/  Feature  Syndicate 

9.  J  Publicity  and  Public  Relations 

10.  □  Library  /  Federal  /  State  and  Local 
Governments 

1 1 .  LI  Education:  Students  /  Teachers 
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AD  DATA 


Top  20  Daily  Newspapers 
Ad  Inches  in  Selected  Retail  Categories' 

December  1995  -  Full  Run  ROP,  excluding  preprints 


NEWSPAPER 

TOTAL 

AppartI  & 
AcCMSOfiPS 

Auto  Supply/ 
Ropair 

Books  a 
Stationoiy 

BuildiiiQ 

Materials 

Cooipolot 

Storos 

ConsuHiof 

Eloctiooics 

Dapaitmawt 

Stores 

DisceuiM 

Stuns 

Drug 

Steras 

Food 

Storos 

Foroitiin& 

Accassorios 

Jowalry 

Stans 

OBkaSapply 

Storos 

SpattsA 

Toys 

1  New  York  Times 

421,223 

50,207 

170 

13,391 

1,596 

47,089 

40,511 

148,223 

3,139 

479 

2,837 

74,059 

22,651 

6,074 

10,797 

2  Los  Angeles  Times 

936,089 

21,734 

38,104 

3,567 

8,221 

25,425 

159,133 

422,154 

15,933 

2,682 

101,472 

58,611 

6,295 

15,556 

57,202 

3  Washington  Post 

736,488 

34,185 

12,823 

5,095 

20,264 

36,283 

58,760 

253,774 

22,103 

9,249 

93,042 

150,155 

8,751 

11.516 

20,488 

4  New  York  Daily  News 

371,210 

22,641 

19,314 

141 

12,931 

263 

105,510 

99,585 

7,477 

409 

18,655 

67,319 

3,003 

5,070 

8,892 

3  Chicago  Tribune 

475,143 

41,218 

5,739 

2,815 

13,807 

11,678 

49.252 

174,080 

16,647 

13,213 

19,206 

79,775 

8,550 

13,900 

25,263 

6  Newsday 

419,799 

16,784 

10,268 

1,493 

11,270 

7,971 

132,821 

140,749 

9,874 

1,953 

10,835 

55,624 

1,878 

7,149 

11,130 

7  Houston  Chronicle 

739,728 

50,705 

16,639 

6,551 

21,353 

22,166 

37,696 

305,424 

13,863 

1,270 

43,119 

166,715 

7,860 

9,558 

36,809 

8  Chicago  Sun-Times 

240,667 

24,464 

10,538 

3,671 

19,542 

961 

24,885 

77,728 

14,797 

2,583 

8,280 

36,985 

1,878 

4,621 

9,734 

9  Dallas  Morning  News 

848,885 

60,979 

10,627 

8,812 

23,033 

26,390 

57,173 

316,988 

21,209 

745 

82,333 

169,468 

8,716 

17,160 

45,252 

10  San  Francisco 

Chronicle 

385,664 

10,413 

4,363 

5,036 

3,111 

4,903 

50,358 

212,443 

16,703 

95 

4,569 

42,088 

3,866 

6,609 

21,107 

1 1  Boston  Globe 

525,411 

30,159 

4,194 

8,578 

14,648 

20,391 

41,372 

237,334 

60,970 

8,475 

8,347 

52,792 

12,445 

8,011 

17,695 

12  Philadelphia  Inquirer 

534,575 

28,425 

6,407 

1,056 

15,461 

13,068 

43,071 

276,515 

10,161 

9,339 

18,211 

89,641 

2,840 

5,890 

14,490 

13  Newark  Star-Ledger 

613,451 

50,976 

10,773 

4,084 

21,203 

12,167 

167,147 

139,252 

24,154 

5,141 

17,112 

127,838 

8,169 

7,565 

17,870 

14  New  York  Post 

148,786 

13,617 

3,177 

296 

2,249 

11,881 

75,459 

3,056 

1,775 

924 

150 

23,220 

2,670 

3,%9 

6,343 

13  Phoenix  Arizona 

Republic 

588,630 

16,882 

12,381 

2,478 

17,252 

13,732 

53,475 

215,479 

15,929 

3,198 

36,279 

168,454 

4,464 

6,799 

21,828 

16  Cleveland  Plain 

Dealer 

442,026 

15,442 

7,082 

661 

23,015 

2,670 

36,270 

153,523 

18,907 

8,284 

94,638 

62,544 

2,318 

4,949 

11,723 

17  Minneapolis  Star 

Tribune 

357,064 

18,107 

5,724 

5,539 

27,534 

13,754 

39,781 

99,753 

23,730 

4,879 

5,904 

77,000 

3,237 

9,405 

22,717 

18  Miami  Herald 

406,030 

9,906 

9,185 

2,651 

9,295 

13,825 

85,838 

145,927 

9,914 

4,020 

4,282 

82,028 

4,687 

14,357 

10,115 

19  San  Diego  I  nion- 

Tribune 

748,679 

15,660 

26,050 

6,670 

19,063 

31,494 

131,499 

244,207 

11,343 

3,240 

82,906 

92,846 

7,938 

12,140 

63,623 

20  $L  Petersburg  Times 

356,602 

12,044 

15,158 

1,515 

8,798 

1,820 

43,349 

109,438 

56,338 

2,537 

5,675 

69,856 

5,225 

8,750 

16,099 

Top  20  Sunday  Newspapers 
Ad  Inches  in  Selected  Retail  Categories' 

December  1995  -  Full  Run  ROP,  excluding  preprints 


NEWSPAPER 

TOTAL 

Apparel  & 
Accassories 

Auto  Supply/ 
Rapair 

Books  & 
Stationary 

Building 

Materials 

Cnmputur 

Stores 

Consumer 

Electronics 

Deportment 

Stores 

Oiscormt 

Stores 

Drug 

Stores 

Food 

Stores 

FttnHUira& 

Accassorias 

Jawalry 

Slaras 

Office  Supply 
Stores 

Sperts  A 
Teys 

1  New  York  Times 

232,963 

42,497 

1,459 

383 

7,394 

19,763 

97,761 

2,016 

112 

1,114 

39.772 

15,592 

2,186 

2,914 

2  Los  Angeles  Hmes 

237,073 

15,515 

20,290 

6,608 

409 

1,695 

23,354 

103,720 

4,658 

5,281 

19,102 

17,787 

2,509 

6,252 

9,893 

5  Washington  Post 

197,767 

11,310 

24,931 

3,984 

4,308 

1,513 

6,822 

49,929 

9,476 

2,347 

43,707 

29,133 

2,878 

3,765 

3,664 

4  Chksqto  Tribune 

.  197,820 

20,753 

11,037 

9,461 

3,935 

6321 

13,004 

65,522 

10,877 

3,773 

919 

37,571 

2,288 

7,098 

5,261 

S  New  York  Daily  News 

132,358 

4,456 

5,931 

32 

1,170 

544 

27,493 

16,283 

1,912 

33,496 

37,885 

78 

772 

2,306 

6  Philadelphia  Inquirer 

313,156 

10,283 

16,720 

689 

5,145 

1,672 

69,817 

74,667 

5,341 

5,730 

48,600 

64,355 

1,734 

4,719 

3,684 

7  Dallas  Morning  News 

363,537 

9,064 

17,584 

3,062 

3,615 

7,850 

61,684 

113,510 

8.910 

247 

77,988 

28,100 

2,591 

7,004 

22,328 

8  Boston  Globe 

226,604 

14,411 

6,760 

608 

8,518 

6,749 

9,706 

77,257 

11,364 

5,090 

632 

61,301 

7,289 

8,629 

8,290 

9  Houston  Chronicle 

267,836 

18,248 

15,881 

3,245 

2,495 

7,257 

7,931 

108,624 

10,671 

785 

15,566 

52,494 

2,379 

4,520 

17,740 

10  Atlanta  Journal  & 

Constitution 

197,408 

10,912 

20,492 

537 

1,891 

2,354 

35,297 

54,947 

22,931 

2,174 

14,933 

18,126 

3,655 

4,547 

4,612 

1 1  Minneapolis  Star 

Tribune 

150,169 

2,710 

6,346 

679 

3,733 

1,855 

10,447 

27,458 

17,232 

1,045 

50,272 

16,820 

932 

4,258 

6,382 

12  San  Francisco 

Examiner  A  Chronicle 

160,082 

6,750 

3,132 

4,038 

537 

1,567 

14,289 

88,775 

6,657 

16 

1,268 

23,091 

2,834 

2,329 

4,799 

13  Newsday 

89,803 

5,972 

1,655 

694 

3,010 

821 

11.681 

25,254 

6,739 

138 

1,846 

25,459 

990 

3,211 

2,333 

14  Newark  Star-Ledger 

253,648 

16,642 

12,969 

191 

7,468 

6,401 

23,715 

35,205 

10,719 

5,042 

73,964 

47,814 

1,910 

6,065 

5,543 

IS  Phoenix  Arizona 

Republic 

163,262 

2,620 

11,644 

121 

4,301 

7,692 

7,730 

63,748 

8,436 

891 

19,449 

20,757 

4,002 

4,363 

7,508 

l6  St.  Louis  Post- 

DispiUch 

128,132 

2,160 

9,631 

666 

5,280 

1,451 

3,202 

53,448 

6,435 

1,084 

8,925 

28,368 

311 

4,532 

2,639 

17  Cleveland  Plain  Dealer 

160,904 

3,098 

10,517 

316 

14,123 

880 

33,527 

47,984 

8,871 

6,236 

10,786 

13,001 

683 

5,236 

5,646 

18  Seattle  Times/Post- 

Intelligencer 

173,428 

5,259 

15,671 

3,806 

2,776 

8,856 

29,270 

49,089 

10,265 

7,957 

9,135 

18,981 

2,622 

4,595 

5,146 

19  Miami  Herald 

124,439 

2,314 

9,007 

141 

1,591 

1,306 

18,784 

41,619 

7,756 

616 

2,260 

30,287 

4,041 

2,630 

2,087 

20  Baltimore  Sun 

217,552 

2,931 

26,161 

469 

2,843 

1,516 

46,482 

32,510 

8,976 

2,109 

62,468 

22,930 

1,380 

2,502 

4,273 

’Newspapers  are  listed  by  circulation  based  on  Audit  Bureau  FAS-FAX  report  for  the  period  ending  March  31, 1996;  Detroit  newspapers  did  not  file  a  report  due  to  the  strike. 
Ad  data  provided  by  Competitive  Media  Reporting. 
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March  1996  Advertising  Data 
Supplied  By  Newspapers 


ALBANY,  N.Y. 


Times  Union-a/d 

ROP  Local .  28,329 

Preprint  Local .  31,613 

ROP  National .  5,202 

Preprint  National .  1,013 

Classified .  38,961 

Total .  105,118 

Times  Union-S 

ROP  Local .  16,587 

Preprint  Local .  104,310 

ROP  National .  2,265 

Preprint  National .  23,450 

Classified .  17,523 

Total .  164,135 

GRAND  TOTAL...  269,253 
YEAR  TO  DATE,,.  674,146 


ALBANY.  ORE. 


Oemocrat-Herald-e 


ROP  Local . 

23.038 

25,404 

ROP  National . 

32 

63 

Classified . 

23,634 

26,624 

GRAND  TOTAL... 

46,704 

52,091 

YEAR  TO  DATE... 

132,724 

141,789 

ALBUQUERQUE,  N.M. 

Joumal-m 

ROP  Local . 

34,817 

42,218 

Preprint  Local . 

10,513 

19,350 

7,611 

21,801 

ROP  National . 

1,581 

2,126 

Preprint  National . 

Display  Classdied . 

20,883 

15,721 

In-Column  Classified . 

26,925 

27,920 

Total . 

94,719 

19,350 

95,596 

21,801 

Tribune-e 

ROP  Local . ; . 

22,622 

28,209 

Preprint  Local . 

6,385 

14,448 

8,127 

17,157 

ROP  National . 

1,565 

2,157 

Display  Classdied . 

19,685 

17,901 

In-Column  Classified . 

26,924 

27,920 

Total . 

77,181 

14,448 

83,314 

17,157 

Joumal-S 

ROP  Local . 

13,554 

13,006 

Preprint  Local . 

35,862 

33,540 

11,610 

43,086 

ROP  National . 

1,240 

1,250 

PreptinI  Naional . 

19,866 

16,641 

Display  Classdied . 

13,595 

11,734 

In-Column  Classdied . 

15,890 

12,063 

Total . 

100,007 

33,540 

66,304 

43,086 

GRAND  TOTAL... 

.  271,907 

67,338 

246,214 

82,044 

YEAR  TO  DATE... 

646,831 

201,498 

660,650  231,739 

BENNINGTON,  VT. 


Banner-m 

ROP  Local . 

4,703 

6,520 

Preprint  Local . 

1,347 

1,597 

ROP  National 

159 

596 

Preprint  National . 

115 

143 

Display  Classified . 

4,769 

3,799 

In-Column  Classdied . 

5,058 

4,279 

GRAND  TOTAL... 

16,151 

16,934 

YEAR  TO  DATE... 

48,792 

48,177 

1996  1995 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 


BOSTON,  MASS. 


Herald-m 
ROP  Local 

Preprint  Local . 

ROP  National 
Display  Clast  died 
In-Column  Classitied .. 


25,058 

7,660  3,705 

11,819 
54,381 
18,778 


5,468 

37,364  43,183 

2,519 

10,757  7,888 

11,952 
3,011 


Total .  109,002  7,660  110,036  3,705 

Herald-S 

ROP  Local .  7,048  5,468 

Preprint  Local .  10,240  37,364  43,183 

ROP  National  3,375  2,519 

Preprint  National .  10,757  7,888 

Display  Classdied  16,481  11,952 

!n-Columii  Classdied .  4,284  3,011 

Total .  41,428  48,121  22,950  51,071 

GRAND  TOTAL...  150,430  55,781  132,986  54,776 

YEAR  TO  DATE,..  425,989  145,969  379,789  159,498 

CASA  GRANDE,  ARIZ. 

DIspatch-e 

ROP  Local .  13,738  15,142 

ROP  National .  417  1,145 

Display  Classdied .  2,269  2,173 

In-Column  Classitied .  8,143  9,129 

GRAND  TOTAL...  24,567  27,589 

YEAR  TO  DATE,..  72,032  74,679 


CHAMPAIGN,  ILL 


News  Gazette-eS 

ROP  Local . 

39,666 

986 

42,343 

343 

Preprint  Local . 

106,038 

40,506 

94,686 

40,764 

ROP  National . 

1,536 

3,035 

Preprint  National . 

20,640 

21,543 

Classdied . 

35,489 

35,552 

GRAND  TOTAL... 

203,369 

41,492 

197,159 

41,107 

YEAR  TO  DATE... 

513,820 

97,566 

519,829 

95,878 

CONWAY.  ARK. 


Log  Cabin  Democrat-eS 
ROP  Local. 

26,508 

25,832 

Preprint  Local . 

17,386 

20,052 

ROP  National . 

21 

Preprint  National . 

637 

Cl^dled... 

10,351 

11,970 

GRAND  TOTAL... 

54,882 

57,875 

YEAR  TO  DATE... 

148,243 

150,317 

ERIE,  PA. 


Times-e 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  National  „ 
Classitied.. 

Total . 


Times-S 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  National . 

Classified. 

Total . 

GRAND  TOTAL.. 
YEAR  TO  DATE.. 


Preprint  Local . 

44,848 

49,574 

52,668 

43,680 

ROPNalional . 

17,647 

6,218 

17,389 

5,862 

Preprint  National . 

16,640 

5,586 

15,004 

1,040 

Claimed 

186,943 

85,487 

171,361 

70,949 

GRAND  TOTAL.. 

.  385,104 

316,885 

374,121 

299,097 

YEAR  TO  DATE.. 

.  1,158,172 

986,350  1,183,131 

911,359 

FORT  WAYNE,  IND. 


Journal  Gazette-m 

ROP  Local . 

17,311 

3,783 

Preprint  Local . 

9,560 

49,112 

ROPNalional . 

1.752 

Preprint  Nalonal . 

420 

Classitied . 

40,463 

Total . 

69.086 

53,315 

News  Sentinel-e 

ROP  Local . 

17,098 

3,783 

Preprint  Local . 

9,560 

45,432 

ROP  Nalional . 

1,591 

Preprint  National . 

420 

Classdied 

40,211 

Total . 

68,460 

49,635 

Journal  Gazette-S 

ROP  Local . 

8,036 

Preprint  Local . 

21,311 

54,401 

ROPNalional . 

616 

Preprint  National . 

12,160 

120 

21,298 

132 

Total . 

63,421 

54,653 

GRAND  TOTAL... 

200,967 

157,603 

YEAR  TO  DATE... 

623,393 

462,047 

764 

7811  848 


FREDERICK,  MO. 


♦Indicates  newspapers  reporting  figures  in  lines. 


FORT  LAUDERDALE,  FLA. 

Sun-Sentinel-mS 

ROP  Local .  119,026  170,320  117,699  177,566 


Post  &  News-m/e 

ROP  Local . 

34,437 

43,631 

Preprint  Local . 

83,174 

99,579 

ROPNalional . 

379 

433 

Classified . 

43,023 

45,365 

GRAND  TOTAL... 

161,013 

189,008 

YEAR  TO  DATE.  . 

415,719 

484,773 

GETTYSBURG,  PA. 

Times-m 

ROP  Local . 

15,520 

15,049 

Preprint  Local . 

28,301 

30,703 

ROPNalional . 

108 

38 

Preprint  National . 

Classdieo . 

184 

16,650 

19,330 

GRAND  TOTAL... 

60,763 

65,120 

YEAR  TO  DATE... 

157,550 

180,157 

GREENSBURG,  PA. 

Tribune-Review-m 

ROP  Local 

24,317 

26,628 

Preprint  Local . 

16,913 

9,826 

27,154 

ROPNalional . 

679 

626 

Display  Classdied . 

15,254 

24,190 

In-Column  Classified . 

34,270 

10,325 

Total . 

91,433 

9,826 

88,923 

Tribune-Review-S 

ROP  Local . 

25,686 

18,199 

Preprint  Local 

51,191 

30,771 

41,218 

ROP  National . 

728 

704 

Preprint  National . 

18,460 

13,260 

Display  Classdied . 

20,829 

24,190 

In-Column  Classdied . 

19,458 

10,325 

Total . 

136,352 

30,771 

107,869 

GRAND  TOTAL... 

227,785 

40,597 

187,054 

YEAR  TO  DATE... 

562,244 

86,244 

562,168 
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MKASLREI)  IN  INCHES 


AD  DATA 


1996  1995 

FUU  PAKT  FULL  PART 
RUN  RUN  RUN  RUN 


HUTCHINSON,  KAN. 

News-mS 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  National 

Classified . 

GRAND  TOTAL...  91,f72  80,464  95,813  95,318 

YEAR  TO  DATE...  235,893  196,380  258,567  247,996 


JACKSONVILLE,  FLA. 


Florida  Times-Union-mS 


ROP  Local . 

59,545 

34,358 

59,444 

34,480 

Prepfint  Local . 

136,998 

129,258 

ROP  National . 

9,981 

9.258 

Preprint  National . 

29,670 

20,640 

Display  Classified . 

78,292 

40,048 

In-Column  Classified . 

18,630 

41,990 

GRAND  TDTAL... 

333,116 

34,358 

300,638 

34,480 

YEAR  TO  DATE... 

824,560 

89,433 

809,815 

87.868 

LEBANON,  IND. 

Reporler-e 

ROP  Local . 

.  10,716 

11,727 

Preprint  Local . 

.  11,414 

9,037 

ROP  National . 

93 

301 

Classified . 

5,708 

6,408 

GRAND  TOTAL...  27,931 

27,473 

YEAR  TO  DATE...  80,122 

LINCOLN,  NEB. 

71,969 

Journal  Star-mS 

ROP  Local . 

.  39,328 

42,287 

ROP  National . 

1,715 

1,899 

Classified . 

.  48,168 

46,993 

GRAND  TOTAL...  89,211 

91,179 

YEAR  TO  DATE...  243,138  251,360 

MANCHESTER,  N.H. 


Union  Leader-m 


ROP  Local . 

35,019 

35.227 

ROP  National . 

1,614 

827 

Classified 

29,176 

34,810 

Total . 

66,349 

70,864 

N.H.  Sunday  News-S 

ROP  Local . 

17,084 

12,923 

ROP  National . 

735 

483 

Classified . 

23,746 

20,075 

Total . 

41,565 

33,481 

GRAND  TOTAL... 

107,914 

104,345 

YEAR  TO  DATE... 

292,262 

291,234 

MARYSVILLE,  CALIF. 

Appeal  Democrat-m 

ROP  Local . 

25,115 

26,077 

Preprint  Local 

95,284 

97,040 

ROP  National . 

418 

848 

Preprint  Natonal . 

1180 

748 

Display  Classified 

21,076 

18,522 

In-Cotumn  Classified . 

8,186 

7,932 

GRAND  TOTAL... 

151,259 

151,167 

YEAR  TO  DATE... 

335,607 

338,056 

MEDICINE  HAT,  AB. 


News-e 

ROP  Local .  476,295 

ROP  National .  112,971 

Classified .  259,831 


GRAND  TOTAL...  849,097 
YEAR  TO  DATE...  1,832.206 

*Indicates  newspapers  reporting  figures  in  lines. 


1996  1995 

FUU  PART  FUU  PART 
RUN  RUN  RUN  RUN 


MUNCIE,  IND. 


Star-m 

ROP  Local .  15.165  18,148 

Preprint  Local .  6,107  5,743 

ROP  National .  693  852 

Preprint  National .  53 

Classified .  13,938  15,202 

Total .  35,956  39,945 

Press-e 

ROP  Local .  21,554  27,455 

Preprint  Local .  7,900  7,451 

ROP  National .  695  852 

Preprint  National .  27  46 

Classified .  16,553  17,958 

Total .  46,729  53,762 

Star-S 

ROP  Local .  6,185  7,831 

Preprint  Local .  6,604  5,862 

ROP  National .  221  78 

Preprint  National .  455  581 

Classified .  6,876  6,143 

Total .  20,341  20,495 


GRAND  TOTAL...  103,026  114,202 

YEAR  TO  DATE...  253,960  274,120 

NASHVILLE,  TENN. 

Tennessean-m 


ROP  Local .  33,294  34,158 

Preprint  Local .  13,057  18.756 

ROP  National .  3,113  2,270 

Classified .  40,318  41,309 

Total .  89,782  96,493 


1996 

FULL  PART 

RUN  RUN 

1995 

FULL  PART 
RUN  RUN 

Banner-e 

ROP  Local . 

29,772 

29,950 

Preprint  Local 

13,033 

18,742 

ROP  National 

2,992 

2,107 

Classified.... 

30,655 

32,562 

Total . 

76,452 

83,361 

Tennessean-S 

ROP  Local . 

19,023 

18,662 

Preprint  Local . 

40,399 

35,019 

ROP  National . 

1,325 

963 

Preprint  National . 

11,393 

11,449 

Classified.... 

23,550 

25,736 

Total . 

95,690 

91,829 

GRAND  TOTAL... 

261,924 

271,683 

YEAR  TO  DATE... 

774,692 

803,684 

NORTH  BAY,  ONTARIO 

Nugget-m* 

ROP  Local . 

25,862 

17,130 

Preprint  Local . 

55,945 

68,469 

ROP  National . 

8,839 

5.896 

Preprint  National . 

3,204 

5,059 

Classified. . 

20.387 

16,599 

GRAND  TOTAL... 

114,237 

113,155 

YEAR  TO  DATE... 

285,312 

244,994 

NORTHAMPTON,  MASS. 

Daily  Hampshire  6azette-e 


ROP  Local .  34,048  33,990 

Preprint  Local.... .  29  412  32,766  28,638  29,928 

ROP  National .  28  70 


Whether  you’re  a  retailer,  a 
national  manufacturer,  an  agency, 
or  a  PR  firm,  a  single  telephone  call 
or  fax  will  make  your  life  so  much 
easier,  Publicitas  Advertising 
Services  is  the  largest  specialized 
outsourcing  service  for  processing 
newspaper  ads. 

We  can  do  it  all:  Reservations. 
Insertion  orders.  Affidavits  of 
publications.  Tear  sheets.  Material 
shipping.  Invoice.  Collection. 
Everything. 

It’s  simple.  All  you  have  to  do  is 
make  that  one  telephone  call,  fax 
or  e-mail  today,  c/o  Publicitas. 

Let  us  do  the  rest. 


Publicitas  Advertising  Services,  Inc. 

The  outsource  service  that's  outstanding. 

Call  Bruce  D.  Budnik  at  203-97B-7800  or  fax  203-327-7683.  e-mail;  passtamct@aol.com 
P.O.  Box  4905,  Stamford,  CT  06907  Offices  in  Dallas,  Chicago,  Miami  and  Los  Angeles, 


22.392 

23,443 

9,272  80,464 

23,313 

593 

534 

25,546 

18,577 

33,969 

29,946 
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AD  DATA  MKASI  RKD 


INC'HKS 


1996  1995 

FULL  PART  FULL  PART 

RUN  RUN  RUN  RUN 

Preprint  National .  129 

Classified .  12,205  15,076 

GRAND  TOTAL...  75,822  32,766  77,774  29,928 

YEAR  TO  DATE...  190,984  81,270  218,162  67,854 


PROVIDENCE,  R.l. 


Joumal-Bulletin-a/d 

ROP  Local .  29,978  22,468  34,153  16,008 

Preprint  Local .  16,620  86,872  10,848  98,707 

ROP  National .  4,000  99  3,251  99 

Preprint  National .  2,587  384  2,079 

Classified .  30,923  1,405  29,148  1,185 

Total .  81,521  113,431  77,784  117,838 

Joumal-S 

ROP  Local .  26,171  21,790  844 

Preprint  Local .  62,496  81,535  59,887  62,330 

ROP  National .  2,461  1,732 

Preprint  National .  17,707  839  12,818 

Classified .  14,744  12,796  345 

Total .  123,579  82,374  109,023  63,519 

GRAND  TOTAL...  205,100  195,778  186,807  181,357 

YEAR  TO  DATE...  499,120  471,419  532,106  503,006 


READING,  PA. 


Times  &  Eagle-m/e 

ROP  Local .  30,805 

Preprint  Local .  24,835 

ROP  National .  531 

Classified .  32,151 

Total .  88,322 


Eagle-S 

ROP  Local .  24,929  24,401 

Preprint  Local .  58,595  7,205  38.110  12,205 

ROP  National .  13,613  10,471 

Preprint  National .  13,050  10,170 

Classified .  19,179  22,358 

Total .  129,366  7.205  105,510  12,205 

GRAND  TOTAL...  217,688  7,205  206,657  12,205 

YEAR  TO  DATE...  507,314  21,720  562,222  33,545 


REND,  NEV. 


6azette-Journal-m 


ROP  Local . 

54,896 

64,114 

Preprint  Local . 

109,128 

103.310 

ROP  National . 

1,300 

1,280 

Preprint  National . 

10,140 

11,054 

Classified . 

61,532 

62,776 

GRAND  TOTAL... 

236,996 

242,534 

YEAR  TO  DATE... 

691,962 

746,408 

RICHMDND.VA. 


Times-Dispatch-m 

ROP  Local .  38,373  36,706  7,939 

Preprint  Local .  12.524  2,478  16,474  1,351 

ROP  National .  2,337  1,680 

Classified .  62,060  90 

Total .  115,294  2,478  57,827  9,290 


Times-Dispatch-S 
ROP  Local....  17,566  17,032 

Preprint  Local  22,910  2,478  19,562  1,627 

ROP  National  621  743 

Preprint  National .  11,033  9,985 

Classified .  22,689  21,722 

Total .  74,819  2,478  69,044  1,627 

GRAND  TOTAL...  190,113  11,268  181,821  10,917 
YEAR  TO  DATE...  495,494  28,647  511,904  31,380 

SAN  BERNARDIND,  CALIF. 

Sun-m 

ROP  Local..  .  .32,947  36,928 

Preprint  Local  34,476  52,333 

ROP  National .  6,154  8,690 


*Indicates  newspapers  reporting  figures  in  lines. 
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1996  1995 

FULL  PART  FUU.  PART 
RUN  RUN  RUN  RUN 


Preprint  National . 

9,810 

10,918 

Classified . 

58,372 

63,348 

GRAND  TOTAL... 

141,759 

172,217 

YEAR  TO  DATE... 

442,037 

537,838 

SAN  DIEGD,  CALIF. 

Union  Tribune-mS 

ROP  Local . 

106,608 

17,077 

112,298 

14,540 

ROP  National . 

12,596 

801 

15,591 

1,697 

Classified . 

95,870 

17,904 

95,878 

14,281 

GRAND  TOTAL... 

215,074 

35,782 

223,767 

30,518 

YEAR  TO  DATE... 

655,376 

109,618 

717,314 

92,593 

SAN  FRANCISCD,  CALIF 


Chronicle-m 

ROP  Local.. 

31,811 

9,409 

41,827 

10,726 

Preprint  Local . 

52,191 

36,912 

ROP  National . 

16,495 

1,044 

17,578 

1,196 

Preprint  National . 

7,930 

4,940 

Classified . 

38,363 

41,944 

Total . 

146,790 

10,453 

143,201 

11,922 

Examiner-e 

ROP  Local. 

30,776 

8,090 

40,267 

10,033 

Preprint  Local . 

52,191 

36,912 

ROP  National . 

15,467 

420 

16,833 

1,132 

Preprint  National . 

7,930 

Classified. . 

37,794 

42,798 

Total . 

144,158 

8,510 

141,750 

11,165 

Examiner/Chronicle-S 

ROP  Local . 

22,554 

5,007 

27,405 

3,199 

Preprint  Local . 

93,846 

84,358 

ROP  National . 

11,175 

34 

10,613 

586 

Preprint  Nationai . 

22,356 

21,320 

Classified... 

25,146 

24,768 

Total . 

175,077 

5,041 

168,464 

3,785 

GRAND  TDTAL... 

466.025 

24,004 

453,415 

26,872 

YEAR  TO  DATE... 

1,145,165 

59,637  1,176,295 

66,714 

SPDKANE.  WASH. 

Spokesman-Review-m 


Preprint  Local . 

4,894 

8,153 

ROP  National . . 

3,229 

4,378 

Preprint  National . 

0 

0 

Display  Classified . 

31,801 

36,318 

in-Coiumn  Classified . 

12,160 

13,597 

Total . 

87,521 

102,563 

Spokesman-Review-S 

ROP  Local . 

12,195 

8,956 

Preprint  Local . 

5,821 

5,138 

ROP  National . 

4,361 

4,834 

Preprint  National . 

1,063 

1,029 

Display  Classified . 

19,198 

16,010 

In-Column  Classified . 

4,103 

4,672 

Total . 

46,741 

40,639 

GRAND  TOTAL... 

134,262 

143,202 

YEAR  TO  DATE... 

348,599 

384,822 

TACDMA,WASH 

News  Tribune-m 

ROP  Local . 

48,252 

3,123 

54,096 

2,445 

Preprint  Local . 

63,677 

24,433 

59  732 

20,395 

ROP  National . 

4,680 

7,764 

70 

Preprint  National . 

21,061 

40 

17,884 

Display  Classrfred . 

11,345 

13,363 

In-Column  Classrlied . 

34,386 

30,134 

GRAND  TOTAL... 

183,401 

27,596 

182,973 

22,910 

YEAR  TO  DATE... 

476,563 

69,300 

513,526 

52,855 

TDLEDD,  DHID 

8lade-m 

ROP  Local . 

27,136 

5,319 

27,935 

6,904 

Preprint  Local . 

22,680 

30,114 

ROP  National . 

2,058 

45 

1,828 

48 

Preprint  National . 

63 

Classified . 

16,670 

349 

15,995 

804 

RUN 

RUN 

RUN 

RUN 

Blade-S 

ROP  Local . 

...  18,992 

14,308 

Preprint  Local . 

81,648 

60,417 

ROP  National . 

1,629 

999 

Preprint  National . 

22,365 

18,900 

Classilied . 

16,638 

13,020 

Total . 

..  141,272 

107,644 

GRAND  TOTAL. 

..  209,879 

5,113 

183,516 

7,756 

YEAR  TO  DATE. 

..  502,757 

16,811 

505,974 

20,313 

TULSA,  DKLA. 

World-m 

ROP  Local . 

....  34,788 

5,193 

34,246 

8,708 

Preprint  Local . 

12,856 

23,738 

12,195 

29,881 

ROP  National . 

1,251 

6 

1,220 

24 

Preprint  National . 

126 

2,836 

Display  Classified . 

15,202 

14,136 

In-Column  Classified .. 

....  19,496 

19,654 

Total . 

,..  83,719 

28,937 

81,451 

41,449 

World-S 

ROP  Local . 

....  17,813 

15,797 

Preprint  Local . 

59,792 

43,979 

ROP  National . 

1,020 

1,325 

Preprint  National . 

14,250 

12,554 

Display  Classrfred . 

....  16,278 

12,608 

In-Column  Classilied ., 

.  16,639 

10,473 

Total . 

...  125,792 

96,736 

GRAND  TOTAL 

...  209,511 

28,937 

178,189 

41,449 

YEAR  TO  DATE 

...  514,526 

64,445 

509,043 

68,872 

1996  1995 

FULL  PART  FULL  PART 


TWIN  FALLS,  IDAHD 


209,879  5,713  75,872  7,756 


Times-News-mS 

ROP  Local 

32,382 

28,756 

Preprint  Local . 

96,660 

84,686 

ROP  National . 

98 

331 

Display  Classified . 

26,670 

25,583 

in-Column  Classified . 

5,365 

4,665 

GRAND  TOTAL.. 

.  161,175 

144,021 

YEAR  TO  DATE.. 

.  417,836 

376,187 

WINSTON-SALEM,  N.C. 

Journal-m 

ROP  Local . 

31,936 

3,378 

36,935 

Preprint  Local . 

6,047 

32,269 

4,950 

ROP  National . 

4,491 

2,974 

Preprrnt  National . 

1,512 

1,032 

1,600 

Classified . 

38,520 

41,269 

Total . 

.  82,506 

36,679 

87,728 

Journal-S 

ROP  Local . 

13,351 

1,103 

12,410 

Preprint  Local . 

15,736 

29,142 

10,861 

ROP  National . 

1,333 

148 

833 

Preprint  National . 

11,944 

11,934 

Classilied . 

21,122 

20,855 

Total . 

.  63,486 

30,393 

56,893 

GRAND  TOTAL. 

.  145,992 

67,072 

144,621 

YEAR  TO  DATE. 

.  435,680 

168,846 

440,065 

WICHITA 

.KS. 

Eagle- 

ROP  Local . 

...  31,269 

2,346 

34,067 

Preprint  Local . 

4,102 

89,647 

1,076 

ROP  National . 

1,698 

466 

852 

Preprint  National . 

12,310 

14,688 

Classilied . 

...  60,367 

7,122 

57,267 

GRAND  TOTAL. 

..  109,746 

99,581 

107,950 

YEAR  TO  DATE. 

..  337,453 

265,068 

341,475 

YAKIMA,  WASH 

Herald-Republic-m 

ROP  Local . . . 

...  30,494 

30,294 

ROP  National . 

1,994 

1,844 

Display  Classified _ 

...  42,106 

39,128 

In-Column  Classified .. 

...  17,703 

19,561 

GRAND  TOTAL 

..  92,297 

90,827 

YEAR  TO  DATE 

..  254,735 

238,520 
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EXHIBITORS  PRODUCTS  PROGRAM 


immediate 

INTEGRATED  SALES  AUTOMATION 

By  the  makers  of  Ad  Director' 

5749  Arapahoe  Ave.  ■  Boulder  •  CO  ■  80303 
(800)874.8798  (303)440.7855 
Fax  (303)  440.8035 


ijalitv. 


Go  beyond  what  you've  heard  about 
sales  force  automation  with  the 
already  proven  IMMEDIATE'"  integrated 
sales  automation  system.  Don’t  just  meet 
your  sales  goals  -  exceed  them  -  by 
giving  your  team  the  power  of  “Yes!” 
Immediate  demographics?  -  Yes 
Creative?  -  Yes 
^Answers?  -  Yes 
Sales?  -  Yes 

Team  Work 

Just  ask  the  nearly  400  dailies  that  have 
bought  our  system  since  1987.  With  the 
IMMEDIATE  system,  your  entire  sales 
team  is  fully  prepared  for  every  call  with 
the  support  of  five  full-time  experts  at 
their  fingertips,  enabling  reps  to  close 
sales  today.  The  IMMEDIATE  system 
helps  even  the  rookie  to  discover 
prospects,  ask  great  questions,  sell 
against  broadcast  and  close  deals  daily. 

Game  Plan 

The  IMMEDIATE  system  provides  your 
sales  team  with  a  set  of  tools  that  cuts 
through  paperwork  and  produces 
measurable  results  with  common  sense 
consulting.  From  proposal  generation 
to  market  research,  the  IMMEDIATE 


THE  SALES  system  is  the  newspaper 

OUT  THERE...  .  ,  ,  ^  i 

mdustrys  leader  m  sales 

WHY  MAKE  ^ 

'EM  WAIT?"  force  automation,  presenta¬ 
tions  and  opportunity.  Call  for  brochure, 
video  and  custom  pricing  information. 


Piew  media  are  creating  unprecedented  change  and  competition  throughout  publishing. 
To  gain  advantage,  you  need  to  leverage  an  information  system  that  can  help  p)osition 
you  for  paperless  publishing  and  manage  current  print  products  more  productively. 

EDS  has  the  insights  and  the  resources  to  offer  cutting  edge  tools  and  systems  to 
boost  your  efficiency  through  the  integration  of  standard  and  industry-specific  products. 
We  can  also  improve  the  effectiveness  of  your  advertising  sales  force  with  our  automated 
solutions.  Help  you  penetrate  new  markets  by  adapting  your  publication  to  the  Internet. 
Bring  critical  back  office  applications  to  your  Intranet.  Deploy  and  manage  distributed 
systems.  Provide  customer  analysis  through  database  marketing  tools.  And  more. 

Whether  your  subscribers  read  your  publication  on-line  or  on  the  commuter  train, 
EDS  can  help  you  make  a  smooth  transition  to  the  Information  Age.  To  learn  more, 
call  (212)  403-6029  or  visit  EDS  on  the  World  Wide  Web  at  http://www.eds.com. 
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Change  Is  Constant- 
The  Pace  Isn’t 


jd  S  NEWSPAPER  FOLKS  brace  for  the 
yW  industry’s  68th  annual  trade  show, 
change  is  in  the  air  for  the  business 
y  I  that  chronicles  change. 

*  Internally,  the  technology  for  manu¬ 
facturing  and  packaging  newspapers  is  evolving  as 
fast  as  ever,  maybe  faster.  Perhaps  more  important, 
outside,  the  world  is  changing.  Readers  and  adver¬ 
tisers  are  inundated  with  choices,  and  they’re  get¬ 
ting  choosier.That  forces  newspapers  to  change  — 
and  quickly.  And  they  are:  using  sophisticated  pre¬ 
press  systems  to  create  livelier  pages,  exploiting 
computerized  press  controls  to  print  color  more 
vividly,  using  databases  to  deliver  ad  inserts  more 
accurately  to  more  targeted  zones. 

Then  there  is  cyberspace.  With  some  20  million 
people  browsing  there  now,  and  35  million  expect¬ 
ed  by  the  year  2000,  it’s  a  medium  preoccupying  a 
lot  of  newspaper  minds.  And  dollars. 

Vendors,  too,  are  playing  to  the  Internet.  In  this 
section,  the  preview  of  products  to  be  displayed  at 
Nexpo  is  striking  for  the  number  of  Internet-relat¬ 
ed  offerings,  many  of  them  systems  for  “repuipos- 
ing”  newspaper  content  —  classified  ads,  news, 
graphics  and  pictures  —  for  electronic  publication. 
Knight-Ridder’s  MediaStream,  Lexis-Nexis,  Gannett 
Media  Technologies  Inc.  and  others,  including  what 
used  to  be  called  ‘  front-end  system”  vendors,  aU 
have  Internet  or  online  products.  And  the  giant 
IBM  is  teaming  up  with  an  individual,  Frank 
Daniels  IB,  who  helped  make  the  Raleigh,  N.C, 
News  &  Observer's  Nando  one  of  the  most  cele¬ 
brated  newspaper  services  anywhere.Then  there  is 
The  Wire,  AP’s  prototype  multimedia  news  prod¬ 
uct,  designed  for  newspapers  with  Web  sites. 


Lest  we  forget,  the  latest  developments  in  con¬ 
ventional  prepress,  press  and  post-press  newspaper 
production  technology  will  have  their  own  stories 
to  tell  at  the  Las  Vegas  Convention  Center. 
Computer-to-plate  systems  are  alive,  and  nearly 
ready  for  real-life  newspaper  production.  Shafdess 
presses  offer  a  host  of  advantages  for  on-the-fly 
replating  for  zoned  editions.  Even  such  pie-in-the- 
sky  technologies  as  computer-to-press,  or  digital 
printing,  is  already  a  commercial  reality,  and  tests 
by  newspaper  press  manufecturers  show  promise. 
It’s  all  coming  to  Nexpo,  and  the  overlapping 
Connections  conference,  which  has  its  own  online 
exhibit  hall. 

Check  out  the  cyberspace  stuff,  by  all  means. 

But  let’s  not  forget  newspapers.  Technology  can 
feed  them,  nurture  them,  refine  them,  streamline 
them,  colorize  them,  and  make  them  perform  bet¬ 
ter  for  readers  and  advertisers. 

As  a  caveat,  listings  in  this  section  were  provid¬ 
ed  by  NAA  and  the  exhibitors  and  are  as  fresh  as 
production  schedules  allowed.  However,  things 
may  have  changed  by  the  time  you  get  to  Las 
Vegas.  If  so,  and  for  the  companies  that  did  not 
respond  to  our  questionnaire,  we  apologize.The 
official  Nexpo  program  should  have  the  latest 
information. 


INSIDE  THIS  ISSUE 


4n  6n  8n  12n 


Floor  plan  showing  booth 
numbers  at  the  Las  Vegas 
Convention  Center 


Day-by-day  schedule  of  Directory  listing  exhibitors 
exhibition  hours  and  alphabetically,  with  their 

conferences,  including  topics,  booth  numbers 

schedules  and  participants 


Alphabetical  listing  of 
exhibitors  and  what  they 
plan  to  show 


May  18, 1996  ■  Editor  &  Pubusher 

2N 


Bagels  &  Browsin' 

@ 

the  AP  Saturday  Morning  Meeting  at  NEXPO  '96 


Grab  a  cup  of  coffee  and  get  ready 
for  some  really  cool  stuff  from 
The  Associated  Press. 


9:00  a.m.,  June  15th 
Las  Vegas  Hilton,  Pavilion  One 
Free  coffee,  tea  and,  of  course,  bagels. 


Call  or  e-mail  Tracy  Seidensticker  to  reserve  your  place: 
(21 2)  621  -6944  or  tseidenstick@a1  .ap.org 


Associated  Press 


ENTRANCE 


ENTRANCE 


UP  TO  MORE 
SESSlDTiS/WORKSHOPS 


|aAa|aJa1aJWAJ> 


Floor  Man  For  NEXPO 

June  15-19,  Las  Vegas  Convention  Center 
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Diagram  provided  by  Newspaper  Association  of  America 
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LAYOUT 


AGENDA 


Whole  Lotta 
Stuff  Goin’  On 


.  ‘  Toned  down 
conference  portion  still 
leaves  a  full  plate  of' 
Nexpo  sessions 


rate  cards,  legal  affairs,  the  new  journal¬ 
ist,  digital  asset  management,  web 
design  and  more. 

For  registration  fees  of  $525  for  New 
Media  Federation  members,  $650  for 
NAA  members,  and  $950  for  nonmem¬ 
bers,  you  also  get:  keynote  speakers 
John  Gage  of  Sun  Microsystems  and 
Russ  Neuman,  author  of  The  Future  of 
the  Mass  Media,  access  to  the 
Connections  technology  exhibition, 
now  in  its  third  year;  and  full  Nexpo 
registration. 


There  will  be  more  exposi¬ 
tion  and  less  conference  this 
year  in  Las  Vegas  than  at 
Nexpos  of  yore. 

Nexpo,  still  called  the 
Newspaper  Association  of  America’s 
Technical  Exposition  and  Conference,  is 
in  the  process  of  splitting  its  alread)' 
bifurcated  personality,  making  Nexpo  a 
purer  exposition,  or  trade  show,  and 
shifting  the  conference,  the  talking,  to 
the  Operations  SuperConference,  which 
debuted  last  March  in  Miami. 

The  idea  of  separating  the  functions, 
NAA  staffers  explain,  is  for  the  exposi¬ 
tion  to  concentrate  on  being  a  trade 
show  and  the  SuperConference  to 
focus  on  speeches  and  panels,  without 
t  he  two  detracting  from  one  another.  In 
other  words,  exhibition  goers  won’t  be 
fleeing  the  show  floor  for  a  sessions  in 
darkened  meeting  rooms,  and  confer¬ 
ence  attendees  won’t  be  ducking  out  of 
sessions  to  window  shop  for  presses 
and  computer  systems. 

The  SupterConference’s  initial  turnout 
of  300  pales  next  to  the  10,000  or 
more  who  regularly  attend  Nexpo,  but 
it  was  a  start. 

StiU,  your  $200  Nexpo  registration 
fee  buys  a  whole  lot,  including  a  full 
plate  of  conference  sessions  on  tap  at 


the  Las  Vegas  Convention  Center  —  for 
those  able  to  resist  the  lure  of  the  casi¬ 
nos  and  the  show  floor. 

There  are  also  several  peripheral  con¬ 
ferences,  outlined  in  the  day-to-day 
schedule  below. 


Saturday,  June  15 

As  usual,  Nexpo  the  trade  show, 
kicks  off  Saturday  morning.This  year,  at 
the  Las  Vegas  Convention  Center,  hours 
are  10  a.m.  to  5  p.m.  Saturday  through 
Tuesday,  9  a.m.  to  2  p.m.  Wednesday. 

Connections  new  media  exhibits  are 
open  to  Nexpo  registrants  from  2  p.m. 
to  5  p.m. 

Separately,  NAA’s  annual  Labor 
Relations  &  Technology  Seminar  ($455 
for  NAA  members,  $580  for  nonmem¬ 
bers)  runs  Saturday  only  at  the  conven¬ 
tion  center  from  8:30  a.m.  to  3:30  p.m. 
and  includes  breakfast  and  lunch. 
Discussions  focus  on  negotiating  union 
jurisdiction;  job  security  agreements; 
control  of  staffing  practices,  and  non- 
traditional  compensation. 


Thursday,  June  13 

A  one-day  pre-Connections  work¬ 
shop,  Models  for  Creating  Successful 
Online  Newspapers,  is  sponsored  by 
NAA’s  New  Media  Federation  and 
Simba  Information,  a  unit  of  Cowles 
Business  Media.  Registration  costs  $295 
for  federation  members,  $345  for  NAA 
members  and  nonmembers. 


Friday,  June  14 

Connections’96,  NAA’s  annual  con¬ 
ference  on  interactive  services,  begins  a 
two-day  run  at  the  Las  Vegas 
Convention  Center.  Topics  include  elec¬ 
tronic  classifieds,  measuring  online  ads, 


Sunday,  June  16 

A  kind  of  transition  woricshop  — 
linking  Connections  and  Nexpo  — 
takes  place  between  10  a.m.  and  noon 
with  the  title  Newspaper  Connection 
to  Online  Services.  Speakers  will  sum¬ 
marize  Connections  and  tackle  interac¬ 
tive  subjects  such  as  what’s  hot  on  the 
Web,  how  to  build  a  business  in 
Cyberspace,  and  how  to  create  a  Web 
page,  HTML  basics  included. 

Moderating  is  NAA’s  James 
Conaghan,  and  scheduled  to  appear  are 
Marcia  A.  Stoltman,  vice  president. 
Editor  &  Publisher  Co.,  New’ York,  N.Y.; 
Shikhar  Ghosh,  chairman  of  Open 
Market  Inc.,  Cambridge,  Mass.;  and 

(See  Agenda  on  page  56N) 


As  a  publisher,  you’re  well  aware  of  your  organization’s  awesome  capability  to  gather  news  and  information.  Using  today’s  systems,  you  have  the  power  to 
generate  incredible  amounts  of  digital  content.  But  that  brings  a  new  challenge  into  focus:  how  to  convert  masses  of  digital  material 
into  a  marketable  asset.  An  asset  that  will  help  your  publication  retain  its  leadership  position  within  a  very  competitive  media  mar¬ 
ket.  You  need  a  more  effective,  efficient,  and  profitable  'way  to  store,  retrieve  and  creatively  repackage  your  most  valuable  asset. 

Take  A  Closer  Look  At  DiGiCol:  The  Ultimate  Multimedia  Database 

DiGiCol  will  help  you  collect  and  organize  all  your  digital  information,  regardless  of  origin  -  pages,  text,  photos, 
graphics,  audio  and  video  can  all  be  stored  and  accessed  with  ease.  So  whether  you  use  it  today  tor  your  news 
and  photo  archiving  requirements,  or  tomorrow  to  drive  your  Internet  publishing,  DiGiCol  puts  you  in  control. 

And  with  DiGiCol,  there’s  speed  to  spare.  With  a  search  engine  that’s  always  in  high  gear,  DiGiCol  allows  you 
to  complete  full-text  searches  -  of  millions  of  records  -  in  just  seconds.  What’s  more,  DiGiCol  was  developed 
with  flexibility  in  mind.  It  accommodates  both  Macintosh™  and  Windows™  users  as  well  as  popular 
web  browsers.  The  ability  to  interface  with  most  publishing  systems  as  well  as  archive  Quark™  pages  and 
PDF  tiles  means  DiGiCol  will  easily  integrate  with  your  existing  systems.  All  together,  a  very  smart  investment. 

The  number  of  people  in  North  America  and  Europe  using  DiGiCol  to  maximize  the  value  of  their  information  assets 
is  growing  every  day.  So  set  your  sights  on  the  future  of  multimedia  publishing.  Call  GMTI  today. 

For  more  information  about  DiGiCol.  contact  Bill  Mahlock  or  Jean  McDermott  at  1 -800-801 -3771 
Or  visit  GMTI’s  home  page  at  httD://www.qmti.com.  See  us  at  NEXPO  '96  Booth  #2636. 
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Macintosh  Is  a  registered  trademark  of  Apple  Computer.  Inc.  Windows  Is  a  registered  trademark  of  Microsoft  Corporation.  QuarkXPress  Is  a  registered  trademark  of  Quark.  Inc. 


DIRECTORY 


Where 

Exhibitors  Are 


Company _ Booth  No. 

ABB  Industrial  Systems  Inc . 4105 

Accu-Weather  Inc . 603 

Ad-Star  Publishing 

Technologies  Inc . 600 

Adorama  Inc . 1347 

Advance  Graphics  Equipment  . 4708 

Advanced  Technical  Solutions  Inc . 2020 

AEG  Automation  . 3803 

Agence-France  Presse  . 2619 

AEG  Automation  . 3715 

Agile  Enterprise  Inc . 846 

Allen-Bradley  Co . 3333 

ALTA  Graphics  Inc . 3827 

Alvey  Inc . 5608 

American  Color  . 2031 

American  Computer  Innovations  Inc . 925 

American  Moistening  Co . 3343 

American  Newspaper  Network  . 2245 

American  Printer  and 

Digital  &  Prepress  Links  . 1732 

Anchor  Paper  Corporation  . 6809 

Anitec  . 1622 

Anocoil  Corp . 1656 

Apple  Computer  Inc . 1803 

Applied  Segmentation  Technology  . 1747 

Aqua  4  Corp . 1856 

Archetype  Inc . 1053 

Associated  Press,  The  . 905 

Austin  Company,  The  . 3410 

Auto-Grafica  Corp . 1617 

Autologic  Information 

International  Inc . 1808 

Automated  News  Vending  Systems  . 2840 

B-Linked  Inc . 513 

Baird  Manufacturing  Inc . 6507 

Baldwin  Technology  . 3621 

Baseview  Products  Inc . 1224 

Baumer  Electric  Ltd . 5723 

Bear  Island  Tracker  . 5725 

Bellatrix  Systems  Inc . 520 

Beta  Industries  . 512 

Better  Homes  and  Gardens 

Features  Syndicate  . 2445 

BIDCO  Manufacturing  Corp . 1643 

Blevins  Harding  Group  . 5421 

Brainworks  Inc . 504 

BureauCom  Corp . 653 

Burgess  Industries  Inc . 3406 

Buschman  Co.,  The  . 5608 

California  On-Site  Machining  . 4536 


Company _ Booth  No. 

Canadian  Web  Consultants  Ltd . 4802 

Cannon  Equipment  Co.  Inc . 5001 

Capital  Track  Co . 4908 

Carnegie  Mellon 

Research  Institute  . 4821 

Cascade  Systems  Inc . 2218 

CCI  Europe  . 2201 

CE  Engineering  Publishing 

Systems  Inc . 628 

Cerutti,  North  American  . 4900 

Chemetron  Fire  Systems  . 2908 

ClassiFACTS  . 1947 

Cleveland  Electric  Co . 3708 

CNI  Corporation  . 634 

Coatsworth  Communications  Inc . 1956 

Computerease  Software  Inc . 1231 

CompuText  Inc . 1239 

CONPT-Japan  . 5618 

Controls  Group  Inc . 3033 

Craftsman  Newspaper 

Production  Systems  . 5818 

Craig  Cold  Type  Supply  Inc . 1734 

CText  Inc . 2238 

Cybergraphic  Inc . 1603 

Cymbolic  Sciences  . 2053 

D.Y.C.  Supply  Co . 5902 

Dalai/Cyan  . 631 

Data  Sciences  Inc . 617 

DataTimes  . 1853 

Dauphin  Graphic  Machines  Inc . 3836 

David  M  Co . 3817 

Day  International  Inc . 3640 

Decisionmark  Corp . 3241 

DENEXInc . 4810 

Development  Technologies  Inc . 500 

Diamond  Roller  Corp . 4211 

Digital  Equipment  Corp . 1012 

Digital  Technology  International  . 2603 

Direct  Response  Marketing  . 1146 

Diversified  Photo/Graphics  Supplies  . 734 

Domino  Amjet  Inc . 6414 

Douthitt  Corp . 1834 

Duarte  Register  Systems  . 2832 

Dynalith  Inc . 3010 

Dynamic  Graphics  Inc . 1746 

Dynaric  Inc . 5902 

EAM-Mosca  Corp . 6210 

Eastman  Kodak  Co . 1539 

Eclectic  Co.  Inc . 4610 

ECRM  . 2234 
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Company _ Booth  No. 

Edgil  Associates  Inc . 2505 

Editor  &  Publisher  Co . 931 

Editorial  System  Engineering  . 506 

Ediwise  . 3803 

EDS  . 3036 

Elcorsy  Inc . 3740 

Electronic  Scriptorium  . 1954 

Enkel  Corp . 3621 

Equipment  Maintenance 

Supply  Co.  Inc . 4232 

Eskofot  DGS  ApS  . 1839 

Euromax  A/S  . 849 

Ewert  America  Electronics  Ltd . 3610 

Falcon  Technologies  Inc . 2043 

Ferag  Inc . 5821 

Fincor  Electronics  Division  . 3833 

First  USA  Paymentech  . 503 

Flint  Ink  Corp . 3817 

FMC  Corp . 4813 

Foley,  Torregiani  & 

Associates  Inc . 1428 

Freedom  System  Integrators  . 1800 

Freudenberg  Building 

Systems  Inc . 1731 

Fuji  Graphic  Systems . 1843 

G.T  Specialties  . 4234 

Gammerler  (US)  Corp . 5627 

Gannett  Media 

Technologies  International  . 2636 

Geac  VisionShift . 612 

Global  Press  Sales  Inc . 4113 

GMA/Muller  Martini  . 5010 

Grafikontrol  America  . 4906 

Graphitek  International  . 3813 

Graphic  Enterprises  . 4508 

Graphic  Enterprises  of  Ohio  Inc . 1400 

Graphic  Instruments  Inc . 4408 

Graphic  System  Services  . 2624 

Graphics  Microsystems  Inc . 2208 

GraphX  Inc . 1831 

GSP  Inc . 2607/2610 

Hall,  George  R.,  Contracting  . 4113 

Harris  Publishing  Systems  Corp . 1217 

Heat  and  Control  Inc . 6802 

Heidelberg  Harris  Inc . 4517 

Herco  Graphic  Products  . 2624 

Heritage  Inks  International  . 5327 

HK  Systems . 5624 

Honeywell  Inc . 3439 

Hyphen  Inc . 1817 


Who  wouldn’t  be  a  little  anxious?  Classified  revenue  goals  just  keep  escalating.  So  what  do  you  do?  First  take  a  deep  breath.  Calm  down.  Then 
call  GMTI  and  ask  about  AdLink  for  Real  Estate.  With  the  innovative  AdLink  solution,  revenues  start  moving  in  the  right  direction,  right  now.  Ad 
production  is  seamlessly  automated.  Customer  service  improves  and  advertising  credits  are  virtually  eliminated. 

But  there  are  bigger  and  better  gains  to  be  made.  Instead  of  handling  layouts  and  credits,  your  sales  staff  will  have 
more  time  for  sales  calls.  More  to  sell,  too.  New  products  like  photo  books  and  magazines.  Projects  you’ll 
gladly  take  on  because  producing  them  is  so  simple.  And  cost-effective.  With  AdLink’s  electronic  transmission 
of  lisfings  and  photos,  time  and  labor  is  minimized.  Revenue  is  not. 


Best  Sell  real 


AdLink 


AdLink  also  builds  profitable,  long-term  relationships  through  an  unmatched  array  of  multi-media  advertising 
capabilities.  Audio  Text  and  FaxBack  allow  your  customers  to  increase  the  reach  of  their  listings  via  phone  and  fax. 
Or,  potential  buyers  can  access  Realtors  through  AdLink  Web  pages.  And,  all  this  can  be  accomplished  with  a 
single  entry  of  listing  information.  All  in  one  system -your  AdLink  system. 

So,  what’s  the  bottom  line?  Realtors  get  more  listings  into  the  hands  of  more  people.  Flome  buyers  and  readers  receive  immediate  information 
at  their  convenience.  You,  as  the  provider  of  these  services,  not  only  build  strong,  unshakable  advertiser 
loyalty,  you'll  also  be  boosting  classified  revenues.  And  you  can’t  do  better  than  that.  For  your  customers,  for 
your  paper.  Or,  come  to  think  of  it,  for  your  blood  pressure.  GwwniMBHATKjmoGiisiHiitiuiwHAi 


DIRECTORY 


Conupany _ Booth  No. 

IBM  Corp . 844 

ICANON  Associates  Inc . 2811 

Image  Inc . 534 

ImageNet  . 517 

IMC  America  . 4906 

InfiNet  . 1951 

Info-Connect — Pottsville 

Republican  . 1653 

Ingenuity  Inc . 2046 

Ink  Company,  The  . 3636 

Inland  Graphics  International  LC  . 5027 

Inland  Newspaper 

Machinery  Corp . 5027 

Innotek  Engineered  Products  . 4608 

Insiders'  Guide,  The  . 1151 

Integrated  Technologies  Solutions  . 1934 

Intergraph  . 1050 

International  Supplies  . 1953 

Intex  Corp . 3740 

Jardis  Industries  . 2624 

K  &  F  Printing  Systems  International  . 3013 

Kansa  Corp . 3621 

Kaspar Sho-Rack  . 5707 

KBA-Motter  Corp . 3000 

King  Press  Corp . 4100 

King  Systems  International  . 453 

Kirk-Rudy  Inc . 5807 

Knight-Ridder/Tribune 

Information  Services  . 1235 

Konica  Imaging  . 2211 

Lexis-Nexis/Tribune  Publishing  Co . 525 

Linotype-Hell  AG  . 606 

Lockwood  Greene  Engineers  Inc . 5621 

LogEtronics  Corp . 1049 

Loki  Group  Inc.,  The  . 1343 

Luminous  Corp . 1629 

MacAcademyA/Vindows  Academy  . 502 

Machine  Design  Service  Inc . 4821 

MAN  Roland  Inc . 3400 

Managing  Editor  Inc . 920 

Maratek  Environmental 

Technologies  . 3608 

Masthead  International  Inc . 4710 

Matrik  Ltd . 4607 

Matthews  International  Corp . 6608 

McClier  Newspaper  Group  . 3436 

MCI  . 1631 

Media  Data  Technology  Inc . 1456 

Media  Marketing  Inc . 1260 

MediaStream  Inc . 1829 

MGI  International  Inc . 3010 

Micro  Systems  Specialists  Inc . 625 

MicroVoice  Applications  Inc . 1446 

Mid-America  Graphics  Inc . 5021 

Midwest  Publishers  Supply  Co . 2632 

Mirachem  Inc . 4405 

Miracle  Press  Inc . 3207 

Mission  Critical  Technologies  Inc . 956 

Mitsubishi  Heavy  Industries  . 4421 

Monotype  Systems  Inc . 

Muller  Martini  Corp . 5010 


Company _ Booth  No. 

Multi-Ad  Services  Inc . 1228 

NAPP  Systems  Inc . 5007 

Neasi-Weber  International  . 621 

NENSCO  . 3627 

New  York  Times  News  Service  . 834 

NewsCom  . 700 

Newspaper  Association 

of  America  . 4117 

Newspapers  &  Technology  . 3742 

NewsTech  . 2211 

NNA/Publishers'  Auxiliary  . 2911 

NTI  Newspaper  Technologies  Inc . 518 

NuArc  Co.  Inc . 2807 

OLEC  Corp . 3341 

ONE  Corp . 3007 

Ovalstrapping  . 5407 

Oxy-Dry  Corp . 3810 

Oyo  Instruments  Inc . 853 

Pacific  Newspaper  Services  Inc . 4505 

Pamarco  Technologies  . 3836 

Pantheon  . 1543 

Parascan  Technologies  Inc . 2205 

Parsons  Main  Inc . 6008 

Pitman  Co . 1249 

Pongrass  Newspaper  Systems  . 1231 

Postpress  Equipment  Co . 5221 

Power  Strap  . 5702 

Praxair  Surface  Technologies  Inc . 3606 

PrePress  Solutions  Inc . 1408 

Pressline  Services  Inc . 3706 

Printers'  Service  Inc.  (PRISCO)  . 4136 

Printing  Impressions  . 934 

Publishing  Business  Systems  . 2025 

Publishing  Partners  International  . 912 

QuadATech  Inc . 3310 

Quark  Inc . 1825 

Quipp  Systems  Inc . 6202 

Ramsey  Technology  Inc . 6607 

Ray,  Bob,  &  Associates  Inc . 3618 

Reed  Brennan  Media 

Accociates  Inc . 1851 

Reeves  International  . 5623 

Rendic  International  . 3817 

Rochester  Institute  of  Technology  . 4110 

Rock-  Built  In-Line  Finishing  Systems  . 4127 

Rockwell  Graphic  Systems  . 3018 

RotaDyne  . 4905 

Ryco  Graphic  Manufacturing  Inc . 3506 

Rycoline  . 4805 

Ryder  Commercial 

Leasing  &  Services  . 1649 

Safety-Kleen  Corp . 4134 

Scitex  America  Corp . 2230 

Screen  (USA)  . 1460 

Seiken  Graphics  Inc . 3413 

Seybold  Publications  . 508 

Sheridan  Systems  . 5301 

Signode  Packaging  Systems  . 4807 

Sitma  U.S.A.  Inc . 5610 

Smith  RPM  Corp . 3830 

SoftPage  Systems  Inc . 1557 


Company  Booth  No. 

Software  Construction  Co.,  The  . 1043 

Software  Consulting  Services  . 2613 

Solar  Systems  &  Peripherals  Inc . 6800 

Solna  Web  USA  Inc . 4827 

Sonoco  Products  Co . 4902 

Standlee  &  Associates  Inc . 5721 

Star  International  Corp . 6202 

Stauffer  Media  Systems  . 917 

Sysdeco  . 1000, 1403 

Step  Forward  Co . 2345 

Sterling  Packaging  Sytems  . 6018 

Synaptic  Micro  Solutions  . 2508 

Synergistic  Computer  Solutions  Inc . 649 

Sysdeco  . 1000, 1403 

System  Integrators  Inc . 1820 

Systems  Research  and  Applications 

International  . 1846 

T.W.  Davis  Electrical  Contractors  . 4113 

T/One  Digital  Archiving  Systems  . 1443 

Tech-Energy  Co . 3800 

Tecnavia  S.A . 1632 

Tektronix  Inc . 2910 

Telecorp  Systems  Inc . 514 

Tensor  Group  Inc . 4500 

Ternes  Register  System  . 4132 

The  Concorde  Group  . 1849 

Tingue,  Brown  &  Co . 3211 

TKS  (USA)  Inc . 4427 

Tobias  Associates  Inc.  . 4210 

Tolerans-Ingoi  Inc . 4605 

Total  Mailroom  Support  Inc . 6214 

Total  Systems  Engineering  . 1949 

Toyo  Ink  Mfg.  Ltd . 3740 

Transportation  Consultants  Inc . 6408 

Tribune  Media  Services  . 1235 

U.M.1 . 4436 

Ultra  . 2640 

Ultre  . 1039 

Unified  Publishing  . 528 

UniRac  Inc . 6808 

Unisys  Corp . 2049 

Valley  Remanufacturing  Co . 5810 

Vegra  U.S.A . 2907 

Veratec  .  4831 

Videojet  Systems  International  Inc . 3806 

Vision  Data  Equipment  Corp . 1625 

Von  Roll  . 4906 

WeatherData  Inc . 1246 

Web  Leader  International/ 

Web  Press  Corp . 2640 

Web  Printing  Controls  Co.  Inc . 2627 

Webb,  Jervis  B.,  Co . 4410 

Western  Atlas  Inc.-Material 

Handling  Systems  . 5004 

Western  Lithotech  . 3027 

Western  Roller  Corp . 4437 

Wieck  Photo  Database  Inc . 507 

Wifag  . 4513 

Willow  Bend  Communications  Inc . 1431 

Wood  Associates  Inc . 1150 

X-Rite  Inc . 1729 
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With  MASS,  your  sales  team  will  possess  a  mobile  array  of  tools  for  opening  doors  to  new  accounts 
and  expanding  relationships  with  current  customers.  They’ll  work  more  efficiently,  more  effectively. 
Smarter.  Can  success  be  far  behind? 


Contrary  To  Poiuilar  Boliot. 


Succoss  Can  Fa 


Into  Your  laptop 


You've  recruited  the  best.  Invested  in  training,  market  research,  cellular  phones.  But  have  you  done  everything  you  can  to  insure  the 
success  of  your  advertising  sales  team? 


With  MASS,  everything  your  sales  reps  need  to  close  a  sale  falls  right  into  their  laptops.  Arming  them  with 
timely,  accurate,  individualized  information,  MASS  allows  your  sales  force  to  combine  critical  information  with 
creative  presentations  and  spec  ads  keyed  to  your  unique  market.  In  short,  they’ll  spend  more  time  selling, 
more  time  with  prospects  and  customers,  less  time  gathering  facts  and  figures.  And  that's  time  better  spent. 


Consider  how  much  more  productive  they  could  be  with  contract,  account,  and  demographic  data  immediately  available.  The  ability  to 
close  the  sale,  now,  without  returning  to  the  office  to  gather  information.  A  more  professional  and  effective 
approach  to  advertising  sales.  Consider  MASS  (Mobile  Advertising  Sales  System). 


What’s  more,  MASS  works  with  you,  with  your  current  systems.  It  can  run  on  either  Apple™  or  Windows™ 
platforms.  It  can  even  interface  with  ADMARC™  Collier-Jackson™or  your  own  in-house  system.  So  whatever  investments  you  have  in 
place  can  stay  in  place.Then  there’s  MASS’S  automated,  integrated  Ad  Order  Entry  module.  Easily  customized  to  meet  your  insertion  o^der 
specifications,  AOE  makes  it  possible  for  salespeople  to  input  orders  directly  from  the  field.  This  means  real  single-point  order  entry. 


IN  THE  BOOTHS 


What 

They’ve  Got 


Booth:  4105 

ABB  INDUSTRIAL  SYSTEMS  INC., 

Printing  Systems  Div. 

Staffed  by:  John  C.  Jellovitz,  v.p.;  Hans 
Hirscher,  sales  mgr. 

Introducing:  Europe’s  largest  supplier 
of  automation  and  control  systems  for 
newspaper  printing  presents  Master 
Printing  System  700,  with  enhanced 
capabilities,  for  new  presses,  moderniza¬ 
tions  and  upgrades.  Elements  of  the 
integrated  system  include:  MPS  700 
press  control,  featuring  ergonomic 
design,  full  graphics  and  fast,  operator- 
friendly  operation.  MPS  Production 
Management  Computer,  which  matches 
editorial  and  advertising  requirements 
during  production  planning  to  optimize 
press  configurations.  Includes  full  pre¬ 
setting  of  all  press  elements.  Latest 
improvements  of  version  3.4  include 
user-defined  reports  and  analysis  of 
production  data  that  can  be  created 
using  common  PC  database  tools.  MPS 
760  press  control  system  for  shaftless 
presses.  State-of-the-art  digital  AC  (direct 
torque  control)  and  DC  drives  for  maxi¬ 
mizing  press  performance.  Featuring 
sophisticated  commissioning  and  main¬ 
tenance  tools. 

Exhibiting:  ABB  Integrated  Printing 
Control  Systems,  for  maximizing  pro¬ 
ductivity  while  minimizing  waste  and 
labor. 


Booth:  603 

ACCU-WEATHER  INC. 

Staffed  by:  Joel  N.  Myers,  pres., 

Sheldon  Levine,  Jim  Burke,  Fred 
Standridge,Jean  Hauser. 

Exhibiting:  Accu-Weather,  supplier  of 
weather  information  services  to  the 
Associated  Press  and  225  newspapers, 
offers  a  range  of  weather  pages,  online 
information  services  and  voice  services. 
Complete  weather  pages,  created  to 
each  newspaprer’s  standards  in  color  or 
black  and  white,  are  delivered  electroni¬ 
cally  to  prepress  systems.  Local  fore¬ 
casts,  local  and  regional  maps,  local 
almanacs,  national  maps,  traveler’s  fore¬ 
casts.  Over  100  custom  features  include 


forecasts  for  skiing  and  resorts,  beach 
and  boating,  gardening  and  farming, 
ultraviolet  rays  and  pollen. 

The  online  weather  information  ser¬ 
vice  net  Weather  is  based  on  over  10 
years  of  experience  in  online  weather 
information  and  provides  local  and 
regional  forecasts,  radar,  weather  maps 
and  more. 

Available  through  AccuNet  online, 
900  numbers  and  voice  services  pro¬ 
vide  winning  lottery  numbers,  soap 
opera  information,  news,  and  sports. 
Perfect  Date  voice  personals,  an  Accu- 
Weather  subsidiar)',  offers  high  payouts 
to  more  than  50  newspaper  customers. 


Booth:  600 

ADONE 

Staffed  by:  Steve  Brotman, 
chairman/CEO;  Brenda  Bums,  CFO; 
Roddy  de  la  Garza,  chief  mktg.  officer; 
Ann  Thurston,  dir.  new  business  devel¬ 
opment;  Laura  Cappahionne,  dir.  sales. 
Introducing:  AdHound,  a  classified  ad 
clipping  service  allowing  member 
newspaper  Web  sites  to  deliver  classi¬ 
fied  ads  via  e-mail  to  readers  searching, 
either  locally  or  across  the  Internet,  for 
particular  items. 

AdOne,  which  helps  newspapers 
publish  online  classifieds  and  has  over 
80  newspaper  members,  also  offers 
CyberAd,  allowing  online  ad  placement 
and  the  ability  to  market  globally  to 
new  advertisers.  Also  available:  Internet 
training  seminars  designed  to  help 
newspaper  Web  sites  make  money. 
Exhibiting:  Web  design  and  consulta¬ 
tion,  evaluation  of  Web  site  profitability, 
custom  online  classified  applications, 
Internet  sales  ideas,  newsletter,  planning 
online  marketing. 


Booth:  1347 

ADORAMA 

Staffed  by:  Pinny  Dembitzer,  mgr.; 
Greg  Karas,  corporate  sales. 
Introducing:  Full  conventional  (film) 
and  digital  imaging  sales  and  support 
for  most  major  brands.  Complete  imag¬ 
ing  wotkstations,  including  film  and 


flatbed  scanners,  printers,  digital  cam¬ 
eras  and  large-format  digital  backs. 
Kodak  cameras,  scanners  and  printers. 
Nikon  cameras,  scanners.  Minolta  cam¬ 
eras,  scanners.  Canon  cameras.  Agfa 
scanners,  film  recorders. 

Exhibiting:  Professional  and  amateur 
photographic  equipment,  darkroom 
equipment,  video  equipment,  and  film. 


Booth:  600 

AD-STAR  PUBLISHING  TECHNDLOGIES  INC. 

Staffed  by:  Leslie  Bernhard,  pres.;  Eli 
Rousso,  exec,  v.p.;  Jeffrey  Diamond,  v.p. 
technical  services;  David  Giovine,  cus¬ 
tomer  support  mgr.;William  Bernhard, 
customer  support  rep. 

Introducing:  A  new  fax  management 
system  that,  when  combined  with 
remote  advertising  entry’  products,  pro¬ 
vides  comprehensive  support  to  news¬ 
paper  ad  departments  for  managing 
remote  entry  of  ad  copy.  The  system 
receives  faxed  ads  and  then  logs,  stores, 
and  converts  them  into  text  files  to  be 
routed  to  a  workstation  designed  for 
split  screen  editing  and  released  to  the 
ad  system.The  two-way  system  allows 
for  interim  and  final  fax-back  acknowl¬ 
edgements.  A  new  ad  server  utilizes 
Windows  NT  and  SQL  server  technolo¬ 
gy  to  provide  ad  receipt,  acknowledge¬ 
ment,  translation,  storage,  routing  and 
system  interfacing.The  server  tracks 
classified  and  display  ads  received  from 
various  sources  and  allows  users  to 
search  for  and  manipulate  ads. 
Exhibiting:  Remote-entry  system 
allows  advertisers  and  agencies  to  elec¬ 
tronically  create  and  compose  ads  on 
personal  computers,  submit  orders,  and 
transmit  the  ads  into  newspaper  com¬ 
puter  systems.  For  advertisers  using 
Windows,  DOS,  and  Macintosh  versions 
of  AD-Star,  the  system  provides  a  stan¬ 
dard  interlace  and  generic  maikup  lan¬ 
guage  compatible  with  an  array  of 
newspaper  front-end  systems.  Choice  of 
communication  technologies,  including 
ISDN,  Switch  56  and  modem,  is  based 
on  volume. 

AD-Star  returns  pricing  information. 
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1995  Seattle  Times  Publisher's  Circle  Award  Winners 


Each  year,  Seattle  Times  Publisher  and  Chief  Executive 
Officer  Frank  A.  Blethen  selects  the  winners  of  the 
Publisher's  Circle  Awards  based  on  employee 
nominations. 

Winners  are  people  who  consistently  exemplify  and  support 
The  Times  values  and  serve  as  role  models  for  their  fellow 
employees. 

The  Seattle  Times  core  values  are: 

•  Remain  family-owned,  private,  and  independent; 

•  Serve  the  community  through  quality  journalism; 

•  Maximize  workplace  satisfaction  of  all  Seattle 
Times  employees; 

•  Be  the  country's  best  regional  newspaper. 

Winners  in  the  key  manager,  supervisor  and 
line/professional  categories  each  receive  a  $5,000  cash 
award,  trophy,  personal  and  office  plaques  and  recognition 
lunch.  The  executive  of  the  year  receives  a  trophy,  personal 
and  office  plaques,  and  $10,000  donated  to  a  college  of  her 
or  his  choice. 

If  you  recognize  any  of  these  people, 
you're  recognizing  excellence. 


Executive  of  the  Year 
Frank  Paiva 

Vice  President,  Operations 


Key  Manager 
Dave  Wagner 

Information  Senrices 


Supervisor 

Larry  Berg 

Operations 


Line/Professional 

Joanie  Komura 

Circuiation  Customer  Marketing 


Line/Professional 

Bin  Dietrich 

News 


Member  of  the  MULLER  MARTINI  Group 

Corporate  Headquarters: 

2980  Avenue  B.,  Bethlehem,  PA  18017 
Tel:  61 0-694-9494  Fax:  61 0-694-0776 


IN  THE  BOOTHS 


linage  and  newspaper-assigned  ad  num¬ 
bers  to  the  advertiser.  It  is  in  place  at 
over  1,500  advertisers  —  mainly  recruit¬ 
ment  agencies,  real  estate  agents,  car 
dealers  and  mortuaries  —  and  48  news¬ 
papers  nationally.  AD-Star  supports 
NAA’s  Digital  Advertising  Delivery 
Guidelines  and  EDI  841  Lite  standards. 


Booth:  4708 

ADVANCE  GRAPHICS  EQUIPMENT 

Staffed  by:  Bill  Stober,  v.p.  sales/mktg., 
A1  Jagusch. 

Introducing:  Three-knife  rotary  trim¬ 
mer,  designed  to  roll  up  to  a  press  deliv 
ery  and  trim  printed  products  on  three 
sides  at  press  speed.  Card-Sert  machine, 
a  unit  designed  to  attach  a  card  to  a 
web  during  printing. 

Exhibiting:  Prefolders,  angle  bar 
decks. 


Booth:  3803 

AEG  AUTOMATION  SYSTEMS  CORP. 

See  listing  undet-  Ediwise. 


Booth:  2619 

AGENCE  FRANCE-PRESSE 
Staffed  by:  Carol  Dehaven,  sales/mktg. 
dir.,  N. America; Yves  Gacon,  deputy  dir., 
Latin  America;  Kathleen  Burke, 
sales/mktg.  mgr..  North  America;  Sybil 
De  Guitaut,  Paris  commercial  office. 
Introducing:  AFP  marks  the  100th 
anniversary  of  the  modem  Olympics  by 
unveiling  the  first  in  a  series  of  online 
information  products;  AFP  World  Sports 
Report  and  AFP  Olympic  Report. 
Exhibiting:  News  services  in  English, 
French,  Spanish,  German,  Arabic  and 
Portuguese  —  produced  by  correspon¬ 
dents  in  more  countries  than  any  other 
agency.  Award-winning  photos  and  news 
graphics  plus  Mac-based  software  for 
photo  transmission  and  reception. 


Booth:  3333 

ALLEN-BRADLEY  CO. 

Staffed  by:  Mike  Faase,  Don  Schroeder, 
Jim  Minue,  Bob  Hahn,  Ken  Williams, 
Steve  Kawatski. 

Exhibiting:  The  company’s  communi¬ 
cations  demonstration  and  automation 
products,  which  are  designed  to 
enhance  productivity  and  reduce  costs 
to  newspaper  printers  through  technol¬ 
ogy  and  expertise  in  press  integration. 


Booth:  3827 

ALTA  GRAPHICS  INC. 

Staffed  by:  A1  Taber,  pres.;  Bill  Kanipe, 
dir.  niktg.;Al  Taber  Jr,  dir.;  reps  Robert 
Taber,  Rene  Aguirre,  Santiago  Cantu. 


Introducing:  The  Orient  press,  distrib¬ 
uted  by  Alta  and  built  by  Printers  House 
Ltd.  Orient  is  a  single-width  web  offset 
press  rated  at  speeds  up  to  30,000  cph. 
More  than  2,000  units  operate  world¬ 
wide,  with  configurations  including:  unit 
with  integrated  roUstand;  stacked  unit; 
three-color  unit;  two-,  three-,  and  four- 
high  stacked  arrangements. 

Exhibiting:  A  variety  of  used  offset 
presses  and  other  pressroom  and  mail- 
room  equipment. 


Booth:  5608 

ALVEY  INC. 

Staffed  by:  Nick  Osterholt,  v.p.;  Mike 
Baker,  account  mgr. 

Exhibiting:  The  600  LTN  palletizer  for 
handling  newspaper  bundles.The  mate¬ 
rials  handling  company  will  feature  a 
complete  line  of  package  conveyors,  pal¬ 


let  conveyors,  sortation  equipment,  soft¬ 
ware,  and  controls.  Alvey  will  share  its 
booth  with  Buschman  Co.,  its  sister 
company  under  Pinnacle  Automation 
Inc. 


Booth:  925 

AMERICAN  COMPUTER  INNOVATORS  INC. 

Staffed  by:  Scott  W  Killoh,  pres./CEO; 
Michael  Mclaughlin,  sales  v.p.;Warren 
Ondras,  exec.  v.p. 

Introducing:  The  revolutionary 
OpenPages  editorial  pagination  system 
transforms  the  publishing  paradigm  by 
allowing  unprecedented  searching, 
tracking  and  compilation.  It  uses  the  lat¬ 
est  object-oriented  technology,  a  client- 
server  database,  and  an  open  application 
program  interface  compatible  with  hun¬ 
dreds  of  off-the-shelf  products. 
OpenPages  components  include 
Content  Management  System,  Dynamic 
Pagination,  SKED,  and  Wire.The  system 
incorporates  a  relational  database,  full- 
text  searching,  management,  integration, 
dummying  tools,  element  tracking,  copy 
fit,  page  decomposing,  wire  surfing,  sort¬ 
ing,  library,  and  electronic  budgeting 
into  a  seamless  environment.  OpenPages 
manages  stories,  pictures,  graphics,  ads, 


publications,  sections,  zones,  pages,  and 
page  elements  within  the  database. 


Booth:  2031 

AMERICAN  COLOR 

Staffed  by:  Ray  Dittrich,  sr.  v.p. 
sales/mktg.;  Marc  Welch,  v.p.  sales/mktg.; 
Alan  Zeigler,  v.p.  media  services;  Michael 
Spera,  newspaper  sales. 

Introducing:  In  digital  photography, 
American  Color  offers  maximized  digital 
camera  applications,  consultative  work 
flow  expertise,  and  post-capture  file 
transfer  processing  —  all  designed  to 
realize  efficiency. 

A  scalable  Internet  product, 
digisite.com,  offers  an  electronic  pres¬ 
ence  without  capital  investment  and 
positions  publishers  for  migration  to 
higher  functionality. 

FunNe  is  a  complete  package  for  dis¬ 
tributing  features  digitally  and  assem¬ 
bling  them  as  pages.  FunNe  Net  is  an 
Internet-based  service  providing  syndi¬ 
cated  comics,  puzzles,  photos  and 
columns.  FunNe  CD  is  a  weekly  CD- 
ROM  subscription  service  providing 
Sunday  color  comics.  FunNe  Pager  is  a 
QuarkXTensions  program  for  assembling 
feature  pages  automatically. 

Exhibiting:  A  leading  provider  of  pre¬ 
press  outsourcing  services  to  newspa¬ 
pers,  American  Color  offers  Macintosh- 
based  sales,  work  flow,  management 
training  and  facilities  management. 


Booth:  3343 

AMERICAN  MOISTENING  CO. 

Staffed  by:  James  Alexander,  pres.; 
Mario  Giammattei,  v.p. 

Exhibiting:  Humidification  systems 
designed  to  eliminate  static  electricity, 
end  newsprint  curl,  increase  productivi¬ 
ty  and  decrease  waste. 

Space  Humidifier  is  a  small  unit  utiliz¬ 
ing  four  Silvermist  atomizers  and 
designed  to  humidify  up  to  2,000 
square  feet.  Self-contained,  it  operates  on 
115  volts  and  runs  on  compressed  air 
and  water. 

The  Silvermist  compressed  air  system 
uses  Silvermist  atomizers,  a  control 
panel,  water  and  compressed  air.  The 
atomizers  are  self-cleaning  and  produce 
a  fog-like  mist  that  is  easily  absorbed 
into  the  air. The  system  is  easy  to  install, 
requires  little  maintenance  and  can  be 
designed  to  specification. 

Custom-designed  high  pressure  sys¬ 
tems  operate  on  water  alone,  are  con¬ 
structed  for  multizone  humidification  of 
large  areas,  and  can  be  used  for  evapora¬ 
tive  cooling. 
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Booth:  2245 

AMERICAN  NEWSPAPER  NETWORK 

Staffed  by:  Carlton  W.  Bryant,  pres., 
Bob  Ruiz,  Gary  Taylor,  Nanci  lambert. 
Introducing:  A  breakthrough  system 
that  combines  powerful  planning  soft¬ 
ware  with  the  most  up-to-date  database 
of  national  ad  rates  for  U.S.  dailies.  With 
your  order  and  a  single  piece  of  art, 
ANN  will  reproduce  ad  materials  and 
traffic  them  with  insertion  orders  for 
each  paper.  When  ANN  handles  your 
backroom  drudgery,  you  receive  neatly 
labeled  tear  sheets  with  a  combined 
invoice.  Your  media  payable  department 
will  issue  a  single  check,  and  ANN  will 
pay  every  newspaper. 


Booth:  1732 

AMERICAN  PRINTER  MAGAZINE 

Staffed  by:  John  Favat,  publisher;  Seth 
Dorfler,  Robert  Fulgham,  assoc,  publish¬ 
ers. 

Exhibiting:  American  Printer  maga¬ 
zine,  geared  to  help  professional  man¬ 
agers  to  be  competitive  through  the 
understanding  of  economic,  technical 
and  market  forces  that  affect  the  entire 
industry.  Also,  digital  and  prepress  sup¬ 
plements. 


Booth:  1622 

ANITEC 

Staffed  by:  Rick  Mazur,  mktg.  dir.;  Bob 
Bush,  national  sales  mgr.;  Kinsley  Sykes, 
product  dir.;  Jim  Imburgia,  electronic 
imaging  product  mgr.; A1  Geiser,  national 
accounts  mgr.;Tony  Crupi,  industry  rela¬ 
tions  mgr. 

Introducing:  Faithful  Color 
Reproduction  customized  digital  color 
work  flow  products,  including  system 
design,  installation,  training  and  service. 
Hardware  includes  imagesetters,  scan¬ 
ners,  color  proofers  and  calibration 
tools. 

Delta  2  color  software  converts  RGB 
images  to  CMYK  via  a  three-button 
process  targeted  to  selected  output 
devices  and  conditions,  such  as  web 
presses  running  newsprint. 

Exhibiting:  A  complete  line  of  graphic 
arts  films  and  plates  and  color  proofing 
for  newspapers. 


Booth:  1747 

APPLIED  SEGMENTATION  TECHNOLOGY 

Staffed  by:  Tom  Ratkovich,  pres.;  Rick 
Matsumoto,  v.p.;  James  Wyse,  technology 
dir.;  Lea  Grendi,  client  services  dir. 
Introducing:  AnalytiX,  a  revolutionary 
desktop  database  marketing  system  that 
allows  users  to  integrate  heavy  data 


loads  from  multiple  internal  and  exter¬ 
nal  sources.  It  offers  quick,  intuitive 
access  to  focused,  customized  analysis 
that  support  a  variety  of  marketing 
applications.  Employing  Microsoft 
Wmdows  technology,AnalytiX  for 
Newspapers  provides  analytical  capabili¬ 
ties  beyond  those  available  through  ser¬ 
vice  bureaus  or  query-tool-accessed 
mainframe  or  relational  systems. 


Booth:  905 

ASSOCIATED  PRESS 

Staffed  by:  Jim  Kennedy,  multimedia; 
Jim  Farrell,  AdSend;  Marty  Cammarata, 
technology  mktg.;  Keith  Rhea,  telecom; 
Claudia  DiMartino,  audiotex;  Hal  Buell, 
archive. 

Introducing:  The  Wire,  AP’s  new 
online  multimedia  news  service  for 
member  newspaper  Web  sites.This  con¬ 
tinually  updated,  24-hour  service  incor¬ 
porates  every  kind  of  medium  AP 
employs  to  report  the  news. 

The  latest  version  of  the  News 
Camera  2000,  the  NC  2000e,  has 


enhanced  features  allowing  photogra¬ 
phers  to  take  more  photos  in  bursts  and 
in  low  light. 

AP  Telecommunications,  a  new  sub¬ 
sidiary,  will  now  provide  satellite  and 
terrestrial  network  communications  to 
member  newspapers. 

Exhibiting:  The  AP  Preserver  text  and 
image  archive,AP’s  national  photo 
archive,  the  AP  Server,  AP  Stocks  and 
Financial  Services,  AP  Audiotex. 


Booth:  1622 

AUSTIN  CO.,  THE 

Staffed  by:  Bill  Brister,  director  of 
newspaper  facility  planning. 

Exhibiting:  Photographic  display  of 
current  and  recently  completed  newspa¬ 
per  projects  in  the  United  States  and 
Catuda.  Austin  offers  a  comprehensive 
portfolio  of  services,  including  consult¬ 
ing;  architectural  and  interior  design; 
engineering,  including  production  lay¬ 


out;  estimating;  purchasing;  and  con¬ 
struction,  including  installation. 


Booth:  1808 

AUTOLOGIC  INFORMATION 
INTERNATIONAL 

Staffed  by:  A1  Edwards,  pres.;  Dennis 
Doolittle,  COO; Allan  Cross,  v.p.  newspa¬ 
per  sales;Al  Bnmner,  v.p.  commercial 
publishing  sales. 

Introducing:  Autologic  Information 
International,  the  newly  formed  combi¬ 
nation  of  Autologic  and  Information 
International,  has  nearly  40  years  of 
experience  in  publishing  systems  and 
offers  a  range  of  high-performance  pre¬ 
press  systems  for  document  distribu¬ 
tion,  ad  management,  production,  work 
flow,  color,  networking,  imaging  and 
support. 


Booth:  3621 

BALDWIN  TECHNOLOGY 

Exhibiting:  Baldwin’s  line  of  press 
accessories  and  material-handling  equip¬ 
ment,  including  its  AccuSpray  digital- 
controlled  dampening  system,  refrigerat¬ 
ed  circulators.  Quantum  95  cloth  blan¬ 
ket  cleaner.  Newspaper  Print  Quality 
Detection  System,  press  protection  sys¬ 
tems,  stackers,  counter-stackers,  auto¬ 
matic  splicers,  and  newspaper  inserters. 


Booth:  1224 

BASEVIEW  PRODUCTS  INC. 

Staffed  by:  Don  Rogers,  pres.; Vickie 
Bair,  customer  operations  mgr.;  Mark 
Best,  advertising  product  mgr.;  Robert  J. 
Yoder,  dir.  mktg.;Jack  Rosenzweig,  edito¬ 
rial  product  mgr.; Jeff  CoUison,  circula¬ 
tion  product  mgr. 

Introducing:  Completely  rewritten 
classified  ad  software.  Most  common 
functions  are  on  one  screen,  and 
ClassManagerPro  features  a  WYSfWY'G 
ad-taking  screen.  Images  are  easily  han¬ 
dled  with  a  simple  command.  Ads  can 
be  published  on  the  World  Wide  Web  as 
easily  as  on  paper. 

CirculationRemote  allows  subscribers 
to  be  added  from  remote  computers 
and  includes  a  compression  feature 
allowing  an  entire  subscriber  list  to  fit 
on  a  floppy  disk  or  to  be  sent  over  a 
modem  in  minutes. 

A  still  unnamed  page  tracking  system 
includes  easy-to-read  color  codes  allow¬ 
ing  preview  of  Quark  pages  in  the  pro¬ 
duction  process.  Build  searches  to  find 
the  exact  pages  you  need,  then  get  rep¬ 
resentations  or  listings  showing  stories 
already  placed,  holes  to  be  filled,  and 
time  remaining  until  deadline. 
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The  Phrasea  archiving  system  accom¬ 
modates  vast  quantities  of  images  and 
stories  and  permits  easy  searching  and 
indexing.  Hot  Backup,  an  option  for  stor¬ 
ing  backup  files  of  text,  images  and 
Quark-built  pages  on  a  standby  server 
with  instant  switching  if  the  main  server 
crashes. 

Exhibiting:  Circulationf*ro,  an  all- 
Macintosh  circulation  sy  stem  featuring 
three  modules  that  can  run  separately 
or  together.  DisplayManager  software  for 
order  entry  and  billing  of  display  ads. 
ProductionManager  ad-linking  and  track¬ 
ing  software.  ClassFlow  classified  pagina¬ 
tion.  NewsEditPro  newswriting  software 
for  depth  measurement,  spell  checking, 
thesaurus.  IQue  editorial  system  featur¬ 
ing  database-centered  search  and 
retrieval  of  stories  and  pictures. 
NewsEditPro  IQue,  the  database  version 
of  the  newswriting  software. 
WireManager  wire  capture  system  for 
organizing  copy  flow  by  category. 
Library  system  and  QuarkXTensions 
tools. 


Booth:  5723 

BAUMER  ELECTRIC  LTD. 

Staffed  by;  John  Perrotti,  prcxluct  mgr.; 
Gene  Blevins,  nat.  sales  mgr.;  Bob 
Gomez,  Ed  Leese,  reg.  sales  mgrs. 
Introducing:  Scatec-2,  an  electronic 
position  sensing  device.The  red-laser- 
based  unit  uses  a  microprocessor-con¬ 
trolled  operating  system  for  counting 
folios  or  sheets  in  the  conveyor  lines  of 
web-  and  sheet-fed  presses.  It  can  detect 
single  sheets  as  thin  as  four  one-thou¬ 


sandths  of  an  inch  thick  and  can  count 
up  to  600,000  items  an  hour. 
Exhibiting:  Scatec-1  paper  sheet  detec¬ 
tor,  photoelectric  sensors. 


Booth:  5725 

BEAR  ISLAND  PAPER  CO. 

Staffed  by:  Jim  Vlahakis,  asst,  to  v.p.  and 
gen.  mgr.;  Rick  Swift,  reg.  sales  mgr.; 
Leighton  Jordan,  reg.  sales  mgr. 
Introducing:  The  newsprint  manufac¬ 
turer  Bear  Island  debuts  Bear  Tracker,  a 
software  package  to  help  newsprint 
users  control  newsprint  costs  by  track¬ 
ing  costs  through  the  entire  printing 
process. 


Booth:  520 

BELLATRIX  SYSTEMS  INC. 

Staffed  by:  Bill  Hemingway,  pres.;  Steve 
Morris,  sr.  v.p.  sales/mktg.;  Bill  Raven,  v.p. 
business  development. 

Introducing:  Several  new  electronic 
totalizer  coin  mechanisms,  including  the 
ST-300  series,  are  designed  to  handle  all 
the  new  Canadian  coins,  including  the 
$2  coin.  Single-Trak  data  acquisition  and 
management  system  for  newspaper 
vending  racks  and  dealer  single-copy 
operations  will  be  demonstrated.  On  dis¬ 
play:  recently  introduced  single-copy 
database  software  for  smaller  newspa¬ 
pers,  SC2000S,  and  for  medium-sized 
newspapers,  SC2000M. 

PC-based  SC2000  software  provides 
flexible  single-copy  database  marketing 
with  easy  ASCII  file  transfer  to  other 
programs  and  has  direct  Novell 
Networic  compatibility. 

The  Single-Trak  system  helps  newspa¬ 
pers  control  returns  while  providing 
information  on  time  of  service  and  time 
of  sale  in  order  to  maximize  sales,  and 
optimize  distribution  and  delivery 
scheduling. 

Exhibitmg:  The  Coin  Wizard  electronic 
totalizer  coin  mechanisms  for  news 
racks,  whose  unique  low-power  design 
and  high-capacity  Lithium  battery  allow 
Bellatrix  to  guarantee  performance  for 
six  years.  Also  electronic  coin  mecha¬ 
nisms  with  a  one-year  warranty. 


Booth:  2545 

BERGE'S  ET  COMPANY  INC. 

Staffed  by:  Gustavo  Berge’s,  pres./CEO; 
Bob  lorritsma,  service/support  mgr.; 
Aileen  Pou,  customer  service;  Dennise 
Fernandez,  product  mktg.  mgr. 
Introducing:  BETCO  supplies  high-end 
digital  prepress  systems,  including  desk¬ 
top  publishing  and  color  separation 
equipment,  and  is  an  integrator  of 


(jeripheral  equipment  and  authorized 
distributor  of  products  from  Agfa,  Beta 
Industries,  Asante,  High  Water  Designs, 
LogEtronics,  Nikon,  Optronics,  Quark 
Publishing  Systems,  Polaroid,  Ultre, 
Tektronix,  AESP,  Umax  and  others. 


Booth:  512 

BETA  INDUSTRIES 

Staffed  by;  Arnold  Serchuk,  pres.;  Klaus 
W'andschneider,  plant  mgr./g.m.;  Larry 
Goldberg,  v.p.  engineering/develop¬ 
ment;  Michael  Sieberg,  v.p.  sales/mktg.; 
Annette  Tria,  accounts  receivable;  Sandy 
Titsch,  controller. 

Introducing:  Beta  Video  Color  Viewer 
for  examining  print  quality.  Base  model 
consists  of  the  Beta  Color  Viewer  II 
linked  to  a  50-power  microscope  and 
color  video  camera.  Filters  and  a  halo¬ 
gen  light  source  show  slur,  dot  gain  and 


register  targets  on  a  TV  monitor,  VCR  or 
video  printer.  It  can  also  examine 
proofs,  plates  and  films  and  can  be  used 
to  calibrate  imagesetters.  Advanced 
model  includes  image  analysis,  and  hard¬ 
ware  and  software  running  on 
Windows.  A  wireless  remote  option 
allows  press  operators  to  monitor 
images  on  plates  and  blankets  on  press. 
Exhibiting:  BetaScan  XY  scanning  den¬ 
sitometer  for  measuring  dot  gain,  trap 
and  other  characteristics  on  up  to  six 
colors  is  available  with  plate  measuring 
head.  PlateMaster  D/P  portable  device 
for  measuring  output  on  plates,  includ¬ 
ing  polymer,  silver  and  hybrids.  BetaCal 
CCS  PostScript  color  calibration  soft¬ 
ware,  for  Mac  and  Windows  systems,  for 
setting  raster  image  processors.  Betalog 
Model  130  combination  densitometer 
for  measuring  film  and  paper,  and 
model  150  with  its  own  light  source. 
Model  77  transmission  densitometer 
and  Model  950  and  1000  color  reflec¬ 
tion  densitometers. 

Hand-held,  rechargeable  Beta  Color 
Proofing  Viewer  for  visual  color  analysis 
of  proofs,  press  sheets  and  color  bars 
magnifies  to  lOOX  and  enhances  yellow 
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American  Color  is  the  industry 
leader  in  helping  newspapers 
solve  prepress  problems  ranging 
from  full  facilities  management 
programs  to  on-line  outsourcing. 
Our  digital  prepress  capabilities 
include  the  delivery  of  digital 
comics  through  our  FunNe  CD 
product  and  the  largest  private 
wide  area  network  In  the 
prepress  industry.  American  Color 
can  solve  any  prepress  problem 
from  internet  site  development  to 
ad  production.  Come  see  our 
leadership  in  action  at  Nexpo.  -k 
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contrast.  Also,  loupes,  anti-static  brush, 
screen  tints,  contact  screens,  automatic 
darkroom  door  and  Pantone  books. 


Booth:  2445 

BEHER  HOMES  &  GARDENS  FEATURES 
SYNDICATE 

Staffed  by:  Dale  Schenkelberg,  dir.;  Lila 
Schenkleberg,  associate;  Jerry  Ward, 
v.p./publishing  dir.;Wallace  C.  larson, 
Dennis  Christeasen,  reg.  sales  mgrs. 
Introducing:  Syndicated  articles,  pho¬ 
tographs,  and  illustrations  from  the  pub¬ 
lisher  of  special-interest  magazines. 
Newspapers  can  receive  an  entire  home 
or  family  section,  customized  to  their 
needs,  on  a  compact  disk.  Advertisers 
can  see  prototypes  weeks  in  advance. 
Sections  contain  page  layouts,  color  sep¬ 
arations,  illustrations  and  text.  Subjects 
cover  home  security,  lawn  and  garden, 
grilling,  brides,  ideas  for  kids,  seniors, 
pools  and  decks,  spas  and  patios,  do-it- 
yourself  projects  and  more.  Prices  are 
tied  to  circulation,  frequency  and  vol¬ 
ume. 


Booth:  1428 

BIDCD 

Staffed  by:  Harvey  Bidner,  pres.; 
Thomas  DiFazio,  v.p.  mfg.;  Bill  Foley, 
sales:  Jamie  Torregianni,  sales. 
Introducing:  The  FrontPage  108  MCS 
imagesetter,  with  internal  online  punch 
register  system  and  multi-resolution 
capability,  is  108  picas  wide  and  capable 
of  resolutions  between  723  dpi  and 
2000  dpi,  while  the  80-pica  FrontPage 
80  MCS  produces  723  dpi  to  3000  dpi. 
Throughput  of  50  inches  a  minute  is 
obtainable  from  both  units  with  full 
process  color  capability,  and  Micro- 
Sprocketting  film  transport  provides 
repeatability  within  one  one-thousandth 
of  an  inch  for  four  24-inch  color  separa¬ 
tions. 

Exhibiting:  Online  processor  interface, 
direct  to  darkroom  and  fecsimile  inter¬ 
faces,  self  test  system,  and  RipSwitch 
multiplexer. 


Booth:  5421 

BLEVINS  HARDING  GRDUP 

Staffed  by:  Ken  Harding,  Chuck 
Blevins,  Mike  Pusich,  Dave  Ehrhardt, 
Valorie  Hargett,  Judy  Oliver. 

Exhibiting:  Displays  showing  produc¬ 
tion  plant  and  office  expansions,  satel¬ 
lite  production  plants  and  overall  news¬ 
paper  projects  for  which  Blevins 
Harding,  in  its  work  with  20  to  30  news¬ 
papers  a  year,  provided  such  services  as 
strategic  planning,  process  analysis,  inte¬ 


rior  design  and  architecture. 


Booth:  3406 

BURGESS  INDUSTRIES  INC. 

Staffed  by:  DJ.  Burgess,  pres./CEO;  Joe 
Stein,  product  mgr.;  Michael  Settimi, 

OEM  sales;  Randy  Patrick,  application 
specialist. 

Introducing:  Vaculux  ST  step>-and- 
repeat/tiling  system  with  42-by-62-inch 
frame  featuring  neutral  drawdown  tech¬ 
nology.  ImageStepper  step-and-repeat 
board  features  standard  4'4-inch  register 
format  compatible  with  most  imageset¬ 
ters.  Also,TransImage  transfer  system  fea¬ 
turing  punch  and  film  trimmer. 
Exhibiting:  Automated  plate  bender, 
register  control  supplies  and  web  line 
pneumatic  punch. 


Booth:  5608 

BUSCHMAN  CDMPANY,  THE 

Staffed  by:  Steve  Maisch,  reg.  mgr. 
Introducing:  Innovative  materials-han- 
dling  systems  for  a  wide  range  of  ware¬ 
housing  and  distribution  operations. 
Buschman’s  automated  newspaper  sor- 
tation  systems  accurately  sort  bundles 
for  zoned  distribution  at  rates  of  over 
200  bundles  an  hour.  Also,  a  new  ver¬ 
sion  of  Buschman’s  Boss  distribution 
management  system  and  new  UniSort  X 
high-speed  sortation  conveyor. 


Booth:  4802 

CANADIAN  WEB  CDNSULTANTS  LTD. 

Staffed  by:  Stephen Tweddle,  pres.; 
Michele  Belanger,  v.p. 

Exhibiting:  In-house,  hands-on  train¬ 
ing;  managerial  counseling;  employee 
enrichment;  training  and  maintenance; 
seminars;  contract  negotiations;  plant 
layout  and  planning;  press  installation; 
project  coordination;  press  repairs  and 
rebuilding;  equipment  evaluation. 

Booth:  5421 

CANNDN  EOUIPMENT  CD. 


Staffed  by:  Pat  Geraghy,  technical  dir. 
newspaper  handling;  Scott  Rosa,  exec, 
v.p.  sales/mktg.;  Hugh  Myers,  v.p.  R&D 
engineering. 

Introducing:  The  NCL  Series  II  Cart 
Loading  System,  as  recently  installed  at 
the  Milwaukee  Journal  Sentinel  for 
automatically  loading  newspaper  bun¬ 
dles  into  Cannon  Easy-Lock  Newspaper 
Carts  with  doors.  The  loader  accumu¬ 
lates  layers  of  bundles  on  forks  and  low¬ 
ers  them  into  carts.  The  compact  design 
achieves  higher  throughput  than  on 
previous  models.  To  minimize  cart  han¬ 
dling,  infeed  and  exit  stations  are  on  the 
dock  side.The  Journal  Sentinel's  loader, 
integrated  with  a  GMA  SLS-1000  insert¬ 
er,  loads  about  1,200  carts  with  Sunday 
preprints  every  week  and  runs  two 
shifts  a  day.  A  Windows-based  operator 
interface  provides  point-and-click  menu 
options. 

Exhibiting:  The  Cart  Accumulation 
System  (CAS)  stores  empty  and  loaded 
carts.  Bi-directional  lanes  are  program¬ 
mable  and  fully  integrated  with  cart 
loaders.  Storage  locations  for  zoned 
products  are  assigned  by  Cannon’s  Cart 
Management  System  (CMS)  software. 


Booth:  4908 

CAPITAL  TRACK  CO. 

Staffed  by:  Kathleen  Harper,  Matthew 
Caldwell. 

Introducing:  Improved,  cost-effective 
systems  for  handling  newsprint  rolls  — 
ranging  from  standard  track  to  low-pro- 
file  track  systems.  Design  upgrades 
focus  on  longevity  and  durability,  in 
keeping  with  “no  frills”  philosophy. 
Exhibiting:  Custom  design  services  for 
weigh  stations,  tow  lines,  transfer  tables, 
turntables  and  clean  outs. 


Booth:  2218 

CASCADE  SYSTEMS  INC. 

Staffed  by:  Richard  Patterson,  chmn.; 
Malcolm  McGory,  pres.;Andy  Zimmon, 
v.p.  operations;  Dave  Green,  v.p.  R&D; 
Brian  Gorman,  v.p.  sales/mktg.;  Sandra 
Kynes,  mktg.  communications  mgr. 
Introducing:  The  LXR  RIP  client-server 
implementation  of  Adobe  Systems’  CPSI 
RIP  using  the  latest  multi-threaded  ker¬ 
nel  architecture,  which  integrates  the 
rasterization  function  into  the  produc¬ 
tion  system.  The  Windows  NT-based  RIP 
includes  intelligent  spooling  and  queu¬ 
ing. 

W3,  a  Web  extension  technology  for 
Cascade  server  products,  features  Adobe 
Acrobat  and  incorporates  Muscat  Web 
explorer  technology  and  Sun 
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Microsystems’ Java.  Based  on  Netscape 
HTML  server  technology, 
MediaSphere/W3  provides  the  browsing 
capabilities  of  the  Mediasphere  client 
through  any  HTML  browser. 
Exhibiting:  Dataflow,  a  work-flow 
management  system  that  tracks  database 
elements  and  provides  comprehensive, 
customizable,  reports. 

MediaSphere  is  a  digital 
library/arcliive  system  featuring  integrat¬ 
ed  Adobe  Acrobat  technology.  It  was 
designed  as  a  multi-user  system  for  all 
types  of  digital  data.  ImageFlow  is  a  file- 
server,  OPI/font/e-mail  server,  and  pro¬ 
duction  control  system  for  preflight 
checking  of  PostScript  output. 


Booth:  2201 

CCI  EUROPE 

Staffed  by;  Richard  Tamargo,  Jerry' 
Uden,Carsten  Christensen,  Johnny 
Thogersen,JorgenValker,Ulric  Cramer. 
Introducing:  The  NewsDesk/Editorial 
system  on  Windows  NT  using  Microsoft 
Word  as  a  text  editing  tool  —  a  system 
built  around  an  Oracle  SQL  database, 
which  is  used  as  central  object  database 
for  text,  image  and  graphics  and  inte¬ 
grated  with  the  CCI  pagination  data¬ 
base. 

NewsDesk/Pagination  has  two-way 
connections  for  SII  and  Atex  editorial 
systems  and  supports  picture  desk,  info- 
graphic  desk,  Internet  production  desk 
and  magazine  design  desk  and  has  been 
implemented  on  a  Macintosh  platform 
integrating  Photoshop,  Illustrator, 
QuarkXPress  and  Page  Mill/Site  Mill. 
AdDesk  ad  production  system  based  on 
a  Macintosh  platform  and  using  MultiAd 
Creator,  QuarkXPress  and  Photoshop  — 
the  system  built  around  an  Oracle  SQL 
database  used  for  administrative  and 
management  information  as  well  as  cen¬ 
tral  object  database  for  text,  image, 
graphics  and  ads. 


Booth;  628 

CE  ENGINEERING  PUBLISHING  SYSTEMS 
INC. 

Staffed  by:  Bob  Waterhouse,  pres.; 
Chris  Ellsworth,  CEO;  Don  Rich,  sales 
dir. 

Introducing:  Decade  software  enables 
Macintoshes  and  PCs  to  connect  to 
Tandem-based  front-end  systems.  While 
jjerforming  like  SII  Coyote  terminals, 
smart  computers  retain  system 
functionality  while  enabling  users  to 
work  many  applications.  Other  Decade 
products  include  Remote,  LAN,  Voice 
and  NT. 


Exhibiting:  Computer  hardware  repair, 
also  editorial  and  clasified  hardware  and 
software. 


Booth:  4900 

CERUTTI,  NORTH  AMERICAN 

Staffed  by:  Paul  Cappa,  exec,  v.p.;  Bob 
Mrak,  v.p. 

Exhibiting:  Information  on  flexo  press¬ 
es  for  newspapers  and  commercial 
printers.  Single-  and  double-width  press 
systems  include  automatic  reels,  printing 
units,  folders,  drive  systems,  and  elec¬ 
tronic  controls  —  all  integrated  as  a 
complete  offering. 


Booth:  634 

CNI  CORP. 

Staffed  by:  Mike  Gold;  Jon  Dickinson. 
Introducing:  Ad  Tracker  for  ROP  ad 
production;  open  editorial  system; 
DewarView  editorial  system;  Agile 
Enterprises’  Si>ecial  Edition.  Also  systems 
for  editorial  and  classified  pagination, 
color  graphics,  production  management 
and  products  for  live  links  to  the 
Internet. 

Exhibiting:  Prepress  systems  and  inte¬ 
gration  using  open  systems  and  off-the- 
shelf  components. 


Booth:  1956 

COATSWORTH  COMMUNICATIONS  INC. 

Staffed  by:  Alfred  Coatsworth,  pres.; 
Bonney  Coatsworth,  v.p.;  Ed  Kale,  U.S. 
distributor. 

Introducing:  Solo,  an  image  reception 
kit  that  turns  personal  computers  into 
digital  receivers  for  high-quality  pictures 
and  interfaces  with  AP  and  Reuters  pic¬ 
ture  desks.  Compatible  with  Mac  and 
Windows  environments,  it  allows  desk¬ 
top  computers  to  receive  and  send 
high-speed  wire  photos.  Images  can  be 
shared  with  other  computers  through 
MacSolo  and  WinSolo  Browser. 
Photoshop  plug-in  allows  editing,  and 
the  system  is  compatible  with  most 
archiving  systems. 

MacSolo  and  WinSolo  Listener  moni¬ 
tor  reception,  route  images  to  folders 
and  convert  from  JPEG  compression  to 
RichTIFE  MacSolo  and  WinSolo  Browser 
view  low-resolution  files,  search  for  pic¬ 
tures  based  on  IPTC/NAA  information 
fields,  edit  the  fields,  edit  images  with 
desktop  tool  pallet,  and  print  proofs  in 
color  or  black  and  white. 


Booth:  1231 

COMPUTEREASE  SOFTWARE  INC. 

Staffed  by:  Carl  Berg,  pres.;  Carol  Berg, 
v.p.;  George  Pereira,  senior  programmer. 


Introducing:  Adcontrol  ad  dummying 
program,  tlie  latest  Macintosh  and 
Windows  versions,  with 
QuarkXTensions  for  loading  ads  and 
rules.  New  direct  PostScript  full-page 
output  with  automated  page  element 
checking  and  spooling  to  PostScript 
devices  and  OPI  servers.  Pongrass 
SQL/ODBC  ad  entry  and  billing  system 
and  Pongrass  classified  pagination. 

Quaric  Notes  Read/Write  extension 
for  reading  text  with  hidden  notes  into 
Quark  documents  and  archiving  back  to 
original  file  name.  Quark  H&J  server 
extension  for  exact  copy  fitting  using 
Word  Mover  or  Microsoft  Word  to  lay¬ 
outs  within  Quark  documents. 


Booth:  1239 

COMPUTEXT  INC. 

Staffed  by;  Jimmy  W.  Connell,  pres.; 
Nicholas  R.  Koriakin,  sales  dir. 
Introducing:  Web  capability,  the  latest 
CompuClass  5.0  ad  software, 
Cometlll/Capture  Newsroom,  Cat  III  dis¬ 
play  ad  system,  page  dummy  and  layout 
system,  classified  and  editorial  pagina¬ 
tion.  Open  platforms  include  Windows 
NT  servers,  Windows  95  Clients,  Sybase 
SQL  server.  Crystal  Reports,  Pentium, 
Pentium  Pro,  DEC  Alpha,  Word  7.0,  and 
QuariiXPress  with  CompuText 
XTensions. 

CompuClass  includes  WYSfWY'G  ad 
preview  and  pricing,  credit  checking, 
credit  card  authorization,  contract  fulfill¬ 
ment,  user-definable  screens,  fax  in  and 
out,  and  performance  comparisons. 

Cat  III  is  tailored  to  ad  production 
with  tool  pallet,  special  typographical 
effects  and  alignment  tools.  Graphics 
Loader  imports  EPS  ads  and  graphics. 
Comet  Ill/Capture  has  imposition  han¬ 
dling,  spell  check,  thesaurus,  grammar 
check,  searches,  automatic  wire  routing, 
automatic  text  measurement.  Pagination 
is  integrated  with  page  dummy  and  lay¬ 
out. 


Booth:  1849 

CONCORDE  GROUP  LTD.,  THE 

Staffed  by:  Kevin  Sanford,  pres.;  Mike 
Sanford,  v.p.;  Bill  Donelan,  channel  mgr.; 
Gary  Ross,  sr.  consultant. 

Introducbig:  High  availability  for 
newspapers,  including  Digital 
Technology  International  client-server 
software.  Prepress  applications  for  edito¬ 
rial,  advertising,  and  pagination.  Qualix 
Group-Firstwatch  client-server  software 
for  prepress  application  servers.  Legato- 
Networii  backup  and  recovery  tools  for 
Unix, Windows,  Macintosh  and  Netware. 
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Co  Direct... 


Eliminate 


film  negatives 
wasted  time 
excess  costs 

Perfect  for  your  short  run  black  &  white 
and  color  newspaper  or  book,  the  NewsPro 
System  by  Mitsubishi  eliminates  film  — 
saving  you  time  and  money.  This  affordable, 
direct-to-plate  system  gives  you  better 
halftones,  higher  resolution  and  improved 
registration  on  any  newspaper  or  book 
web  press  up  to  24"  x  36". 

The  NewsPro  System  delivers  speed 
and  quality  impressions.  Call  us  today 
to  schedule  a  demonstration  or  to  receive 
more  information  on  the  innovative 
NewsPro  System.  Only  from  Mitsubishi, 
the  direct-to-plate  leader. 


TheCPftlOSL 

Simply  place  yo'ur  mechanicals  and  ■ 
shoot.  Perform  multiple  exposures* 
on  the  same  plate.  Platefnakmg  iH  ' 
automated  so  you're  assured  pedect 
exposures  every  time.  Even  the 
chemistry  and  temperature  are 
automatically  controlled  — 
so  waste  is  rainincized. 


SilverMaster®  Fill  Material 

Polyester-based  plate  material 
that  gives  you. faster  press  roll  up, 
better  ink- water  balance,  higher 
resolutions  and  enhancexl  color 
capabilities.  RatecI  for  25,()()()h- 
impressions,  FIN  material  can  easily ' 
intermix with  metal  plates. 


PF11  OH  Plate  Bender 

A  variable  size  heat  bender, 
the  PF 1 1  OH  featuYes  adjustable 
bend  sizes  and  temperatures 
to  make  perfec  t  plates  for  youf  .  . 
w'eb  presses. 


Phone:  (800)  765-9384  Fax:  (91 4)  92l  -2495 


See  Us  At  NEXPO 
In  PITMAN’S  Booth 
#1249  '  : 


IN  THE  BOOTHS 


Veritas  storage  management  tools  for 
Unix  servers. 

Exhibiting:  Sun  UltraSparc  and  Sparc 
servers,  IPL  Systems  storage, 
Cisco/Grand  Junction  Fast  Ethernet 
Switches,  Hewlett  Packard  optical  stor¬ 
age  system,  Quantiun  Digital  linear  Tape 
(DLT)  archiving  system. 


Booth:  3033 

CONTROLS  GROUP  INC. 

Staffed  by:  Rick  Atwater,  pres.;  Mike 
Hatlak,  v.p.;  Darrell  Hinson,  field  svc. 
mgr.;  Reg  Ring,  plant  mgr.;  Ken  Shaw, 
engineering  mgr.;  Ron  McCauley,  mfg. 
mgr.;  Steve  Watson,  sales. 

Introducing:  Press  control  system 
upgrades,  bringing  Pentium  micro¬ 
processors  and  Windows  NT  to  press 
control  systems.  Designed  to  slip  in  to 
existing  consoles  as  replacement  sys¬ 
tems  or  to  stand  alone  in  their  own  cab¬ 
inet,  the  systems  control  existing  page 
packs  or  work  with  new  digital  page 
packs  for  the  ultimate  in  precision  ink 
delivery.  System  centralizes  control  of 
existing  OEM  equipment,  including 
page  area  readers  and  compensators, 
with  upgrades  that  enhance  speed,  com¬ 
patibility  and  flexibility. 

Exhibiting:  Stand-alone  Windows  95, 
Drag  and  Drop  Imposition  Editor,  digital 
page  packs,  and  RTP  upgrades. 


Booth:  1734 

CRAIG  COLD  TYPE  SUPPLY  INC. 

Staffed  by:  Joe  Craig,  pres.; John  Craig, 
exec,  v.p.;  Bob  Bums,  sales; Wayne 
Johnson,  production  mgr. 

Exhibiting:  Prepress  supplies  include 
Hammermill  laser  paper,  adhesive  wax, 
waxers,  light  tables,  clear  polyester,  3M 
tapes,  spray  adhesives,  border  tapes. 


Booth:  2238 

CTEXT  INC. 

Staffed  by:  Larry  Moore,  pres./CEO; 
Eugene  Kiel,  v.p.  product  development; 
Ed  Rowden,  v.p.  sales/support;  Jimmie 
Gamer,  v.p.  newspaper  development; 
Jeff  Litvak,  dir.  editorial  development; 
Shawn  Pollack,  dir.  ad  development. 
Introducing:  CareerSite,  an  Internet- 
based  system  for  online  employment 
advertising.  Designed  to  generate  rev¬ 
enue,  it  allows  employers  to  expand 
their  reach  and  candidates  to  respond 
interactively. 

Dateline  editorial  system  offers  maxi¬ 
mum  flexibility  for  newspapers  to  cus¬ 
tomize  editorial  operations.  It  includes 
dynamic  directories,  multimedia 
options,  WYSrWTG  preview,  two-way 


interface  with  Expre.ssline  pagination, 
and  robust  capabilities  for  text  searches 
and  messaging. 

AdVision  advertising  system,  using  a 
Sybase  SQL  server,  is  designed  for  com¬ 
plex  classified  demands,  including  multi¬ 
ple  publications,  zones,  editions,  rates, 
and  schedules.  Revenue-building  tools, 
such  as  up-sell  prompts,  help  staffers 
expand  linage  and  run  schedules. 

Expressline  editorial  pagination  uses 
QuarkXPress  and  offers  flexible,  interac¬ 
tive  page  layout  and  design  tools  so 
users  can  incorporate  text,  graphics  and 
photos  onto  pages  using  layout-  or  con¬ 
tent-driven  rules. 

ALPS  classified  pagination  automates 
page  makeup,  including  classified  dis¬ 
play  ads,  and  allows  output  of  full  pages 
with  graphics  and  logos.  It  automatically 
places  square-offs,  vertically  justifies  ads 
and  allows  multiple  paginators  to  work 
on  a  section  at  the  same  time. 
Exhibiting:  AFM  editorial  system  and 
CText  Classified. 


Booth:  1603 

CYBERGRAPHIC  INC. 

Staffed  by:  Bernard  Grinbeig,  chmn.; 
Brian  Lacey,  group  CEO;  Don  Hollands, 
g.m.;  Brian  Trombley,  sales  mgr. 
Introducing:  Client-server  systems  for 
newspaper  advertising  and  editorial 
operations.  Cyber$ell,  a  complete  ad  sell¬ 
ing  system,  offers  “unparalleled”  fimc- 
tionality,  and  optional  business  system 
modules  make  it  the  “most  complete”  ad 
selling  and  accounts-receivable  system 
available. 

CyberCla$$Page,  a  Wmdows-based 
classified  pagination  system  providing 
fast,  efficient  page  makeup.  CyberNews, 
a  Windows-based  editorial  management 
system  designed  to  give  reporters  and 
editors  full  control  over  the  editorial 
process,  including  the  ability  to  drive 
page  layout  from  editing  workstations 
or  to  accept  layouts  and  style  informa¬ 
tion  from  CyberPage. 

CyberPage,  a  Windows-based  editorial 
pagination  system  includes  features  of 
CyberNews  plus  fast  page  layout.  It 
incorporates  the  company’s  NAILS 
(Newspaper  Automated  Intelligent 
Layout  System)  software  so  that  layout 
editors  can  assemble  pages  and  editions 
while  maintaining  style. 

CCM  (Cybergraphic  Component 
Manager)  manages  production  of  display 
ads,  organizing  and  tracking  compo¬ 
nents  in  an  electronic  “jacket”  to  take 
the  confusion  out  of  the  process  of  dis¬ 
play  ad  makeup. 


Booth:  2053 

CYMBOLIC  SCIENCES 

Staffed  by:  Mark  MiUer,  gen.  sales  mgr.: 

Ted  Lewin,John  Calbo,Wes  Kidd,  sales 

mgrs. 

Introducing:  Newsjet  computer-to- 
plate  system  for  newspapers.  It  images 
plates  or  film,  up  to  37-by-26  inches,  at 
1000  dpi  in  under  two  minutes,  2000 
dpi  in  under  four  minutes.  The  basic 
FireScript  RIP,  on  Pentium  PC  platform 
with  pull-down  menus,  costs  $170,000 


and  allows  layouts  to  be  previewed  on 
screen  before  imaging.The  workstation 
integrates  into  networks  supporting 
Macintosh,  Windows  and  Unix  and 
allows  up  to  three  workstations  to  drive 
one  plotter.  Cymbolic’s  interpreter 
images  standard  PostScript  files  and  sup¬ 
ports  35  popular  typefaces. 


Booth:  631 

DALAI  SDFTWARE  S.A. 

Staffed  by:  Heriberto  Garcia,  pres.; 
Juan  Lauro  Aguirre,  technology  mgr.; 
Jorge  Furbcr,  sales  mgr.;  Gerardo 
Trevino,  R&D  mgr.; Jose  Manuel  Solares, 
consultant. 

Introducing:  SMF  2.0  offers  powerful 
multiplatform  SQL  and  Intranet  func¬ 
tionality  for  classified  and  display  ad  tak¬ 
ing,  tracking  and  automatic  placement. 

It  generates  management,  financial  and 
production  information  to  be  delivered 
by  HTML  or  conventional  means.  As  an 
open  system,  SMF  worics  with  products 
such  as  Quark’s  QPS,  Managing  Editor 
Software’s  ALS  and  Cascade’s  DataFlow 
to  integrate  full  publishing  systems. 
Exhibiting:  PowerWire  1 .4,  a  flexible 
Macintosh-based  system  for  processing 
wire  service  copy  that  supports  data 
from  35  worldwide  news  agencies  and 
encompasses  multiline  reception, 
decoding  and  routing.  Neza  II  1.3 
browser,  allowing  full-text  search  and 
quick  story  measurement  and  editing. 
PageXTractor  1.2,  a  QuarkXTension 
allowing  importation  of  searchable 
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Newspaper  professionals  can 


be  overloaded  with  data.  Now 


you  can  filter  out  the  "noise 


and  channel  only  the  MOST 


PERTINENT  information  for 


You'll  have  easy  access  to  data  and  exclusive  information 
selected  from  myriad  sources  with  E&P's  industry  expertise 
and  objectivity:  Access  E&P's  magazine  archives  back  to  1988. 
Search  extensive  E&P  proprietary  databases,  including  the 
E&P  Interactive  and  "Stop  the  Presses"  archives  and  our  Inter¬ 
active  Services  Directory. 

PLUS  search  industry  Web  sites,  listservs  and  newsgroups 
with  the  most  relevant  documents  throughout  the  Internet. 
•  The  industry's  most  comprehensive  fully  searchable  online- 
newspaper  database.  •  Our  industry  resource  directory  with 
position  and  industry  papers,  research  reports,  associations, 
organizations  and  foundations,  resource  studies,  institutes 
and  more. 


your  needs  to  your  desktop 


IT'S  AS  SIMPLE  AS  THIS 


The  Intelligent  Agent  is  key.  Your  PersonaL-Agent®  automati¬ 
cally  selects  the  most  pertinent  items  and  teaches  itself  to 
adapt  to  changing  currerrts  In  the  information  stream.  Refer¬ 
ences  are  automatically  e-mailed  to  you. 


INTERACTION 


/Network  with  your  professional 
colleagues.  Participate  in  forums. 
•  The  international  member- 
ship  directory  lets  you  interact 
A  with  colleagues  who  can 

n  (HA  most.  •  AND 

membership  entitles  you  to 
ll  discounts  on  selected  con- 

n  ferences  and  other  E&P 

j  products  and  services. 

Membership  is  just  $95  per 
year.  For  more  information,  call 
1-800-590-4440.  To  register  call 
1-800-336-4380,  ext.  251.  Or  register 
through  our  Web  site: 
http://www.mediainfo.com 


XPress  pages  into  archiving  applications 
such  as  Fetch  and  Cumulus.  It  provides 
thumbnail  and  full-size  previews  of 
XPress  pages  and  extracts  text  from 
files. 

Booth:  617 

DATA  SCIENCES  INC. 

Staffed  by:  Mark  Ganslaw,  pres.;  Dan 
Martini,  v.p.  sales/mktg.;  Deane 
Parkhurst,  reg.  sales  mgr.;Tammy  Ellisio, 
support  mgr.;Jim  Erlandson,  sr.  analyst; 
Mary  Lynn  Moonie  and  Kelli  Nowa. 
Introducing:  Oracle 
7/Powerbuilder/Windows  NT  client- 
server  software  system  for  circulation 
and  TMCs  —  now  in  testing  at  the 
Cedar  Rapids  Gazette  in  Iowa. 

The  Oracle  7/Powerbuilder/Windows 
system  for  display  ad  accounts  receiv¬ 
able  —  now  in  testing  at  the  Spokane, 
Wash.,  Spokesman-Ret’ieu'. 

Exhibiting:  Financial  and  cash  register 
software  systems. 

Booth;  6107 

DATATIMES-EYEQ  PUBLISHER 

Staffed  by:  Mike  Harris,  newspaper  ser¬ 
vices  mgr. 

Introducing:  EyeQ  Publisher,  incorpo¬ 
rating  Personal  Library  Software’s 
proven  CPL  search  engine,  which  offers 
natural-language  querying  and  rele¬ 
vance-ranked  search  results.  DataTimes, 
the  text  and  image  archive  vendor, 
offers  its  own  proprietary  administrative 
modules  for  easy  database  management. 

Booth:  3640 

DAY  INTERNAUDNAL  INC. 

Staffed  by:  Mike  Neroni,  national  sales 
mgr.,  and  Bill  Smals,  Larry  Cabaniss, 
Mike  Treadway,  Julio  Vela,  Ken  Mills, 
reg.  sales  directors. 

Exhibiting:  A  complete  line  of  blan¬ 
kets  for  single-  and  double-width  press- 
es.The  NewsMaker  8889  features  a  dual 
compressible  layer  designed  for  nip- 
point  dynamics  that  produce  consistent 
nuetral  feed  characteristics.  The  layers 
help  maintain  consistent  web  tension, 
which  reduces  web  breaks  and  main¬ 
tains  better  registration. 

NewsMaker  8891,  featuring  a  com¬ 
pressible  layer  designed  for  presses 
requiring  positive-feed  blankets,  pro¬ 
vides  fast  makeready  and  minimal  press 
adjustments.  Newsprinter  8894  features 
a  standard  four-ply  gauge  for  flexibility 
in  packing.  It  is  designed  for  single-  or 
double-width  presses  and  is  used  in  a 
no-pack  mode  on  presses  with  shallow 
undercuts. 


Booth:  3241 

DECISIDNMARK  CORP. 

Staffed  by:  Tim  Gustin,  COO/exec.  v.p.; 
Chuck  Chapek,  business  development 
coordinator;  Sarah  Wagner,  mktg.  rep. 
Introducing:  Proximity  software  and 
services  enable  decision  makers  to 
transsform  complex  data  into  charts, 
graphs  and  maps. 

Exhibiting:  Decisionmark  provides 
direct  access  to  leading  consumer  and 
business  lists,  and  to  demographic  and 
cartographic  databases. 

Booth:  4810 

DENEX  INC. 

Staffed  by:  Christer  Olsson,  pres./CEO; 
Gary  Carroll,  U.S.  pres.;  Jeff  Gelfand, 
sales/mktg.  dir.; Yves  Robinet,  technical 
operations  mgr. 

Introducing:  ReelTrack,  a  Windows- 
based  system  for  materials  and  produc¬ 
tion  control  and  reporting,  tracks  news¬ 
print  shipments,  inventory  and  runnabil- 
ity.The  latest  version  of  CopyTrack  pro¬ 
duction  tracking  and  information  sys¬ 
tems  software  for  planning,  totalizing 
and  reporting  on  all  production  opera¬ 
tions,  from  the  folder  through  distribu¬ 
tion. 

Both  systems  run  in  Microsoft  Win¬ 
dows  and  record  information  in  an  SQL 
database  for  automatic,  end-of-run,  man¬ 
agement  trend  reports.  Customers 
report  that  systems  pay  for  themselves 
in  one  to  two  years  in  reduced 
newsprint  waste. 

Exhibiting:  Laser  CopySensors  for  all 
copy  counting  applications:  lapped 
stream,  gripper  pickup,  gripper  stream, 
ink-jet  labeling  and  stackers. 

Booth:  500 

DEVELDPMENT  TECHNDLDGIES  INC. 

Staffed  by:  Bruce  Goodwin,  pres.; 
Michael  C.  Bugge,  dir.  product  manag- 
ment;  Ray  Mesh,  sales  mgr. 

Exhibiting:  The  Devotee  family  of  film 
processors  in  widths  from  20  inches  to 
53  inches.The  Devotee  HT  series  is 
designed  for  high-tliroughput,  rugged 
applications,  while  the  MT  series  is  for 
medium  applications. 

The  Devolink  family  of  online  film 
processing  systems  for  imagesetters  and 
scanners  will  be  displayed  with  inter¬ 
faces  to  various  machines.  Also,  systems 
for  silver  recovery,  water  conservation 
and  odor  control. 

Booth:  4211 

DIAMDND  RDLLER  CDRP. 

Staffed  by:  Charles  Stavola,  v.p.  news¬ 


papers;  Mike  Milne,  Gary  Gourka, 

Samuel  McGarrell,  sales  reps. 
Exhibiting:  Newstech  rollers,  designed 
for  double-width  presses,  are  carbon 
loaded  for  extra  strength  and  stay  soft 
to  produce  the  desired  “kiss”  impres¬ 
sion. 


Booth:  2603 

DIGITAL  TECHNDLDGY INTERNATIDNAL 

Staffed  by:  Don  Oldham,  CEO;  Jo  Ann 
Froelich,  pres.;  Stephaine  Killpack,  sup¬ 
port  mgr.;Jim  Knudsen,  client  service 
mgr.;Tim  Clawson,  Marilyn  Evans,  pro¬ 
ject  mgrs. 

Introducing:  Locations,  a  wide  area 
network  database  for  publishing  news 
and  ads  on  the  Web.  As  planned,  the  sys¬ 
tem  will  link  the  Atlanta  Journal  and 
Constitution  with  other  Cox  newspa¬ 
pers  for  the  1996  Summer  Olympics. 

Version  4.2  of  DTl’s  integrated  client- 
server  prepress  system,  with  compo¬ 
nents  for  display  ads,  classified,  graphics, 
editorial  and  pagination.  Also,  the  latest 
version  of  Javelin,  which  provides  SQL 
database  capabilities  to  desktop  publish¬ 
ing  applications  such  as  QuarkXPress. 

Booth:  1146 

DIRECT  RESPDNSE  MARKETING  INC. 

Staffed  by:  Michael  V.  Rucker,  Richard  J. 
Saunders,  regional  sales  mgrs.;  Eric 
Swain,  Barb  Thomas,  account  reps. 
Introducing:  Automated  audiotex  sys¬ 
tems,  including  voice  personals,  with 
Internet  capabilities.  One  service  allows 
readers  to  order  subscriptions.  Another 
allows  customized  polls  for  local,  region¬ 
al  and  national  questions.  Employment 
Search  lets  employers  screen  job  candi¬ 
dates  who  respond  to  ads.  Car  Search 
allows  private  sellers  and  dealerships  to 
highlight  unique  vehicle  features.  Home 
Search  allows  homebuyers  to  call  and 
browse  a  database  according  to  criteria 
they  select.  DRM  also  represents 
Christian  Singles  Network. 

Booth;  1843 

DDUTHin  CORP. 

Staffed  by:  Marie  E.  Froelich,  Robert  B. 
Conway,  John  G.  Diehl,  Mark  W.  Diehl. 
Exhibiting:  Platemaking  and  prepress 
equipment  such  as  the  semi-automated 
Gemini  twin-frame  plate-exposure  unit 
with  GATF  award-wiiming  Option  X 
vac-uum  system  allowing  continuous 
loading  and  exposing  of  plates  for  non¬ 
stop  productivity.  With  Option  X,  the 
Gemini  provides  the  fastest  vacuum  con¬ 
tact  and  perfect  registration,  guaranteed. 
Includes  automatic  adjustment  to  any 
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height  pins  or  registration  boards  of  any 
tiiickness.Also  showing  film  contact 
units  made  by  the  75-year-old  manufac¬ 
turer. 


Booth;  5902 

DYC  SUPPLY  CO. 

Staffed  by:  David  Kennedy,  v.p./g.m.;  Frank 
Renda,  plant  mgr  Jeff  Baker,  reg.  mgr. 
Introducing:  A  full  line  of  newspaper 
printing  blankets,  including  no-pack 
blankets  with  water-resistent  backing 
for  reduced  changes,  for  Metro, 
Colorliner,  Community,  Headliner  and 
TKS  presses.  Blankets  come  with  a  writ¬ 
ten  guarantee. 

Booth:  5902 

DYNARIC  INC. 

Introducing:  The  QS-2000,  a  fast,  reli¬ 
able  and  economical  strapper  for  tying 
newspaper  bundles  off  line.  Features 
include  an  internal  dispenser  to  mini¬ 
mize  the  machine’s  footprint,  easy  strap 
feeding,  external  electronic  tension  con¬ 
trol  and  several  ways  to  repeat  a  cycle. 
Exhibiting:  The  NP-2  crosstie  system 
and  NP-1 500  line  of  strapping  machines. 


Booth:  4610 

ECLECTIC  CO.  INC. 

Staffed  by:  Ronald  M.  Wantz,  pres.; 
Douglas  Wantz,  project  mgr.  Judd 
McCreary,  sales  mgr. 

Introducing:  Pressroom  environmental 
systems,  including  UMA450  and 


UMA750  dust  collectors  for  controlling 
dust  and  noise  at  press  folders  and  slit¬ 
ters. 

Exhibiting:  Also,  Waste  Ink  Reclaimer 
for  recycling  waste  ink,  solvent-recovery 
systems,  ink-mist-control  systems,  quiet 
rooms,  enclosures. 


Booth;  2234 

ECRM  INC. 

Staffed  by:  Paul  Maridiam,  sr.  v.p. 
mktg.;Tom  Ireland,  mgr.  mktg./support; 
Irv  Press,  mgr.  advertising/mktg.;  Vince 
Cooper,  sales  mgr. 

Introducing:  The  KnockOut  4550 
ScriptSetter,  an  18-inch-wide,  high-speed, 
high-resolution  imagesetting  system 
with  head  and  tail  modules.  It  accom¬ 
modates  four-up  commercial  work  or 
broadsheet  newspaper  pages  witli  crop 
marks  and  color  bars.  Resolution  goes  to 
2540  dpi,  up  to  200-line  screens,  repeat- 
able  to  within  one  one-thousandth  of  an 
inch.  A  film  tension  control  system,  from 
input  cassette  to  deliver)’,  assures  pre¬ 
cise  registration  and  allows  for  direct 
connection  to  a  processor  without  an 
external  transpxjit  device. 
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Of  all  the  world-class  venues  at  the  1996  Summer  Olympic  Games  in  Atlanta,  one  will 
get  more  media  attention  than  any  other,  It’s  the  Kodak  Imaging  Center.  The  largest 
commercial  imaging  center  the  world  has  ever  seen.  From  film  to  digital  capture. 
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Hurdler 


processing  to  scanning,  printing  to  digital  transmission,  it  will  offer  the  best  photojournalists 
in  the  world  everything  they  need  to  capture,  process,  scan,  and  transmit  their  images. 
Helping  them  overcome  hurdles.  So  they  can  concentrate  on  getting  the  big  picture. 


©  Eastman  Kodak  Company,  1996.  Kodak  is  a  trademark. 


Exhibiting:  Two  other  18-inch 
ScriptSetters,  the  VR45/HS  featuring  a 
recording  speed  of  21  inches  a  minute 
at  1000  dpi,  and  the  1045HS,  recording 
at  48  inches,  or  two  broadsheet  pages,  a 
minute,  and  the  14-inch-wide,  high¬ 
speed  ScriptSetterVR36/HS.Alst)  the 
Autokon  2054c  scanner,  a  large-format, 
high-resolution  scanner  for  images  up  to 
18  inches  by  25  inches. 


Booth:  2505 

EDGIL  ASSOCIATES  INC. 

Staffed  by:  Ed  Hopey,  pres.;  Gil  Wolsky, 
v.p.;  linda  Gagnon,  sales/mktg.  dir.;Jeff 
Kosiorek,  mktg.  coordinator;  David  Jolly, 
sales  agent. 

Introducing:  AdParse  software  pro¬ 
vides  a  flexible  system  for  indexing  and 
normalization  of  classified  ads  for  online 
distribution.  Ads  received  into  any  ASCII- 
based  classified  front-end  system  are 
automatically  indexed,  and  a  new  parsed 
database,  or  flat  file,  is  created. 
WebCentral  takes  parsed  output  for 
immediate  accessibility  on  the  World 
Wide  Web.  Newspapers  keep  their  clas¬ 
sified  databases  on  site. 

Exhibiting:  NewsCentral,  a  PC-based 
editorial  communications  server  that 
receives,  categorizes  and  distributes 
electronic  copy  throughout  a  newspa¬ 
per.  Selected  output  can  be  processed 
through  an  HTML  translator  for  elec¬ 
tronic  publishing  applications. 

EdgCapture  software  is  used  for  pre¬ 
payment  of  classified  and  display  adver¬ 
tising  and  circulation,  and  AdCentral 
provides  an  automatic  interface  for  mov¬ 
ing  data  from  Atex  advertising  systems 
to  Sybase  relational  databases. 


Booth;  3803 

EDIWISE 

Staffed  by:  (Ediwise)  Eric  Wee,  dir.  elec¬ 
tronic  commerce;  Rose  Gonzalez,  support 
analyst;  Jeff  Low,  account  mgr.;  (AEG 
Automation  Systems  Corp.)  Euan  Moigan, 
v.p.;  Ray  Hanna,  systems  consultant;  Jan 
Gribowicz,  account  mgr. 

Introducing:  The  integration  of  sys¬ 
tems  from  Ediwise,  the  Abitibi  Price  Inc. 
division  that  in  1987  launched  the 
AbitRol  newsprint  inventory  system 
now  used  at  150  newspapers,  and  AEG, 
an  independent  systems  integrator  pro¬ 
viding  monitoring  and  counting  systems 
for  printers.The  combination  allows 
production  control  “from  dock  to  dock.” 

Ediwise’s  PQM  (Paper  Quality 
ManagemenG  system  offers  newsprint 
suppliers,  newspaper  coiporate  supply 
companies  and  pressrooms  a  means  of 
gathering  and  exchanging  data  on  paper 
quality  and  runnability.  It  makes  infor¬ 
mation  available  electronically  while 
keeping  data  sources  anonymous. 


Booth:  931 

EDITOR  &  PUBLISHER  CO. 

Staffed  by:  Colin  Phillips,  co-publisher; 
Mike  Dardano,  v.p./advertising;  Dennis 
O’Neill,  v.p.  new  media/mktg.;  Martin 
Radelfinger,  v.p.  new  media/develop¬ 
ment;  Marsha  Stoltman,  v.p./mktg.  rela¬ 
tions;  Paul  Arata,  CD-ROM  mktg.  mgr.; 
Betsy  Maloney, Anthony  George,  Rich 
Henrichs,Joan  Hohauser,  Ann  Fisher,  ad 
sales  reps. 

Introducing:  E&P  Members  Network, 
an  online  service  designed  for  newspa¬ 
per  new  media  people  that  provides  an 
intelligent  agent  to  search  the  Internet 
for  data  fitting  each  subscriber’s  criteria. 
Also,  Editor  &  Publisher  Interactive,  a 
redesigned  Web  site  for  the  newspaper 
industry  featuring  news,  research,  list¬ 
ings  of  interactive  newspaper  services, 
reporting  on  online  newspapers,  events, 
and  classified  ads. 

Free  Paper  Publisher,  newly 
acquired  monthly  magazine  devoted  to 
free  papers  and  niche  publishing. 

The  latest  versions  of  the  company  ’s 
two  directories,  the  1996  Editor  & 
Publisher  International  Year  Book,  a 
virtual  encyclopedia  of  world  newspa¬ 
pers  (including  the  Who’s  VfTiere  guide 
to  finding  U.S.  newspaper  people),  and 
the  1996  Editor  &  Publisher  Market 
Guide,  a  detailed  market-by-maricet 
analysis  of  U.S.  newspaper  markets. 

Both  directories  are  available  on  CD- 
ROM,  and  the  Year  Book  CD  offers  full 
database  capabilities,  including  label  and 


list  generation. 

ExMbiting:  The  latest  Editor  & 
Publisher  magazine,  the  independent 
weekly  journal  of  newspapering,  112 
years  old  and  recentl)'  redesigned  with 
sections,  including  weekly  interactive 
newspapers  coverage,  and  graphics  to 
be  more  readable  and  accessible. 


Booth:  506 

EDITORIAL  SYSTEM  ENGINEERING 

Staffed  by:  Ignacio  Megias,  pres.;  David 
Francoeur,  v.p. 

Introducing:  EdBase,  a  prepress  pro¬ 
duction  system  offering  integration 
between  third-party  applications  like 
Microsoft  Word,  QuarieXPress  and  oth¬ 
ers,  is  designed  for  production  and 
tracking  at  publications  handling  large 
amounts  of  information. 

WebBase,  a  package  of  production-ori¬ 
ented  Internet  publishing  tools  and  ser¬ 
vices,  is  aimed  toward  publications  pro¬ 
ducing  lots  of  pages  or  editions  daily. 
Users  get  a  complete  client  registration 
and  tracking  database,  on-demand 
HTML  generator  allowing  automatic 
generation  of  HTML  pages  from  various 
sources,  a  server  replication  and  URL 
rerouting  mechanism,  statistical  data 
analysis  of  usage  on  similar  publications. 


Booth:  3036 

EDS 

Staffed  by:  Linda  Penrod,  dir.  mrictg.; 
Sean  Dolan,  v.p.  sales;  Chris  Webber, 
Kevin  Brown,  sales  reps;  Linda  Bruning, 
product  mgr. 

Introducing:  Performance-improving 
technology  and  consulting  expertise 
designed  to  make  newspapers  more 
efficient  and  productive.  Call  centers  for 
making  classified  operations  more  effec¬ 
tive;  distributed  systems;  Intranet  sys¬ 
tems;  ways  to  adapt  print  content  for 
the  Internet;  text,  graphics,  video  and 
image  archives;  techniques  for  mobiliz¬ 
ing  sales  forces  to  boost  revenue  and 
improve  customer  service. 


Booth:  3740 

ELCORSY  INC. 

Staffed  by:  Pierre  Castegnier,  v.p. 
mktg.;  Raymond  Larche,  planning;  Mark 
Parkinson,  mgr. 

Introducing:  With  Toyo  Ink 
Manufacturing  Corp.  and  Intex,  Elcorsy 
debuts  a  revolutionary  system  for  digital 
printing  on  demand  for  short-run,  cus¬ 
tomized  newspapers.A  single  press  line 
prints  directly  from  computer  files  up 
to  38,000  tabloid  pages  per  hour  at  res¬ 
olutions  to  200  lines  per  inch  with  256 
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grey  levels.  Water-based  inks  are  applied 
to  a  24-inch  wide  web  moving  at 
speeds  up  to  200  feet  a  minute. 

Booth:  1954 

ELECTRONIC  SCRIPTORIUM 

Staffed  by:  Ed  Leonard,  pres.;  Betsy 
McDaniel,  dir.  imaging  services. 
Introducing:  Data  projects  requiring 
high  skills  —  such  as  recent  captioning 
woik  for  the  New  Yoik  Daily  News, 
Time  Inc.  and  Allsport  —  performed  by 
a  woric  force  of  cloistered  monks  and 
nuns.  Also,  imaging,  database  manage¬ 
ment  and  conversion  of  image  and  text 
archives. 

Booth:  3621 

ENKELCORP. 

Staffed  by:  Raymond  Cornell,  v.p. 
sales/service;  Frederic  Hertz,  v.p.  int’l 
sales;  Charies  Kaiser,  newspaper  mktg. 
mgr.;  Holly  Fleming,  sales/mktg.  admin. 
Introducing:  Enkel,  a  unit  of  Baldwin 
Technology,  will  show  its  zero-speed  SE 
splicer,  a  free-standing  unit  requiring  no 
link  to  the  press.  Constructed  for  long 
life  and  minimal  maintenance. 

Booth:  1839 

ESKOFOT  DIGITAL  GRAPHIC  SYSTEMS  INC. 

StaHed  by:  Jeffrey  Green,  pres.; Jens 
Henrik  Osmundsen,  deputy  g.m.; 
Anthony  Spivack,  reg.  mgr.; John  lalacci, 
applications  mgr.;Ame  Nordtrop, 
pres./Canada;  Evan  Cambry,  sales/mktg 
mgr./Canada. 

Introducing:  EskoScan  Model  2000,  a 


high-quality,  moderately  priced  CCD 
scanner  for  medium  speeds.  Designed 
for  digitizing  color  prints,  slides,  black- 
and-white  prints  and  line  art  for  small  to 
medium-sized  newspapers. 

EskoScan  2024S  and  2636S,  large,  or 
double-truck,  format  for  high-capacity 
color,  line  art  and  copy  dot  scanning. 
Able  to  scan  editorial  copy  and  advertis¬ 
ing  during  the  day  and  in  the  evening  be 
used  for  facsimile  transmission  of  pages. 

EskoFax  hardware  and  software  for 
facsimile  scanning  and  data  management. 
On-the-fly  compression  of  pages  using 
CCnr  Group  4  compression.  EskoDDS 
digital  descreening  of  halftone  negatives 
for  repurposing,  at  new  size  and  screen. 
EskoProof  for  local  and  remote  color 
proofing  of  EskoScan  copy  dot  files. 

Eskofot  DMX  2735  internal-drum 
laser  platesetter  for  high  production  of 
single-  and  double-truck  aluminum 
plates.  Includes  automatic  loading, 
exposing  and  processing.  Handles  from 
12-by-l  8-inch  to  27-by-35-inch  plates. 
Eskofot  DPX  420  internal-drum  laser 
platesetter,  for  computer-to-plate  pro¬ 
duction  for  small  offset  machines,  up  to 
1 6. 5-by-2 1.6-inch  format,  for  four<olor, 
spot  color  and  high-quality  black-and- 
white  printing. 

Booth:  5821 

FERAG  INC. 

Staffed  by:  Marty  Roark,  pres.; Walter 
Wild,  sr.  exec,  v.p.;  Paul  Amelung,  And>' 
Leszccynski,  William  Shuler,  reg.  vice 
presidents;  J.  Groff,  reg.  mgr. 


Introducing:  SCC  single  copy  convey¬ 
or,  whose  gripping  technique  assures 
total  control  of  copies  from  press  to 
bundling,  even  at  maximum  speed.  PKT 
plate  conveyor/bundle  distribution  sys¬ 
tem,  featuring  unrestricted  layout  to  pro¬ 
vide  peak  flexibility  and  easy  integra¬ 
tion.  Metaverpa  strapper-tying  machine, 
offering  optical  status  display,  new  ultra¬ 
sonic  welding  and  patented  automatic 
infeed  system.  Integrated  Control 
System  (ICS),  whose  distributed  design 
allows  connection  to  as  many  control 
and  interface  computers  as  are  required 
to  coordinate  production. 


I  has  more 
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Booth:  3833 

FINCOR  ELECTRONICS 

Staffed  by:  Jim  Young,  Lee  Hanke,  Mike 
Bunkley,  Dan  O’Donnell,  Craig  Schuele, 
Gerry  Ferris. 

Introducing:  Digitrol  III  double-width 
and  SPC  2030  single-width  newspaper 
drive  systems,  designed  for  improved 
performance  and  reliability.  The  systems 
incorporate  the  new  high-speed  Fincor 
lANscapc  Network,  which  simplifies 
and  cuts  the  cost  of  drive-tOKirive  coor¬ 
dination. 


Booth:  3817 

FLINT  INK  CORP. 

Staffed  by:  Roy  Beagle,  v.p.,  news  ink 
div.;  Ron  Miller,  v.p./reg.  mgr.;  Mike 
Dodd,  Bill  Tasseff,  Sean  Mikaelian,  reg. 
mgrs.;  Norm  Harbin,  technical  direc¬ 
tor/publication  inks. 

Introducing:  Arrowlith  Perfomance 
Plus  enhanced  soy  colors  specifically 
designed  to  reduce  setoff.  Benefits 
include  reduced  dot  gain,  increased 
mileage  and  optimum  trapping. 

Ink  Plus  customer  support  system,  a 
packages  of  services  providing  Ink-Pro 
technical  sales  and  service  reps;  Enviro- 
Tek  environmental  assistance;  Print- 
Tools  conductivity  meters,  densitome¬ 
ters,  colors  books  and  software;  E-Link  e- 
mail  access  and  EDI;  Print-Cheks  print 
and  press  checkups;  Engineer-Tek  engi¬ 
neering  services. 

Exhibiting:  Arrowlith  rub-free  soy 
black,  100%  soy-based  offset  ink  averag¬ 
ing  2%VOCs;Arrowflex  Lustre  Black 
and  Lustre  Coolor  flexographic  inks; 
Lustre  Plus  flexo  inks  for  coated  or 
supercalendered  stocks. 

David  M  offers  the  Quanta-Lith  news¬ 
paper  blanket,  a  buffed,  compressible, 
no-pack  blanket  composed  of  polymer 
compounded  for  high-speed  presses. 

Rendic  International  carries  a  full  line 
of  supplies  and  equipment  for  the 
graphic  arts  industry. 


Booth:  4813 

FMC  CORP. 

Staffed  by:  Rick  Schering,  dir. 
sales/mktg.;John  Harper,  sales  mgr. 
Introducing:  The  FSI  Pallet  Handling 
Vehicle,  designed  to  move  free-standing 
inserts  from  the  receiving  conveyor  to 
storage  and  the  mailroom.A  foikover 
style  AGV  capable  of  handling  pallet 
loads  up  to  4000  lbs.,  the  vehicle  is  con¬ 
trolled  by  FMCs  AGVS  computer  with 
an  Oracle  database  that  maintains  files 
of  rack  inventory,  rack  position,  product, 
issue  date,  pallet  I.D.  and  quantity  of 


inserts  on  each  pallet.  Mailroom  PCs 
order  FSIs  from  a  list,  spurring  a  call  for 
a  vehicle. 

Exhibiting:  Roll-handling  fork  vehicle, 
roll-handling  clamp  vehicle;  Raven 
wire-guided  vehicle;  automatic  roll  posi¬ 
tioner. 


Booth:  1428 

FOLEY,  TORREGIANI  &  ASSOCIATES  INC. 

Staffed  by:  Bill  Foley,  Jaime  Torregiani, 
Marv  Berlin,  Charlie  Donovan,  Jim 
Cuozzo,  Liz  Warriner. 

Introducing:  ClassPage,  the  automatic 
classified  pagination  program  for 
PostScript  or  non-PostScript  output 
from  any  front-end  system.  ClassPage, 
developed  by  Northwood  Publishing 
Systems,  paginates  complete  classified 
pages  in  less  than  five  seconds  per 
page.  Bidco  FP84MCS  high-speed,  multi¬ 
resolution  imagesetter;  Harlequin  Level 
2  NT  RIP  on  a  300  Mhz  DEC  Alpha. 
Exhibiting:  Universal  Translation 
Interface,  developed  by  Northwood, 
translates  traditional  typesetter  code  to 
PostScript.  Linotype-Hell  Ultre  4000 
imager. 


Booth:  1800 

FREEDOM  SYSTEM  INTEGRATORS 

Staffed  by:  Terry  Borchers,  gen.  mgr.; 
DeAnna  Hall,  mktg.;  Chris  McKee,  Rich 
Barnett,  Mark  Walker,  sales. 
Introducing:  Macintosh-  and  PC-based 
classified,  editorial,  pagination  and  pro¬ 
duction  systems,  including  Mets,  a 
Windows  95  objectoriented  database 
and  file  manager  for  work-group  pub¬ 
lishing;  Freedom  Series  featuring  Oracle 
under  Windows  NT;  Vanguard,  a  non- 
Oracle  product;  Mycro-Tek  equipment 
linked  to  low-cost  Freedom  System 
replacements;  Internet  systems;  archiv¬ 
ing  products. 


Booth-  3317 

FREUDENBERG  BUILDING  SYSTEMS 
INCyNORA  RUBBER  FLOORING 

Staffed  by:  Gunther  Kerscher,  technical 
dir.;  Bill  Blasek,  v.p.  sales. 

Exhibiting:  The  world’s  largest  manu¬ 
facturer  of  rubber  flooring  shows 
Norament  floors,  featuring  Norament 
926s,  925B,  and  Lago  Series,  for  applica¬ 
tions  from  newspaper  pressrooms  to 
offices  and  hallways.  Highly  resistant  to 
oil  and  grease,  and  able  to  withstand 
forklift  trucks,  the  floors  are  warranted 
for  10  years. 

Available  in  raised  pastille  and  ham¬ 
mered  surfaces  and  in  a  variety  of  colors 
and  patterns. 


Booth:  5627 

GAMMERLER  (US)  CORP. 

Staffed  by:  Gunter  Gammerler,  pres.; 
Mark  Legac,  v.p.  sales/mktg.;  Bob 
Manley,  Mike  Duffy,  sales  mgrs. 
Introducing:  RS  1 1 1/530  Rotary 
Trimming  System,  designed  specifically 
for  inline  trimming  of  press-finished 
products  for  the  coldset  newpaper 
market. 

KL503/1  compensating  counter-stack¬ 
er,  for  stacking  lightweight  preprint  and 
insert  products,  as  well  as  quarter-folded 
material,  inline  with  the  press. 
Exhibiting:  SM211  de-serting  module, 
overhead  conveying  systems,  planatol 
gluing  systems. 


Booth:  612 

GEAC  VISIONSHIFT 

Staffed  by:  Jerry  Martinez,  nat.  sales 
mgr.;  Greg  Gomez,  Dick  Fox,  Larry 
McGill,  account  execs;  Gary  Schoessow, 
newspaper  development  mgr.;  Karen 
Ja.sper,  newspaper/support  mgr. 
Introducing:  VisionShift  Attache,  an 
improved  version  of  the  company’s 
mobile  ad  sales  system,  which  allows 
reps  to  demonstrate  ad  scenarios  as  cus¬ 
tomers  watch,  increasing  sales  effective¬ 
ness  and  reducing  paperwork  and 
errors. 

VisionShift  Database  Marketing  helps 
mine  subscriber  lifestyle  information  in 
order  to  sell  advertising  and  build  circu¬ 
lation.  VisionShift  Advertising,  a  client- 
server  version  of  the  successful  World 
Class  Series  Advertising  system. 

A  preview  of  VisionShift  Circulation,  a 
client-server  version  of  the  company’s 
comprehensive  circulation  system. 
World  Class  Series  Circulation.  All  of  the 
above  are  designed  to  optimize 
Windows  NT  server,  Microsoft  SQL 
Server  and  Microsoft  Office. 
Exhibiting:  World  Class  Series 
Advertising;  Circulation;  Ad  Layout; 
Classified;  Bad  Debt  Processing; 
Accounting;  and  Vision  Shift  Accounting. 


Booth:  5010 

GMA/Muller  Martini 

Staffed  by:  Randy  Seidel,  pres./CEO; 
Dick  Connor,  exec.  v.p.  sales/mktg.; 
Walter  Hatt,  exec,  v.p./special  projects; 
Frank  Berry,  dir.  customer  service;  Hal 
Thomas,  dir.  systems  engineefing;  plus 
sales  and  marketing  staff. 

Introducing:  SLS2000  Inserting  System 
operating  at  speeds  up  to  40,000  copies 
per  hour  in  double  production  mode. 
Configured  as  an  eight-into-two  unit 
with  double  drop  to  two  Muller  Martini 
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CN25  stackers,  the  inserter  is  managed 
by  GMA’s  Lines  Packaging  Line  Control 
System.  Four  heads  will  be  fed  by  Mini 
Hopper  Loaders,  while  a  fifth  will  be 
fed  by  a  new  Small  Product  Feeder 
designed  for  feeding  nonstandard-sized 
preprints.  Also,  an  operating  SLS2000 
feeder  on  a  test  stand,  a  two-box  mod¬ 
ule  and  the  AF200  Automatic  Hopper 
lx)ader. 

GMA/Muller  six-into-one  Alphaliner 
inserter  with  Lines  control  and  Labels 
ink-jet  labeling  technology  for  printing 
visitors’  addresses  on  a  demonstration 
newspaper  being  processed. 
Exhibiting:  Muller  Martini  PrintRoll, 
NewsBox,  bundle  distribution  equip- 
ment,TV  program  stitcher/trimmer, 
News-Grip  single  gripper  conveyor  and 
a  comprehensive  parts  display. 


Booth:  2636 

GANNEH  MEDIA 
TECHNOLOGIES 
INTERNATIONAL 

Staffed  by:  Daniel  Zito, 
pres./CEO;  Steve  Bums, 
v.p.  technology';  Kurt 
Dressel,  v.p.  sales/mktg.; 
Bill  Toner,  v.p.  operations; 
Michael  Tucker,  mktg. 
mgr. 

Introducing;  DiGiCol,  a 
multimedia  information 
management  system  for 
text,  photos,  video, 
graphics  and  page 
images,  now  can  index 
PDF  files  for  storage  and 
retrieval.  Also,  NetScape  is  available  to 
support  both  wide  and  local  area  net¬ 
works. 

Version  4.0  of  AdLink  for  Real 
Estate,  a  package  of  applications  that 
automates  real  estate  advertising  pro¬ 
duction  and  offers  multimedia  ad 
opportunities.  Latest  version  includes 
Internet  access  and  Windows-based 
operating  system. 

AdLink  for  Automotive,  automates 
classified  auto  ads  and  features  an  inte¬ 
grated  advertising  program. 

Mass,  a  software  package  for 
automating  newspaper  ad  sales,  adds 
Virtual  Ad  Storage  (VAS),  a  feature 
allowing  sales  reps  to  display  spec  ads 
on  mock  newspaper  pages,  the  realis¬ 
tic  visualization  designed  to  create 
upsell  opportunities. 


Booth:  4508 

GRAPHIC  ENTERPRISES 

Staffed  by:  A1  Jagusch  Jr.,  pres.;  Denise 
Jagusch,  v.p.;Al  Jagusch  III,  acet.  exec. 
Introducing:  High-speed,  online,  three- 
knife  rotary  trimmers  along  with  such 
pressroom  products  as  gluing  and  soft¬ 
ening  systems,  counters  and  marking 
systems,  core  strippers,  splicing  tape 
and  roll  tape/ink  blade  replacement. 
Thickness  gauges,  web  cleaning  system, 
press  remanufacturing  and  service,  con¬ 
sulting.  Representing  Advance  Graphics 
Equipment,  Motterstitch,  RTE,  Resource 
Graphics  and  others. 

Exhibiting:  Roll  pucks,  ink  grabber, 
bustle  wheels,  blanket  scrubbers,  paper 
micrometers,  glue  pads  and  web  knife. 

Booth:  1400 

GRAPHIC  ENTERPRISES  OF  OHIO 

Staffed  by:  Les  Beyeler,John 
Johannsen,  Randy  Breit,  Greg  Pasco, 
iMark  Gill,  Don  Frank. 

Introducing:  The  ReproA2D  500,  a 
plain-paper  copier  that  combines  large 
capability  with  speed  and  ease  of  opera¬ 
tion.  It  accepts  up  to  24-by-36-inch  origi¬ 
nals  and  reduces  to  18-by-24-inch  or  12- 
by-I8-inch  in  one  step.Architectural 
drawings,  blueprints,  ledger  sheets  and 
artwork  can  be  reduced  for  filing  or  fac¬ 
simile  transmission.  Shrinks  and  enlarges 
from  50%  to  200%  in  1%  increments 
and  copies  on  plain  paper,  mylar,  acetate 
and  vellum. 

GEI  Image  Express,  an  OPI  software 
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system  for  smaller  newspaper  and  com¬ 
mercial  operations.  Based  on  the  high- 
end  G.U.S.S.  system  released  in  1993, 
Image  Express  has  all  the  features  but  is 
easy  to  operate  and  sells  in  entry-level 
form  for  $895. 

Exhibiting:  Imagesetters,  RIPs  and  soft¬ 
ware,  including  Pro  Setter  1000  and 
Repro  A2D. 


Booth:  1217 

HARRIS  PUBLISHING  SYSTEMS  CORP. 

Staffed  by:  Tony  Peri,  v.p.;  Bill  Coates, 
sales  dir.;  Russ  Latch,  product  mktg. 
mgr.;Jennifer  Fitch,  mktg.  communica¬ 
tions. 

Introducing:  Harris  NewsMaker  pagi¬ 
nation,  a  software  package  running 
under  Microsoft  Windows.  NewsMaker 
editorial  system,  runs  on  Windows  and 
features  automated  copy  flow,  connec¬ 
tivity  to  open  systems  and  innovations 
in  basket,  directory  and  wire  manage¬ 
ment. 

Display  Ad  System  by  Harris  (DASH) 
is  a  comprehensive  display  ad  makeup 
system  running  under  Windows  that 
offers  automated  features  and  color  pro¬ 
cessing.  CASH  for  Windows  (Classified 
Advertising  System  by  Harris)  provides 
easy  access  to  third-party  applications. 

XP21  Page  Server  uses  a  relational 
database  for  easy  storage  and  retrieval 
of  text,  ads,  photos  and  pages.  XP-Link 
offers  full  access  to  the  Harris  XP-21 
database  system,  in  addition  to  Mac 
Browser,  Wmdows  Browser  and  Native 
File  Database  Storage.  PageTrak,  a  set  of 
page  management  tools  for  tracking  the 
status  of  page  elements  and  completed 
pages.  Also,  a  Windows-based  PageTrak 
system. 


Booth;  1831 

GRAPHX  INC. 

Staffed  by:  Douglhmer,  pres.;  Dan 
TXimer,  operations  mgr.;Tonya  Bowers, 
asst,  operations  mgr.;Jamie  Pheffer,  sys¬ 
tems  developer. 

Exhibiting:  Adtaker  classified  and  dis¬ 
play  ad  systems,  with  calendar  or  fiscal 
month  accounting,  revenue  by  issue 
accounting,  agency/client  relationships, 
contract  fulfillment,  and  outbound  con¬ 
tact  management  and  sales  tracking. 

Adplace  for  paginating  text  and 
images  on  PC  and  Macintosh  equip- 

Hment. 

Integrates  dis¬ 
play  ads  with 
classified  ad 
text  and  images 
for  mini-tab, 
full-tab  and 
broadsheet  out¬ 
put. 

All  programs 
are  PC-platform 
and  are 
designed  for 

both  single  and  netwoiked  environ¬ 
ments  utilizing  PCs  for  input  and  pro¬ 
cessing  and  both  PC  and  Macintosh  ver¬ 
sions  of  Quark  for  paginating  and  flow¬ 
ing  ads. 


Booth:  2208 

GRAPHIC  MICROSYSTEMS  INC. 

Staffed  by:  Fred  Barnes,  v.p.;  Bill  Fleck, 
sales  mgr.;  Michael  Schwartz,  int’l  sales; 


Patricia  Johnson,  mktg. 

Introducing:  ColorQuick  system  for 
measuring  color,  in  closed-loop  or  stand¬ 
alone  system,  on  web  presses  using 
small  (2  millimeter)  color  bars.  It  uses 
built-in  recognition  features  and  propri¬ 
etary  high-speed  pattern  recognition 
hardware  to  locate  color  measurement 
targets  and  verify  locations  —  before 
accepting  measurements  taken  without 
filters. 

Operating  at  speeds  to  3,000  feet  a 
minute  on  up  to  54-inch  webs, 
ColorQuick  provides  color  correction 
recommendations  for  four  solid  colors 
on  a  38-inch  press  within  150  signa¬ 
tures,  or  15  seconds  at  a  makeready 
speed  of  1,2(X)  feet  a  minute. 

A  terminal  at  press  side  is  constantly 
updated  with  data  —  on  density,  mid- 
tone  dot  gain  and  print  contrast  —  dis¬ 
played  in  several  forms  in  relation  to  tar¬ 
gets. 

ColorQuick  is  available  as  a  stand¬ 
alone  or  closed-loop  system  with  GMI’s 
Microcolor  computerized  remote  ink 
control,  or  controls  from  selected  press 
manufacturers. 


Booth:  2607 

GSP  INC. 

Staffed  by:  Erik  Ljungberg,  pres.;  Jens 
Ljungbei^,  v.p.;Joe  Gee,  sales  mgr.; 
Maurice  Blanchet,  technical  dir. 
Introducing:  A  press  line  consisting  of 
rollstand,V15D  unit,JF25B  folder,  Quipp 
vertical  conveyor,  Barstrom  labeler  and 
Quipp  stacker.  Also,  Perretta  remote  ink 
control  system  and  Masterflo  Pallet 
Scale. 


Booth:  5327 

HERITAGE  INKS  INTERNATIONAL 

Staffed  by:  David  Kollock,  pres./CEO; 
Dennis  Ryan,  news  ink  mktg.  mgr.;  Bob 
Keoughan,  technical  mgr.; Joe  Cox, 
Casey  Dabros,  reg.  sales  mgrs.;  Gene 
Harbour,  v.p.-g.m. 

Introducing:  Complete  line  of  black 
and  color  news  inks  for  newspaper 
printing.  Technicians  available  to  explain 
soy-based  black  and  color  inks  and  no¬ 
rub  black  inks. 

Exhibiting:  A  computerized  program 
for  locating  difficult  pressroom  prob¬ 
lems. 


Booth;  4113 

GEORGE  R.  HALL  CONTRACTING 

Staffed  by:  Graham  Hall,  chmn./CEO; 
Richard  A.Taylor,  pres.;  Pat  Jarrell,  mgr. 
press  installations;  Don  Bish,  mgr.  mail- 
room  installation;  Devin  Hogan,  project 
mgr. 

Introducing:  Full-service  press  and 
material-handling  systems  installation 
contractor. 

Specialty  is  refurbishing,  reconfigura¬ 
tion  and  installation  of  double-width 
printing  presses. 

Parts  and  labor  for  press  upgrades, 
including  new  drives,  digital  ink  sys¬ 
tems,  ink  and  water  control  consoles, 
dampening  systems  and  web  width 
reductions. 


Booth:  6802 

HEAT  AND  CONTROL  INC. 

Staffed  by:  Troy  Snader,  sales  mgr.;  Bill 
Nutting,  project  mgr. 

Introducbig:  The  DACS-V-300  totaliz¬ 
ing  system  for  reducing  newsprint 
waste  by  providing  acciuate  bundle 
counts  and  daily  production  accounting. 
Inline  inspection  equipment  reduces 
costly  overruns  and  reorders  by  verify¬ 
ing  the  count  of  each  bundle  and  typi¬ 
cally  pays  for  itself  in  less  than  one  year. 
The  system  is  easy  to  operate  and  main¬ 
tain  and  includes  a  powered  belt  con- 


Booth:  2624 

GRAPHIC  SYSTEM  SERVICES  INC. 

Staffed  by:  Michael  Anderson,  pres. 
Introducing:  Providing  installation, 
maintenance  and  repair  services  to  the 
graphic  arts  industry.  Parts  from  Cary 
Equipment. 
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Booth:  3439 

HONEYWELL  INC. 

Staffed  by:  Bruce  Kopkin,  Heikki 
Lindquist,  Scott  Shackelford,  Bill  Kienzle. 
Introducing:  Shaftless  drive  systems 
for  newspaper  presses. 

Exhibiting:  Integrated  video43ased 
Printa  newspaper  press  control  systems, 
highly  modular  and  based  on  a  reliable 
industrial  control  system,  for  new  and 
retrofitted  presses.  Systems  for  generat¬ 


ing  page  impositions  and  optimizing 
runs,  plus  real-time  production  manage¬ 
ment  and  planning  systems  for  the 
entire  newspaper  process. 


Booth:  844 

IBM  CORP. 

Staffed  by:  Steve  Dienna,  Peter 
O’Sullivan,  Chuck  Martin. 
Introducing:  A  new  approach  to 
online  publishing  —  in  cooperation 


Outcomes  by  Desigri 


veyor  that  fits  easily  into  the  line  down¬ 
stream  of  the  stacker.  It  ties  into  the  MIS 
network  through  an  RS-232  port,  allow¬ 
ing  data  retrieval  for  accurate  delivery 
and  route  bundle  information. 


Engineering  and  business  solutions  to 
optimize  financial  return,  operational  performance, 
and  competitive  advantage. 


Booth:  4517 

HEIDELBERG  HARRIS  INC. 

Staffed  by:  Sales  reps. 

Introducing:  Mercury,  a  four-page  web 
offset  newspaper  press  system  that 
offers  vertical  web  lead,  tower  unit 
stacking  arrangement,  heatset  capability 
for  semi-commercial  use,  and  numerous 
folding  and  delivery  options. 

The  V-30,  with  horizontal  web  lead, 
heatset  capability  and  45,000  iph  speed, 
brings  big  press  features  to  an  afford¬ 
able  four-page  press.  It  is  designed  to  be 
fully  compatible  for  installation  with 
Mercury  units. 

The  Rima  System  RS-2517SN  com¬ 
pensating  counter  stacker  can  handle 
multi-web  newspaper  and  insert  appli¬ 
cations.  Its  redesigned  belt  transport 
and  tensioning  system  reduces  potential 
for  ink  offset,  while  new  gapper  mecha¬ 
nism  and  product  guides  give  improved 
control  over  large  products. 


Booth:  2624 

HERCO  GRAPHIC  PRODUCTS 

Staffed  by:  Gaiy'  Klawinski,  pres.; 
Christine  Sanko,  account  exec. 
Introducing:  The  LTC-222  fan-out  con¬ 
trol  system  addresses  the  cause  of  fan¬ 
out  by  applying  lateral  tension  to  the 
web  before  it  reaches  the  first  of  the 
press  unit  and  can  take  out  up  to  six 
rows  of  dots. 

Also,  idler  roller  covered  with  Teflon- 
coated  grater  material  produces 
reduced  wrinkling,  tracking  and  mark¬ 
ing.  It  comes  in  sizes  to  fit  almost  any 
roller  diameter  and  is  also  available  in 
plain  steel. 

Exhibiting:  Self-adhesive  velcro  roller 
wrap  that  is  available  on  a  cut-to-order 
basis. 


L.OGKWOOD  GREENE 


For  further  information,  contact  Owen  Olson 


(404)  818-8571 
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with  K02,  a  company  founded  by  Frank 
Daniels  III,  creator  of  the  Raleigh.  N.C., 
News  &  Observer's  Nando  online  ser¬ 
vice.  KOZ  products  fit  naturally  with 
IBM’s  network-centric  approach  to  infor¬ 
mation  management.  IBM’s  offerings 
include  systems  for  assembling,  manag¬ 
ing  and  distributing  within  “member”  or 
“group”  contexts;  an  interactive  shop¬ 
ping  application;  an  integrated  online 
business  directory. 


Booth:  534 

I.M.A.G.E.  INC. 

Staffed  by:  Alexis  Gannon,  dir. 
sales/mktg.;Thomas  Allen,  dir.  R&D; 
Paula  Cole,  sales-mktg.  associate. 
Exhibiting:  Phrasea,  a  multimedia  data¬ 
base  that  archives  and  retrieves  text, 
graphics,  images,  sound  and  video.  Also, 
detailed  demonstrations  of  Quark 
Publishing  System. 


Booth:  1653 

INFO-CONNECT 

Staffed  by:  Sharon  Smith,  sales/mktg. 
dir.;Jim  Dible,  dir.;  Ed  Costick,  sales; 
Julian  Milewski,  technical  support;  Kevin 
Hippes,  new  media  mktg. 

Introducing:  A  division  of  the 
Pottsville  (Pa.)  Republican,  Info-Connect 
supplies  audiotex  systems  for  small-  to 
medium-size  daily  and  weekly  newspa¬ 
pers;  fax  systems  and  Sports  Stats  from 
Pulitzer  Technologies;  searchable  classi¬ 
fied  ad  systems;  Internet  advertising  and 
custom  newspaper  applications  from 
Real  Media;  easy-to-read  telephone  direc¬ 
tories;  new-media  consulting  services. 


Booth:  2046 

INGENUITY  INC. 

Staffed  by:  Dale  P  Roush,  pres.;  Bennie 
R.  Garcia,  v.p.;  Beverley  Mahan,  admin, 
asst.; Art  Hall,  Fred  Edwards,  service 
technicians. 

Introducing:  Film  Miser  Jr.  installed  in 
a  stock  3M  Deadliner/Pyrofax  platemak¬ 
ing  system  that  features  an  internal  recy¬ 
cling  system  for  the  lowest  cost  per 
page  and  most  environmental  friendli¬ 
ness.  Complete  parts,  supplies  and  ser¬ 
vice  for  3M  systems,  including  recycling. 
Also,  new  Layer  5  film,  toner  powder, 
transmats,  blanket  cleaner  and  more. 


Booth:  3636 

INK  COMPANY,  THE 

Staffed  by:  George  Tholke,  pres.;  Paul 
Bolnik,  v.p.;  Bob  Throckmorton,  dir.  cor¬ 
porate  services;  John  Marotta,  Dave 
Roberts,  sales  directors. 

Introducing:  Latest  advances  in  no-rub 


ink  technology,  water- 
based  flexo  news  inks, 
and  a  full  array  of  mobile 
ink-reclamation  services, 
available  from  MRS.Also, 
water-based  coatings  for 
use  on  news  stocks. 


Booth:  5027 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

Staffed  by:  Beau 
Campbell,  pres.;  Jim 
Allison,  sales  mgr.;Jim  Arensberg,  sales 
rep. 

Introducing:  Pre-owned  web  offset 
presses,  single  and  double  width,  for 
newspapers  shopping  for  add-ons,  com¬ 
ponents  or  complete  press  lines.  Photos 
and  listings  available.  Inland,  founded  in 
1910,  also  buys  used  press  equipment. 


Booth:  1050 

INTERGRAPH  CORP. 

RSG/Publishing  Solutions 
Staffed  by:  Bill  Perry,  dir.  publishing 
solutions;  Bruce  Sholes,  exec.  dir.  RSG; 
Michael  Lott,  dir.  product  mgt. 
Introducing:  Prepress  database  man¬ 
agement  systems  and  integration,  includ¬ 
ing  systems  for  ad  production,  worit 
flow  routing,  ad  status,  complete  object 
tracking  for  pagination,  ad  archives,  and 
integrated  OPI  output. 

Exhibiting:  Intergraph’s 
RSG/Publishing  Solutions  offers  consult¬ 
ing  services,  integration,  training,  and 
custom  software  development. 


Booth:  2624 


480  will  run  into  Kansa’sTwin  Stacker, 
which  stacks  half-folds,  quarterfolds  or 
tabloids  at  speeds  up  to  15,000  an  hour. 
The  760  with  inkjet  labeling  will  run 
into  a  conveying  system  and  high-speed 
compensating  counter-stacker  and  will 
insert  single  sheets  to  12B^page  half¬ 
folds  through  each  insert  station  —  run 
up  to  1 1  inserts  in  a  pass.  Custom- 
designed  belt  conveyor  systems  will 
handle  products  from  a  four-page  half¬ 
fold  to  a  large  inserted  package.  Kansa’s 
stacker  handles  from  eight-page  to  250- 
page  half-folds  at  up  to  60  batches  per 
minute. 

For  labeling,  the  500  Feeder  Base 
with  pressure-sensitive  labeling  head 
and  quarterfolder  along  with  the  Kansa 
600  Feeder  Base,  550  Labeler  and  525 
quarterfolder  can  feed,  label  and  fold  up 
to  30,000  pieces  per  hour. The  600 
feeds  and  labels  up  to  a  128-page  half¬ 
fold  package.  Inkjet  labeling  is  an  option 
on  500  and  600  feeder  bases.  Also,  the 
Kansa  Quadracart,  a  heavy  duty  utility 
truck,  and  the  J-50  Flat  Deck  Jogger. 


JARDIS  INDUSTRIES  INC. 

Staffed  by:  A1  Jardis,  pres.;  Gary 
Klawinski,  dir.  sales/mktg.;Art  Langosch, 
Cliff  Bassett,  reg.  sales  mgrs. 

Exhibiting:  A  full  line  of  auxiliary  press 
equipment,  including  the  ZS-4050-16 
Zero  Speed  Splicer,  ribbon  deck,  flying 
paster,  web  guide,  web  coaters,  and 
infeed.  Also  providing  productivity 
enhancers  such  as  pneumatic  throw 
offs,  motorized  register  controls  and  full- 
page  motorized  compensators. 


Booth:  3621 

KANSA  CORP. 

Staffed  by:  Ron  Swint,  v.p./mktg. 
dir.;  Steve  Spencer,  national  sales  mgr.; 
Jesse  Miser,  Chris  McCune,Joe 
Patterson,  mktg.  reps;  Joe  Zumbrum, 
service  mgr. 

Exhibiting:  The  760, 480,  and  320 
inserting  machines  for  newspapers, 
from  large  dailies  to  small  weeklies.The 


Booth:  5707 

KASPER  SHO-RACK 

Staffed  by:  Cliff  Long,  national  sales 
mgr.;  Bill  Dempsey,  sales  consultant; 
Jerry  Welch,  Sam  Pruett,  customer  ser¬ 
vice  reps. 

Introducing:  TK&K  mechanisms  with 
full  data  systems  capabilities;TK&K  Total 
electronic  mechanisms.Total  price 
changer  for  economical  price  changes 
on  any  Sho-Rack  electronic  mechanism. 
Smart  Card  demonstrator  for  cashless 
transactions.A  rack  that  accepts  dollar 
bills.  New  line  of  molded  honor  racks. 
Safety  equipment  including  a  door-clo¬ 
sure  cylinder. 

Exhibiting:  New  designs  of  acrylic  and 
polycarbonate  counter  and  floor  racks; 
alternative  newspaper  display  methods, 
including  custom  red  oak  cabinetry  and 
Curbside  rack  with  special  locked 
money  compartment;  ShoGuard  paper 
theft  deterrant  system;  rack  refurbishing 
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service;  coin-of)enited  newspaper  vend¬ 
ing  machines. 


Booth:  3000 

KBA-MOHER  CORP. 

Staffed  by:  Gary  Owen,  dir.  mktg., 
newspaper  sales;  Bruce  Richardson, 
national  accts.  mgr.;  Floyd  Jones,  mgr. 
sales  proptosal  administration;  Richard 
Hirst,  reg.  sales  mgr.;  Heinz  Schmid,  v.p. 
directory  press  sales. 

Introducing:  The  Colormax  SW  press 
unit,  Eagleflex  printing  system  and 
Comet  shaftless  press  technology. 
Exhibiting:  Information  on  KBA  con¬ 
ventional  and  anilox  offset  and  flexo 
press  technology. 


Booth:  3013 

K&F PRINTING  SYSTEMS 
INTERNATIONAL 

Staffed  by:  Alex  Kocsis,  CEO;  Joe  Bella, 
v.p.  mktg.;Terry  Kelly,  dir.  operations. 
Introducing:  Plate  Express  3  automat¬ 
ic  exposure  unit  for  single-  and  double¬ 
width  plates.  Vision  integrated  punch- 
bender  registers  plates  via  image  targets, 
punches  press  side-lay  notch  and  bends 
single-  or  double-width  plates.Twin  Line 
semiautomatic  exposure  system  for  sin¬ 
gle-  and  double-width  plates.  Semi-auto¬ 
matic  punch  and  plate  bender  re-regis¬ 
ters  plate  for  accurate  register  by  image 
targets  from  film  and  can  be  used  with 
computer-to-plate  systems. 

Exhibiting:  Press  lockup  retrofit  kits, 
saddles,  film  register  systems,  autoload 
plate  punches,  single-  or  double-wide 
AB-7  high-speed  pin  register  bender. 
Booth:  4100 


KING  PRESS  CORP 

Staffed  by:  Evans  Kostas,  pres.;  Cliff 
Eighmy,  v.p.  engineering;  Roger 
Kaughman,  mgr.  mktg.  administration; 
John  Peck,  v.p.  reg.  sales;  Julius 
Rosewicz,  v.p.  customer  service;  Geoff 
Symanek,  reg.  sales  mgr. 

Introducing:  The  News  King  II,  in  a 
three-high  configuration  with  211^inch 
cutoff,  running  with  a  KJ8A  folder.  An 
enhanced  version  of  the  News  King,  the 
new  press  provides  quality  printing  at 
speeds  to  28,000  impressions  per  hour. 
Available  in  22%-inch  and  21!4-inch  cut¬ 
offs,  it  is  faster,  prints  better  and  is  more 
stable  for  stacking.The  vertical  web 
path  of  the  demonstration  configuration 
provides  a  compact  and  economical 
way  to  print  four-over-two  color  by  uti¬ 
lizing  a  dircct-from-plate  web  lead. 


Exhibiting:  Infonnation  on  King’s  ver¬ 
tical  web  lead  newspaper  presses, 
including  the  News  King  Province,  Litho 
King  and  Media  King  2000.  For  commer¬ 
cial  applications,  heatset  or  otherwise. 
King  offers  the  Process  King  and  Color 
King  2000. 


Booth:  1235 

KNIGHT-RIDDER/TRIBUNE 
INFORMATION  SERVICES 

Staffed  by:  Walter  Mahoney,  v.p.  sales; 
Ron  Mendell  sales  rep.;  Charles  Borst, 
photo  editor. 

Introducing:  News  In  Motion  anima¬ 
tions  in  QuickTime  Movie  format  for 
newspaper  Internet  and  online  services. 
Exhibiting:  Stories,  photos,  graphics, 
paginated  editorial  packages,  CD-ROM 
archives  in  a  variety  of  formats  and 
delivery  options  for  print  and  online 
products. 


Booth:  2211 

KONICA  IMAGING 

Staffed  by:  Robert  Feldbeig,  v.p.  mktg.; 
Bill  Reece,  sr.  v.p.  sales;  Stephen 
Schuster,  sr.  v.p.  sales/mktg.  services. 
Introducing:  EV-jetcolor  digital  color 
proofer  combines  with  Konica's  image¬ 


setting  line  to  form  a  complete  digital 
system.  Live  demonstration  using  digital 
system  and  Konica  imagesetting  film 
and  paper. 

Exhibiting:  Konsensus  analog  proofer, 
wide  array  of  imagesetters,  processors, 
imagesetting  film  and  paper. 


Booth:  525 

LEXIS-NEXIS 

Staffed  by:  Betsy  Ashton,  dir. 

NewsView  Solutions;Alice  Miller,  sales; 
Glenn  Cruickshank,  R&D  dir. Tribune 
Solutions;Todd  Stowe,  Ron  Hay,  sr.  tech¬ 
nical  consultants. 

Introducing:  Connections  software 
with  new  features,  including  HTML 
processor  with  drag-and-drop  electronic 
product  layout  tool  and  templates  allow¬ 
ing  users  to  design  Web  pages.  A  byline 
rights  management  module  allows  users 
to  control  distributon  of  stories. 
Copyrighted  materials,  syndicated  sto¬ 
ries,  and  stories  barred  from  redistribu¬ 
tion  can  be  excluded  from  transmis¬ 
sions  to  online  vendors.  Also,  PhotoView 
4.0  has  redesigned  data  preparation 
screens,  support  for  IPTC  header  infor¬ 
mation  and  user-named  fields.  All  three 
products  have  Mac  and  Windows  clients 
available. 

Exhibiting:  Searching  of  text  and  photo 
archives  using  new  Folio  Web  server 
software  over  the  World  Wide  Web. 


Booth:  606 

LINOTYPE-HELL  CO. 

Staffed  by:  Ken  Pond,  dir.  publishing 
group;  Andrea  Menge,  sr.  product  spe¬ 
cialist;  Danny  Spain,  trade  show  mgr.; 

Jon  Guerringue,  mktg.  communications 
mgr.;  Rich  Vitale,  sr.  training  specialist; 
Randy  Gleit,  training  mgr. 

Exhibiting:  Topaz  and  Saphir  scanners, 
LinoColor  color  management  technolo¬ 
gy,  LinoPress  workstations,  and  several 
imagesetting  systems,  including  the 
Mark  40  imagesetter  and  NovaRIP,  a 
popular  newspaper  pairing.  Also  avail¬ 
able  from  one  of  the  world’s  laigest  pre¬ 
press  system  suppliers;  other  RIPs, 
imagesetters,  color  technology,  comput¬ 
er-to-plate  systems,  fonts  and  consulting 
services. 


Booth:  5621 

LOCKWOOD  GREENE  ENGINEERS  INC. 

Exhibiting:  Professional  arcliitectural 
and  engineering  services,  including 
computer-integrated  production  sys¬ 
tems,  planning,  design,  and  construction 
management  of  newspaper  facilities. 
Booth:  1049 
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LOGETRONICS  CORP. 

Staffed  by;  Gary  Aheimer,  reg.  sales 
v.p.;  Bill  Bardsley,  sales/show  mgr.;  Roger 
Taylor,  reg.  v.p.  sales;  Barry  Heimbuch, 
reg.  sales  mgr.; Jim  Raysin,  environmen¬ 
tal  sales  mgr. 

Introducing:  With  the  acquisition  of 
products  from  CFD/Pako,  a  full  line  of 
film  processors  and  online  systems  for 
imagesetters.  Products  available  through 
marketing  agreements  include  Kreonite 
wide-format  processors  and  a  range  of 
transporter  systems,  including  conveyor 
and  double-buffer  systems.  Processors 
range  from  14  inches  to  85  inches  wide 
and  from  light-  to  heavy-duty  applications 
in  either  stand-alone  or  inline  configura¬ 
tions  linked  to  most  imaging  devices. 

Also,  LogEnvironmental,  a  service 
designed  to  assist  customers  in  meeting 
state  and  federal  environmental  regula¬ 
tions. 


Booth:  1243 

LOKI  GROUP  INC.,  THE 

Staffed  by;  Dave  Rose,  pres.;  Ed 
Heinrich,  v.p.;  Stephanie  Harding,  v.p. 
Introducing:  Data  warehouse  prod¬ 


ucts,  including  classified  ad  archives 
using  Windows  NT  and  SQL  server  and 
a  searchable  classified  ad  database  for 
Web  access  —  both  featuring  WYSI¬ 
WYG  display  of  text  and  form-based 
assistance  in  constructing  complex  SQL 
queries. 

Exhibiting:  Continuing  support  for 
installed  CSl  and  Crosfield  systems. 


Booth:  4821 

MACHINE  DESIGN  SERVICE  INC. 

Staffed  by:  Peter  Nemeth,  pres.;  Peter  P 
Nemeth,  v.p.;  Greg  Greenan,  sales  mgr.; 
Scott  Repkes,Tim  Dudley,  reg.  sales  reps. 
Introducing:  First  installed  at  the 
Washington  Post,  a  robotic  palletizing 
system  featuring  Kawasaki  UDIOO 
robot,  cell  conveyor  and  staging  equip¬ 
ment  for  loading  pallets  or  carts.  Also,  a 
bulk  newspaper  containerization  system 
—  developed  with  the  Los  Angeles 
Times  and  being  installed  at  its  Orange 
County,  Calif.,  plant  —  features  automat¬ 
ic  loading  of  untied  stacks  into  contain¬ 
ers  for  automatic  transportation  to  load¬ 
ing  docks. 

Exhibiting:  Newspak  counter-stacker 


plus  roll  handling,  waste  handling,  and 
mailroom  and  bundle  distribution  sys¬ 
tems. 


Booth:  920 

MANAGING  EDITOR  INC. 

Staffed  by:  Dennis  McGuire,  pres.; 
Linda  Bruce,  dir.  mktg./sales;  Mark 
Leister,  dir.  product  development;  Dana 
Bascom,  U.S.  sales  dir.;  Peter  Kelts,  train¬ 
ing-support  mgr.;  Heather  Dianno,  prod¬ 
uct  mgr. 

Introducing:  HexBase  high-perfor- 
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mance  database  for  Web  publishing  on 
Unix  platforms  and  Windows  NT. 
HexWeb  XT,  an  HTML  converter,  enables 
the  creation  ofWeb  pages  directly  from 
QuarkXPress  documents. 

CLS  2.0,  a  classified  pagination  sys¬ 
tem,  includes  the  ability  to  flow  display 
ads  and  liners,  lay  out  multicolumn 
items,  handle  complex  header  place¬ 
ment,  place  fillers  and  add  line  rules 
between  ads.  FiFiXT  improves  the  man¬ 
agement  of  digital  file  paths  for  ads  and 
other  graphic  elements  placed  in  Ad 
Layout  System  2.0. 

SidneyXT,  designed  for  integrated  sys¬ 
tem  environments,  combines  Mext  Pro 
functionality  with  the  ability  to  commu¬ 
nicate  directly  with  QuaritXPress. 
Exhibiting:  Advertising  Layout  System 
(ALS  2.0),  Classified  Layout  System  (CLS 
1.7),  Editorial  Layout  System  (ELS  1.6), 
AdForce  II,  Mext  Pro,  Rules  XT  and 
Zeke. 


Booth:  3400 

MAN  ROLAND  INC. 

Staffed  by;  Helgi  Schmidt-Liermann, 
CEO;Vmce  Lapinski,  exec.  dir.  newspa¬ 
per  sales;  Keith  Kandrashoff,  Harry 
Newton,  Ron  Sams,  Dieter  Sorhage,  reg. 
sales  mgrs. 

Introducing:  Geoman,  an  advanced, 
70,000  cph,  l6-page  offset  press  for 
medium  to  laige  papers.  Triple-ring-bear- 
ing  design  eliminates  the  need  for  cylin¬ 
der  bearers  and  allov/s  prolonged  maxi¬ 
mum  speeds  with  minimum  vibration 
and  maintenance.  It  offers  short  make- 
ready  and  low  waste  and  requires  mini¬ 
mal  staffing,  thanks  to  ergonomic  design 
and  high  level  of  automation. 
Exhibiting:  Information  on  50,0(X) 
cph,  single-circumference,  single-width 
Cromoman  and  80,000  cph,  double¬ 
width  Colorman. 


Booth:  4710 

MASTHEAD  INTERNATIDNAL  INC. 

Staffed  by:  Harry  L. Anderson,  v.p.; 
John  H.  Baker,  dir.  operations;  Frank  J. 
Casillas,  mgr./press  drive  div. 
Introducing:  Floor  sample  press  drive 
cabinets  before  and  after  the  installation 
of  an  upgraded  drive  module.  Also,  pho¬ 
tos  of  various  press  installations. 


Booth:  4607 

MATRIK  LTD. 

Staffed  by:  Doron  Cohen,  pres.;  Dan 
Ossdon,  R&D  mgr.;Yossi  Perlmutter, 
mktg. 

Introducing:  The  PM  2001  automated 
newspaper  vending  machine  prevents 


theft  as  it  dispenses  one  copy  at  each 
purchase.  User-friendly  and  cost-effec¬ 
tive  in  terms  of  daily  operation  and 
long-term  maintenance.  Powered  by 
either  110  Vac/60Hz  or  battery,  it  holds 
up  to  200  60-page  papers,  and  the  flip 
of  a  switch  changes  rates  for  weekends. 
Options  for  payment  include  coins,  bills, 
magnetic  cards,  credit  cards  and  smart 
cards. 


Booth:  3436 

McCUER  NEWSPAPER  GRDUP 

Staffed  by:  Alan  F.  Stromberg, 
pres./newspaper  group;  Frederick  K. 
Rogers,  Leonard  Elliott  newspaper 
group  vice  presidents;  Marianne  Smith- 
Button,  mktg.  dir.;  Richard  Cooney,  con¬ 
sultant. 

Exhibiting:  Full-service  consulting, 
architectural,  engineering  and  construc¬ 
tion  services.  Specializing  in  design  and 
construction  of  newspaper  production 
facilities.  Staff  on  hand  to  discuss  strate¬ 
gic  and  project  planning. 


Booth:  1260 

MEDIA  MARKETING  INC. 

Staffed  by:  James  Theall,  pres./CEO; 
Charles  Maudlin,  v.p.;  Chris  Browne,  v.p.; 
Patti  Theall,  AUyn  Hallisey,Amy  Ross,  Jack 
Renauer,  mkt.  development  mgrs. 
Introducing:  Immediate,  a  sales 
automaton  software  system  for 
Windows  and  Macintosh  that  includes 
calendar,  to-do  list,  computer-aided 
client  profile  builder,  links  between  cus¬ 
tomer  information  and  business  system, 
mariceting  encyclopedia,  product  portfo¬ 
lio,  budgeting,  monthly  schedules,  co-op 
and  preprint  plamiing,  electronic  media 
analysis  for  converting  competing  media 
buys  to  newspapers,  and  spec  ad  pre¬ 
sentation  with  electronic  markup. 
Exhibiting:  Ad  Director  sales  presenta¬ 
tion  software;  Radio  Analyst  software  for 
selling  against  radio;Television  Analyst 
for  selling  against  netwotic  TV;  Cable 
Analyst  for  selling  against  cable;  “Selling 
Against  Broadcast”  video  training; 
QuickTab  software  for  analy  zing  market 
and  media  research  data. 


Booth:  1829 

MEDIASTREAM 

Staffed  by;  Rich  Cates,  pres.;  Joe 
DiMarino,  v.p.  sales/mktg.;  Claudio  Pinto, 
mgr.  business/sales  development;  Bill 
Apostolacus,  sales  mgr.;  Steve  Messere, 
mktg.  mgr.;  Laura  Rush,  PressLink  mem¬ 
bership  services. 

Introducing:  MediaStream,  a  Knight- 
Ridder  company  combining  PressLink 


electronic  graphics  delivery  operations 
with  Vu/Text  online  archival  database  — 
the  merged  firm  aimed  at  marketing 
online  tools  to  help  newspapers  create 
everything  from  special  sections  to  Web 
sites. 

Saveimage,  a  complete  digital  archive 
for  storing  text,  photos  and  graphics, 
will  be  previewed.  New  extensions  to 
the  Save  family  include  Savecd-rom  for 
exporting  archives  directly  to  CD-ROM 
and  Savecentral,  which  allows  remote 
archiving  and  retrieval.  Web-save  Access 
allows  archived  information  to  be  sold 
directly  on  the  Internet. 

PressLink  will  show  its  new  Web- 
based  online  service,  Presslink  Online, 
which  offers  a  wide  selection  of  con¬ 
tent  with  built-in  editorial  rights  from 
Agence  France-Presse,  Knight- 
Ridder/Tribune,  and  Reuters. 


Booth:  3010 

MGI  INTERNATIDNAL  INC. 

Staffed  by:  Arthur  H.  Hamlin,  pres.; 
Warren  Weaver,  consultant. 
Introducing:  A-PAR  Mark  IV  air  wash¬ 
ers  for  controlling  paper  dust  in  press¬ 
rooms.  A-PAR  Mark  I  ink  mist  units  for 
absorbing  airborne  ink  particles.  Press¬ 
room  sound  enclosures,  ink  manage¬ 
ment  systems,  waste-water  treatment 
systems  and  environmental  consulting. 
Exhibiting:  E-Vac  air-operated  vacu¬ 
ums. 


Booth:  625 

MICRD  SYSTEMS  SPECIALISTS  INC. 

Staffed  by:  Dawn  Roeller,  v.p.;  Eileen 
Sunderland,  v.p.;  Suzanne  Gentile,  mktg. 
coordinator. 

Introducing:  Latest  release  of 
Circulation  Manager  systems  for  periodi¬ 
cal  and  standard  mail,  in  accordance 
with  new  postal  classifications. 
Exhibiting:  Newspaper  Manager,  a  full 
line  of  PC-based  accounting,  advertising, 
circulation  and  inventory  software 
designed  for  small  to  medium-sized 
newspapers.  Also  Advertising  Manager, 
Circulation  Manager,  Accounting 
Manager  and  Newsprint  Manager. 


Booth:  4405 

MIRACHEM  CDRP. 

Staffed  by:  Don  Lee,  Mark  Snedecor, 
Dave  Waddell,  Jim  Edwards,  Pat 
Doughty. 

Introducing:  Mirachem  water-based 
blanket  wash,  L.C.D.  Cleaner,  blanket 
and  mop  water,  equipment  for  recycling 
and  waste  minimization,  heated  parts 
washers  for  maintenance. 
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Exhibiting:  Mirachem  250  for  removal 
of  rust  and  corrosion. 


Booth:  3207 

MIRACLE  PRESS  INC. 

Staffed  by:  John  R.  Chabot,  pres. 
Introducing:  Two  single-width  offset 
presses  designed  for  newspaper  or  com¬ 
mercial  work.  Miracle  1500  and  2500 
units  run  at  speeds  to  30,000  iph  and 
are  available  for  coldset  and  heatset 
printing.  Product  cutoff  with  a  36-inch 
web  is  22%  inches,  with  21%  inches 
available  as  an  option.  Features  include 
swingaway  ink  fountains,  mist  dampen¬ 
ing,  and  enclosed  oil-bath  lubrication. 
Two  2500  units  will  be  displayed. 


Booth:  1817 

MISSION  CRITICAL  TECHNOLOGIES 
Introducing:  AdFast.com,  an  Internet 
application  providing  seamless  and 
secure  private-party  ad  entry  to  front- 
end  systems,  and  AdFast.commercial,  the 
industrial-strength  version,  which  allows 
advertisers  to  transport  classified  display 
ads  to  newspapers  over  the  Internet. 

AdFast/Images  allows  non-Web  asyn¬ 
chronous  transmission  of  classified  dis¬ 
play  ads.  Also,  a  first  look  at  Mission 
Critical/AMS  real  estate  ad  software. 

Remote  Ad  Management  system  for 
capturing  digital  ad  copy  from  advertis¬ 
ers.  Includes  AdCommand  server  as  a 
central  collection  point  for  gathering 
faxes,  ASCII  text  files,  and  classified  dis¬ 
play  and  display  ads  sent  via  the 
Internet.  It  maintains  a  database  of 
remotely  generated  ads,  handles  elec¬ 
tronic  correspondence  with  advertisers 
and  tracks  ad  status. 

Exhibiting:  AdFax  and  AdFast,  which 
handle  ad  entry  by  fax  and  ASCII  text  at 
over  20  U.S.  papers. 


Booth:  4421 

MITSUBISHI  LITHOGRAPHIC  PRESSES  INC. 

Staffed  by:  Roy  Yokouchi,  newspaper 
dir.;  Ronald  R.  FJirhardt  Jr.,  sales  mgr. 
Introducing:  Keyless  offset  inking; 
new  50-inch  RTP  with  individual  spider- 
arm  control;  96-page,  straight-run  folder 
with  48-page  “A”  section  capability;  and 
new  PC-based  color  control  system.  The 
company  has  over  10  years  exfterience 
in  manufacturing  keyless  offset  presses, 
over  500  keyless  units  sold,  and  an 
agreement  to  install  keyless  presses  at 
the  Washington  Post  next  year. 


Booth:  2225 

MONOTYPE  SYSTEMS  INC. 

Staffed  by:  Dennis  Nierman,  pres.;  John 


Lally,  v.p.  sales;  Keith  Roeske,  dir.  support 
operations;  Brad  Fanshier,  graphic  sys¬ 
tems  support  mgr.;  Lori  Hackman,  mktg. 
coordinator;  Frank  O’Heam,  graphic  sys¬ 
tems  sales  mgr. 

Introducing:  ExpressMaster  2400 
high-speed  imager.  Interface  to  new 
computer-to-plate  technology. 

RipExpress  Solo  entry-level  RIP/output 
recorder  whose  unique  architecture  is 
designed  for  desktop  publishing. 
PaperMaster  II  offers  output  resolution 
of  600  dpi  on  media  as  big  as  1  l-by-17- 
inches  and  easy  operation.  RIP/ROP 
raster  image  and  output  processor  soft¬ 
ware  offers  latest  file  transmission  for 
remote  printing  sites  and  can  drive  any 
imager  directly.  MGS3.3,  a  key  compo¬ 
nent  in  managing  prepress  production, 
allows  remote  monitoring  using  HTML 
browser  on  the  World  Wide  Web,  offers 
three  types  of  load  balancing,  flags  e- 
mail  errors,  and  allows  priority  spooling 
so  that  queues  can  be  as.signed. 
Exhibiting:  RipExpress  for  Sun,  Power 
Mac  and  NT;  Powerlink  with  flat  plan¬ 
ner;  ExpressMaster  4550,  ProofExpress; 
Monologic  Express;  ExpressMaster  6700. 


Booth:  2145 

MULLER  MARTINI 

Staffed  by:  Robert  L.  Knott,  division  mgr. 
Exhibiting:  Model  335  TV  program 
stitcher,  which  operates  at  speeds  to 
12,000  books  an  hour  folding,  stitching, 
trimming  and  delivering  TV  programs 
ready  for  inserting.  The  unit  will  be 
equipped  with  two  folder  feeders,  two 
signature  feeders  and  a  stream  feeder. 
Stitchers  build  revenues  by  producing 
promotional  inserts  such  as  coupon 
books,  real  estate  guides,  mall  tabs  and 
booklets  on  entertainment  and  sports. 
Equipped  with  signature  feeders  for  pre¬ 
folded  sections,  they  can  also  be  used 
for  regular  commercial  work. 

TV  programs  will  be  stacked  by  an 
Apollo  compensating  counter-stacker, 
which  has  scales  and  handwheels  to 
simplify  makeready  and  a  built-in  jogger 
to  assure  neat  stacks.  It  is  more  efficient 
than  a  belt  delivery  because  it  allows 
one  person  to  handle  stitcher  output. 


Booth:  1228 

MULTI-AO  SERVICES  INC. 
Introducing:  Multi-Ad  Bookman,  a 


When  the  industry  forecast 
CALLS  FOR  Change  ... 


ATEX 


SyPress  Oy 


It 

Sysdeco 


...  there’s  nothing 

LIKE  BEING  PREPARED. 

With  its  1993  acquisitions  of  Atex,  Dewar  and  Sypress,  Sysdeco 
emerged  as  the  leading  supplier  of  software  solutions  to  the  publish¬ 
ing  industry  -  a  single-source  provider  for  news  gathering,  advertis¬ 
ing  and  pre-press  needs  for  newspapers  and  online  services  world¬ 
wide.  And  Sysdeco’s  strength  in  4GL  Rapid  Application 
Development  for  the  client/server  environment,  with  systems  han¬ 
dling  multimedia,  video,  mapping,  audio  and  other  complex  data 
types,  offers  even  greater  advantage  to  publishers. 

Sysdeco,  a  $100  million  company,  is  the  lOth-leading  software  com¬ 
pany  in  Europe.  Earlier  this  year,  Sysdeco  relocated  its  corporate 
headquarters  to  the  US,  where  it  oversees  three  business  units  - 
tools,  media,  and  GIS  -  operating  in  1 5  countries.  Sysdeco  special¬ 
izes  in  the  development  of  mission-critical  and  time-critical  solu¬ 
tions  to  companies  delivering  fast-response  times,  24-hour  emer¬ 
gency  services  and  daily  deadlines. 


Names  have  changed.  The  commetment  strengthened.  All  under  the  Sysdeco  umbrella. 


Vim  I  I  S  At  NF.XPO  •  Booms  lOOO  and  140.1  •  Dr  (:ai  i  1-888-SY,S1)1.C;(-) 
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Mac-based  Yellow  Page  management  sys¬ 
tem  whose  functions  include  book  plan¬ 
ning,  listings  entry,  sales  leads  entry, 
accounts  receivable,  networidng  and 
extensions  for  production  in 
QuarkXPress. 

Multi-Ad  Creator  ad  layout  software 
Version  3  .7  provides  Aces,  a  package  of 
AppleEvents  allowing  third-party  system 
integrators  to  take  control  of  Creator. 
Also,AutoExport  and  AutoAd,  utilities 
that  expedite  creation  and  export  of 
Creator  ads  into  pagination  systems. 
Exhibiting:  Now  in  its  50th  year,  Multi- 
Ad  Services  will  show  ProArt  profes¬ 
sional  art  library,  Multi-Ad  Search,  Ad- 
Builder,  Scan  electronic  classified  ad  ser¬ 
vice,  RedCas  co-op  information.  Cams 
classified  ad  management  system, 
Kwikee  illustration  systems. 


Booth:  621 

NEASI-WEBER  INTERNATIONAL 

Staffed  by:  Michael  Brier,  sr.  v.p. 
sales/mktg. 

Introducing:  Oracle-based  client-server 
software,  including  Admaric  ad  manage¬ 
ment  system.  Discus  integrated  cus¬ 


tomer  service,  single-copy  sales,  distribu¬ 
tion  and  database  marketing  system,  and 
Adsert  for  managing  FSIs. 


Booth:  700 

NEWSCOM 

Staffed  by:  Peter  Eisner,  managing  dir.; 
Patrick  Jemigan,  Jeffrey  Wilson, 
sales/customer  support.;  Concepcion 
Badillo,  Latin  American  rep. 
Introducing:  Web  access. 

Exhibiting:  NewsCom  provides  inter¬ 
national  computer  access  to  news  text, 
photos  and  graphics  from  worldwide 
information  providers  such  as  the  Los 
Angeles  Times  Syndicate,  New  Yoric 
Times  News  Service,  and  AFP  Services 
allow  clients  to  communicate  world¬ 
wide  via  e-mail  and  foreign  correspon¬ 
dents  to  file  stories  to  their  papers  and 
to  browse  through  thousands  of  online 
software  programs. 


Booth:  3742 

NEWSPAPERS  &  TECHNOLOGY 

Staffed  by:  Mary  Van  Meter,  publisher; 
Sol  Jenkins,  ad  mgr. 

Exhibiting:  Newspapers  &  Technology, 


Pagination  systems  every 
paper  can  ajfFord 

NewsEdHPro 

The  first  and  only  truly  affordable 
text,  image  and pafination 
management  system  designed 
for  smaller  newspapers. 

NewsEditPro  offers  powerful  features  found 
in  more  expensive,  complex  major  metro  p^i 
nation  systems,  but  without  the  complexity  and 
at  a  fraction  of  the  cost. 


New  features  include: 


Features  that  will  make  paginating  a  breeze 

•  Build  and  manage  direaories  of  wire  categories, 
agate,  keywords,  priority  and  copy  status. 

•  Write,  edit  and  format  WYSIWYG  headlines 
from  within  NewsEditPro 


•  Drag  and  drop  pagination  of  text,  photos 
and  graphics  into  QuarkXPress 

•  Graphics  monagement  features  allow 
you  to  crop  and  resize  images  from 
within  NewsEditPro 


•  Format  stories  automatically  with  style  sheets  that 
are  linked  to  your  QuarkXPress  templates. 

•  Paginate  to  the  Internet  by  dra^ng  and  dropping 
text  and  images  direcdy  into  Adobe  P^eMill! 

•  Works  with  the  Apple  Internet  Server  Solution. 


For  nwe  infoniMljon  on  hm  we  con  help  make 
(xigjnalion  sknpk  and  affordable  pleose  contact  us. 

Eiaseview 

313-662-5800 

http:  /  /  WWW. baseview.com 


a  monthly  publication,  aimed  at  newspa¬ 
per  executives  involved  in  applying 
technology,  that  provides  news  and 
information  on  new  technology,  how  it 
is  being  used  and  where. 


Booth:  518 

NEWSPAPER  TECHNOLOGIES  INC. 

Staffed  by:  Don  Chapman,  pres.;Jim 
Evans,  v.p. 

Introducing:  The  latest  user-friendly, 
Windows-based,  client-server  circulation 
software.The  NTl  Newsline  system 
includes  segments  for  single  copy,  home 
delivery,  a  pen-based  dealer  collection 
system,  GIS  information  with  Map  soft- 
ware,Total  Market  software  for  shop¬ 
pers.  Also,  a  new,  stand-alone,  PC-based 
Windows  circulation  management  prod¬ 
uct  designed  for  small  papers  —  with  all 
the  power  of  large  systems  but  not  their 
cost. 


Booth:  3627 

NENSCO 

Staffed  by:  Brad  Beaton,  CEO;  Larry 
Erwin,  pres.;  Dave  Vito,  prepress  product 
mgr. 

Exhibiting:  Prepress,  press  and  post¬ 
press  products,  including  Freedom 
Wash,  an  enviromentally  safe  press 
wash;  Liquid  Gold  fountain  solutions;  a 
full  line  of  Polyfibron  press  blankets; 
Ebonite  ink  drums;  rubber  rollers;  press 
parts;  ergonomic  handling  equipment. 


Booth:  2807 

NUARC  CO.  INC. 

Staffed  by:  Don  Cims,  pres.;  Carlos 
Acosta,  export  mgr.;  Dennis  Dobranski, 
regional  sales  mgr. 

Introducing:  NuLine  Imaging  Systems, 
an  automated  exposure  unit  for  plates, 
color  proofing  materials  and  films.  Also, 
a  comprehensive  line  of  prepress  equip¬ 
ment  including  high-output,  flip-top 
platemakers,  cameras,  diffusion  transfer 
processor,  light  tables  and  accessories. 


Booth:  3007 

ONE  CORP. 

Staffed  by:  Durelle  Boles,  pres.; Angela 
Berry,  sales  associate. 

Exhibiting:  Specializing  in  the  sale  of 
new  and  used  presses,  including  Goss 
Metro,  Urbanite  and  Community  press¬ 
es,  units  from  Heidelberg-Harris  and 
MAN  Roland.  Also,  web  press  acces¬ 
sories  such  as  splicers,  quarter  folders, 
upper  formers,  and  inserters  and  ser¬ 
vices  such  as  dismantling,  transport  and 
installation  of  press  equipment. 
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Booth:  3810 

OXY-DRY  CORP. 

Staffed  by:  Edward  T.  McLoughlin, 
pres.;  Bruce  Niedzwiedz,  dir.  mktg./prod- 
uct  mgmt.;  Mary  Ellen  Cahill,  corporate 
mktg.  dir.;  Rick  Hausfeld,  Steve  James, 
regional  sales  mgrs. 

Introducing:  The  latest  advancement 
in  automatic  blanket  sashing,  this  sys¬ 
tem  will  clean  dry  during  a  job  run  and 
wet  during  deceleration  of  the  press  at 
the  end  of  the  run.  It  completely  elimi¬ 
nates  manual  wet  washing. 


Booth:  6008 

PARSONS  MAIN  INC. 

Staffed  by:  Nicholas  Mariani,  mgr.; 
Richard  Cunningham,  engineer. 
Exhibiting:  Architectural,  engineering, 
construction  services,  as  shown  in 
drawings,  literature  and  photographic 
displays  of  current  and  recent  designs. 

Offering  single-source  project  man¬ 
agement  and  specializing  in  design,  ren¬ 
ovation  and  expansion  of  new  and 
existing  facilities,  from  small  additions 
to  complete  newspaper  production 
facilities. 


Booth:  1249 

PITMAN  CO. 

Staffed  by:  Dick  Simonian,  v.p.  newspa¬ 
per  sales;  John  Dreyer,  CEO;  Robert  E 
Schmidt,  sr.  v.p.; Joe  Demharter,  v.p.  digi¬ 
tal  imaging. 

Introducing:  Products  focusing  on 
computer-to-plate  technology,  including 
platesettcrs  from  Gerber  and  Presstek. 

Input  devices  range  from  Kodak  digi¬ 
tal  cameras  to  scanners  from  ICG, 
Eskofot  and  Howtek.  Proofing  devices 
for  black  and  white  and  color  will  be 
shown  from  NewGem,  3M,  Iris,  Graphic 
Industries  of  Ohio  and  Kodak. 
Exhibiting:  Mitsubishi  plate  benders; 
environmental  products;  mailroom  and 
pressroom  parts;  and  the  latest  distribu¬ 
tion  carousels. 


Booth:  5702 

POWER  STRAP 

Staffed  by:  Tom  Gould,  v.p.  sales; 
Richard  Filippi,  Michael  Helton,  David 
Homik,  Joe  Lux,  regional  sales  mgrs. 
Introducing:  The  Integrator,  a  software 
package  that  links  the  circulation  mani¬ 
fest  to  the  three-quarter  bundle  wrapper 


or  underwrapper  with  inkjet  printer. 

Able  to  control  up  to  16  wrappers  and 
print  customized  labels  for  bundles,  it 
eliminates  the  need  for  preprinted 
labels  and  maintains  a  count  of  complet¬ 
ed  bundles.The  Windows-based  package 
enables  operators  to  assign  and  modify 
truck  assignments  to  any  tie  line  in  the 
mailroom.  Data  generated  during  runs 
are  recorded  to  a  database,  which  can 
be  used  to  create  reports. 

The  NT30  is  an  automatic  strapper 
that  handles  30  newspaper  bundles  per 
minute  and  is  equipped  with  “soft 
press”  bundle  compression  and  stop 
posts. 

Exhibiting:  Also,  Newstyer  2000  high¬ 
speed  strapper,  MK6  3/4  wrapper  and 
underwrapper,  P4000  Ring  Turner  and 
P940  semiautomatic  strapper. 

Booth:  3606 

PRAXAIR  SURFACE  TECHNOLOGIES  INC. 

Staffed  by:  Steve  liezert,  dir. 
sales/mktg.;  Jean  Jackson,  customer  engi¬ 
neering  mgr.;  Mike  MePherron,  plant 
mgr.;Jan  Ashfield,  int’l.  sales  supp.  mgr.; 
Frank  Mease,  sr.  field  rep;  Kent  Mays, 


...  THE  PRESS  WITH  PROVEN  COLOR 
AND  PRODUCTION  VERSATILITY. 


NEU5  KING 

Stop  by  booth  #4100  at 
NEXPO’96  and  see  a 
live  demonstration  of 
the  true  capabilities  of 
the  News  King  II. 


P.O.  Box  21  •  1301  Maiden  Lane  •  Joplin,  MO  •  800-781-0914  •  FAX  417-781-4002 
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field  rep. 

Introducing:  Rainbow  anilox  roils  are 
standard  Ucarlox  laser-engraved  ceramic 
anilox  rolls  and  feature  improved  ink 
release,  reduced  cell  plugging,  easy 
clean  up  during  wash  cycle,  long  life, 
and  high  print  quality.  Originally  devel¬ 
oped  for  keyless  offset  printing  in  the 
United  Kingdom,  Rainbow  rolls  are  man¬ 
ufactured  in  the  United  States  and  avail¬ 
able  for  flexo  printers. 


Booth:  3706 

PRESSLINE  SERVICES  INC. 

Staffed  by:  Steve  Brown,  pres.;Jim 
Gore,  v.p./gen.  mgr. 

Introducing:  Specializing  in  double¬ 
width  presses,  services  include  mechani¬ 
cal  and  electrical  auditing,  consulting, 
rebuilding,  web  reductions,  upgrades, 
cylinder  and  drum  repair.  Able  to  service 
all  units,  folders,  RTFs  and  drivelines. 


Booth;  2025 

PUBLISHING  BUSINESS  SYSTEMS 
Staffed  by:  Stephen  Smith,  pres.;  Bud 
DePietto,  COO;  Dale  Eskra,  v.p.  mktg. 
Introducing:  New  features  for  manag¬ 


ing  preprints  of  relational  database.They 
include  rating,  scheduling,  billing  inven¬ 
tory  management  and  targeted  distribu¬ 
tion. 

Exhibiting:  Full  line  of  MediaPlus  busi¬ 
ness  software,  including  modules  for  ad, 
circulation,  list,  financial,  human 
resources  and  insert  management,  plus 
computer-based  training. 


Booth:  912 

PUBLISHERS  PARTNERS  INTERNATIONAL 

Staffed  by:  Sam  List,  A1  Weston,  sr.  part¬ 
ners;  Ed  Slatter>',  sales  mgr. ;  Jack  Tonole, 
sales  rep;  Christine  Tlimer,  mktg.  com¬ 
munications;  Dana  Rice,  Andrea  Jalbert, 
production  mgrs. 

Exhibiting:  Advertising  Management 
System  that  incorporates  standard,  off- 
the-shelf  programs,  including  AmiPro, 
Word  and  Excel.  A  Windows-based  PC 
system,  it  manages  retail,  classified  dis¬ 
play  and  liner  ads  from  ad  rep  through 
paginated  output  and  includes  account¬ 
ing  and  report-generation  functions  and 
Windows  third-party  packages.  It  is 
based  on  either  Novell  Birleve  or 
Windows  NT  supported  by  an  SQL  data- 


A  New  Generation 
of  Products  from  a 
Pioneer  Leader  in 
Newspaper  Software 


Internet  Services  •  Videoconferencing 
Audiotext  Systems  •  Library  Systems 
Business  Systems  •  Front-End  Systems 


Stauffer  Gold  products  will  help  you  move  into  the  rapidly 
expanding  world  of  consumer  direct  information.  During  1996 
SMS  will  introduce  new  products  to  connect  your  library  to  the 
Internet,  connect  yourcompany  together  with  videoconferencing, 
and  connect  your  newspaper  to  the  community 
with  expanded  audiotext  features.  Stauffer  Gold 
continues  to  help  newspapers  turn  complex 
problems  into  easy  solutions,  at  a  price  you 
can  afford.  Let  us  show  you  how. 


m 

dbs 

For  more  information, 
contact  Keith  Wood,  sales  manager 

1-800-777-7171 

Stauffer  Media  Systems  P.  O.  Box  1330  Joplin,  MO  64802 


base.  Now  installed  at  15  U.S.  papers, 
the  system  is  targeted  to  large  and  small 
papers. 


Booth:  3310 

QUAD/TECH  INC. 

Staffed  by:  Geoigc  Czechowski,  sales  mgr. 
Exhibiting:  Register  Guidance  System 
V  Series  N,  an  automatic,  closed-loop, 
color-to<olor  register  control  system  for 
newspaper  presses.  Features  lateral  or 
circumferential  matk  formats  and  small¬ 
er  marie  size.  Scanners  after  the  last 
print  couple  detect  errors  based  on 
positions  of  register  marks,  and  correc¬ 
tions  are  made  immediately.  Flat-panel 
display  with  touch  screen  features 
online  help  and  depicts  configuration  of 
actual  tower,  whether  four  over  one, 
four  over  four  or  other  configuration. 

Print-to-Proccss  Controller  3000X  pro¬ 
vides  full  web  and  multiple  ribbon  con¬ 
trol  for  presses.  Controls  up  to  48  com¬ 
pensators  from  one  operator  station. 

Can  scan  as  a  reference  pattern  either  a 
register  marit  or  a  printed  image  that  is 
repeated  from  impression  to  impres¬ 
sion.  System  compares  information  from 
the  scanner  and  timing  pulses  from  the 
encoder  with  stored  image  in  memory 
and  can  detect  a  change  in  print-to- 
process  registration  and  direct  the  com¬ 
pensating  device  to  adjust  accordingly. 


Booth:  3618 

BOB  RAY  &  ASSOCIATES  INC. 

Staffed  by:  Bob  Ray,  pres.;John  Steker, 
v.p.  sales;  Brian  Ray,  facilities  mgr.;  Glenn 
Vogel,  sales;  Karl  Swanson,  project  mgr.; 
Mike  Cultra,  dir.  electrical  operations. 
Introducing:  A  printing  equipment 
installation  contractor  servicing  both 
newspapers  and  commercial  printers. 
“Total”  services  include  press  installa¬ 
tion,  web  width  changes,  field  service, 
press  drive  replacement,  project  con¬ 
sulting  and  press  relocations. 


Booth:  1851 

REED  BRENNAN  MEDIA  ASSOCIATES 

Staffed  by:  Robert  Reed,  Tim  Brennan, 
Jeff  Talbert. 

Introducing:  Online  comics,  shown 
in  demostrations. 

Exhibiting:  RBMA  produces  black  & 
white  or  colorized  daily  comic  pages, 
fully  paginated  and  custom  edited  to 
sp>ecifications.Also,  preformatting  of 
other  non-news  feature  pages.  Delivery 
options  include  SyQuest  disk,  direct  bul¬ 
letin  board  access  or  high-speed  file 
transfer  via  the  Internet  as  well  as 
online  comics. 
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Booth;  5623 

REEVES-VULCAN  PRINTING  PRODUCTS 
Staffed  by;  Jon  Kinsey,  sales  mgr.;  Rick 
Guamaccia,  v.p.  sales/mktg. 
Introducing:  Vulcan  10  Plus  No  Pak 
blanket,  engineered  for  single-  and  dou¬ 
ble-width  presses.  New  construction 
eliminates  “sinking,”  maintains  gauge, 
and  feeds  well. 

Exhibiting:  A  full  line  of  Vulcan  offset 
printing  blanks  for  many  applications. 


New  technologies  include  AIM 
(Automated  Image  &  Makeready),  shaft¬ 
less  drive  and  single-fluid  lithography. 
Also  interactive  training  and  simulator. 
Exhibiting:  Goss  Universal  with  1:2:2 
jaw  folder,  a  single-width  press  for  small¬ 
er  newspapers  and  commercial  print¬ 
ing,  comes  in  coldset  or  heatset  configu- 
ratons  and  with  speed  ratings  of  45,000 
cph  and  50,000  cph. 

Goss  SSC  Magnum,  a  single-width 
newspaper  and  semi-commercial  press 


and  the  newest  addition  to  the 
Cummunity  product  line.  It  prints  on 
newsprint,  uncoated  non-heatset  stocks 
and  coated  heatset  papers,  and  is  avail¬ 
able  in  web  widths  to  35  inches  and  in 
cutoffs  of  21  inches,  22  inches  and  22% 
inches. 


Booth:  4127 

ROCK-BUILT 

Staffed  by:  Bruce  Barna,  v.p.;  Rock 
Ferrone,  pres.;  Ed  Wiest,  manufactur- 


Booth:  3018 

ROCKWELL  GRAPHIC  SYSTEMS 

Staffed  by:  PM.  Kienzle,  v.p.  produc¬ 
tion;  H.L.  Cobb,  dir.  national  sales;  W. A. 
Boston,  v.p.  commercial  products;  B.L. 
Gora,  mktg.  dir. 

Introducing:  Goss  Newsliner  offset 
press  with  positive-feed  keyless  inking 
and  new,  quick-change  color  module. 
TTie  75,000  cph  Newsliner  delivers 
color  placement,  paging  and  print  quali¬ 
ty  and  offers  three  inking  choices:  posi¬ 
tive-feed  keyless,  digital  or  open  foun¬ 
tain. 

The  quick-change  module  allows  ink 
color  changes  on  positive-feed  keyless 
presses. 

Goss  Universal  70,  a  new  two-around, 
single-width  offset  press  following  the 
tradition  of  the  Universal  and  Urbanite, 
is  rated  at  speeds  up  to  70,000  cph, 
depending  on  folder  and  auxiliaries. 


LIKE-NEW  GOSS  COLORLINERS 


•  Placed  in  production  in  1991  • 

'  22  3/4"  (578  mm)  cutoff,  75,000  pph ' 
•  Available  immediately  • 


•  Double  3:2,  160-page  folder* 
•  36  printing  couples  • 

Nine  CT45  RTFs  for  50"  rolls  ■ 


D  Offered  exclusively  by 

INLAND 

Newspaper  Machinery  Corporation 

...an  Inland  Industries  Company 

P.O.  Box  15999  Lenexa.  KS  66285-5999 
ice  1910  (913)  492-9050  -  FAX  (913)  492-6217 
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ing/service  technician. 

Introducing:  Uni-Trim  in-line  trimming 
systems  for  producing  TV  listings  books 
and  magazine  products.  Including  the 
2500HD  six-knife,  heavy  duty,  self-driven 
rotary  trimmer/pnuematically  controlled 
stream  slitter,  modular;  2250HD  six- 
knife,  heavy-duty,  self-driven  rotary  trim¬ 
mer,  unitized;  2000  six-knife,  in-line,  self- 
driven  rotary  trimmer/pneumatically 
controlled  stream  slitter;  1800HD  four- 
knife,  heavy-duty,  self-driven  rotary  trim¬ 
mer,  modular;  1650HD  four-knife,  heavy- 
duty,  self-driven  rotary  trimmer,  unitized; 
1500  four-knife,  self-driven,  rotary  trim¬ 
mer;  1000  series  three-knife,  pnuemati- 
cally  controlled  stream  slitter;  900  series 
three-knife,  self-driven  rotary  stream  slit¬ 
ter;  750  series  two-knife,  self-driven 
rotary’  trimmer. 

Exhibiting:  Trim  removal  systems;  in¬ 
line  glue  dispensing  and  moistening  sys¬ 
tem;  slow-drying  glue  with  softeners  to 
enhance  quarter-fold  signature  quality. 


Booth:  3506 

RYCO  GRAPHIC  MANUFACTURING  INC. 
Staffed  by:  Thomas  Carbery,  v.p.;  Steven 
Brown,  reg.  sales  mgr.;  David  Lies,  CEO. 


Introducing:  The  latest  spray  dampen¬ 
ing  technology  for  single-  and  double¬ 
width  newspaper  presses.  A  new  line  of 
mixing  equipment  and  upgrades  for 
existing  RYCO  sy'stems  will  also  be  on 
display. 

Exhibiting:  Silicone  applicators,  batch 
counters,  and  bad  copy  markers. 


Booth:  4805 

RYCOLINE  PRODUCTS  INC. 

Staffed  by:  Bob  Godfrey,  technical 
product  mgr.;  Don  Schneider,  Dave 
Miller,  technical  services;  Norm  Nichol; 
Richard  Doran;  Pete  Evans;  Don 
Geralos;  Bill  Stewart. 

Introducing:  Specializing  in  fountain 
solution  selection  and  installation;  pre¬ 
ventative  maintenance  systems;  use  of 
additives;  paper  waste  reduction  pro¬ 
grams;  pressroom  problems  such  as  ink 
emulsification,  tinting  and  toning;  press¬ 
room  audits;  identifying  areas  for  VOC 
reduction. 


Booth.  212/214 

RYDER 

Staffed  by:  Denise  Raine,  reg.  mktg. 
mgr.;  Hoyt  Chitwood,  dir.  business  devel¬ 


opment;  Rachael  Young,  mktg.  mgr.; 
Dave  McNamara,  mgr.  business  develop¬ 
ment. 

Introducing:  Integrated  logistics  — 
design,  planning  and  operation  of  trans¬ 
portation  process  that  speeds  newspa¬ 
pers  to  market.  Inbound  materials  sup¬ 
ply  and  outbound  distribution  of  fin¬ 
ished  newspapers  are  optimized  to 
improve  service. 

Exhibiting:  Dedicated  contract  car¬ 
riage;  inventory  deployment;  transporta¬ 
tion  management,  including  routing, 
scheduling  and  trailer  utilization. 


Booth:  4134 

SAFETY-KLEEN  CDRP. 

Staffed  by:  John  Hill,  Tim  Perez,  sales 
mgrs.;  Brian  Frank,  mktg.  mgr. 
Introducing:  Waste  management  pro¬ 
gram  designed  for  printing  and  imaging 
maikets.  Including  chemical  solution 
management,  silver  recovery  programs, 
analytical  services,  right-to-know  and 
environmental  training  programs,  assis¬ 
tance  with  regulatory  requirements  — 
all  backed  by  a  $1  billion  certificate  of 
assurance  and  indemnification. 


Booth:  2230 

SCITEX  AMERICA  CDRP. 

Staffed  by:  Paul  Willis,  mktg.  mgr/pub¬ 
lishing;  Chris  Kelly,  sales  dir./publishing. 
Introducmg:  New  agreement  with 
Monotype  Systems  to  maricet  Scitex 
products  to  newspapers. 

Products  include:  Dolev  4news,  an 
internal  drum  imagesetter  for  plate- 
ready  broadsheet  and  double-truck  film 
output. 

Scitex  Telepress,  including  edition 
control  and  multi-bum  and  rotation 
capability’.  Smart  320,  low-cost  entry  to 
flatbed  scanner  line.  Iris  Realist  5015, 
inkjet  printer  for  photo-quality  prints 
and  proofs.  Smart  342,  high  productivity, 
multi-processing  flatbed  scanner. 


Booth:  5301 

SHERIDAN  SYSTEMS 

Staffed  by:  Doug  Gibson,  v.p.  sales; 
UlrikT.  Nygaald,  pres.; Julia  D.  Bright, 
mktg.  dir./newspaper  products. 
Exhibiting:  Integration  of  systems  for 
newspaper  packaging  and  distribution, 
including  inserters,  stackers,  conveyors 
and  materials  handling  products.  PC- 
based  controls  include  planning,  pro¬ 
duction,  distribution  and  materials  man¬ 
agement.  Material  handling  and  machine 
control  functions  such  as  press  totaliz¬ 
ing  inserter,  conveyor,  stacker,  inkjet 
control  and  warehouse  coordination  are 


For  Years,  Dur 
Customers  Said 
We  Ought  To  Build 
One  Of  These 
Ourselves. 

So  We 


Also  Available: 

Reid  Service  •  Parts 
Emergency  24  Hour  Service 
Distributor  for  Fmcor  Press  Drives 


Did 


Introducing  the  DGM-430  Built 
exclusively  by  Dauphin  Graphic 
Machines,  Inc.  -  the  single  width 
specialists.  Stand  alone  or  stacked 
four  high  with  a  rated  speed  of 
30,000  impressions  per  hour. 


Dauphin  Graphic  Machines,  Inc. 

P.O.  Box  575,  Elizabeth,  PA  17025 
800-346-6119  FAX  800-648-0213 
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also  integrated  with  products  from 
Wamac  complementing  the  offerings 
from  press  to  loading  dock,  including 
general  zoning  down  to  micro-zoning 
and  selective  inserting. 


Booth:  5301 

SIGNODE 

Staffed  by:  Bill  Sullivan,  nat.  industry 
mgr.;  Ed  Fussner,  nat.  accts.  mgr.;  Keith 
Cahill,  product  development  mgr.; 
Dave  Code,Tony  Cassidy,  Scott  Chin, 
industry  specialists. 

Introducing:  WorldNews  automatic 
bundling  machine.  Straps  up  to  40  bun¬ 
dles  per  minute  at  compression  up  to 
380  pounds,  adjusted  automatically  to 
any  of  three  settings.  Reliably  bundles 
main  sheets  and  even  football-shaped 
insert  bundles.  Features  include  self 
loading,  automatic  air  blast,  and  PLC 
with  self  diagnostics  and  key,  ensuring 
efficiency  and  low  maintenance. 

Signode  Contrax  Plus  fKjlypropylene 
strapping,  a  recyclable  strap  that  pro¬ 
vides  tighter  bundle  integrity  and 
reduced  downtime  due  to  dusting. 


Booth:  5610 

SITMA  USA  INC. 

Staffed  by:  Pete  Butikis,  managing 
dir.;Al  Lindsay,  Ken  Kujawa,  reg.  sales 
mgrs.;  Pat  McElhone,  sales  rep.; 

Racquel  Jensen,  mktg.  administrator; 
Tim  Barthel,  field  service,  mgr. 
Introducing:  Fully  automated  Sunday 
completes,  comics  packages  orTMC 
products.  The  C80/750  polywrap  system 
with  new  975 A  newspaper  feeder  and 
robotic  palletizer.  Systems  are  capable  of 
selective  inserting,  collating,  quarterfold¬ 
ing,  labeling,  poly  or  paper  wrapping, 
stacking,  bundling,  palletizing,  shrink 
wrapping,  sortation  and  distribution. 


Booth:  1034 

SOFTPAGE  SYSTEMS  INC. 

Staffed  by:  Frank  Flanagan,  Kerry 
Flanagan,  Sherri  St.Amand,Tom  Drane 
(RTR  Computer  Consulting),  Dave 
Wraxall  (Warp  Technologies). 
Introducing:  Class  Act,  a  fast,  flexible 
classified  pagination  system  based  on 
QuaikXTensions.  Class  Act  ROP  flexible 
pagination  dummying,  also  using  Quark- 
XTensions;  System  Excelarator,  PC-based 
OPl-DCS  printer  spooler  that  uses 
unique  compression  system  for  CMYK 
and  compKJsite  files  to  reduce  file  size 
by  80%  to  90%  without  losing  quality. 
Ultra  High  Speed  Network  Solutions, 
with  up  to  1  gigabit  per  second 
throughput.  Warp  Net  high-speed  desk¬ 


top  network  products;  ATM  high-speed 
networks  and  ATM  wide  area  netwoiks. 


Booth:  1043 

SOFTWARE  CONSTRUCTION  CO., THE 

Staffed  by:  Rick  Marucci,  CEO; 
Michael  Evans,  pres.;  Miles  Waldron, 
v.p.;Tracy  Legg,  sr.  mktg.  specialist; 
Barbara  Revell,  sr.  sales  specialist;  Mike 
Kornegay,  software  developer. 
Introducing:  Latest  image  manage¬ 
ment  software  for  Macintosh-  or 


Make  more  Money  in  the 
Home  Delivery  Field! 


Use  the  Stepper  4000  to  assemble,  fold,  tie,  and  bag  your 
newspaper  Seven  days  a  week.  Sundays  included! 


Attention  Publishers!  Your  departments  can . 

1.  Production:  Add  additional  inserts  for  carrier  route 
micro  zoning.  Don’t  tie  up  your  inserter.  More  Revenue! 

2.  Advertising:  You  can  now  add  Product  Samples. 

Sell  small  advertisers  inserts  in  the  paper  through  micro 
zoning.  Do  it  at  the  Distribution  Center.  More  Revenue! 

3.  Circulation:  Make  money  by  not  paying  per  piece 
assembly,  folding,  and  bagging.  It’s  done  automatically. 
Make  up  to  30  to  40%  more  per  paper.  More  Revenue! 

4.  Purchasing:  The  Sealed  Bag  eliminates  the  need  for 
double  bagging.  A  Significant  Cost  Savings! 

Use  the  4000  in  your  Circulation  Distribution  Centers 
to  bring  in  “More  Revenue”  and  “Cut  Costs” 

For  more  information  please  call,  fax,  or  write  us  at: 

Stepper  Inc. 

PO  Box  1126  Olathe,  KS  66051-1126 
Phone  (913)  782-2584  •  Fax  (913)  782-2441 
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Windows-based  prepress  systems. 

PhotoGrid,  a  sophisticated  image 
browser  that  displays  thumbnails,  large- 
format  previews,  edits  and  views  cap¬ 
tions  and  watches  nested  folders. 

Version  2.5  of  PhotoGridPro,  a  high- 
end  image  browser  that  supports  crop¬ 
ping,  displays  search  results,  includes 
side-by-side  thumbnail  and  caption  view, 
and  more. 

Preview  of  MediaGrid,  a  new  technol¬ 
ogy  image  browser  designed  to  support 
multiple  grid  windows,  multiple  watch 
folders.  It  links  to  MediaServer  database 
and  watches  it  and  files  folders  at  the 
same  time. 

Plug  In  Kit  supports  IPTC  caption 
fields  and  proofing  in  Adobe  Photoshop 
and  imports  and  exports  major  image 
formats  JPEG, TIFF  and  IPTC. 

PhotoFactory  transforms  JPEG,  TIFE 
IPTC,  Reuters,  AFP  and  other  picture  file 
formats  into  SCC  JPEG  with  embedded 
thumbnail,  preview,  and  caption  data.  It 
is  used  for  initial  processing  of  wire  ser¬ 
vice  photos. 

Exhibiting:  Drag  On,  Sling  Shot  and 
Express  SEP  for  Macintosh. 


tern  that  comes  with  word  processor, 
integrated  pagination,  HTML  translation, 
and  online  mailing. 

SCS/AdMax,  an  advanced  retail  and 
classified  system  combining  ad  entry, 
customer  billing,  accounts  receivable 


Booth:  4827 

SOLNAWEB  USA  INC. 

Staffed  by:  Richard  Kerns,  pres.;Travis 
Ferguson,  dir.  sales/mktg.;  Ulf  Aggeryd, 
sales  mgr.;  Bill  Munden,  Charles  Kuryla, 
Karl  Kloker,  regional  sales  reps. 


Booth:  2613 

SOFTWARE  CONSULTING  SERVICES 
Staffed  by:  Richard  J.  Cichelli.  pres.; 
Curtis  M.  Jackson,  operations  dir.; 
Edward  J.  Houcek,  v.p.  sales/mktg.;  Bill 
Bright,  business  development  dir. 
Introducing:  GoodNews,  the  Wintel 
client-server  editorial  and  pagination  sys- 


functionality,  credit  and  sales  manage¬ 
ment. 

SCS/ClassPag  paginates  20,000  classi¬ 
fied  ads  in  a  few  seconds,  according  to 
user-defined  placement  criteria. 
SCS/Circulation  keeps  track  of  sub¬ 
scriber  history,  carrier  and  route  infor¬ 
mation  and  makes  them  all  available  in 
one  window. 

Atlas  GIS  mapping,  sold  with  or  with¬ 
out  the  circulation  system,  is  a  complete 
market  and  demographic  analysis  tool 
that  combines  an  easy-to-use  mapping 
interface  with  database  and  geographic 
capabilities.  SCS/Track  online  tracking 
system  provides  continuous  job-  and 
work-flow  information  and  manages  ad 
storage  and  history. 

Exhibiting:  Layout-8000,  Great  Plains 
accounting  services,  WebPresser, 
SCS/Linx,  newsprint  inventory.  Personal 
Librarian. 


Write,  call  or  fax  this  ad  to  get  your  free  copies  of  our  latest 
NEW  CATALOGS  loaded  with  state  of  the  art  equipment, 
pressroom  tools,  &  products  &  service. 


GRAPHIC  ENTERPRISES 

offers  a  state  of  the  art  one-stop  service  of  equipment,  press  room  tools 
&  products  &  services  that  is  second  to  none.  For  more  information  call 

603-293-4715  or  fax  603-293-2855 

Graphic  Enterprises-  A  Division  of  AFJ  Enterprises  P.O.  Box  5507  Weirs  Beach,  NH  03247-5507 


Graphic  Enterprises,  Representing  Advance  Graphics  Equipment. 
See  Us  At  Their  Booth  4708  at  NEXPO  96',  Las  Vegas  -  lune  15-19. 


Introducing:  Solna  Print  System 
(SPS600)  allows  commercial  heatset  and 
non-heatset  products  in  one  press  line. 
Available  in  a  variety  of  configurations, 
including  upper  level  platform  layout 
with  standard  left-hand  units  and  Solna’s 
unique  right-hand,  mirror  image  units. 
Exhibiting:  Solna  C350  three-ink-form 
units,  multi-web  combination  folders, 
optional  plate  scanner  and  automated 
closed-loop  color  register  and  press  con¬ 
trols  system. 

The  manufacturer  of  single-width  and 
single-circumference  web  offset  presses 
will  show  its  Distributor  Series  D200 
and  D300  newspaper  and  semi<ommer- 
cial  press  equipment. 


Booth:  4902 

SONOCO  PRODUCTS  CO. 

Staffed  by:  T.  Scott  Pleune,  mktg.  mgr. 
Introducing:  A  full  line  of  newsprint 
roll  cores  designed  for  high  perfor¬ 
mance  applications.They  include  the 
HQ5,  H(^,  and  HQ7  cores  for 
rotogravure  and  high-speed  flexo  print¬ 
ing  and  the  CPC-B  core,  which  improves 
efficiency  and  eliminates  core-related 
downtime  on  Goss  CT-45  and  CT-50 
RTPs. 

Exhibiting:  Range  of  accessories  for 
newsprint  roll  packaging,  including 
high-qualilty  metal  end  configurations; 
full  metal  caps;  and  solid  and  molded 
wood  and  plastic  core  plugs. 

Booth:  6800 

SOLAR  SYSTEMS  &  PERIPHERALS  INC. 

Staffed  by:  Marlin  Baker,  Don  Black, 
Kevin  Paxton,  Bob  Pessemier,  equip¬ 
ment  sales. 

Introducing:  Cycle  5  upgrade  boards 
triple  the  performance  of  Sparcstation  2 
or  IPX  and  multiply  by  six  the  perfor- 
mace  of  1-f  or  IPG  stations.  Cycle  5  inte¬ 
ger  performance  exceeds  that  of  most 
Sparcstation  10  models.The  llOMHz 
and  125MHz  versions  outperform  low- 
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end  Sparcstation  20s.  Guaranteed  Sun 
compatible. 

Exhibiting:  Sun  Microsystems  worksta¬ 
tions,  servers  and  parts.  New  and  used 
equipment,  Sun  and  third  party. 

Booth:  5721 

STANDLEE  &  ASSOCIATES  INC. 

Staffed  by:  James  Standlee,  pres.;  Fred 
Foster,  sales/engineer;  Deborah  Standlee, 
business  mgr. 

Introducing:  Mobile  Distribution 
Centers,  specially  designed  trailers  for 
distributing  bundles  to  carriers.  They 
eliminate  costly  substations,  reduce  the 
size  of  truck  fleets,  lower  liability,  elimi¬ 
nate  driver  labor,  decrease  truck  cycle 
times,  reduce  coupon  theft  and  protect 
newspapers  from  weather  and  vandal¬ 


ism.  Video  showing  actual  operation. 

V-Track  belt  lapstream  conveyor, 
designed  to  securely  and  accurately 
transport  product  from  press. 
Exhibiting:  PC  and  PLC  controls  for 
inserters  and  materials-handling  equip- 


Booth:  917 

STAUFFER  MEDIA  SYSTEMS 

Staffed  by:  Keith  Wood,  sales  mgr.;  ' 
Kim  Sexton,  sales  rep.;  Harry  Stewart, 
audiotext  technical  dir;  Mike  Forman, 
Internet  services  mgr.;  John  Reeve,  cus¬ 
tomer  service  rep. 

Introducing:  Soon-to-be-named  library 
system  allowing  newspapers  to  archive 
text,  photos,  ads,  illustrations,  video  and 
audio  clips  —  all  cross-referenced  and 
retrievable  with  full-range  searching,  as 
found  in  Stauffer  Gold  Library.  HTML- 
formatted  display  opens  the  archive  to 
users  operating  Web  browsers  and 
makes  the  system  Internet  compatible. 
Password  encoding  and  transaction  sup¬ 
port  will  allow  newspapers  to  charge 
for  usage. 

Demonstrating  Interconnect,  a  mod¬ 
ule  allowing  access  to  Stauffer  Gold 
Library  through  the  Internet.  Several 
configurations  give  Internet  users  the 
same  search  functionality  available  on 
Stauffer  library  systems. 


Database 

Marketing 


From  Geac  VisionSM 


TM 


III 


formerly 

Collier-Jackson 


How  much  more  advertising  could  you  sell  if  you  had  detailed  subscriber  lifestyle 
data  with  which  to  tempt  advertisers?  How  many  more  subscriptions 

could  you  sell  if  your  promotions  could  be  targeted  to  areas  of  low  penetration? 
With  VmShift  Database  Marketing  you  can  compete  more  effectively  for 
advertising  dollars,  build  circulation,  evaluate  promotions  and  expand  into 
direct  marketing  and  database  sales. 

Drive  your  business  with  the  data  you  already  have  in  your  advertising 
and  circulation  systems  which  you  can  supplement  with  additional  databases.  Built 
exclusively  with  Microsoft*  tools  for  BackOffice,  VmShift  Database  Marketing 
combines  advanced  client/server  technology  with  superior  tools  in  order 
to  put  existing  data  to  work  for  you  attracting  more  advertising,  increasing  market 
penetration  and  diversifying  the  services  you  offer. 

See  us  at  NEXPObooth#612 
or  call  today  for  more  information. 

813/878-7867 

vsinfo@geac.com 

http://www.geac.com/vs/ 


Mtsmshift 


Microsoft  Solution  Provider  Digital  Business  Partner 

VisionSh/ff  is  a  trademark  of  Geac  Computers,  Inc.  Microsoft  is  a  trademark  of  Microsoft  Corporation  in  the  United 
States  and/or  other  countries.  Digital  is  a  registered  trademark  of  Digital  Equipment  Corporation. 


IN  THE  BOOTHS 


Audiotext  include  AP  Stock  Quotes  and 
a  linked  database  for  voice  classifieds. 

Stauffer  represents  and  will  display 
PictureTel  desktop  videoconferencing 
systems. 

Exhibiting:  Newspaper  business  soft¬ 
ware  and  integration  services  for 
Macintosh-based  front-end  systems. 


Booth:  6018 

STERLING  PACKAGING  SYSTEMS 

Staffed  by;  Carl  Hansen,  gen.  mgr.;  Wes 
Greavu,  sales  mgr.;Tammy  Hansen, 
administrative  mgr.;  Greg Tallet, 
sales/service  engineer;  Ken 
Wattleworth,  service  mgr. 

Introducing:  The  MR-50CH  automated 
strapping  machine,  featuring  quick- 


release  strap  reel,  twin-belt  soft  press, 
dual  infeed  and  outfeed  conditioning, 
and  dual  backstops.  Options  include 
dual  strap  reels,  touch-screen  diagnos¬ 
tics,  zone  counter  and  back-to-back 
interconnects.  With  50-strap-a-minute 
head,  it  can  achieve  throughputs  in  the 
mid-40s. 

Showing  a  cross-tie  system  using 
machines  hooked  back-to-back  in  single¬ 
reel  and  dual-reel  versions. 

The  GR-40  costs  less  but  is  fully  auto- 
matic.The  SSM40  and  SSM-Mini  are 
offline  machines,  and  the  Mini  has  been 
redesigned  to  be  faster,  easier  to  load 
and  accommodating  of  bigger  packages. 

Strappers  can  now  run  on  popular 
size  straps,  with  the  7mni/l6,400-foot  or 
6mm/22,000-foot  rolls  standard,  and  cores 
are  available  to  match  existing  strap. 


Booth;  2508 

SYNAPTIC  MICRO  SOLUTIONS 

Staffed  by:  Eric  Phillips,  sales/mktg.; 
Jim  O’Neill,  sales  mgr. 

Introducing:  Ad  Sceduling,  now  in 
Windows,  integrates  with  accounts 
receivable  for  billing  and  ad  histories, 
and  Intelligent  Dummying  for  page  lay¬ 
out.  Scheduling  makes  it  easier  to  sched¬ 
ule  ads  and  generate  run  sheets. 
Accounts  Receivable/Display  Ad  Billing 
supports  complex  zoning  and  rate 
tables  for  billing,  production  and  track¬ 
ing  of  accounts.  Sim  Type  Classified 
Ad/Billing  is  a  complete  classified  sys¬ 
tem  for  tracking  account  information  — 


entry,  history,  scheduling,  production, 
billing  and  reporting.  Intelligent 
Dummying  for  Windows,  for  automatic 
placement  of  display  ads  according  to 
ratios,  page  selection  and  other  criteria, 
includes  drag-and-drop  editing  in 
QuarkXPress  XTension.  Advanced 
Subscription  tracks  subscribers  for 
billing,  renewal  and  mailing-label  pro¬ 
duction,  while  circulation  handles  the 
carrier,  dealer  and  rack  portion  of  distri¬ 
bution.  Story  management  system,  a  pro¬ 
duction  tool  for  creating,  editing,  format¬ 
ting  and  tracking  stories  between  desks, 
includes  wire  capture,  archiving  and 
QuarkXTension. 


Booth;  1000, 1403 

SYSDECO 

Staffed  by:  Jobs  Jamne,  pres.;  Clive 
Segal,  COO;  Ron  Stephens,  v.p.  publish¬ 
ing  sales;  Jerry  Riley,  dir.  corporate 
accts.;  Peter  Lewis,  Frank  Scholes, 
strategic  accts.  directors. 

Introducing:  Sysdeco  Editorial  System, 
combining  full  DewarView  WorkFlow 
and  Pagination  System  with  improved 
features  from  Atex  Prestige,  and 
Deadline,  and  integrating  Compict 
(ComTec)  Image  Database  and  support 
for  text-driven  layout. 

Catalynx  prepress  software  for 
preparing  catalogs,  features  an  array  of 
flexible  components  in  open  architec¬ 
ture. 

Online  functions  include  a  Web  site 
for  catalog  purchasing  with  prices; 
Sysdeco  Online  Training  Catalog,  where 
users  can  buy  courses  and  complete 
transactions,  from  checking  order  status 
and  account  history  to  getting  a  receipt, 
all  through  the  Open  Market  product. 

Page  Commander  page  tracking  sys¬ 
tem  consolidates  edition  structure  from 
editorial  and  ad  departments  into  one 
relational  database.  Automatic  status 
updates  from  such  source  systems  as 
QuaricXPress,Atex  EdPage,  Sysdeco 
Editorial  System  Pagination,  Atex  Classi¬ 
fied  Pagination  and  third-party  systems. 

.\lso  Systemator,  a  4GL  tool  kit  for 
database  modeling  and  Rapid 
Application  Development;  and  Mimer, 
Sysdeco’s  relational  database. 
Exhibiting:  Enterprise  ad  software  sys¬ 
tem;  Press2Go  and  EdPage  editorial  lay¬ 
out  and  pagination  systems;  ClassPage 
and  Architect  ad  pagination  systems. 


Booth:  1846 

SYSTEMS  RESEARCH  AND  APPLICATIONS 
INTERNATIONAL  INC. 

Staffed  by;  Frank  Roche,  mktg.  dir.; 


1)^51...  “Por  ■ 

%  (Proof  on  Press) 

All  rumors  are  true 

d.y.c.  does  have  the  finest  printing  blankets 
for  neivspaper  presses. 

Put  us  to  the  “POP”  test  and  see  for  yourself! 

CALL  800-446-8240 

All  d.y.c./KInyo  blankets  come  with  a  money  back  guaran¬ 
tee.  Blankets  are  guaranteed  against  pinholes,  porosity  and 
are  uniform  in  thickness. 


See  us  at 
NEXPO 
Booth 
#5902 


d.y.c.  supply  czo. 

A  DIVISION  OF  DYNARIC,  INC. 

Glenpointe  Centre  West 

500  Frank  W.  Burr  Blvd.,  Teaneck,  New  Jersey  07666 
Telephone:  201-692-7700  •  Fax:  201-692-7757 

800-446-8240 
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Visit  Bdoth  M  41 27  at  NEXPO  '96 


Call  1  -  800-  724 -TRIM  (8746. 


Paul  Jacobs,  corporate  dir.  product 
mktg.;  Chris  Fitzgerald,  account  mgr.; 
Sarah  Cobum,  principal  engineer;  John 
Keller,  sr.  engineer. 

Introducing:  SRA’s  Intemet/lntranet 
search  systems  use  automatic  indexing 
and  natural  language  access  to  add 
value  to  information  content. 

Intermezzo  Search  Suite  searches 
multimedia  and  full-text  databases 
through  a  single  client  interface. 
NameTag  identifies  and  interprets  prop¬ 
er  names  and  other  important  content 
to  create  an  electronic  index. 

NetOwl,  a  Web  server  application  of 
NameTag,  creates  hypertext  links  for 
NameTag’s  index  to  allow  fast  and  per¬ 
sonalized  access  to  business  intelligence 
on  the  Web. 


services  to  help  businesses  serve  their 
customers,  including  Interactive  Voice 
Response  and  Predictive  Dialing,  and 
voice  and  data  processing  outsourcing. 
Telecorp  is  a  unit  of  Syntellect  Co. 

VocalPoint  fV^,  a  customer  interac¬ 
tion  system  designed  for  requirements 
of  automated  systems  combining  voice 
processing,  information  retrieval  and 
caller  interaction.  Users  can  design  their 
own  customer  interaction  applications 
through  a  Windows  point  and  click 
interface. 

System  9000  Predictive  Dialer  pro¬ 
vides  call  distribution  for  outbound 
agents  in  collections,  telemariceting  and 
customer  service  campaigns.  It  screens 
answering  machines,  busy  signals,  no 
answers  and  disconnected  numbers  and 
delivers  answered  calls  to  agents. 

Syntellect  Interactive  Services,  service 
bureau  providing  a  range  of  interactive 
transaction  processing  services  to  busi¬ 
nesses  that  choose  outsourcing.  SIS  cur- 
rentl>'  utilizes  over  120  VocalPoint  sys¬ 
tems  and  3,500  telephones.  Customer 
interaction  services  include:  reporting 
service  errors,  vacation  stops/starts,  and 
audiotex.  Services  can  be  accessed 
through  public  telephone  networks  or 
the  Internet. 


frame,  anvil  design,  dual  cam  followers 
and  closed  contour  guides  produce  con¬ 
sistent,  accurate  and  reliable  bends.The 
ProForm  Classic,  an  economically 
priced,  semiautomatic  bender  designed 
for  web  printers  which  require  coiisis- 
tent  plate  bends  and  throughput,  and 
featuring  built-in,  three-point  electronic 
registration,  automatic  vacuum  hold¬ 
down  and  anvil  retraction. 

Exhibiting:  The  Temes  integrated  pin 
register  system  controls  all  register-relat¬ 
ed  variables  from  prepress  to  press¬ 
room. 

Also,  a  complete  line  of  plate  and  film 
punches,  including  the  Temes  Infinity 
series  register  punches,  providing  accu¬ 
rate  registration  accuracy  and  durability 
and  including  electronic-pneumatic, 
electronic-manual,  in-line,  self-centering, 
radial  and  tri-point  models. 


Booth:  3800 

TECH-ENERGY  CO. 

Staffed  by:  John  E.  Pickard,  pres.; 
Rachel  Bell,  Louis  Benke,  David  Moeller, 
Tommy  Moeller,  sales. 

Introducing:  A  segmented  ink  fountain 
blade  that  allows  more  precise  ink  con¬ 
trol  than  one-piece  blades. 

Exhibiting:  Information  and  refer¬ 
ences  available  for  web  width  reduc- 
tions.A  rebuilt  stacked  Community  unit 
with  all  retrofit  updates.  A  wide  variety 
of  replacement  press  parts. 


Booth;  4427 

TKS  (U.S.A.)  INC. 

Staffed  by:  John  Hall,  exec,  v.p./sales; 
Jesse  Strong,  sr.  sales  mgr.;  Mike  Shafer, 
sales  mgr. 

Introducing:  Information  on  a  lineup 
of  tower-style  units,  which  can  be 
ordered  for  new  presses  or  as  add-ons,  a 
new  reelstand  and  press  upgrade  capa¬ 
bilities. 


Booth:  4132 

TERNES  REGISTER  SYSTEM 

Staffed  by:  Jim  Ternes,  owner;  Mike 
Manning,  Jim  Fairbanks,  sales  reps. 
Introducing:  The  ProForm  Elite,  an 
automatic  plate  bender  for  today  ’s  web 
presses.  Features  such  as  tubular  steel 


Booth:  4210 

TOBIAS  ASSOCIATES  INC. 

Staffed  by:  Bill  Bender,  Jim  Fransisco, 
Bob  Karpowicz,  Dale  Fitzgerald. 
Introducing:  A  line  of  portable  and 
color-bar  scanning  densitometers. 


Booth:  514 

TELECORP  SYSTEMS  INC. 

Staffed  by:  John  Norris;  Gary  Smith; 
Bo  Chance;  Ann  Conrad,  mktg.  mgr. 
Introducing:  Interactive  products  and 


Stitch  ^  Tnm  or  Glue  &  Trim  Your  TV  Books  on  Your 
Newspaper  Press...Completely  In-Line  at  Press  Speeds! 


UNI-TRIM*  1500  has  met  all  of 
t  Bour  Mine  trimmmg  requirements  for 
‘  Bour  TV  bookramf  OHi'x  1 1”  single 

^mj^^^>oge  fliers.*' 

@  ierry  Leek  >  Production  Manager 

Madison  Newspapers/Madison, Wl. 

"We  chose  the  UNI-TRIM*  2000  as  the 
fastest,  most  cost  effective  way  to  trim  I  |BpB 
our  weekly  T  Y  magazines,  coupon  books  ! 
and  inserts  at  press  speeds."  | 

Tom  Gannon  *  Production  Manager  ^  2^ 

The  Daily  Southtown/Chicago,  IL 


1885  Main  Street  *  Pittsburgh.  PA  15215 
412/784^19  •  Fax  412082-5287 
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including  Paper-Chek,  low-cost  portable 
unit  for  checking  paper  brightness  and 
cast;TQ-^,  a  portable  densitometer  for 
black-and-white  transmission  readings 
that  measures  film  densities  to  6.00D;  IQ 
200  and  IQ  150,  computing,  color-reflec¬ 
tion  densitometers  that  display  all  four 
filter  readings  simultaneously;  SDT 
Scanning  Densitometer  analyzes  color 
bars  as  narrow  as  1.5  millimeters  and  is 
ideal  for  web  or  sheetfed  printers  who 
have  space  to  spare  for  color-bar  con¬ 
struction. 


Booth:  4605 

TOLERANS-INGOLINC. 

Staffed  by:  Thomas  Perzon,  CEO; 
Ragnar  Magnusson,  dir.  engineering; 
Sterling  Caudill,  sales  mgr.;  Igor  Heifets, 
technical  support;  David  Russell,  sales. 
Introducing:  A  new  generation  of 
economical  and  efficient  in-line  stitch¬ 
ers.  Streamliner  2000  stitches  newspa¬ 
pers,  inserts  and  commercial  products. 
Streamliner  2000  incorporates  techni¬ 
cal  advancements  resulting  in  reliable 
speed  control  and  simplified  service 
and  maintenance. 


Exhibiting:  Tolerans  brand  stitching 
wire. 


Booth:  6214 

TOTAL  MAILROOM  SUPPORT  INC. 

Staffed  by:  Michael  McGeady,  pres.; 
Anthony  Skerl,v.p.;  Victor  Robinson, 
dir.  mechanical  services;  Mark 
Thompson,  dir.  elec,  services;  Wayne 
Anderson,  parts-service  mgr. 
Introducing:  Compass  stacker,  debut¬ 
ing  “the  most  exciting  breakthrough  in 
stacker  technology  in  20  years”:  convert¬ 
ible  eject  direction,  which  allows  dis¬ 
charge  in  four  diiections.That  means 
greater  flexibility  in  production  flow 
without  major  changes  in  mailroom  lay¬ 
out.  It  can  send  bundles  one  way  and 
send  papers  another  way  to  carts  —  all 
at  speeds  10%  faster  and  it  costs  thou¬ 
sands  of  dollars  less  than  competing 
models.  It  can  integrate  into  existing  sys¬ 
tems,  upstream  and  downstream,  and 
allows  for  web  reduction  and  a  variety 
of  formats.  Features  include  movable 
controls  for  remote  flexibility’,  dual  cen¬ 
ter-bar  discharge  to  push  bundles  evenly 
onto  conveyor,  dual  carrier  stacking  sec- 


Classified 

WYSIWYG  Ad  Taking 
w/  Billing  &  Pagination 

•  Easily  create  ads,  even  this  one! 

•  Create  Billing  &  Track  Receivables 

•  Combo  and  Upselling  Feature 

•  Credit  Check  &  Subscription  Sales 

•  Multi-Publication  &  Classifications 

•  Automated  Quark  Pagination 

The  Leader  in  Newspaper 
Software  Solutions 


^VISION  DATA. 

VISION  DATA  EOUIPMCNT  CORPORATION 


1377  Third  Street 
Rensselaer,  NY  12144 
(518)  434-2193 


SEE  US  AT  NEXPO  ‘96 
BOOTH  #1625 


Incredible 


Make  it  work  for  you. 

Accurate  presentations  of  local  weather 
can  be  your  competitive  edge  over  TV, 
radio  and  out-of-town  dailies.  Weather 
is  important  to  your  readers.  Why  not 
make  your  weather  page  the  best? 

Call  814-234-9601  x400  for  details. 

ACCU  ¥/B£!ff:SR 

The  World  s  Weather  Ueader  " 

Inlernel:  http;  .  www.accuwx.com 
1©9’6  AccuWealher.  Inc. 

Visit  NEXPO  Booth  #603. 


tion,  belted  infeed  section  and  built-in 
maintenance  tools. 

Exhibiting:  Mailroom  equipment 
including  roller-top,  mat-top  and  belt- 
stream  conveyors. 


Booth:  6408 

TRANSPORTATION  CONSULTANTS  INC. 

Staffed  by:  Paul  Gold,  pres.; John 
Neumann,  sr.  v.p.;  Jim  Costa,  sr.  v.p. 
Introducing:  The  Atlanta-based  consul¬ 
tancy  primarily  focuses  on;  determining 
the  best  option  to  operate  your  fleet  — 
whether  full  service  or  finance  lease, 
contract  or  in-house  maintenance,  dedi¬ 
cated,  common  or  contract  carriage  — 
including  implementation.  Logistics 
modeling  involves  a  computerized 
review  of  your  distribution  networit, 
including  route  profitability,  fleet  size, 
locations  of  distribution  centers  and 
other  factors.  Warehouse  productivity 
reviews  evaluate  and  make  recommen¬ 
dations  on  manufacturing  sy’stems,  sys¬ 
tems  design,  warehouse  layout  and 
work  flow. 


Booth:  1235 

TRIBUNE  MEDIA  SERVICES 

Staffed  by:  Walter  Mahoney,  v.p.  syndi¬ 
cate  and  KRT  sales;  Michael  Silver,  v.p. 
editorial  and  development;  Barbara 
Needleman,  v.p.  database/advertising 
products;  Stephen  Tippie,  mktg.  dir. 
Introducing:  WebPoint  Interactive 
Content  services,  including  innovative 
modules  such  as  Bitstorm  video  game 
reviews  and  tips;  Car  Keys  car  buying 
tips;  Cinem@  moviegoers  guide;  Fitness 
Files  fitness  and  activities  guide;Tlie 
Front  Door,  tips  on  buying  a  home; 
JobSmart  job  hunters’  guide;  Pet  Project, 
tips  for  pet  lovers;  Puzzles;  Self  Health, 
health  and  nutrition  tips;  Sports 
Calendar;  Daily  Horoscope. 

Exhibiting:  TV  Week  Interactive,  a  cus¬ 
tomizable  online  TV  listings  software 
and  data  program  for  newspapers’ 
Internet  and  online  services. 
Customizable  TMS  TV  listings,  weather 
maps  and  forecast  data  from  the 
Weather  Channel.  Voice  News  Network 
audiotex  services.  US/Express  and  other 
specialty  and  niche  publications.  Also 
stories,  photos,  graphics  and  CD-ROM 
archives  from  Knight-Ridder/Tribune 
Information  Services. 


Booth:  2640 

ULTRA 

Staffed  by:  Tony  Pardo,  Mike  Wead, 
Robert  Lyon. 

Introducing:  System  integration,  instal- 
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lation,  training  and  post  sale  support  of 
prepress  and  press  solutions  for  news¬ 
papers  and  the  publishing  industry. 
Products  include;  pagination  and  editori¬ 
al  front-end  software  and  hardware, 
publication  management  system,  VEC- 
TRUM  imagesetters,  RlPs  and  drum 
scanner,  web  presses  from  web  leader 
international. 


Booth:  1039 

ULTRE 

div.  of  Linotype-Hell 
Staffed  by;  David  Green,  gen.  mgr.; 
James  Martin,  dir.  sales/mktg.;  Darryl 
Tjaden,  dir.  product  development;  Cathy 
Cartolano,  product  manager;  Jeff 
Buchman,J.C.  Anson,  sales  mgrs. 
Introducing:  Complete  line  of 
Imagesetters  in  12-inch  and  15K-inch 
versions,  with  output  resolutions  rang¬ 
ing  to  3000  dpi.The  P  and  E  models  are 
available  with  CQR  color  quality  option. 
The  Vision  products  support  red  laser 
diode  film  and  are  dry  processor  ready. 
The  new  3000/4000  models  redefine 
mid-range  imagesetting  quality  and  per¬ 
formance  and  feature  an  air-bearing 


motor  and  UltreFine  transport  design 
for  increasing  output  quality  of  a  cap¬ 
stan  imagesetter. 


Booth:  1456 

UNISYS  CORP. 

Staffed  by:  David  Erdner,  v.p.;  Lodovico 
de  Briganti,  product  mgr.;  Gabriella 
Franzini,  dir.  sales;  Massimo  Maggi,  dir. 
R&D;  Dick  Kitzmiller,  reg.  sales  mgr.; 
Ismail  Gazarin,  development  mgr. 
Introducing:  Newspaper  publishing 
production  systems  developed  and 
working  in  Europe  for  over  20  years  are 
coming  to  America. 

Hermes,  with  a  client-server  architec¬ 
ture,  is  a  prepress  system  encompassing 
functions  from  text  input  to  page  out¬ 
put,  including  WYSIWYG  text  and  head¬ 
line  editing,  image  processing,  display  ad 
creation,  page  layout,  page  planning  and 
production  tracking. 

WireCenter,  a  wire  service  manage¬ 
ment  system,  offers  full-text  retrieval  of 
incoming  data  and  supports  searches. 
DocCenter  archive  and  retrieval  system 
for  mixed  media  allows  batch  and 
online  data  input  from  a  variety  of 


sources  and  sophisticated  but  easy-to- 
use  data  retrieval. 


Booth:  5810 

VALLEY  REMANUFACTURING  CO. 

Staffed  by:  Bruce  L.  Seidel,  pres.; 
Dennis  Havlik,  v.p.  sales;  Sam 
Brockington,  sales  mgr. 

Introducing:  HL  500  hopper  feed 
loader  allows  high-speed  inserting  with 
increased  productivity  and  decreased 
labor.  Also,  heavy-duty,  single-width,  belt 
stream  conveyor  allows  standard  and 
quarter-folded  products  to  deliver  with¬ 
out  adjustments. 

Buggy  Lugger  transport  cart  moves 
printed  products  from  place  to  place 
easily  and  without  damage. 
Exhibiting:  Harris-Sheridan  inserter 
Model  1 3/72  with  Valley’s  IMS  uiserter 
management  system  and  controls  for 
repair  and  zoning  of  inserts. 


Booth:  2907 

VEGRA  U.S.A. 

Staffed  by:  Michael  T.  Miske,  pres.; 
Albert  Uhlemayr,  managing  dir.  Vegra 
GmbH;  William  Sheppard,  technical  mgr. 


Reduce  Newsorin 


Press  A  B  Press  B 


•NCS  Totalizers 


•NCS  Inserter  Controls 
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Introducing:  The  H.O.S.S.  (Hands  Off 
Safety  Scrubber)  press  cleaning  tool 
allows  operators  to  keep  their  hands 
away  from  dangerous  moving  cylinders 
and  nip  points.  Ergonomic  handle 
design  prevents  fatigue  and  construc¬ 
tion  of  solvent-resistant  pKjlypropylene 
makes  it  lightweight  but  durable. 
Absorbent  cloth  pad  attaches  to  handle 
with  Velcro  and  detaches  easily  for  laun¬ 
dering  and  reuse. 

Exhibiting:  Technically  advanced 
pressroom  chemistry,  used  at  papers 
worldwide,  helps  reduce  paper  waste, 
improve  color  consistency  and  avoid 
corrosion  of  press  parts. 


Booth:  3806 

VIDEOJET  SYSTEMS  INTERNATIONAL  INC. 

StaHed  by:  Nancy  French,  trade  show 
mgr.; Julie Tobias-Wagner,  business  mgr.; 
Brian  Clark,  reg.  sales  mgr. 

Introducing:  The  Videojet  Model  70(X) 
fast-feed  transport  provides  a  flexible, 
high-speed  material  handling  system  to 
enhance  the  use  of  high-speed  inkjet 
printing. 

Exhibiting:  SR25B/50B  superior-resolu- 


Editorial  Pagination! 

Check  all  that  apply* 

_  Relational  Database 

_  Full  Text  Search 

_  Content  Management 

_  Application  Program  Interface 

_  Dummy  Tools 

_  Element  Tracking 

_  Exact  Copyfit 

_  De/Recompose  Quark  Page 

_  Wire 

_  Library  Systems 

_  Electronic  Budgeting 

OpenPages' 


\Nhere  Innovative  Publishing  Begins... 

Stop  by  BOOTH  #925  and  see  how  your 
editorial  pagination  system  can  become 
the  best  of  a  new  generation  of 
information  providers! 

American  Computer  Innovators,  Inc. 
(413)549-0701 

Contact  Michael  L  McLaughlin,  VP  of  Sales 
for  a  personal  demo. 


tion  inkjet  imaging  system  offers  cre¬ 
ative  opportunities  with  fonts  and  user¬ 
generated  graphics,  logos,  photos  and 
art.  The  SR  series  produces  resolution 
up  to  300  dots  per  inch  in  areas  up  to 
two  inches  wide,  operates  at  speeds  up 
to  1,2(X)  feet  a  minute,  and  meets  nearly 
every  addressing,  personalization,  identi¬ 
fication  and  bar  code  imaging  require¬ 
ment. 

The  Cheshire  System  4000  printing 
system  and  Model  7000  inkjet  transport 
base  allows  choices  of  lines  of  print, 
media  storage  and  material  handling 
options. 


Booth:  1625 

VISION  DATA  EQUIPMENT  CORP. 

Staffed  by:  Thomas  A.  Dempsey,  pres.; 
Mark  Morin,  newspaper  sys.  spec.;Amy 
Weaver, Tim  Ryan,  reg.  sales  mgrs.;  David 
B.  Finlayson,  prod.  mgr. 

Introducing:  Classified  Ad  Entry,  ver¬ 
sion  3.0,  based  on  a  4GL  and  relational 
database  design,  is  an  integral  part  of 
the  Integrated  Customer  Service  System 
(ICSS).  Accounts  Receivable,  featuring  a 
relational  database  design  maintains 
graphical  user  interface.  Circulation  soft¬ 
ware,  version  3.9  includes  enhanced 
reporting  and  functions  and  data  entry. 
Also,Accounts  Payable/General  Ledger, 
version  5.0,  Pagination,  Payroll  and 
Newsprint  Inventory. 


Booth:  1829 

VU/TEXT  LIBRARY  SERVICES 
See  listing  under  MediaStream 


Booth:  1246 

WEATHERDATA  INC. 

Staffed  by:  Mike  Smith,  pres.;Todd 
Buckley,  dir.  media  and  computer  opera¬ 
tions;  Mendy  Moyer,  asst,  mgr./media  ser¬ 
vices;  Kristi  Francis,  dir.  sales. 
Introducing:  Customized  online 
weather  data  services  in  a  variety  a 
price  ranges.  Weather  information,  envi¬ 


ronmental  features,  statistical  informa¬ 
tion  for  complex  weather  features. 


Booth:  4410 

JERVIS  B.  WEBB  CO. 

Staffed  by:  Al  Kafka,  Jim  Hazen. 
Exhibiting:  Automated  mailroom  tech¬ 
nologies  and  equipment  for  handling 
newsprint  rolls  and  pallets  —  including 
non-wire  automatic  guided  vehicles  and 
automated  storage  and  retrieval  systems 
for  effecient  management  and  control 
of  materials  in  warehouses,  pressrooms, 
reelrooms  and  mailrooms.  Designed  for 
increased  productivity  and  accuracy  in 
processing  preprinted  inserts  and  bun¬ 
dles  for  distribution.  Illustrations  of 
three  automated  mailroom  projects 
incorporating  integrated  material  han¬ 
dling  systems. 

Crisplant  Sorter  2000,  a  high-speed 
tilt-tray  sorter  designed  to  be  the  hub  of 
a  neighborhood  distribution  system. 
Inertial  guidance  AGV  for  automated 
newsprint  transport  and  handling  incor¬ 
porates  sophisticated  electronic  gyro¬ 
scope,  and  smart  transponders  replace 
wire  guides. 

Exhibiting  Material  handling  equip¬ 
ment,  conveyors,  AGVs,  storage  systems, 
bundle  distribution  systems. 


Booth:  4437 

WEB  PRINTING  CONTROLS  CO.  INC. 

Staffed  by:  Herman  Gnuechtel,  pres.; 
JimTasch,  v.p.  sales/technical  services; 
Bill  Burke,  national  sales  mgr.;  Gerry 
Ferron,  int’I.  sales  mgr.;  Matt  Seng,  sales 
office  mgr.;  Bert  McGready,  MC  national 
sales  mgr. 

Introducing:  Unit-to-unit  color  regis¬ 
tration  systems  for  advanced  register 
control  through  closed-loop  video  imag¬ 
ing  sensors.  Ultra-Sonic  web  break 
detectors  employ  industrial  component 
construction  and  ultrahigh  frequency 
sonic  heads  to  perform  non-contact 
web  sensing  under  conditions  of  ink 
mist  and  paper  dust.  RTF  Lateral  Web 
Control  system  automatically  controls 
expiring  paper  roll  for  consistent  print 
lay  down  and  addresses  challenges  of 
narrower  webs  and  reduced  print  gut¬ 
ter  margins. 

Web  steering  rollers  allow  operators 
to  relocate  a  running  web  sideways. 
Tension  monitoring  system  provides 
readouts  that  contribute  to  improved 
runability  and  easier  diagnosis  of  prob¬ 
lems. 

Exhibiting:  Custom  design  and  build¬ 
ing  services,  cylinder  fabricating,  web 
plow  folders,  constant-tension  infeeds. 
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roller  manufacturing,  silicone  applica¬ 
tors,  web  guides,  installation  service,  24- 
hour  breakdown  service. 

Booth;  3027 

WESTERN  UTHOTECH 

Staffed  by;  Bill  Streeter,  pres./CEO; 
Todd  Socia,  nat.  sales  mgr.;  Lane  Palmer, 
sr.  v.p.  sales/mktg.;  Ed  Eisenberg,  int’l. 
sales  mgr.;  Keith  Walker,  product  mgr.; 
John  Powers,  v.p.  machinery  div. 
Introducing:  DiamondPlate  CTP  plate- 
setter  system  utilizes  two  frequency 
double  Yag  laser  heads  to  image  150  to 
180  single-page  (l4-by-24-inch)  plates 
per  hour  at  speeds  of  one  inch  per  sec¬ 
ond  at  1,200  dpi  and  with  repeatability 
to  within  one  one-thousandth  of  an 
inch. 

DiamondPlate  LYl  plate,  designed  for 
use  with  Yag  lasers  in  computer-to-plate 
applications,  is  a  photopolymer  coated 
offset  plate  providing  dot  resolution  of 
1%  to  99%,  stable  image  after  exposure 
and  run  lengths  to  200,000  impressions. 
Also,  offset  press  blankets. 

Exhibiting:  Lith-X-Pozer  7S  automatic 
plate  exposure  system  provides  auto¬ 
matic  skid  loading  of  up  to  1,250  pre¬ 
punched  plates  to  increase  production 
speed  and  reduce  labor.  It  exposes  240 
single-  or  120  double-page  plates  an 
hour. 

SAX  semi-automatic  exposure  unit  for 
nonstop  exposure  of  single-  or  double¬ 
page  plates.  OPB  optical  punch  bender 
for  inline  vision  controlled  plate  press 
notch  punching  and  bending  to  elimi¬ 
nate  misregistration  caused  by  conven¬ 
tional  film  or  film-to-plate  exposing. 
Automatic  Film  Punch  provides  accu¬ 
rate  film  punching  for  precise  registra¬ 
tion.  Press  Register  Lockup  system  for 
accurate  registration  on  offset,  flexo  and 
letterpress  presses. 

Booth:  4437 

WESTERN  ROLLER  CORP. 

Staffed  by:  Doug  CoUver. 

Exhibiting:  High-performance  ure¬ 
thane  replacement  parts  for  web  press 
folders,  inserting  machines,  and  distribu¬ 
tion  equipment,  including  split  nip  sys¬ 
tem,  trolleys,  quiet  cheeks,  and  cutting 
anvils.  Also  folder,  conveyor,  and  inserter 
grippers  and  other  mailroom  equip¬ 
ment. 

Booth:  507 

WIECK  PHOTO  DATABASE  INC. 

Staffed  by:  Travis  Hughs,  CEO;  Marge 
Boatright,  v.p.  sales. 

Exhibiting:  Online  photo  database 


accessible  by  high-speed  modem  or 
ISDN  line  and  Mac  or  PC,  directly  or 
over  the  Internet.  Photos  available  from 
such  news  services  as  New  York  Tunes, 
Agence  France-Presse,  Kyodo,  Cox, 
Hearst,  Newhouse.  Over  500  U.S.  dailies 
use  the  service  and  pay  no  sign  up,  sub¬ 
scription  or  connect  time,  or  software 
charges. 

Also,  free  corporate  photos  in  such 
categories  as  travel,  automotive,  high 
tech,  executive  headshots  and  logos;  dis¬ 
tribution  of  digital  display  advertising; 
CD-ROMs  for  the  media;  consulting. 

Booth'  4513 

WIFAG  PRESS  CO. 

Staffed  by;  Joe  Ondras,  Noel  McEvoy, 
Rudolf  Brand,  vice  presidents;  Peter 
Maurer,  technical  dir. 

Introducing:  Shaftless  double-width 
offset  newspaper  presses,  including  the 
Flying  Page  Changing  Unit  (PCLT),  which 
allows  plate  changes  without  stopping 
the  press,  and  therefore  greater  opportu¬ 
nities  for  zoned  advertising  and  regional 
editorial  content  for  daily  newspapers. 

Inking  options  include  conventional 
or  the  Keyless  Ultra  Short  Inker,  which 
eliminates  ghosting  and  produces  print 
quality  equal  to  classical  offset  inkers. 

Individual  motor-driven  print  couples, 
folders  and  reels  permit  independent 
web  threading  with  less  waste,  high 
web  tension  control  and  unlimited  flexi¬ 
bility  in  press  layout. 

Also,  tower  units  as  add-ons  to  exist¬ 
ing  presses. 

Booth:  1729 

X-RITE  INC. 

Staffed  by;  lainT.  Pike,  product  mgr.; 
Kelly  Vandenbosch,  sales  mgr.;  Craig 
Narta,  reg.  sales  mgr.;  Dick  Grady,  manu- 
ficturing  rep;  Rob  McGillis,  Dave 


Phillips,  technical  sales  reps. 
Introducing:  Traditional  and  digital 
prepress  imaging  densitometers,  spec¬ 
trophotometers  and  colorimeters  for 
color  control,  including  414  and  428 
spectrophotometers  for  newspapers 
and  Monitor  Optimizer  for  CIE-based 
soft  proofing. 

Also,  newly  improved  341  portable 
transmission  densitometer,  which  allows 
measurements  in  excess  of  5.00  density. 


Award  for 
best  from 
older  presses 

McnEESE  state  UNIVERSITY’S  fifth 
annual  Conference  of  Weekly  and 
Small  Daily  Newspaper  Staffs  will  bestow 
its  Gutenberg  Award  on  operators  of 
Louisiana’s  “old,  balky,  in-needof-repair” 
litho  presses. 

On  Sept.  14,  the  university,  in  Lake 
Charles,  will  present  the  first  of  what  is 
to  be  an  annual  award.  Presses  must  be  at 
least  15  years  old.  Entries  of  three  con¬ 
secutive  editions  will  be  accepted  at 
McNeese  until  Jime  6. 

Judging  will  be  led  by  Owen  Smith, 
the  Paul  and  Louise  Miller  professor  of 
newspaper  operations  managment  at 
Rochester  Institute  of  Technology’s 
School  of  Printing  Management  and 
Sciences. 

The  university’s  Department  of  Mass 
Communications  and  the  Louisiana  Press 
association  sponsor  the  conference  —  a 
day-long  series  of  workshops  and  talks 
ranging  from  covering  the  news  to 
recruiting  staff  to  using  QuarkXPress.  For 
more  information  call  Dr.  B.G.  Ellis  at 
318/475-5290. 


THE  BEST  INFORMATION  ON  ACQUIRING  .  .  . 
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Agenda 

Continued  from  page  6N 

Chris  Jennewein,  director  of  Knight- 
Ridder’s  New  Media  Center  in  San  Jose. 

Monday,  June  17 

The  conference  portion  officially 
opens  with  a  session  from  9  a.m.  to 
9:45  a.m.  setting  the  theme  for  this 
year’s  Nexpo  —  Learning,  Leveraging 
and  Leading.  Michael  Ide,  vice  presi¬ 
dent/production,  Boston  Globe,  and  this 
year’s  Nexpo  chairman  leads  off;  fol¬ 
lowed  by  welcoming  remarks  from 
Sherman  R.  Frederick,  publisher.  Las 
Vegas  Revieu'-Joumat,  NAA 
president/CEO  John  Sturm;  and  keynote 
speaker  John  J.  Curley,  chairman,  presi¬ 
dent  and  CEO  of  Gannett  Co.  and  newly 
elected  NAA  chairman. 

Then  three  workshops  take  place 
concurrently  between  10:15  a.m.  and 
11:45  a.m. 

Workshop  1  deals  with  global  techno¬ 
logical  issues  and  hosts  panelists  from 
five  regions.  Organizer,  moderator  and 
representative  of  North  America  is  Lou 
Franconeri,  vice  president/operations, 
San  Antonio  Express-Neu’s.  Regional 
reps  are  Boris  Fuchs,  managing  and 
research  director  of  IFRA,  the  European 
publishers  organization  in  Darmstadt, 
Germany;  Frank  Kelett,  executive  direc¬ 
tor  of  the  Pacific  Area  Newspaper 
Publishers  Association  in  North  Sydney, 
Australia;  Yuichi  Okamura,  chairman, 
CONPTJapan  in  Tokyo;  Luis  Fernando 
Santos,  general  manager,  El  Tiempo, 
Bogota,  Colombia. 

Workshop  II  focuses  on  print  quality. 


including  such  issues  as  color  manage¬ 
ment,  nontraditional  workers,  and  digital 
ad  creation.  Moderators  are  Raul  Lynch, 
manager/quality  and  technical  training, 
Chicago  Tribune,  and  Robert  Hacker  of 
Rochester  Institute  of  Technology’s 
School  of  Imaging.  Participants  include 
David  Hinson,  president.  Prismatic  Inc., 
Greensboro,  N.C.;  Ed  Lehr,  new  media 
manager,  St  Paul  Pioneer  Press;  and 
Donna  Yanessa,  quality  assurance  manag¬ 
er,  Philadelphia  Newspapers. 

Workshop  III  deals  with  packaging 
and  distribution.Topics  include  schedul¬ 
ing  workers  and  machines,  bonus  plans 
to  improve  productivity,  equipment  for 
multizoning,  .setting  up  a  microzoning 
carrier  force,  subscriber  and  nonsub¬ 
scriber  databases  that  serve  the  post 
office  and  advertisers. 

Organizers/moderators  are  John 
VanStrydonck,  publisher.  Rapid  City 
(S.D.)  Journal,  and  R.  Gene  Bell,  presi¬ 
dent  and  CEO,  San  Diego  Union- 
Tribune.  Panelists  include  William  J. 
Gard,  director  of  production  engineer¬ 
ing,  Washington  Post,  David  Preisser, 
production  director,  Rorida  Today, 
Melbourne;  Randy  R.  Seidel,  CEO 
Graphic  Management  Associates, 
Bethlehem,  Pa.;  Bill  Burks,  metro  circula¬ 
tion  manager,  Roanoke  (Va.)  Times  & 
World-News;lohy  Pearson,  circulation 
director,  Austin  American-Statesman; 
James  R  Santori,  publisher.  La  Crosse 
(Wis.)  Tribune. 

Tuesday,  June  18 

Three  concurrent  workshops  run 
from  8:30  a.m.  to  10  a.m. 

Workshop  I,  Networks  and 


Newspapers,  features  a  panel  moderat¬ 
ed  by  Edward  F.  Baer,  director  of  com¬ 
puter  services,  Atlanta  Journal  and 
Constitution,  and  including  David  W. 
Rosenberg,  director,  information  ser¬ 
vices,  Belleville  (Ill.)  News-Democrat, 
Daniel  D.  Lenerville,  information  systems 
manager,  Leader,  Sioux  Falls,  S.D.; 
Ronald  A.  Smoak,  manager/network 
resources,Atlanta  Journal  and 
Constitution;  Mel  C.  Ca.swell,  director  of 
technology  and  information  systems, 
Lexington  (Ky.)  Herald-Leader. 

Workshop  II  focuses  on  how 
newsprint  costs  are  changing  the  indus¬ 
try.  Topics  include  pricing  cycles  and 
availability  of  newsprint,  shaftless  print¬ 
ing  presses  and  web  width  reduction. 
Organizers/moderators  are  Kenneth  E. 
Goodson,  production  manager/quality 
assurance,  Dallas  Morning  News,  and 
Richard  E.Wyckoff,  director  of  opera¬ 
tions,  Tribune-Democrat,  Johnstown,  Pa. 
Speakers  include  Ross-Hay-Roe,  analyst. 
Equity  Research  Associates,  Vancouver, 
British  Columbia;  Goetz  Stein,  executive 
vice  president,  Wifag,  the  Swiss  press 
maker;  Richard  J.Vezza,  president/pub- 
lisher.  North  Jersey  Newspapers  Inc., 
Passaic,  N.J.;  Michael  Clurman,  vice  presi¬ 
dent/production.  Washington  Post. 

Workshop  III  deals  with  using  new 
technology  to  leverage  classified  adver¬ 
tising  to  attract  new  revenue.  Panelists 
include  Greg  Anderson,  manager,  elec¬ 
tronic  maiketing,Tacoma,Wash., 
Tribune.  Moderator  and  other  panelists 
to  be  announced. 

Wednesday,  June  19 

Exhibition  hall  open  9  a.m.  to  2  p.m. 
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With  the  SCC-Conveying  System  from  FERAG. 

Controlled  flowline  processing  and  individual  gripping 
A^ith  the  world's  first  SCC-Gripper.  Consistent,  even  product  pickup; 
fast,  accurate  product  release.  Maintenance-free;  long  service  life. 
Downline  processing  under  control.  Step  by  step. 


'F'E'R'A'G' 

FERAG  INC.,  CONVEYING  AND  PROCESSING  SYSTEMS 
190  RITTENHOUSE  CIRCLE,  P.O.  BOX  137;  BRISTOL,  PA  19007-0137 
PHONE  215-788-0892;  FAX  215-788-7597 


You’ve  heard  a  lot  of  approaches... 


The  Do-it  Yourself  The  Local  ISP’s  The  National  Provider’s 

Approach  Approach  Approach 

Talk  to  us  first. 


InfiNet.  newspapers  working  with  newspapers. 

•  Integrated  Solutions. 

•  24  hour  7  days  a  week  support. 

•  Created  by  newspapers  for  newspapers. 

•  Publishing  Support/Web  Site  Hosting 

•  Online  Classified  and  Personalization  Products 

•  Internet  Access 


OOANMEIT  ISEIwcobr 


For  more  information  or  a  private  demo  at  Connections  (booths  9  &  IO)/NEXPO  (booth  1951) 
call  Affiliate  Sales  (804)  628-1020.  Also,  visit  our  Web  Site  at  http://vvww.infi.net 


LEGAL 


State  Ban  On  Liquor 
Price  Ads  Overturned 


IJ.S.  Supreme 
Cout't  niles  9-0 
to  stfike  down 
40-year-old 
RhfHle  IsUnul  lau 


The  U  S. SUPREME  Court  ruled  S«)  this 
week  to  strike  down  a  40-year-old  law 
in  Rhode  Island  that  prohibits  the  use 
of  prices  for  beer,  wine  or  liquor  —  or 
even  use  of  the  word  “sale”  —  in  ads. 
The  Supreme  Court’s  ruling  overturned  a  1994 
decision  by  the  United  States  Court  of  Appeals  for 
the  First  Circuit,  in  Boston,  which  agreed  with 
Rhode  Island’s  logic  that  prohibiting  the  advertise¬ 
ment  of  discount  liquor  prices  would  discourage 
consumption  of  liquor. 

Similar  laws  are  in  effect  in  10  other  states. 

The  high  court’s  lead  opin¬ 
ion  in  the  case,  44 
Liquormart  vs.  Rhode 
Island,  was  written  by  Justice 
John  Paul  Stevens,  with  three 
justices  —  Ruth  Bader 
Ginsberg,  Anthony  Kennedy 
and  Clarence  Thomas  — 
adding  concurring  opinions. 
The  ruling  was  being  described  by  many  as  the 
Supreme  Court’s  strongest  statement  against  regu¬ 
lating  commercial  speech  since  a  landmark  deci¬ 
sion  in  1975  that  extended  the  First  Amendment’s 
free  speech  guarantee  to  advertising. 

And  the  decision  was  also  being  labeled  as  one 
which  may  prevent  a  drive  by  President  Clinton 
and  the  Food  and  Drug  Administration  to  forbid 
cigarette  brand  advertising  aimed  at  young  people. 

The  government  is  seeking  to  prevent  cigarette 
ads  at  sporting  events  and  on  T-shirts,  as  well  as  on 
billboards  within  1,000  feet  of  schools  and  play¬ 
grounds.  The  government  also  wants  to  ban  the  use 
of  pictures  such  as  Joe  Camel  in  cigarette  ads. 

In  his  ruling,  Stevens  rejected  Rhode  Island’s 
argument  that  ads  for  liquor  and  other  “vice”  prod¬ 
ucts  should  be  subjected  to  increased  regulation. 

He  wrote  that  if  activities  or  products  are  legal, 
placing  restrictions  on  advertising  for  them  can  be 
construed  as  being  unconstitutional. 

“When  a  State  entirely  prohibits  the  dissemina¬ 
tion  of  truthful,  nonmisleading  commercial  mes¬ 
sages  for  reasons  unrelated  to  the  preservation  of  a 
fair  bargaining  process,  there  is  far  less  reason  to 
depart  from  the  rigorous  review  that  the  First 
Amendment  generally  demands,”  Stevens  wrote. 

“It  is  the  State’s  interest  in  protecting  consumers 
from  ‘commercial  harms’  that  provides  ‘the  typical 
reason  why  commercial  speech  can  be  subject  to 
greater  governmental  regulation  than  noncommer¬ 
cial  speech.’ 


“Yet,  bans  that  target  truthful,  nonmisleading 
commercial  messages  rarely  protect  consumers 
from  such  harms.  Instead,  such  bans  often  serve 
only  to  obscure  an  ‘underlying  governmental  poli¬ 
cy’  that  could  be  implemented  without  regulating 
speech.  In  a  way,  these  commercial  speech  bans 
not  only  hinder  consumer  choice,  but  also  impede 
debate  over  central  issues  of  public  policy. 

“Precisely  because  bans  against  truthful,  nonmis¬ 
leading  commercial  speech  rarely  seek  to  protect 
consumers  from  either  deception  or  overreaching, 
they  usually  rest  solely  on  the  offensive  assumption 
that  the  public  will  respond  ‘irrationally’  to  the  truth. 

“The  First  Amendment  directs  us  to  be  especially 
skeptical  of  regulations  that  seek  to  keep  people  in 
the  dark  for  what  the  government  perceives  to  be 
their  own  good.  That  teaching  applies  equally  to 
State  attempts  to  deprive  consumers  of  accurate 
information  about  their  chosen  products.” 

Also  pending  before  the  Supreme  Court  is  a  case 
challenging  the  city  of  Baltimore’s  limits  on  bUl- 
board  advertising  for  alcoholic  beverages. 


Reporter’s 
Suit  Dismissed 

.S.^STRICT  JUDGE  John  E.  Conway  has  dismissed 
1  a  civil  rights  lawsuit  filed  against  the  Albuquerque 
S  Jowital  last  year  by  a  former  reporter  and  1990 
Puntzer  Prize  winner. 

The  lawsuit  was  filed  by  reporter  Tamar  Stieber, 
who  resigned  in  1994  after  the  Journal  declined  to 
hire  an  attorney  to  challenge  a  state  court  ruling  in 
a  juvenile  case  Stieber  was  covering  on  Santa  Fe. 

Stieber  alleged  that  the  newspaper’s  decision  was 
retaliation  for  an  earlier  federal  sex  discrimination 
lawsuit  she  had  filed  against  the  Journal. 

The  original  discrimination  claims  in  that  case 
were  dismissed  before  trial.The  claims  of  retaliation 
stemming  from  the  original  discrimination  case 
went  to  trial  in  April  1995  and  the  jury  found  for  the 
Journal.  Those  two  decisions  were  appealed. 

Conway  dismissed  the  1995  civil  rights  lawsuit, 
saying  it  should  have  been  dealt  with  in  the  earlier 
case. 

A  1994  sex  discrimination  lawsuit  filed  by  Stieber 
also  was  dismissed  by  a  state  court;  that  decision 
was  later  upheld  on  appeal.  —  AP 
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Business  System 
Installations 


DATA  SCIENCES  INC. 

Silver  Spring,  Md. 

Circulation  Management/Single  Copy 
Distribution  and  Billing,  Display  Advertising  Billing 
and  Management,  Classified  Billing  software  and  a 
classified  front-end  interface  at  the  New  York  Post, 
which  cited  DSl’s  strength  in  managing  single-copy 
sales  data  and  its  ability  to  modify  its  software  to 
conform  to  Post  business  practices.  The  paper’s 
growing  circulation  relies  primarily  on  single-copy 
sales. 

Several  Unix-based  DSl  business  management 
packages  also  went  into  the  Sentinel-Tribune, 
Bowling  Green,  Ohio.The  independent,  15,000-cir¬ 
culation  daily  uses  Display  Advertising  Accounts 
Receivable  and  Billing,  Accounts  Payable,  General 
Ledger,  Payroll  and  4GL  Report  Writer. 

NEASI-WEBER  INTERNATIONAL 

Northridge,  Calif. 

Discus  circulation  management  system  at  the 
Milwaukee  Journal  Sentinel,  the  first  site  to  run  it 
on  a  DEC  Alpha  AXP  platform  in  conjunction  with 
an  Oracle  relational  database.  Discus  integrates  and 
supports  subscriber  and  nonsubscriber  service, 
telemariteting/sales,  billing,  accounting,  distribu¬ 
tion/trucking,  single<opy  sales  by  outlet  and  rack, 
manifest/press  order,  ABC  reporting  and  overall  cir¬ 
culation  management  analysis. 

Already  using  NWI’s  Admarc  advertising  manage¬ 
ment  product,  the  Daily  Oklahoman  and  the  New 
Yoric  Daily  News  also  have  licensed  Discus,  the  lat¬ 
ter,  in  part,  because  it  suited  the  tabloid’s  high  vol¬ 
ume  of  single-copy  sales 

Bringing  the  number  of  Discus  licensees  to  an 
even  dozen  are  Indianapolis  Newspapers  Inc.  (Star 
and  News')  and  Australia’s  John  Fairfax  Holdings 
Ltd.  (Sydney  Morning  Herald,  Sun  Herald, 
Melbourne  Age,  Surulay  Age). 

At  Denver’s  Rocky  Mountain  News,  NWI  moved 
its  Admarc  system  to  a  Hewlett-Packard  SKXX)  Unix 
server  platform  running  in  conjunction  with  the 
Sybase  relational  database  and  clients  that  feature  a 
Wmdows-based  user  interface. 

PUBLISHING  BUSINESS  SYSEMS 

Des  Plaiiies,  IlL 

MediaPlus  advertising  management  software  for 
California’s  La  Opmiow,  Los  Angeles,  Victorville 
Daily  Press  and  Riverside  Press-Enterprise  (with 
transient  billing). 

MediaPlus  circulation  management  software  for 


the  Naples  (Fla.)  Daily  News  and  Michigan’s 
Kalamazoo  Gazette  and  Hint  Jourrml  and 
Chattanooga  (Tenn.)  Free  Press  (with  Insert 
Management  and  List  Match  software). 

Installing  the  circulation  and  advertising  prod¬ 
ucts  in  Washington  state  were  the  Vancouver 
Columbian  and  Horvitz  Newspapers’  Bellevue 
Journal  American,  Kent  Valley  Daily  News  and 
Port  Angeles  Peninsula  Daily  News. 

ICANON  ASSOCIATES  INC. 

Fort  Washington,  Pa. 

Newzware  business  management  software  at  33 
Thomson  Newspapers  sites  across  the  U.S.  and 
Canada,  where  Thomson  expected  minimal  retrain¬ 
ing  and  quick  installation.The  software  features  cir¬ 
culation,  advertising,  general  ledger  and  accounts 
payable  modules  that  run  on  Pentium-  or  RISC- 
based  Unix  servers  using  the  Informix  relational 
database. 

The  groupwide  installation  began  with  the 
Waukesha  (Wash.)  Freeman,  Canton,  Ohio, 
Repository, Tvmrc^s,  Ont.,  Daily  Press,  Eureka, 
Calif.,  Times-Standard  and  Petersburg,  Va.,Progress- 
Index. 

INTEGRATED  NEWSPAPER  SYSTEMS  INC. 

Trenton,  NJ. 

IBM  AS/400-based  business  software  for  Quincy 
Newspapers’  Quincy  GU.)  Herald-Whig  and 
Newton  New  Jersey  Herald  include  the  Financial 
Management  System  and  interfaced  Payroll 
Management  System,  Advertising  Management 
System,  and  Circulation  Management  System. 

FMS/400  integrates  multiple  applications  and  a 
user-defined  database  to  mirror  a  newspaper’s 
operation,  generate  flexible  financial  reports,  con¬ 
tinuously  update  the  general  ledger  and  accurately 
reflect  a  business’s  financial  condition.  AMS/400 
provides  display  ad  pricing,  scheduling  and  billing. 
CMS/400  uses  a  household  database  to  optimize 
distribution  and  biUing. 

More  recently,  CMS/400  also  was  sold  to  Inde¬ 
pendent  Newspapers  Inc.,  publisher  of  Michigan’s 
Macomb  Daily  and  Royal  Oak  Tribune. 

GEAC  COMPUTERS  INC. 

Tampa 

VisionShift  World  Class  Series  circulation  soft¬ 
ware  to  replace  an  internally  developed  system  at 
Montreal’s  320,000-circulation  La  Presse,  Canada’s 
largest  French-language  newspaper. 
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TELECORP  SYSTEMS  INC. 

Roswell,  Ga. 

Interactive  voice  response  systems  to 
manage  calls  to  19  Knight-Ridder  cus¬ 
tomer  service  departments,  following  a 
decision  to  buyTelecorp  predictive  dial¬ 
ing  systems  for  outboimd  calls. 

TELEDIRECT  INTERNATIONAL  INC. 

Davenport,  Iowa 

Outbound  voice  processing  systems 
to  automate  call  centers  at  the  Fresno 
Bee,  Ottawa,  Ont.,  Sun,  Anderson  (S.C.) 
Irulependent-Mail,  Boise  Idaho 
Statesman,  St  Louis  Post-Dispatch  and 
Dubuque,  Iowa,  Telegraph  Herald. 

SPANLINK  COMMUNICATIONS 

Minneapolis 

Interactive  voice  response  systems 
for  customer  service  at  Alameda 
Newspaper  Group’s  Oakland  Tribune, 
Hayward  Daily  Revieiv  and  Alameda 
Times-Star,  Fremont  Argus  and 
Pleasanton  Tri-Valley  Herald. 

At  any  hour,  callers  can  check 
account  balances,  halt  delivery  during 
vacations,  record  service  errors  and 
request  replacement  papers,  delivery  of 
which  is  verified  by  system  outcalls. 
Another  outcalling  feature  verifies  ser¬ 
vice  to  new  subscribers. 

The  system  frees  10  to  15  staffers  to 
handle  more  complex  requests  and 


train  in  other  areas.The  applications  run 
on  AT&T’s  Unix-based  Intuity  MAP/100 
voice-processing  computer,  which  is 
connected  as  a  client  to  Alameda’s 
Hewlett-Packard  3000  host  computer, 
where  it  can  access  and  update  sub¬ 
scription  information. 


Newsprint 

numbers 

U.S.  DAILY  NEWSPAPERS  consumed 
670,000  metric  tons  of  newsprint  in 
February,  6%  less  than  a  year  earlier, 
according  to  the  Newspaper  Association 
of  America. 

Publishers’  end-of-month  newsprint 
inventories  totaled  1.28  million  tons,  rep¬ 
resenting  a  58<lay  supply,  a  36.2%  rise 
from  the  940,000  tons  (40  days)  in 
February  1995. 

Abitibi  buys 
machine  in  Peru 

ABITIBI-PRICE  INC.  said  late  last 
month  that  it  bought  a  used 
newsprint  machine  from  Peru’s  govern¬ 
ment-owned  Maquina  Papelera  for  $16 
million. 

The  Canadian  papermaker’s  presi¬ 


dent,  Ronald  Y.  Oberlander,  said  the  pur¬ 
chase  “fits  our  international  growth  strat¬ 
egy”  and  that  the  company  seeks  to  “cre¬ 
ate  unique  growth  opportunities  in 
high-demand  regions.” 

Abitibi  also  noted  that  it  will  immedi¬ 
ately  dismantle  the  machine,  but  has  no 
plans  for  the  time  or  place  of  its  rein¬ 
stallation. 

“We  now  control  when  this  machine 
will  come  on  stream  ^ain,”  said  Oberiander. 

Kruger,  Avenor 
take  downtime 

Montreal-based  kruger  inc. 

announced  it  shut  down  a  machine 
at  itsTrois-Rivieres  mill  for  one  month  to 
complete  a  modernization  project,  cur¬ 
tailing  production  of  about  5,000  tons  of 
newsprint. 

The  same  mill  and  another  in 
Bromptonville  are  slated  for  shutdowns 
this  fall  that  will  take  8,000  to  9,000  tons 
out  of  production.The  two  mills  already 
had  taken  downtime  late  last  year  and 
early  this  year. 

Kruger  said  the  projects  are  intended 
to  improve  its  paper  quality  and  mill 
capacities. 

Also  based  in  Montreal,  Avenor  Inc. 
said  it  expects  to  shut  down  its  Thunder 
Bay  mill  for  four  weeks  in  the  second 


Plan  to  Survive! 

You  can  tell  people  how  to  survive  a  tornado  with  a  FREE, 
non-commercial  1 1 -minute  video  that  teaches  through  real-life 
examples. 

‘Tornado:  Plan  to  Survive!”  is  jointly  sponsored  by  the 
National  Coordinating  Council  on  Emergency  Management 
and  State  Farm  Fire  and  Casualty  Company. 

A  brochure  containing  the  same  type  of  information  also  is 
available.  We’ll  send  you  brochures  to  distribute  or  you  may 
ask  people  to  write  directly  to  State  Farm. 

Contact  us  with  this  form,  or  e-mail  us  at:  info@statefarin.com 


Please  send  the  following: 

_ 11 -minute  safety  program 


_ _  3/4-inch  tape 

_ 1-inch  tape 

_ 30-second  TV  PSAs 

_ 3/4-inch  tape 

_ 1-inch  tape 

_ 30-second  radio  PSAs  (cassette) 

_ Brochures  (quantity: _ ) 

Name: _ 

Titie: _ 

Station: _ 

Address: _ 

City: _  State: _ 

Zip: _ Phone: _ 

Maii  to:  TORNADO  /  Public  Affairs  Department 
State  Farm  insurance 
One  State  Farm  Plaza 
Bloomington,  IL  61710-0001 

Fax:  (309)  766-2670  Phone:  (309)  766-2625 
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quarter,  when  it  will  also  take  its 
Gatineau  mill  out  of  production  for  two 
weeks.  The  big  Thunder  Bay  mill  took  a 
week’s  downtime  earlier  this  year. 

Avenor  said  the  shutdowns  are  being 
made  “to  adjust  to  market  conditions.” 
The  first  quarter  of  1996  saw  total  U.S. 
newsprint  use  drop  10%,  consumer  stocks 
rise  19%  and  foreign  markets  soften. 

The  company  reported  first-quarter 
record  earnings  at  its  Newsprint  Group 
in  spite  of  overall  per-ton  costs  that  were 
8%  higher  than  a  year  earlier.  It  attrib¬ 
uted  the  increase  “primarily  to  higher 
raw  material  and  energy  costs.” 

Three  projects  at 
Blevins  Harding 

Blevins  HARDING  group,  Boulder, 
Colo.,  recently  completed  one 
design  project  and  undertook  two  oper¬ 
ational  studies. 

After  developing  a  master  plan  for  the 
Walla  Walla  (Wash.)  Union-Bulletin, 
BHG  recently  designed  the  paper’s 
4,000-square-foot  packaging  center 
expansion  and  office  renovation,  to  be 
carried  out  in  two  phases  to  minimize 
disruption.  Expansion  and  minor  remod¬ 
eling  begin  in  May.  In  the  second  phase, 
offices  will  be  completely  reconfigured. 

With  another  Goss  Colorliner  to  be 
delivered  to  its  North  Creek  plant  this 
spring,  the  Seattle  Times  commissioned 
BHG  to  evaluate  the  press  installation’s 
impact  on  the  facility,  including  the  build¬ 
ing  and  its  management  services  and 
technology.  The  building  review  includ¬ 
ed  determining  the  extent  of  modifica¬ 
tion  needed  to  install  and  bring  the  press 
online. 

The  consultants  worited  with  local 
engineers  to  evaluate  sy'stems  for  ink  and 
fountain  solution,  newsprint  handling, 
waste,  compressed  air  and  vacuum, 
among  others.  BHG  said  it  is  also  “evalu¬ 
ating  automated  work-in-process  systems 
that  could  be  installed  in  the  future  to 
facilitate  parallel  running  of  the  product.” 

In  January,  Phoenix  Newspapers  Inc. 
asked  Blevins  Harding  to  study  how  its 
Deer  Valley  and  Mesa  production  plants 
can  better  accommodate  the  unit  loading 
carts  used  for  deliveries  from  distribution 
centers  —  a  scheme  that  is  half  way  to  its 
August  completion  date  In  the  mean¬ 
time,  the  48-foot  trailers  used  to  optimize 
trucking  have  problems  maneuvering  at 
the  Mesa  Center. 

The  study  included;  determining  the 


impact  of  removing  the  sortation  tray; 
evaluating  ways  all  products  will  be 
shipped  from  the  plants;  designing  dock 
reconfigurations;  phasing  the  project  to 
maintain  operations;  budgeting  and 
scheduling. 

For  this  year’s  project  at  Deer  Valley, 
BHG  suggested  extending  one  end  of  the 
dock  for  carts,  with  a  small  expansion  to 
stage  full  carts.  Existing  tray  and  loaders 
will  not  be  modified. 

Further  cost  and  equipment  study  is 
likely  for  Mesa,  where  site  constraints 
and  the  bundle  tray’s  age  led  to  a  more 
involved  recommendation.  The  tray  can 
be  removed  to  make  room  for  cart 
loading  and  staging,  according  to  BHG, 
and  an  angled  dock  can  be  constructed 
to  improve  maneuverability.  One  end 
of  the  dock  will  be  developed  for  sin¬ 
gle-copy  products  handled  by  boom 
loaders. 

MPI  studies 
modernize  prepress 
in  Halifax 

Management  process  integrators 
Inc.  announced  completion  of  its 
prepress  modernization  study'  for  Nova 
Scotia’s  Halifax  Herald  Ltd.,  publisher  of 
the  Chronicle-Herald  (morning,  circula¬ 
tion  96,723)  and  Mail-Star  (evening,  cir¬ 
culation  43,597). 

The  three-year-old  Scottsdale,  Ariz.,  sys¬ 
tems  integrator  and  consulting  firm  for 
media  companies  studied  whether  to 
replace,  improve  or  leave  unchanged  the 
papers’  major  hardware  and  software  sys¬ 
tems  in  eight  areas,  including  in  editorial, 
advertising  and  business,  as  well  as 
assessing  the  company’s  information 
technology  capabilities. 

The  study  included  meetings  with 
senior  management,  departmental  and 
individual  consultations  and  surveys.  MPI 
said  it  uses  a  computer-aided  team  plan¬ 
ning  process  for  its  planning  sessions. 

The  project  seeks  to  pursue  new 
opportunities,  facilitate  data  integration 
and  consistency,  identify  “the  best  possi¬ 
ble  mix  of  system  components,  expand 
electronic  services  and  remove  potential 
year  2000  problems.” 

The  project  now  moves  to  developing 
a  request  for  proposals,  analyzing  the 
vendors’  responses  and  installing  system 
enhancements  and  replacements  — 
beginning  with  editorial’s  pagination 
upgrade  to  entirely  full-page  output. 


Barr  wins 
Ault  Award 

Edward  E.  BARR,  president  and 
chairman  of  Sun  Chemical  Corp., 
Fort  Lee,  N.J.,  received  the  1996  Ault 
Award  from  the  National  Association  of 
Printing  Ink  Manufacturers  for  contribu¬ 
tions  to  the  industry’s  advancement. 

NAPIM  cited  Barr  as  “a  strong  sup¬ 
porter  of  fundamental  research  and 
development”  and  of  the  National 
Printing  Ink  Research  Institute.  He  also 
represented  NAPIM  at  meetings  with  for¬ 
eign  manufacturing  groups. 

Barr’s  career  began  34  years  ago  as 
Sun  Chemical’s  long-range  planning 
director.  Barr  also  serves  as  chairman 
and  CEO  of  DIC  Americas  Inc.  and  as  the 
only  non-Japanese  member  of  parent 
company  DIC’s Tokyo  board  of  directors. 
In  19SH),  he  was  honored  with  NAPIM’s 
Printing  Ink  Pioneer  Award.  Two  years 
earlier,  he  won  the  Prism  Award  for  out¬ 
standing  service  to  New  York  Univer¬ 
sity’s  Center  for  Graphic  Communica¬ 
tions  Management  &  Technology. 

Barr  also  served  on  the  New  Jersey 
Board  of  Higher  Education,  chaired  the 
state’s  Commission  of  Science  and 
Technology  and  helped  establish  the 
Flexographic  Technical  Association’s  Sun 
Chemical  Scholarship. 

Citiplate 
buys  Imperial 
product  line 

CITIPLATE  INC.,  ROSLYN  Heights, 
N.Y.,  bought  the  entire  Imperial  line 
of  offset  plates  and  plate  technologies,  as 
well  as  the  Imperial  and  EcoSystems 
lines  of  chemical  processing  products, 
from  DuPont’s  Philadelphia-based 
Imperial  Metal  and  Chemical  Co. 

Citiplate  makes  water-based  pho¬ 
topolymer  offset  printing  plates  and  pro¬ 
cessing  systems.  Its  new  Imperial  Plate 
and  Chemical  division  now  directly  sells 
and  services  the  products. 

“The  primary  manufacturing  focus  for 
the  Citiplate-owned  Imperial  brand  will 
continue  to  be  newspaper  plate  sizes 
and  gauges,”  said  Citiplate  vice  president 
Charles  S.  Cusumano  Jr. 

DuPont  acquired  Imperial  during  its 
systems  and  supplies  buying  binge  of  the 
late  1980s  when  it  acquired  Vickers’ 
Howson  Algraphy. 
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NO  MORE  ARE  product  branding  wars 
just  fought  in  the  traditional  media. 
The  advertising  war  for  the  21st  cen¬ 
tury  is  being  fought  right  now  —  on 
the  Internet. 

Fortime  500  companies  are  fighting  with  mom- 
and-pop  establishments,  nonprofit  groups  are  fight¬ 
ing  with  individuals  for  the  same  thing  —  the  right 
to  Internet  domain  names  based  on  registered 
trademarks.  Lawyers  are  being  retained  and  ten¬ 
sions  are  flaring. 

Domain  names  are  used  to  identify  individual 
Internet  computers  —  like 
addresses.  So,  companies  and 
organizations  prefer  to  have  a 
domain  name  the  same  as 
the  company.  For  instance, 
www.ge.com  is  General 
Electric’s  Web  site.  (See  side- 
bar  explaining  further  what 
domain  names  are  and  how 
they  are  created  and  used.) 

One  organization  duking  it 
out  online  is  People  for  the 
Ethical  Treatment  of  Animals 
—  better  known  woridwide  as 
PETA.  They  are  fighting  for  the 
right  to  the  domain  name  http://www.peta.org/ 
based  on  the  organization’s  trademark  rights. 
However,  it  is  already  taken  by  People  Eating  Tasty 
Animals  —  or  PETA.  And  the  site’s  sponsor  may 
give  it  up  for  the  right  price  —  then  again,  maybe  not. 

“This  whole  domain  name  rights  issue  is  a  sticky 
one,”  said  Mike  Doughney,  People  Eating  Tasty 
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Animals  site  editor  and  sponsor.  “They  want  a 
resource,  let  them  pay  for  it . . .  the  small  guys 
would  rather  be  compensated  and  I  think  that  is  a 
workable  solution.” 

People  for  the  Ethical  Treatment  of  Animals  site’s 
(http://www.envirolink.org/arrs/peta/index.html) 
mission  is  to  “be  dedicated  to  establishing  and  pro¬ 
tecting  the  rights  of  all  animals,”  whereas  the 
People  Eating  Tasty  Animals  site  is  billed  as  a 
resource  for  “people  who  enjoy  eating  meat,  wear¬ 
ing  fiir  and  leather,  hunting  and  the  fruits  of  scien¬ 
tific  research.” 

So,  users  might  get  confused  if  they  type  in 
peta.org.  It’s  worth  noting,  however,  that  on  the 
Tasty  Animals  site,  there  is  a  disclaimer  about  any 
link  to  the  other  PETA  site,  which  states  “People 
Eating  Tasty  Animals  is  in  no  way  connected  with, 
or  endorsed  by  People  For  the  Ethical  Treatment  of 
Animals.” 

“We  are  amused  in  the  sense  that  this  guy  has 
too  much  time  on  his  hands  and  way  too  little 
compassion,”  said  Steven  Ragland,  special  assistant 
to  the  managing  director  of  People  For  the  Ethical 
Treatment  of  Animals.  “He  is  so  preoccupied,  he 
spends  coundess  hours  trying  to  put  this  stuff  up.” 

PETA  has  filed  a  dispute  resolution  with 
Network  Solutions  Incorporated  (NSI),  the  compa¬ 
ny  responsible  for  assigning  domain  names  on  the 
Internet. 

NSI  is  part  of  a  consortium  with  AT&T,  called  the 
InterNIC.  AT&T  provides  directory  and  database 
services  and  NSI  provides  domain  names  and  spe¬ 
cial  addresses. 

“We  have  a  trademark  to  the  name  PETA  and  we 
want  to  do  business  online  as  peta.org,”  Ragland  said. 
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Importance  Of  Domain  Names 


JUST  LIKE  YOUR  mailing  address  identifies  who  you  are 
and  where  you  can  be  found  —  worldwide,  so  does  a 
domain  name  for  a  computer. 

Domain  names  identify  individual  Internet  computers  by 
using  a  single  word  or  abbreviation  that  makes  up  part  of  a 
computer’s  unique  name. 

Let’s  start  with  a  fully  qualified  host  name  watt.seas.vir- 
ginia.edu  as  an  example  from  the  Que  Computer  &  Internet 
Dictionary  (6th  Edition). 

“Watt”  is  a  specific  computer,  which  in  this  case  happens  to 
be  one  of  the  several  microcomputers  in  service  at  the  School 
of  Engineering  and  Applied  Science,  thus  “seas”  at  the 
University  of  Virginia,  thus  “Virginia.”  At  the  end  of  the  series 
of  domain  names  is  what  is  called  a  top  level  domain. “.Edu,” 
which  stands  for  educational,  denotes  the  information  is  com¬ 
ing  from  one  of  the  hundreds  of  U.S.  colleges  and  universities. 

The  most  commonly  seen  top  level  domain  is  .com,  or 
commercial,  which  denotes  the  information  is  coming  from 
a  commercial  organization.  For  example,  mtv.com  (Music 
Television)  or  ge.com  (General  Electric).  There  is  also  .gov 
for  government  and  .mil  for  military  addresses  and  .01^  for 
nonprofit  organizations. 


Another  way  to  tell  if  the  information  is  coming  from  a 
foreign  country  is  by  the  top  level  domain.  If  the  address 
ends  with  .jp,  the  information  is  coming  from  an  organiza¬ 
tion  in  Japan.  The  United  States  is  .us,  Denmark  is  .dk, 
Australia  is  .au,  the  United  Kingdom  is  .uk  and  so  on. 

What’s  being  fought  over  is  the  part  of  the  domain  name 
that  brands  a  company,  organization  or  individual,  such  as 
PETA  or  Roadrunner. 

The  InterNIC  is  the  only  one  who  can  give  out  domain 
names.  The  consortium  charges  $50  a  year  due  within  90 
days  of  registration  with  a  two-year  minimum  or  $100 
upfront.  In  order  to  register  a  domain  name,  the  applicant 
must  have  two  machines  hooked  into  the  Internet,  24- 
hours  a  day,  7  days  a  week  in  case  changes  have  to  be  made. 

This  is  why  most  organizations  and  individuals  go  to  an 
Internet  Service  Provider,  or  ISP,  to  register  —  because 
most  ISPs  have  at  least  two  computers  hooked  up  to  the 
Internet  at  all  times.  ISPs  usually  charge  $100  to  fill  out  reg¬ 
istration  forms,  set  up  the  information  on  their  machines  and 
“serve  the  information”  for  the  domain  for  the  entire  year. 

For  more  information,  go  to  InterNIC’s  site  at 
http://www.internic.com/.  — Jodi  B.  Cohen 


Doughney  says  he’s  waiting  to  see 
which  judgment  is  handed  down  before 
he  makes  any  decisions,  in  a  current 
case  involving  Warner  Bros,  and 
Roadrunner  Computer  Systems. 
Roadrunner  Computer  has 
http://www.roadrunner.com  as  their 
domain  name,  and  Warner  Bros,  is  fight¬ 
ing  for  the  rights  based  on  trademark. 

“Because  you  have  a  certain  amount 
of  numbers  and/or  letters,  does  not 
mean  you  are  instantly  violating  trade¬ 
mark  rights,”  Doughney  said.  “The  policy 
was  changed  to  favor  large  companies 
who  are  slow  getting  on  the  Internet, 
who  then  suddenly  realize  someone  has 
already  applied  for  something  that 
matches  what  they  wanted.” 

The  current  NSI  domain  dispute  reso¬ 
lution  policy  statement.  Section  6(cXl) 
reads:  “Without  prejudice  to  the  ultimate 
determination  and  with  recognition  that 
trademark  or  service  mark  ownership 
does  not  automatically  extend  owner¬ 
ship  to  a  Domain  Name,  NSI  shall 
request  from  the  Applicant  a  certified 
copy  of  a  trademark  or  service  mark 
registration  owned  by  the  Applicant  that 
is  in  full  force  and  effect  and  that  is  the 
same  as  the  Domain  Name  registered  to 
the  Applicant.” 

The  statement  also  explains  that  if 
evidence  of  ownership  of  a  trademark 
or  service  mark  registration  is  not  pro¬ 
vided  within  14  days  of  NSI’s  request. 


NSI  will  assist  the  Applicant  with  an 
assignment  of  a  new  Domain  name, 
allowing  the  Applicant  to  maintain 
both  names  simultaneously  for  up  to 
90  days. 

It  goes  on  to  explain  that  if  evidence 
of  trademark  or  service  mark  is  not  pro¬ 
duced  in  14  days  and  the  Applicant  will 
not  accept  the  Domain  Name  reassign¬ 
ment,  NSI  will  put  the  disputed  name 
on  “hold”  status,  pending  resolution  of 
the  dispute. 

Doughney  has  received  letters  from 
PETA,  he  says,  demanding  he  hand  over 
the  domain  name  because  of  the  trade¬ 
mark.  Finally,  he  retained  a  trademark 
attorney  and  replied,  stating  there  are 
no  legal  requirements  that  he  hand  it 
over. 

“We  said  we  would  be  happy  to 
negotiate,  but  unfortimately  negotiate  is 
not  a  word  in  PETA’s  vocabulary,”  he 
said.  “They  then  made  a  formal  request 
and  I  got  this  letter  four  days  before  the 
roadrunner  suit  was  filed.  We  are  in  the 
midst  of  replying  to  that  letter  now.” 

Ragland  says  time  will  tell  in  this  mat¬ 
ter.  He  believes  rules  need  to  be  set  con¬ 
cerning  domain  names  that  allow  organ¬ 
izations  such  as  his  to  use  its  name  as  a 
brand  on  the  Internet. 

“There  is  so  much  misinformation  out 
there,  that  it  is  really  important  to  have 
an  official  presence  on  the  Internet,”  he 
said.  “Most  people  who  find  his  page 


believe  animals  do  count  and  the  stuff 
up  on  his  site  is  every  conceivable  use 
of  animals  without  any  regard  to  their 
pain  and  suffering.” 

Doughney’s  site  gets  300  to  400  hits  a 
day,  about  10  e-mails  and  he  says,  90%  of 
which  are  positive.  People  for  the 
Ethical  Treatment  of  Animals  doesn’t 
have  a  clear-cut  number  of  hits  and  is 
currendy  working  on  an  expanded  site 
to  debut  sometime  at  the  end  of  the 
summer  to  “do  things  we  cannot  do  in 
print.” 

“He  really  has  drawn  more  people  to 
the  fact  that  we  have  a  Web  site,  so  we 
really  have  to  thank  him,”  Dan  Matthews, 
director  of  international  campaigns  for 
PETA  said. 

PETA  vs.  PETA  is  just  one  of  the  many 
domain  name  cases  NSI  is  having  to 
deal  with.  Just  as  an  example,  PETA  is 
not  Doughney’s  only  problem,  he  also 
has  a  Web  site  called  MTD.com  (his  ini¬ 
tials).  A  lawn  mower  manufacturer  with 
the  same  initials  has  sent  a  letter  that 
they  want  to  be  the  only  MTD.com  on 
the  Internet,  according  to  Doughney. 

“The  InterNIC  is  not  law,”  Doughney 
said.  “I’m  just  offering  a  service  (PETA) 
here.The  site  does  not  necessarily 
reflect  what  my  personal  activities  are 
and  my  views  exactly,”  Doughney  said. 
“And  if  PETA  comes  after  me.  I’m  just 
doing  business  here,  I  really  don’t  care 
what  they  think  about  me.” 
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N.Y.  Daily  News 
goes  online 

The  new  YORK  Daily  News  recently 
launched  its  Web  site,  known  as 
“mostNEWYORK”  at  http://www.niost- 
newyork.com/. 

The  name  is  intended  to  “build  on  the 
equity  that  was  created  in  earlier  adver¬ 
tising  campaigns  that  carried  the  paper’s 
slogan,  ‘The  most  New  York  you  can 
get,’”  the  newspaper  said. 

The  Daily  News  front  pages  will  be 
posted  daily.  Gossip  columnists  George 
Rush,  Joanna  Molloy  and  “Hot  Copy” 
columnists  A.J.  Benza  and  Michael 
Lewittes  will  be  posted,  as  well. 

The  paper’s  sports  columnists  and 
photos,  along  with  the  newspaper’s  his¬ 
tory,  as  well  as  a  weekly  sweepstakes  to 
win  two  free  tickets  to  a  Broadway  show, 
will  be  posted. 

An  expanded  site  is  in  the  works, 
which  will  include  more  features.  The 
Web  site  was  created  to  expand  the 
paper’s  traditional  readership  by  attract¬ 
ing  young  New  Yorkers,  as  well  as  a  glob¬ 
al  tourist  audience. 

Biz  news 
supplier  links  to 
PR  Newswire 

Disclosure  inc.,  a  supplier  of 
business  and  fmancial  information 
for  public  companies,  has  linked  to  PR 
Newswire’s  “Company  News  On-Call” 
service  from  the  Disclosure  site  at 
http://www.disclosure.coni/investor/. 

From  the  Disclosure  site,  click  on 
“Free  Company  News”  to  link  to 
“Company  News  On-Call.”  Users  can 
choose  from  a  list  of  more  than  500 
companies,  view  their  latest  news  releas¬ 
es  and  link  to  their  Web  sites  for  more 
information. 

Man  arrested 
for  selling 
phony  software 

SOUTH  AFRICAN  POUCE  have  arrest¬ 
ed  a  man  and  seized  millions  of  rands 
(dollars)  of  counterfeit  computer  soft¬ 
ware  —  the  largest-ever  haul  of  illegal 
computer  material  in  the  country. 

A  Lebanese  businessman  was  anested 


after  selling  20  of  372  counterfeit  copies 
of  Microsoft  Corp.  software,  including  its 
Windows  95  products. 

Gordon  Fraser,  Microsoft  and  Business 
Software  Alliance  of  South  Africa 
spokesperson,  said  in  a  Reuters  article 
that  nearly  70%  of  desktop  application 
software  in  South  Africa  was  illegally 
copied  or  counterfeit. 

He  also  said  over  220  million  rand 
(US$52.8  million)  was  lost  in  1994 
through  the  sale  of  counterfeit  software 
and  unauthorized  copying  of  software  in 
business  and  homes. 

If  the  businessman  who  was  caught 
was  able  to  sell  all  the  software,  he 
would  have  netted  US$719,424. 

Pathfinder  to 
offer  news  from 
Time  Inc.  mags 

The  pathfinder  web  site  is  getting 
its  own  subscription-based  service 
called  Pathfinder  Personal  Edition. 

The  Personal  Edition  will  offer  person¬ 
alized  news  and  information  from  a  wide 
variety  of  Time  Inc.’s  magazines,  includ¬ 
ing  People,  Money  Magazine  and  Sports 
Illustrated. 

Time  also  forged  an  expanded  deal 
with  CompuServe  Inc.,  the  second 
largest  online  service,  to  eliminate  the 
cost  of  the  service  to  CompuServe’s  sub¬ 
scribers. 

The  subscription  charge  is  estimated 
to  be  $4.95  for  unlimited  access,  but  the 
fee  will  be  formally  announced  this  sum¬ 
mer  —  except  for  CompuServe  cus¬ 
tomers,  where  the  fees  will  be  paid  in 
advance  by  the  service. 

Time  is  using  software  called  Express 
from  a  small  company  called  Open 
Maritet  to  enable  readers  to  personalize 
their  news  and  information.  In  the  future. 
Time  is  planning  to  introduce  other 
Internet-based  paid  services  in  conjunc¬ 
tion  with  some  of  its  specialized  maga¬ 
zines. 

Yahoo! Inc. 
goes  public 

YAHOO!  INC.,  A  Web  directory  at 
http://www.yahoo.com/.  went  public 
in  a  bid  to  capitalize  on  investors’  insatiable 
appetite  for  Internet-related  stocks. 

Underwriter  Goldman  Sachs  bought 
2.6  million  shares  in  Yahoo!  and  offered 


the  stock  to  the  public  at  $13  each. 

During  the  first  day  of  trading,  the 
company’s  stock  doubled  in  value,  the 
best  performance  this  year  for  an  initial 
public  offering.  The  stock  reached  $43  a 
share  in  early  trading,  a  rise  of  230% 
from  when  it  first  went  on  the  block. 

The  rise  is  the  highest  this  year  and 
the  third  largest  percentage  leap  by  a 
newly  issued  stock  in  the  last  decade, 
trailing  only  Secure  Computing’s  247% 
leap  in  November  and  Home  Shopping 
Network’s  165%  in  1986.  Yahoo!  share 
volume  topped  17  million. 

The  public  offering  made  the  devel¬ 
opers  of  Yahoo!,  27-year-old  Jerry  Yang 
and  29-year-old  David  Filo  instant  multi- 
millionaires.They  developed  the  service 
as  Stanford  University  graduate  students 
in  1994  and  became  the  company’s  co¬ 
founders. 

The  Japanese  computer  distribution 
and  publishing  firm  Softbank  Corp.  now 
owns  a  37%  stake  in  Yahoo!,  following  an 
initial  investment  of  $65.8  million. 

Softbank  also  owns  the  Ziff-Davis 
Publishing  Co.  and  is  establishing  a 
Japanese-language  version  of  Yahoo! 

Reuters  New  Media  also  has  a  small 
stake  in  Yahoo!  and  supplies  the  site 
with  news. 

PR  Newswire 
expands  photo 
transmission 

PR  NEWSWIRE  IS  now  offering  its 
members  the  ability  to  deliver  pic¬ 
tures  and  graphics  to  more  than  4(X) 
newspapers  in  the  developing  Asia 
Pacific  region,  in  an  effort  to  expand  its 
international  leadership  in  text  and 
photo  distribution. 

Through  its  affiliation  with  AsiaNet,  a 
commercial  news  cooperative  formed 
by  the  region’s  leading  news  agencies, 
PRN  can  now  send  images  to  newspa¬ 
pers  in  Australia,  China,  Hong  Kong, 
Japan,  India,  Indonesia,  Malaysia,  New 
Zealand,  Singapore,  South  Korea  and 
Vietnam.  AsiaNet  also  provides  PRN 
clients  with  a  direct  conduit  to  the 
newsrooms  of  Asia’s  leading  media. 

PRN  is  also  able  to  transmit  images  to 
27  countries  via  the  European  Photo 
Agency,  to  Canada  via  the  Canadian 
Press  photo  network  via  Canada 
NewsWire,  to  Latin  America  via  Reuters 
and  the  Commonwealth  of  Independent 
States  via  ITAR-Tass. 
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•  Publishers  were  careful  when  first  going  online 
to  design  their  services  so  as  to  not  cannibalize 
their  print  products.  Will  the  Wall  Street  Journal  sub¬ 
scription  model  work?  What  about  the  free  Los 
Angeles  Times  online  service  ...  is  it  cannibalizing 
their  product?  See  why  Steve  Outing  believes  both 
models  can  work. 

•  Personal  Ads:  Competing  with  yourself.  Should 
newspapers  feel  threatened  from  Electric  Classified’s 
Match.com  personals  ad  service  on  the  Web?  Steve 
Outing  believes  Match.com  could  take  away  personal 
ads  that  might  be  placed  in  alternative  papers  over 
time.  So  the  obvious  answer  is  for  alternative  weeklies 
to  develop  their  own  personal  ad  sites  ...  or  is  it? 

•  Entertainment  listings  could  be  a  troubled  area 
for  newspapers  that  are  online.  Companies  develop¬ 
ing  city  entertainment/culture/events  guides  on  the 
Web,  such  as  Microsoft,  Metrobeat  and  CitySearch  are 
serious  competitive  threats.  Newspapers  need  to  come 
up  with  a  strategy  that  carries  over  the  entertainment 
guide  print  dominance  to  the  Web  if  they  expect  to 
compete.  What  are  the  alternatives  if  you  can’t  com¬ 
pete? 

•  Pay-per-click  revenue  streams  on  the  rise.  The 

Clickshare  system  may  be  newspapers’  answer  to  a 
revenue  stream.  This  pay-per-click  strategy  allows  a 
publisher  to  charge  potentially  small  amounts  for  pre¬ 
mium  content  that  is  worth  paying  for  from  the  con¬ 


sumer  perspective.  Read  Steve  Outing’s  interview  with 
Densmore  on  the  future  of  this  kind  of  revenue. 

•  Movin’  On.  Dave  Margulius,  director  of 
Boston.com  is  moving  to  San  Francisco.  Gina 
Maniscalco  will  replace  Dave  as  the  new  director.  She 
was  previously  the  general  manager  of  Boston.com. 
Mark  Potts  has  left  @Home,  the  TCI-Hearst  joint  ven¬ 
ture  to  bring  super-fast  Internet  access  to  homes  over 
cable  modems,  to  return  to  Virginia  where  he  is  open¬ 
ing  an  electronic  publishing  consulting  practice. 


cool.  SITE  ()F  THE  WEEK 


The  Washington  (D.C.)  Times  (http://www.wash- 
times.com)  is  loaded  with  information  and  makes 
excellent  use  of  graphic  navigational  bars  on  the  top  of 
the  page,  instead  of  the  bottom  -  and  that’s  why  it’s 
our  Cool  Site  of  the  Week.  Although  the  newspaper 
needs  to  make  better  use  of  the  page,  with  a  14.4  bps, 
the  pages  and  graphics  load  fast.  Whether  it’s  the 
Home  Guide,  Classifieds,  stories  about  Whitewater, 
opinions  or  links  to  other  recommended  media  sites, 
one  click  and  you’re  in  any  of  the  top  political  figures’ 
Web  sites,  from  President  Clinton  to  Bob  Dole  and 
more.  The  Times  is  an  alternative  to  the  Washington 
Post  for  D.C.  area  news  and  additional  information. 


RESEARCH  STORE  ONLINE  EVENTS  VENDORS  NEWS  CLASSIFIEDS 
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CAMPUS  JOURNALISM 


BY  ALLAN  WOLPER 


Fighting 

Subpoenas 


The  message  to  Kathy  C.  Lawrence  at 
the  College  Media  Advisers  Convention 
in  New  York  City  from  the  student 
newspaper  in  Austin, Texas,  was  a  jour¬ 
nalism  e-mail  bomb. 

Drew  Phipps,  a  defense  attorney,  was  issuing  a 
subpoena  for  all  the  notes  and  photos  the  Daily 
Texan  had  of  its  coverage  of  an  alleged  assault  and 
robbery  of  a  University  of  Texas  student. 

Lawrence,  the  soft-spoken  general  manager  of 
the  student  newspaper,  smiled  as  she  recounted 
the  story  at  the  recent  CMA  cocktail  party  in  the 
Marriott  Marquis  hotel 
“I  said  not  to  worry,  that  I 
would  be  home  soon  to  help 
them  take  care  of  it,”  she 
said.“l  also  told  them  to  con¬ 
tact  some  people  who  knew 
how  to  handle  it.  I  suggested 
they  get  legal  advice  from 
the  Texas  education  systems 
attorney.” 

Lawrence  viewed  the  sub¬ 
poena  as  just  one  more  bump  in  her  career  as  a 
student  newspaper  adviser  that  had  started  at  the 
University  of  Alabama. 

“It  had  never  happened  to  me  before,”  she  said. 
“But  the  adrenalin  began  to  flow.  I  spoke  to  Mark 
[Goodman  of  the  Student  Press  Law  Center].  And 
we  got  ready  to  fight  it.” 

The  next  day,  a  process  server  representing  the 
two  defendants  appeared  at  the  Austin  newsroom 
with  a  handwritten  subpoena. 

Robert  Rogers,  the  paper’s  editor  in  chief  who  is 
bound  for  Harvard  to  study  law,  called  the  universi¬ 
ty  lawyers.  But  he  ran  into  what  he  perceived  as  a 
collegiate  and  legal  stone  wall. 

“The  University  of  Texas  lawyers  reminded  Rob 
that  there  was  no  shield  law  in  Texas  and  they 
couldn’t  help,”  said  Lawrence  after  receiving  a  sec¬ 
ond  telephone  call  from  the  student  newspaper 
office. 

Rogers  got  his  student  editorial  backup  and 
warned  the  Texas  lawyers  that  they  would  feel  the 
wrath  of  the  Daily  Texan  editorial  page  if  they 
didn’t  provide  minimal  legal  support  to  the  news¬ 
paper.” 

“The  attorneys  didn’t  like  that,”  Lawrence  chuck- 
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led.  “They  told  Rob  he  would  hurt  the  lawyer-client 
relationship  between  the  paper  and  the  university 
attorneys.” 

Rogers  went  back  to  his  law  books  to  try  and 
figure  out  a  way  to  get  some  university  legal  help 
before  reaching  out  to  First  Amendment  specialists 
in  Austin. 

At  1 : 30  a.m.  early  Saturday  morning,  the  tele¬ 
phone  rang  again  in  Kathy  Lawrence’s  hotel  room. 

“Rob  said  he  figured  out  a  way  to  persuade  the 
university  to  help  the  Daily  Texan”  Lawrence 
reported.  “He  said  he  would  tell  them  that  they  had 
to  defend  the  paper  because  if  they  didn’t  it  would 
mean  that  lawyers  could  begin  subpoenaing  the 
private  notebooks  of  professors.” 

The  convention  ended  on  Saturday  and 
Lawrence  flew  back  to  Texas  to  help  her  charges 
face  the  legal  journalistic  music. 

On  Sunday  night,  Rogers  went  to  his  computer 
to  tell  his  readers  how  the  newspaper  would  han¬ 
dle  the  subpoena.  On  Monday  morning,  the  Daily 
Texan  published  an  editorial  promising  to  fight  the 
subpoena. 

He  said  that  the  paper  would  fight  the  subpoena 
and  announced  that  the  university  lawyers  would 
be  supporting  the  paper’s  position. 

“ ....  If  this  fishing  expedition  is  upheld,  others 
would  follow.  Everything  will  be  on  the  table.The 
floodgates  will  open,  and  the  foes  of  the  university 
will  rejoice,”  Rogers  wrote.  “For  it’s  own  sake,  the 
UT  administration  should  pray  that  the  Texan  wins 
this  fight.” 

By  then,  Lawrence  had  gotten  the  complete 
story  from  the  university  lawyers  and  managed  to 
tone  down  the  tantrums  of  her  young  charges. 

“There  had  been  some  communication  prob¬ 
lems,”  she  sighed. 

“The  university  told  Rob  that  it  could  not  repre¬ 
sent  the  student  paper  because  they  are  not 
allowed  to.  In  cases  like  this,  they  are  obligated  to 
farm  the  work  to  another  law  firm.  And  that’s  what 
they  are  going  to  do.” 

The  Austin  American-Statesman  joined  the 
Daily  Texan  defense  team  with  an  editoral  entitled, 
“Protect  reporter’s  notes.” 

The  paper  said  there  did  not  appear  to  be  any 
information  that  the  Daily  Texan  reporters  had 
that  Phipps,  the  defense  attorney,  could  not  get 
himself. 

“There  seems  to  be  no  grounds  for  the  defense 
to  be  granted  a  license  to  rummage,”  the  editorial 
said.  ■ 
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ABOUT  AWARDS 


NATIONAL  SOCIETY  OF  NEWSPAPER  COLUMNISTS. 

Evelyn  Hobson  was  named  the  recipient  of  a  1996  Lifetime 
Achievement  Award  from  the  National  Society  of  Newspaper 
Columnists. 

Hobson,  curator  at  Ernie  Pyle  State  Historic  Site  in  Dana, 
Ind.,  is  the  only  non-joumalist  to  receive  the  award.  She  was 
honored  based  on  18  years  of  her  efforts  to  promote  the 
work  of  World  War  11  correspondent  and  Pulitzer  Prize  win¬ 
ner  Ernie  Pyle. 

BASKETBALL  HALL  OF  FAME  MEDIA  AWARD.  Bob 

Hentzen  of  the  Topeka  (Kan.)  Capital-Journal  has  won  the 
Basketball  Hall  of  Fame’s  Curt  Gowdy  Media  Award. 

Before  retiring  on  March  1,  Hentzen  was  the  sports  editor 
of  the  Capital-Journal  since  1968  and  the  paper’s  daily 
sports  columnist  for  38  years. 

ATRIUM  AWARDS.  Winners  of  the  1995  Atrium  Awards, 
presented  by  the  University  of  Georgia  Grady  College  of 
Journalism  and  Mass  Communication,  were  announced 
recendy. 

Award  categories  and  winners  follow: 

Editorial,  Column.  Opinion  Piece  or  Criticism:  Janet  McCue, 
the  Cleveland  Plain  Dealer,  Loni  Smith  McKown, 
Indianapolis  Star  and  News.  Business  Reporting:  Anne  Spitza, 
Arizona  Republic.  Rep)orting  on  a  Specific  Event:  McCue, 
Plain  Dealer,lnsh  Donnally,  San  Francisco  Chronicle-, 
Georgia  Sauer,  Pittsburgh  Post-Gazette.  Features:  Pamela 
Reynolds,  Boston  Globe-,  Pat  Steger,  San  Francisco  Chronicle. 
Graphic  Design,Artwork  and  Photojournalism: Janet 
Schneider  and  Patty  Espich,  Indianapolis  Star  and  News-, 

John  R.  Yunek  and  Buster  Dean,  Houston  Chronicle,  John  R. 
Yunek  and  Kris  Poli,  Houston  Chronicle. 

OVERSEAS  PRESS  CLUB  OF  AMERICA.  A  number  of 
newspaper  journalists  were  honored  recently  in  the  56th 
annual  Overseas  Press  Club  of  America  Awards. 

David  Rohde  of  the  Christian  Science  Monitor  won  the 
Hal  Boyle  Award  for  best  newspaper  or  wire  service  report¬ 
ing  from  abroad;  Susan  Sachs  of  Newsday  won  the  Bob 
Considine  Award  for  best  newspaper  or  wire  service  interpre¬ 
tation  of  foreign  affairs;  Mindaugas  Klilbis  of  the  Associated 
Press  won  the  John  Farber  Award  for  best  photograph  in 
newspaper  and  wire  services. 

Jack  Ohman  of  the  Oregonian  won  the  Thomas  Nast 
Award  for  best  cartoon  on  foreign  affairs;  Lawrence  Ingrassi, 
Sara  Webb,  Michael  R.  Sesit,  Nicholas  Bray,  Robert  Steiner, 
Jeremy  Mark,  Laura  Jereski,  Marcus  Brauchli,  and  Glenn 
Whitney  of  the  Wall  Street  Journal  won  the  Malcolm  Forbes 
Award  for  best  business  reporting  from  abroad  m  newspa¬ 
pers  or  wire  services. 

Laurie  Garrett  of  Newsday  won  the  Mabeline  Dane  Ross 
Award  for  best  foreign  correspondent  in  any  medium  show¬ 
ing  a  concern  for  the  human  condition;  Gary  Cohn  and 
Ginger  Thompson  of  the  Baltimore  Sun  won  the  Eric  and 
Amy  Burger  Award  for  best  reporting  in  any  medium  dealing 
with  human  rights. 

JAMES  BEARD  FOUNDATION  AWARDS.  Two  reporters 
for  the  New  York  Times,  Ruth  Reichl  and  Bryan  Miller,  were 


named  winners  of  the  4th  annual  James  Beard  Foundation 
Journalism  Awards. 

The  awards  recognize  excellence  in  writing  on  food  and 
beverage  topics.  Reichl  won  for  Newspaper  Restaurant 
Review/Critique  and  Miller  won  for  Newspaper  Feature 
Writing  without  Recipes. 

Also,  Daniel  P  Puzo  of  the  Los  Angeles  Times  won  for 
Newspajjer  News  Reporting;  Jane  Snow  of  the  Akron  (Ohio) 
Beacon  Journal  won  for  Newspaper  Writing  on  Diet, 

Nutrition  and  Health;  Kristin  Eddy  of  the  Atlanta  Journal  and 
Constitution  won  for  Newspaper  Feature  Writing  with 
Recipes;  Steven  M.  Pratt  of  the  Chicago  Tribune  won  for 
Newspaper  Series;  and  Benjamin  M.  Myers  from  the 
Washington  Post  won  for  New'spaper  Writing  on  Spirits, 

Wine  and  Beer. 

AL  NAKKULA  AWARD.  Pamela  Hill,  police  reporter  for  the 
Northwest  Arkansas  Times,  has  won  the  1996  A1  Nakkula 
Award  for  Police  Reporting. 

The  $1,000  award  is  sponsored  by  the  Rocky  Mountain 
News,  the  School  of  Journalism  and  Mass  Communication  at 
the  University  of  Colorado  and  the  Denver  Press  Club. 

FEDERATION  OF  NURSES  AND  HEALTH 
PROFESSIONALS  AWARDS.  SteveTwedt,a  medical  writer 
for  the  Pittsburgh  Post-Gazette,  has  been  honored  for 
Excellence  in  Journalism  in  the  Service  of  Quality  Health 
Care  by  the  Federation  of  Nurses  and  Health  Professionals. 
The  federation  is  an  affiliate  of  the  American  Federation  of 
Teachers/AFL-ClO. 

STUTTERING  FOUNDATION  AWARDS.  The  Stuttering 
Foundation  of  America  recently  named  winners  of  the 
Awards  for  Excellence  in  reporting  that  furthers  the  public’s 
understanding  of  stuttering. 

First  place  newspaper  winners  follow;  Elizabeth  Pagano  of 
the  Nashville  Banner,  Fred  Shuster  of  the  Los  Angeles  Daily 
News-,  Mary  Ann  Mazenko  of  the  Telegraph  in  Alton,  111.;  Kelly 
Wilson  of  the  Quincy  (111.)  Herald-Whig-,  Pam  Knepper  of  the 
Huntington  (Ind.)  Herald-Press-,hnn  Landers,  the  Chicago 
Tribune. 

NATIONAL  ASSOCIATION  OF  AGRICULTURAL 
JOURNALISTS  AWARDS.  Jane  Sclimucker  of  the 
Youngstown,  Ohio,  Vindicator  was  named  the  Agricultiual 
Journalist  of  the  Year  by  the  NAAJ  in  recent  ceremonies  at 
the  National  Press  Club.  She  was  awarded  the  Glenn 
Cunningham  Memorial  Award  as  farm  writer  of  the  year. 

Other  first-place  winners  and  categories  included:  Mikkel 
Pates,  the  Forum,  Fargo,  N.D.,  News;  Jane  Schmucker,  the 
Vindicator,  Colunm  and  Analysis;  Steven  H.  Lee,  the  Dallas 
Morning  News,  Series;  Bruce  Ingersoll,  WaU  Street  Journal, 
Features;  Scott  Kilman,Thomas  M.  Burton,  Richard  Gibson, 
Bruce  Ingersoll  and  Jill  Abramson,  WaU  Street  Journal,  Special 
Projects. 

Also,  Audrey  Mackiewicz  and  Duane  Dailey  were  named 
winners  of  the  J.S.  Russell  Award.  Mackiewicz  is  retiring  from 
NAAJ  after  15  years  as  the  group’s  executive  secretary-trea¬ 
surer,  and  Dailey  is  the  longtime  editor  of  the  NAAJ  news¬ 
letter. 
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IN  BRIEF 


Hollinger  bids 
for  all 
of  Telegraph 

HOLUNGER  international  INC. 

plans  to  assume  full  ownership  of 
Britain’s  Telegraph  PLC,  a  company  in 
which  it  already  has  a  large  stake,  for  an 
estimated  $420  million. 

Hollinger  proposed  last  month  to 
acquire  the  shares  it  doesn’t  already 
control  for  $8.46  apiece,  plus  a  15<t  per- 
share  dividend. 

Hollinger  currently  owns  about  64% 
of  the  publisher,  whose  properties 
include  London’s  Daily  Telegraph. 

The  Telegraph  board  unanimously 
approved  the  plan  and  recommended 
that  shareholders  follow  suit. 

Under  the  agreement,  which  must  be 
OK’d  by  a  majority  of  shareholders  as 
well  as  the  British  courts.  Telegraph 
would  become  a  wholly  owned  sub¬ 
sidiary  of  Hollinger  International. 

Hollinger,  which  also  owns  the 
Chicago  Sun-Times  and  over  100  other 
dailies  worldwide,  said  it  hoped  to  bene¬ 
fit  from  Telegraph’s  “substantial  cash 
flow  and  enhanced  financing  and  cor¬ 
porate  flexibility.” 

It  added,  “The  significant  administra¬ 
tive  costs  of  maintaining  Telegraph  as  a 
separate  listed  company  would  be  elimi¬ 
nated.” 

Pagination 
survey  by 
ASNE,  SND 

Nearly  all  of  America’s  newspa¬ 
pers  will  be  fully  paginated  in  five 
years,  according  to  respondents  in  a  sur¬ 
vey  by  the  American  Society  of 
Newspaper  Editors  and  the  Society  of 
Newspaper  Design. 

ASNE  and  SND  found  that  91%  of 
respondents  believe  their  newspapers 
will  be  fully  paginated  within  five 
years,  and  82%  said  their  papers  will  be 
at  least  partially  paginated  within  a 
year. 

However,  while  the  survey  found  that 
57%  of  respondents  were  happy  with 
their  pagination  systems,  only  three  of 
the  seven  vendors  in  the  survey  had 
more  satisfied  customers  than  dissatis¬ 
fied  ones. 


urpi 

1  he  central  question  of 
democracy  is,  ‘What  shall  we  do?' 
The  journalism  in  these  cases 
helped  citizens  to  answer  that 
question  better.” 

— The  James  K.  B.^tten  Award  Advisory  Board 


he  Pew  Center  for  - 


Civic  Journalism  Congratulates 
the  Winners  of  the 


First  James  K.  Batten  Award  ' 


To  TTie  Charlotte  Observer, 

“Taking  Back  Our  Neighborhoods.” 

“For  an  unprecedented  community/newspaper  approach  to 
fighting  crime  in  the  city  of  Charlotte. 


To  The  Argus  Leader,  Sioux  Falls,  S.D., 

“A  Community  on  the  Rise.” 

“For  setting  an  example  of  what  a  small  daily  can  do  in 
inspiring  a  rural  community  in  pursuit  of  a  common  cause. 


To  The  Kansas  City  Star, 

“Raising  Kansas  City.” 

“For  its  bold  and  creative  leap  in  building  a  year-long  work  of 
journalism  around  the  exploration  of  core  values  that  drive 
society  and  how  those  values  have  been  distorted  in  modem  times. 

Cited  for  special  recognition  were  The  Dallas  Morning  News  for  its  series  “The  We 
Decade,  Rebirth  of  Community.”  and  “We  The  People,  Wisconsin,”  a  joint  effort  of  the 
Wisconsin  State  Journal,  Wisconsin  Public  Television,  WlSC-TV,  the  CBS  affiliate, 
Madison,  Wisconsin  Public  Radio,  and  Wood  Communication  Group  of  Madison. 


*  Presented  May  14,  1996  at  the  Pew  Center  for  Chic  Journalism’s  Annual  Symposimn  on 
Civic  Journalism.  For  more  information  about  the  Pew  Center  and  the  criteria  for  the  James 
K  Batten  Awards,  contact  the  center,  1101  Connecticut  Avenue  N.W.,  Suite  420,  Washington, 
DC  20036;  telephone  202/331-3200;  facsimile  202/347-6440;  e-mail  news@pcri.org 
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SYNDICATES/NEWS  SERVICES 


BY  DAVID  ASTOR 


Cartoonists  Without 
A  Home  Newspaper 


More  syndicated 
editotial 
carioonists 
don't  have  staff 
jobs.  Why? 
Wl)at  are  the 
advantages  and 
disadvantages? 


For  many  years,  Pat  OUphant  was 
probably  the  only  prominent  editorial 
cartoonist  on  the  roster  of  a  major  syndi¬ 
cate,  but  not  on  the  staff  of  a  newspaper 
or  magazine. 

Now,  OUphant  has  been  joined  by  creators  such 
as  Ted  Rail,  Paul  Conrad,  Ann  C.TeUiaes  and  Clay 
Bennett. 

Each  of  the  five  have  their  individual  reasons  for 
being  without  a  base  paper.  Some  are  in  this  situa¬ 
tion  voluntarily,  and  others,  involuntarily.  But  see  if 
you  can  detect  a  pattern  here: 

•  The  Washington  Star  folds  in  1981,  and 

_  OUphant  is  out  of  a  job.  He 

gets  offers  to  join  other 
papers,  but  decides  to  go  it 
alone.  Unlike  many  of  his 
peers,  OUphant  has  enough 
newspaper  cUents  to  earn  a 
comfortable  Uving  —  about 
400  at  last  count,  according 
to  Universal  Press  Syndicate. 

•  RaU  is  signed  by 
Chronicle  Features  m  1991, 
and  now  appears  in  more 
than  90  papers.  But  staff  jobs 
are  scarce,  and  the  1996 

PuUtzer  Prize  finaUst  is  stiU  without  a  fuU-time  edi¬ 
torial  cartooning  position. 

•  Conrad  is  among  several  hundred  Los  Angeles 
Times  employees  accepting  1993  buyouts  as  the 
paper  tries  to  cut  costs.  He  continues  with  the  Los 
Angeles  Times  Syndicate,  which  distributes  his  car¬ 
toons  to  more  than  100  papers. 

•  There  is  a  time  whenTelnaes  wants  a  staff  edi¬ 
torial  cartooning  job,  but  she  becomes  part  of 
North  America  Syndicate’s  “Best  and  Wittiest”  pack¬ 
age  in  1994  without  one.  Now,  she  is  no  longer 
actively  seeking  a  fuU-time  position. 

•  Bennett  is  fired  by  the  St  Petersburg  Times  in 
1994  after  an  award-fiUed  13  years,  but  remains  in 
the  NAS  package.  He  looks  for  another  fuU-time 
job,  and  has  yet  to  find  one. 

The  pattern,  of  course,  has  to  do  with  econom¬ 
ics.  These  five  cartoonists  aren’t  in  staff  positions 
today  at  least  partly  because  newspapers  folded,  or 
tried  to  cut  costs,  or  didn’t  want  to  spend  money 
on  a  new  person. 

“Jobs  are  disappearing,”  said  RaU,  who  noted  that 
many  daiUes  are  opting  to  buy  inexpensive  syndi¬ 
cated  cartoons  rather  than  pay  a  fuU-time  salary. 
Syndicates  see  this,  he  added,  and  are  now  more 


Ann  C.  Telnaes 


willing  to  sign  a  cartoonist  who  is  not  on  a  paper. 

“If  they  waited  for  people  with  staff  jobs,  there 
would  be  almost  no  one  to  sign,”  RaU  remaiked. 

“There  just  aren’t  any  jobs  available,”  agreed 
Bennett,  who  noted  that  the  market  has  constrict¬ 
ed  so  much  that  he  may  never  get  another  fuU-time 
one. 

Yet  Bennett  is,  and  always  wants  to  be,  an  editor¬ 
ial  cartoonist.  So  how  does  he  make  a  Uving? 

“I’m  not  making  a  Uving,”  the  38-year-old  creator 
repUed  with  a  laugh.  “I’m  at  the  poverty  level.” 

Actually,  he  is  scraping  by.  Bennett  slashed  his 
expenses,  and  has  been  earning  some  income 
doing  freelance  cartoons  for  pubUca- 
tions  such  as  the  Tallahassee 
Democrat.  And  Bennett  continues  to 
contribute  to  the  “Best  and  Wittiest” 
package,  which  King  Features 
Syndicate  (the  parent  of  NAS)  distrib¬ 
utes  to  more  than  425  papers. 

“King  stuck  by  me  after  I  was 
fired,”  he  said.  “That  meant  a  lot  to 
me.” 

Also,  the  former  St.  Petersburg  resi¬ 
dent  moved  this  month  to  the  San 
Francisco  area,  where  he  hopes  the 
concentration  of  weekUes  and  other 
pubUcations  wiU  lead  to  more  free¬ 
lance  work. 

RaU,  32,  said  he  makes  no  more 
than  $15,(K)0  a  year  from  the  90-plus 
papers  who  buy  his  Chronicle  car¬ 
toons  —  despite  working  40  hours  a 
week  on  them.  The  New  York  City 
resident  earns  another  $30,000  or  so 
by  self-syndicating  a  column  and 
doing  freelance  iUustrations. 

Telnaes  brings  Ui  her  income  by 
contributing  to  the  “Best  and 
Wittiest”  package,  self-syndicating  car¬ 
toons  to  certain  papers  that  don’t 
subscribe  to  that  package,  and  doing 
commercial  art. 

“It’s  not  easy  making  a  Uving,”  said 
the  Washington,  D.C.,  resident.  “You 
always  have  to  juggle.” 

TeUiaes,  35,  noted  that  she  could 
earn  much  more  if  she  concentrated 
on  advertising  art,  but  emphasized 
that  she  loves  doing  editorial  car¬ 
toons  —  and  possibly  having  an 
impact  with  them.  Clay  Bennett 
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A  Dying  Profession? 


IF  THE  TREND  toward  using  syndi¬ 
cated  rather  than  staff  editorial  car¬ 
toons  continues,  says  Ted  Rail,  news¬ 
papers  may  “kill”  the  profession. 

“It’s  really  sad,”  remariced  the 
Chronicle  Features  creator. “You’re 
not  going  to  have  national  cartoon¬ 
ists,  either,  in  a  few  decades,  because 
there  has  been  no  farm  system  for 
young  cartoonists  in  the  1980s  and 
’90s.  No  one  is  bfeing  hired,  so  no  one 
good  is  coming  into  the  field. 

“We’ve  already  lost  a  generation  of 
cartoonists.  I  personally  know  about 
a  dozen  cartoonists  who  had 
Pulitzers  waiting  for  them  who  went 
on  to  do  other  things.” 

Rail  said  some  newspapers  are  try¬ 
ing  to  save  money  by  buying  inex¬ 
pensive  syndicated  cartoons  rather 
than  paying  a  staffer’s  salary.  But  he 
emphasized  that  virtually  “every 


paper  in  the  country  with  a  circula¬ 
tion  of  over  100,000”  can  easily  afford 
a  staff  cartoonist  if  they  want  one. 

The  fact  is,  said  Rail,  many  papers 
don’t  want  one.  They  may  feel  that 
cartoonists  are  harder  to  edit  and 
control  than  writers,  and  that  these 
creators  may  “slam  the  local  mayor 
and  make  life  difficult  for  reporters 
trying  to  get  a  story  from  City  Hall.” 

But  Rail  added  that  a  paper  with¬ 
out  a  staff  cartoonist  is  losing  a  voice 
that  can  be  “more  powerful  than 
text.”  He  said  this  voice  can  attract 
younger  readers,  get  the  paper’s 
name  reprinted  all  over  the  country 
via  syndication,  and  help  differentiate 
the  paper  from  other  dailies. 

“Papers  are  becoming  more  gener¬ 
ic,”  he  observed.  “They  look  similar 
wherever  you  go.  It’s  part  of  the  ‘mall- 
ification’  of  America.” 


Rail  loves  editorial  cartooning,  too, 
but  he  doesn’t  like  what  newspapers 
pay  for  syndicated  work. 

“There’s  no  way  you  can  survive  as  a 
cartoonist  on  syndication  alone,  unless 
you  have  at  least  300  papers,”  he  said.  “It 
used  to  be  that  the  low  rates  papers 
paid  were  subsidized  by  staff  jobs.  Now 
that  the  jobs  are  disapjjearing,  $10  a 
week  doesn’t  cut  it  anymore.  If  papers 
don’t  want  to  hire  a  staff  cartoonist, 
they  should  triple  or  quadruple  their 
rates  for  syndicated  work.  You  can’t 
have  it  both  ways.” 

Having  a  full-time  salary  —  not  to 
mention  medical  insurance  and  other 
benefits  —  is  a  prime  reason  why  Rail 
and  Bennett  would  like  a  staff  position. 

Rail  added  that  having  a  home  paper 
can  give  a  cartoonist  a  certain  “legitima¬ 
cy”  that  helps  attract  more  syndicated 
clients. 


And  being  in  a  staff  position  can  pro¬ 
vide  a  cartoonist  with  enough  time  and 
mental  energy  to  do  better  work,  said 
Rail.  He  noted  that  hustling  for  freelance 
assignments  and/or  toiling  full  time  in  a 
non-cartooning  job  to  make  ends  meet 
doesn’t  necessarily  help  the  creative 
process. 

Another  advantage  to  having  a  home 
newspaper  is  being  able  to  do  local 
cartoons. 

“Every  cartoonist  I  know  who  has  a 
job  says  that  the  local-issue  cartoons 
have  the  highest  impact  on  readers,”  Rail 
said.  “I  want  to  have  that  kind  of 
impact.” 

“Being  on  a  newspaper  grounded 
me,”  added  Bennett.  “I  was  serving  a  par¬ 
ticular  readership.  I  knew  what  I 
thought  was  important  to  the  people  of 
St.  Petersburg.  Now,  I  feel  a  litde  root¬ 
less.” 

And  he  said  his  staff  cartoons 
were  more  timely,  because  they 
ran  in  the  paper  the  next  day. 

Also,  Bennett  enjoyed  the  social 
atmosphere  of  the  newsroom. 

“Some  people  might  find  woric- 
ing  at  home  an  advantage,  but  I 
liked  the  stimulation  of  a  news¬ 
room,”  he  said.  “And  I  liked  to  have 
people  to  bounce  ideas  off  of.” 

VCliat  about  having  an  editorial 
page  editor  looking  at  your  work 
every  day?  Interviewees  said  this 


can  be  an  advantage  or  disadvantage, 
depending  on  the  editor. 

“Some  editors  meddle  and  others  are 
handsoff,”  observed  Telnaes. 

Rail  said  a  good  editor  can  spot 
potential  problems  with  specific  car¬ 
toons  and  help  a  creator  improve  over- 
aU. 

Are  there  advantages  to  being  syndi¬ 
cated  without  a  staff  job? 

Telnaes,  who  is  not  seeking  a  full-time 
position  at  this  time,  said,  “When  I  first 
started,  I  really  did  want  to  be  on  a 
paper.  Now,  I  kind  of  like  not  being 
attached  to  one.” 

For  one  thing,Telnaes  feels  she  can 
do  stronger  woik. 

“Some  newspapers  are  sort  of  dumb¬ 
ing  down,”  she  said.  “They  don’t  have 
editors  willing  to  take  on  controversial 
cartoons.  If  you’re  in  fear  of  losing  your 
job  [because  of  doing  hard-hitting  com¬ 
mentary],  you  can  get  stifled  by  that.” 

“No  one  [syndicated]  cartoon  can 
get  you  fired,”  agreed  Rail.  “The  worst 
that  hapjjens  is  you  lose  a  few  newspa¬ 
pers.” 

“I  do  like  knowing  you  can  draw’ 
whatever  you  feel  like,”  said  Bennett.  “I 
find  the  editorial  freedom  the  most  grat¬ 
ifying  part  of  it.”  He  noted  that  this  is 
one  reason  why  his  cartoons  are  proba¬ 
bly  “a  little  stronger”  now. 

“I  have  a  lot  of  editorial  autonomy,” 
added  Rail.  “I’m  really  left  alone.  The 
only  concerns  the  syndicate  has  is  with 
obscenity  and  libel.  There’s  no  local  poli¬ 
tics  to  worry  about.” 

Another  advantage  to  having  no  base 
paper,  said  Rail,  is  “you  can  live  any¬ 
where  you  want  within  Federal  Express 
range  of  your  syndicate.” 

But  Rail  and  Bennett  would  stiU  pre¬ 
fer  to  have  a  staff  job. 

Conrad  and  Oliphant  could  not  be 
reached  for  comment  for  this  story. 

Ranan  Lurie,  who  is  the  most  widely 
syndicated  editorial  cartoonist  in  the 
world,  almost  fit  the  criteria  of  this 
article. 

But  the  bulk  of  Lurie’s  work  is  now 
distributed  by  his  Cartoonews  Inter¬ 
national  syndicate,  rather  than  by  a  .syn¬ 
dicate  representing  many  creators. 

And,  over  the  years,  Lurie  has  served 
as  the  staff  or  chief  editorial  cartoonist 
for  various  magazines  and  newspapers, 
including  the  Honolulu  Adt^iser,  Die 
Welt  in  Bonn,  Germany,  the  London 
Times,  and  Asahi  Shimbun  in  Tokyo. 

His  latest  affiliation  is  with  Time  Inter¬ 
national.  ■ 
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TV  Guide  getting 
into  listings  arena 

TVDATA  and  TRffiUNE  Media  Ser¬ 
vices’  TMS  TV  listings  are  going  to 
have  some  major  competition  soon. 

TV  Guide  magazine  announced  the  for¬ 
mation  of  a  new  unit  called  TV  Guide 
Resources  to  provide  listings  data  to  news¬ 
papers,  electronic  services  and  other  buy¬ 
ers. 

“We  have  received  many  requests  for 
our  data  listings,”  said  Paul  Cariucci,  CEO 
and  president  of  News  America 
Publishing,  the  Rupert  Murdoch-owned 
parent  of  TV  Guide. 

“There  are  others  in  the  field,  so  why 
not  us?”  added  a  TV  Guide  spokesperson. 
“We’re  going  to  be  shaking  things  up  a  bit.” 

The  spokesperson  said  potential  clients 
are  already  being  approached,  but  she 
could  not  give  a  specific  date  when  TV 
Guide  Resources  will  actually  begin  deliv¬ 
ering  material. 

When  asked  if  wider  dissemination  of 
TV  Guide's  huge  database  might  cause  the 
magazine  itself  to  lose  some  sales,  the 
spokesperson  said  people  will  still  want  to 
read  the  weekly  for  its  listings  as  well  as  its 
articles  and  other  features. 

The  43-year-old  TV  Guide  has  a  circula¬ 
tion  of  more  than  13  million  and  a  reader- 
ship  of  more  than  40  million,  according  to 
News  America  Publishing. 

TV  Guide  Resources  will  be  based  at  the 
magazine's  Radnor,  Pa.,  headquarters.  It 
will  cooperate  closely  with  the  Gemstar 
Development  Corporation,  which  pro¬ 
duces  the  VCR  Plus-t  system  (whose  exclu¬ 
sive  representative  to  publications  is 
United  Media).  TV  Guide  is  already  work¬ 
ing  with  Gemstar  on  a  new  interactive 
electronic  program  guide,  TV  Guide  Plus, 
scheduled  to  debut  this  fall. 

News  America  Publishing  is  part  of 
Murdoch’s  News  Corporation,  which 
includes  newspapers.  Fox  Broadcasting, 
Twentieth  Century  Fox  and  other  divi¬ 
sions. 

Scholarship  starts 

ZUANN—THE  MUSICAL,  which  has 
been  produced  hundreds  of  times 
around  the  country  since  1985,  was 
recently  produced  again  by  the  Encore 
Youth  Theatre  in  Vista,  Calif. 

This  time,  there  was  also  the  start  up  of 
the  Greg  Evans  Scholarship  Fund.  The 
“Luann”  creator  donated  original  art  to  be 
auctioned,  and  the  proceeds  will  help 


United  Feature  Syndicate  cartoonist  Greg 
Evans  with  Lisa  Guzman  (Luann)  and  Jennifer 
Bias  (Delta)  of  the  Encore  production 


aspiring  young  performers  pay  for  acting 
classes. 

The  musical  was  written  by  Eleanor  and 
Ray  Harder  for  Pioneer  Drama,  which  pro¬ 
vides  plays  for  school  and  community  the¬ 
ater  groups. 

Silver  wins  award 

Michael  silver,  vice  president  of 
editorial  and  development  at  Tribune 
Media  Services,  has  won  the  1996 Tribune 
Management  Award. 

Silver  recewed  the  $15,000  prize  for 
identifying  new-technology  partners  and 
guiding  the  development  of  the  WebPoint 
Internet  service  being  marketed  to  nevA^s- 
papers. 

Two  comics  polls 

((  OR  BETTER  OR  For  Worse”  by  Lynn 
i  Johnston  of  Universal  Press 
Syndicate  was  the  fevorite  comic  in  a 
recent  Tampa  Tribune  poll  that  drew 
4,695  reader  responses. 

The  next  four  finishers  were  “Rose  is 
Rose”  by  Pat  Brady  of  United  Feature 
Syndicate,  “Blondie”  by  Dean  Young  and 
Stan  Drake  of  King  Features  Syndicate, 
“Sally  Forth”  by  Greg  Howard  and  Craig 
Macintosh  of  King,  and  “Hagar  the 
Horrible”  by  Chris  Browne  of  King. 

In  other  news,  “Sally  Forth”  and 
“Crankshaft”  by  Tom  Batiuk  and  Chuck 
Ayers  of  Universal  were  the  overall 
favorites  in  a  recent  Schenectady,  N.Y, 
Gazette  survey  that  drew  2,321  reader 
responses. 

Other  winners  in  the  poll  included 
“Peanuts”  by  Charles  Schulz  of  United 
(most  frequently  read),  “Baby  Blues”  by 
Rick  Kiikman  and  Jerry  Scott  of  King 
(female  favorite),  “Dilbert”  by  Scott  Adams 
of  United  (male  favorite),  “FoxTrot”  by  Bill 
Amend  of  Universal  (kid/teen  favorite), 


“Rose  is  Rose”  (favorite  of  adults  18-24), 
“Dilbert”  (adults  25-54),  “Crankshaft” 
(adults  55-64)  and  “Sally  Forth”  (adults  64 
and  over). 

News  about  books 

Tribune  media  services  columnist 
Alice  Bredin  has  written  Jbe  Virtual 
Office  Survival  Handbook:  What 
Telecommuters  and  Entrepreneurs  Need 
to  Succeed  in  Today’s  Nontraditional 
Workplace  for  John  Wiley  &  Sons. 

In  other  book  news,  Andrews  and 
McMeel  has  published  Night  of  the  Living 
Dad  by  “Baby  Blues”  cartoonists  Rick 
Kiikman  and  Jerry  Scott  of  King  Features 
Syndicate. 

Also,  A&M  has  released  She’s  a  Momma, 
Not  a  Mome  Star  by  “Rose  is  Rose”  creator 
Pat  Brady  of  United  Feature  Syndicate. 

And  A&M  has  published  What  I  Want  to 
Be  When  They  Grow  Up  by  “Committed” 
creator  Michael  Fry  of  United. 

Then  there  is  Ooooh . . .  Bit  Your 
Tongue?,  a  collection  by  17-year-old 
“Borderline”  cartoonist  Gabe  Martin.  It  is 
from  Borderiine  PubUshing  Ink  of  San 
Diego. 

CD-ROM  visuals 

North  American  precis  syndicate 
is  offering  a  growing  number  of  color 
illustrations  on  CD-ROMs. 

NAPS  distributes  free  illustrations  and 
text  material  from  food  companies  and 
their  PR  firms,  travel-related  companies, 
pharmaceutical  companies,  associations 
and  others,  according  to  syndicate  presi¬ 
dent  Ronald  Levy. 

The  3&-year-old  NAPS  is  based  at  201  E. 
42nd  St.,  New  Yoik,  N.Y.  10017;  212-867- 
9000. 

Popeye  is  toppled 

A  STATUE  OF  Popeye  in  Chester,  HI.,  was 
toppled  recently  by  vandals.  Con¬ 
struction  workers  donated  their  labor  to 
set  the  six-foot  bronze  figure  back  in  place. 

Chester  is  where  “Popeye”  creator  Elzie 
Segar  (1894-1938)  of  King  Features 
Syndicate  grew  up. 

Info  on  cartooning 

A  MAGAZINE  FOR  freelancers  called 
Cartoon  Opportunities  is  being  pub¬ 
lished. 

It  is  based  at  PO.  Box  248,  Chalfont,  Pa. 
18914. 


42  Editor  &  PiiBUSHER  ■  May  18, 1996 


IN  BRIEF 


LAPA  begins 
free  press  project 

The  inter  AMERICAN  Press 

Association  will  begin  a  five-year  plan 
for  the  implementation  of  the  free  press 
goals  embodied  in  the  Declaration  of 
Chapultepec,  with  help  from  a  $1.3  mil¬ 
lion  grant  from  the  Robert  R.  McCormick 
Tribune  Foundation. 

At  a  recent  meeting  in  Chicago,  the 
foundation’s  board  approved  the  grant 
for  advocacy  of  press  freedom  in  the 
Americas. 

The  McCormick  Tribune  Foundation 
was  the  primary  funder  of  the  IAEA 
Mexico  City  Hemisphere  Conference  on 
Free  Speech  which  produced  the 
Declaration  of  Chapultepec.  The 
Declaration  is  a  document  emphasizing 
the  importance  of  free  speech  and  press 
fineedoms  to  democracy. 

Beta  hoard 
reelected 

Shareholders  of  Dallas 

Morning  News  parent  A.H.  Belo 
Corp.  have  reelected  the  following 
board  members;  Burl  Osborne,  president 
of  Belo’s  publishing  division;  John  W. 
Bassett  Jr.,  partner  in  the  law  firm 
Bassett  &  Copple  in  New  Mexico;  Lester 
A.  Levy,  former  chairman  of  NCH  Corp.; 
and  J.  McDonald  Williams,  chairman  of 
Trammell  Crow  Co. 

Student 
publication 
bans  gang  story 

A  HIGH  SCHOOL  publication  in 
Pennsylvania  has  banned  a  stu¬ 
dent’s  award-winning  story  about  gang 
rivalry  because  of  profanity  and  a  sexu¬ 
al  reference,  the  Associated  Press 
reported. 

The  piece,  by  Cassandra  Hench,  a  16- 
year-old  at  East  Pennsboro  Area  High 
School,  was  cited  in  a  writing  contest 
sponsored  by  the  Patriot-News  of 
Harrisburg. 

But  school  officials,  contending  that 
the  story’s  racier  elements  clashed  with 
community  standards,  banned  its  publi¬ 
cation  in  the  Wordsmith,  which  prints 
the  work  of  students. 


“I  would  never  allow  a  student  to  say 
those  things  in  my  classroom,  so  I  don’t 
think  I  could  possibly  publish  them,” 
said  adviser  Gerry  Myers.  A  district 
supervisor  backed  the  decision. 

Hench  was  outraged,  commenting: 

“It’s  censorship.  It  really  made  me  mad 
it  couldn’t  be  published.  If  it  was  good 
enough  to  win  an  award,  it  ought  to  be 
good  enough  to  print. . . .” 

Gray  offers 
common  stock 

Gray  communications  Systems 

Inc.  plans  to  offer  $150  million  in 
senior  subordinated  notes  and  3  5  mil¬ 
lion  shares  of  common  stock,  according 
to  statements  filed  with  the  Securities 
and  Exchange  Commission. 

Georgia-based  Gray,  which  went  pub¬ 
lic  just  last  year,  owns  three  daily  and 
two  weekly  newspapers,  as  well  as 
shoppers  and  networic-affiliated  TV  sta¬ 
tions,  all  in  the  South. 

Knight-Ridder 
financial  data 
provider  sold 

KNIGHT-RIDDER  FINANCIAL,  up  for 
sale  since  last  winter,  is  being 
acquired  by  financial  data  provider 
Global  Financial  Information  Corp.  for 
$275  million. 

Knight-Ridder  Inc.,  parent  of  Knight- 
Ridder  Financial,  as  well  as  the  Miami 
Herald  and  30  other  daily  newspapers, 
said  it  would  use  the  proceeds  to  repur¬ 
chase  shares  and  reduce  its  debt. 

The  sale,  which  is  subject  to  approval 
by  regulatory  authorities,  was  expected 
to  close  in  the  third  quarter. 

Knight-Ridder  Financial  provides  up- 
to-the-minute  market  information  and 
archival  news  to  44,000  subscribers 
worldwide.  Its  annual  revenues  have 
nearly  doubled  over  the  last  five  years. 

Layoffs  at 
Maui  News 

ACED  WITHA  $500,000  budget 
shortfall,  the  Maui  News  will  lay  off 
about  a  dozen  employees,  with  most  of 
the  layoffs  coming  from  the  newsroom,  a 


union  official  said. 

Other  options  to  deal  with  the  finan¬ 
cial  problem  were  rejected  by  staffers, 
according  to  Roy  Kruse,  administrative 
officer  of  the  Hawaii  Newspaper  Guild. 

Publisher  Richard  Cameron  declined 
to  comment  on  the  staffing  cuts. 

The  options  the  120-member  staff  had 
been  asked  to  consider  included  a  10% 
pay  cut,  a  reduction  in  hours  and  elimina¬ 
tion  of  management’s  portion  of  medical 
insurance  premiums.  If  approved,  an 
option  would  have  remained  in  effea  for 
six  months. 

One  reason  employees  didn’t  accept 
an  option  was  because  they  gave  up  two 
scheduled  pay  raises  in  January,  Kruse 
said. 

“The  employees  would  have  accepted 
it  to  keep  everyone  working  if  they 
could  see,  in  six  months,  a  cure  to  the  ail¬ 
ment,”  Kruse  said. 

“But  the  employees  felt  nothing  is 
going  to  be  done  and  they  had  to  bite 
the  bullet.”  —  AP 
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Curmudgeon 

Continued  from  page  5 

nervous  system  of  a  free  democracy,”  but 
“we’re  in  a  tear  down  mood  today.” 

The  presumptive  Republican  presi¬ 
dential  nominee,  Sen.  Bob  Dole,  took  on 
the  president’s  court  appointees  and  the 
judiciary,  in  general.  That  Dolespeak  still 
is  reverberating. 

And  Attorney  General  Janet  Reno 
showed  up  to  declare  her  allegiance  to 
the  Freedom  of  Information  Act  and 
more.  In  1975,  the  American  press  filed 
30,000  Fol  requests,  and  last  year,  she 
was  buried  under  125,000  Fol  appeals 
from  the  press. 

More  scrapings  from  the  convention 
floor: 

James  Fallows:  Newspapers  are  guilty 
of  too  much  “outsidemess”  and  serve  up 
too  much  “process”  news.  He  had  already 
unloaded  his  tough  stuff  against  the 
press  in  his  recent  book.  Breaking  the 
News. 

Richard  Harwood:  “The  conflict  story 
is  the  easiest  one  to  write.”  Getting  “bal¬ 
ance,  fairness  and  wholeness”  is  much 
harder. 

GilThelen  of  the  Columbia,  S.C.,5/ate: 
He  has  asked  his  reporters  to  put  their 
phone  and  fax  numbers  at  the  end  of 
every  story  longer  than  10  inches.  Ouch! 

Surfing  at  ASNE  this  year  sent  cus¬ 
tomers  away  thinking  there  is  lots  of  life 
left  in  the  old  horse,  still. 


Numbers 

Continued  from  page  12 

lation  declines  is  also  substantiated  by  a 
telephone  poll  of  nearly  1,000  Detroit- 
area  residents  the  papers  list  as  home 
delivery  subscribers  plus  a  door-to-door 
survey  of  some  10,000  households. 

According  to  the  telephone  poll,  con¬ 
ducted  by  Washington,  D.C.-based 
Bannon  Research,  only  54%  of  those  res¬ 
idents  the  newspapers  say  are  sub¬ 
scribers  are  actually  subscribers.  The 
polling  firm  said  “at  least  32%  of  the  sup¬ 
posed  News/Free  Press  subscribers  we 
reached  said  they  had  canceled  a  news¬ 
paper  subscription  in  the  last  year.” 

The  door-to-door  survey,  conducted 
by  union  members,  found  substantial 
percentages  of  people  getting  a  paper  at 
their  home  were  not  paying  for  it,  the 
Metropolitan  Council  said. 

“We  are  providing  the  numbers  that 
Detroit  Newspapers  has  refused  to  pro¬ 
vide,”  council  chairman  Derey  said.“Now 
that  we’ve  seen  their  internal  docu¬ 
ments,  we  know  why  they  ducked  the 
Audit  Bureau:  Their  numbers  simply 


won’t  stand  up  to  an  audit.”  i 

Detroit  Newspapers’  EUwood,  howev-  i 
er,  scoffed  at  the  unions’  report.  i 

“Their  figures  are  pretty  absurd,  to  the  I 
point  of  being  ridiculous,”  she  said.  j 


Ridder 

Continued  from  page  14 

online  the  essence  of  their  papers  as 
they  develop  electronic  competencies, 
they  will  need  to  take  advantage  of  the 
expanded  capabilities  to  make  their 
online  products  even  richer.” 

With  a  sort  of  online  Darwinism, 
Ridder  believes  that  “natural  forces  will 
drive  things  toward  the  most  efficient 
medium.” 

“Thus,  material  that  is  less  efficient  in 
print,  like  stocks,  classified  and  micro- 
zoned  news,  could  migrate  —  in  whole 
or  in  part  —  to  electronic  services,”  he 
explained. 

Newspapers,  however,  absolutely  will 
remain  viable,  Ridder  added,  noting  that 
“they  will  be  the  most  effective  remain¬ 
ing  mass  medium  as  broadcast  continues 
to  fragment.” 

“Newspapers  may  derive  less  of  their 
print-oriented  revenue  from  classifieds, 
but  they’ll  save  substantially  on  the 
newsprint  they’re  not  using,”  he  said. 
“And,  with  any  luck,  we  will  have  identi¬ 
fied  a  way  of  recapturing  that  ‘lost’  rev¬ 
enue  online. 

“So  maybe  you  generate  less  revenue 
on  the  print  side,”  he  said,  “but  the  equiv¬ 
alent  generates  more  profit  on  the  elec¬ 
tronic  side.” 

The  only  thing  of  which  Ridder  is 
sure,  he  said,  “is  that  one  year  from  now, 
my  thoughts  about  online  possibilities 
will  have  evolved  marlredly.  By  the  same 
token,  I  know  my  views  of  journalism 
and  business  will  stand.” 


Rushdie 

Continued  from  page  18 

First  Amendment  principles  is  steadily 
being  eroded.” 

One  of  the  weapons  used  by  those 
seeking  to  curtail  free  speech  is  the 
notion  of  respect,  used  by  both  religious 
extremists  and  minority  groups,  who 
tend  to  view  any  questioning  or  dis¬ 
agreement  with  their  positions  as  a  lack 
of  respect,  he  explained. 

“I  want  to  suggest  to  you  that  citizens 
of  free  societies,  democracies,  do  not  pre¬ 
serve  their  freedom  by  pussyfooting 
around  their  fellow  citizens’  opinions, 
even  their  most  cherished  beliefs,”  he 
said. 


“In  free  societies,  you  must  liave  the 
free  play  of  ideas.  There  must  be  argu¬ 
ment,  and  It  must  be  impassioned  and 
untrammeled,”  Rushdie  commented.  “A 
free  society  is  not  a  calm  and  eventless 
place  —  that  is  the  kind  of  static,  dead 
society  dictators  try  to  create. 

“Free  societies  are  dynamic,  noisy, 
turbulent,  and  full  of  radical  disagree¬ 
ments.  Skepticism  and  freedom  are  indis¬ 
solubly  linked,”  he  said.  “And  it  is  the 
skepticism  of  journalists,  their  show-me, 
prove-it  willingness  to  be  impressed, 
that  is  perhaps  their  most  important  con¬ 
tribution  to  the  freedom  of  the  free 
world. 

“It  is  the  disrespect  of  journalists  — 
for  power,  for  orthodoxies,  for  party 
lines,  for  ideologies,  for  vanity,  for  arro¬ 
gance,  for  folly,  for  pretension,  for  cor¬ 
ruption,  for  stupidity  —  that  I  would  like 
to  celebrate  this  morning,  and  that  I  urge 
you  all,  in  freedom’s  name,  to  preserve,” 
Rushdie  concluded. 


‘Enemies  of  Press’ 
tagged  by  CPJ 

The  committee  to  Protect  Jour¬ 
nalists  has  released  its  aimual  list  of 
the  10  world  figures  who  are  the  worst 
“Enemies  of  the  Press.” 

The  list,  featuring  the  names  of  those 
responsible  for  brutal  treatment  of  jour¬ 
nalists,  was  announced  on  May  3,  World 
Press  Freedom  Day. 

The  list  follows: 

•  Abu  Abdul  Rahman  Amin,  leader  of  the 
Armed  Islamic  Group  of  Algeria. 

•  China’s  leader,  Deng  Xiaoping. 

•  Nigerian  President  Sani  Abacha. 

•  Thrkey’s  Prime  Minister  Mesut  Yilmaz. 
•  Tajikistan’s  President  Emomali  Rakh- 
monov. 

•  Indonesia’s  President  Suharto. 

•  Cuba’s  President  Fidel  Castro. 

•  SaudiArabia’s  King  Fahd  bin  Abdulaziz 
Ibn  Saud. 

•  Kenya’s  President  Daniel  arap  Moi. 

•  Slovakia’s  Prime  Minister  Vladimir 
Meciar. 

Oklahoma  paper 
adds  a  day 

The  twice-weekly  Grove  (Okla.) 

Sun  began  publishing  three  days  a 
week  April  30. 

The  paper  is  published  Tuesday, 
Thursday  and  Friday. 

Publisher  M.  Gerald  Stone  said  the 
paper  had  added  press  capacity  to 
accommodate  the  move. 
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Cowles  Media 
earnings  up 

COWLES  MEDIA  CO.  reported  fiscal 
year  1996  net  earnings  of  $24.4 
million,  or  $1.76  per  share,  an  8.4% 
improvement  due  to  revenue  growth  in 
all  operating  divisions  and  gains  on  the 
sale  of  real  estate. 

The  revenue  increases  were  partially 
offset  by  greater  newsprint  expendi¬ 
tures,  lower  earnings  in  the  book-pub¬ 
lishing  unit  and  reduced  income  from 
noncompete  agreements  related  to  the 
fiscal  1990  sale  of  Great  Falls  Tribune 
Co.,  the  company  said. 

Operating  earnings  for  the  hscai  year, 
which  ended  March  30,  rose  6%  to 
$69.6  million,  on  10%  higher  operating 
revenues  of  $492.6  million.  Miimeapolis 
Star  Tribune  revenues  gained  8%. 

“We  are  pleased  with  our  overall 
financial  performance,  especially  in  a 
year  filled  with  unprecedented  paper 
price  increases  that  hit  each  operating 
unit,”  said  Cowles  president  and  CEO 
David  C.  Cox. 

The  Star  Tribune  was  “particularly 
successful,”  the  executive  noted,  in  keep¬ 
ing  costs  in  line  against  44%  higher 
newsprint  expenses. 

Net  earnings  in  the  fourth  quarter 
amounted  to  $7.9  million,  a  whopping 
46%  gain.  Operating  earnings  improved 
1 1%  to  $1 1.8  million  in  the  term,  while 
revenues  rose  8%  to  $124.4  million. 

Star  Tribune  operating  revenues 
went  up  9%. 

Quarterly  financial  results  of  other 
publicly  traded  newspaper  companies 
were  reported  in  the  May  4  edition  of 
E&P. 

World-Herald 
takes  action 
against  ad 

HE  OMAHA  WORLD-HERALD  is 
seeking  an  injunction  in  an  attempt 
to  stop  the  state  Republican  Party  from 
appropriating  the  newspaper’s  editorial 
positions  in  a  television  commercial. 

The  newspaper  objects  to  a  television 
commercial  in  which  a  voice-over 
armounces,“The  Omaha  World-Herald 
says  higher  property  taxes  ate  Ben 
Nelson’s  fault,”  while  the  screen  shows  a 
copy  of  the  newspaper’s  July  1, 1994 


editorial  and  the  newspaper’s  flag. 

The  newspaper  charges  that  the  state¬ 
ment  in  the  commercial  is  false,  and 
“misrepresents  and  misstates  both  the 
meaning  and  letter  of  the  editorial.” 

The  Republican  Party  hadn’t  asked  to 
use  the  trademarked  name  or  material, 
and  continued  to  air  the  commercial 
even  after  assuring  the  newspaper  that 
it  would  not  longer  be  used,  according 
to  the  newspaper. 

John  Gottschlak,  president  and  CEO 
of  the  Omaha  World-Herald  Co.  and  pub¬ 
lisher  of  the  World-Herald,  said  in  a 
statement,  “irreparable  harm  has  been 
done  to  the  most  important  asset  a 
newspaper  can  have,  its  credibility.  The 
Republican  Party’s  untruthful  charac¬ 
terization  of  our  editorial  just  cannot  be 
left  unchallenged.  We  wiU  not  allow  our¬ 
selves  to  be  drug  [sic]  into  political  neg¬ 
ative  campaigning  by  anyone.” 

JFK  records 
to  he  released 

An  ADDITIONAL  16,679  pages  of 
records  on  the  assassination  of 
President  John  E  Kennedy  have  been 
transferred  to  the  National  Archives 
from  the  FBI  and  are  expected  to  be 
available  to  the  public  in  mid-May. 

Included  in  the  documents  are  files 
reviewed  by  the  House  Assassinations 
Committee  in  1978  and  1979  during  its 
investigation  of  the  assassination,  the 
Associated  Press  reported. 

The  FBI  reported  that  some  4,500 
pages  have  been  blacked  out  in  part  or 
entirely  in  order  to  protect  sources 
about  organized  crime  activity  or 
because  they  include  information  from 
stUl-sealed  grand  jury  proceedings. 

The  additional  public  documents  — 
which  bring  the  total  FBI  released  infor¬ 
mation  to  some  641,000  pages  —  will 
be  available  at  the  National  Archives 
facility  in  College  Paric,  Md. 

ASNE  officers 

The  new  president  of  the 

American  Society  of  Newspaper 
Editors,  Robert  H.  Giles,  editor  and  pub¬ 
lisher  of  the  Detroit  News,  ascended  to 
his  new  position  during  the  group’s 
annual  meeting  in  Washington. 

Giles  succeeds  Quincy,  Mass.,  Patriot 
Ledger  editor  William  B.  Ketter,  who 


i  remains  an  ex  officio  of  the  board. 

I  Other  officers  elected  during  the  con- 
i  vention  were;  vice  president,  Sandra 
j  Mims  Rowe,  editor  of  the  Portland 
I  Oregonian-,  secretary,  Edward  Seaton, 
i  editor  in  chief  of  the  Manhattan  (Kan.) 

I  Mercury,  and  treasurer,  N.  Christian 
j  Anderson  IB,  publisher  of  the  Colorado 
I  Springs,  Colo.,  Gazette  Telegraph. 

In  addition,  three  incumbent  board 
I  members  were  reelected.They  are: 

I  Deborah  Howell,  editor,  Newhouse 
i  News  Service;Tim  J.  McGuire, 
j  editor/senior  vice  president  for  content, 

I  the  Minneapolis  Star  Tribune-,  and 
I  Richard  A.  Oppel,  editor,  the  Austin 
i  (Texas)  American-Statesman. 

Two  changes  to  the  ASNE  bylaws  also 
i  were  approved  by  the  members  in 
j  attendance.The  rules  allow  retired  mem- 
i  bers  attending  the  convention  to  vote 
I  for  the  board  of  directors,  and  change 
i  the  language  regarding  those  aUowed  to 
i  join  ASNE. 

\Lee  spikes 
\  reporter 

A  REPORTER  FOR  the  Nashville 
Tennessean  was  booted  out  of  a 
i  recent  address  to  college  students  given 
j  by  film  director  Spike  Lee. 
i  About  15  mintues  into  a  speech  at 
1  historical!)-  black  Fisk  University  in 
I  Nashville,  Lee  broke  off  his  remarks  and 
I  asked  reporter  Alan  Bostick  who  he  was 
I  and  what  he  was  doing  at  the  event. 

Upon  learning  that  Bostick  worked 
j  for  the  Tennessean,  Lee  walked  over  to 
I  Fisk  president  Henry  Ponder.  The  univer- 
i  sity  president  then  asked  all  media  rep- 
i  resentatives  to  exit  the  room,  saying 
I  that,  “Spike  wants  this  to  be  a  dialogue 
I  between  himself  and  the  students.” 

Although  Bostick  was  the  only  white 
I  person  in  the  room.  Ponder  said  that 
I  wasn’t  the  reason  he  was  asked  to  leave. 
I  “If  Spike  had  told  me  that  was  the 
j  reason,  I  wouldn’t  have  kicked  you  out,” 
I  Ponder  told  Bostick,  who  reported  the 
i  incident  in  the  Tennessean. 
j  Ponder  said  the  university  mistakenly 
i  had  sent  out  press  releases  about  the 
I  event  without  knowing  that  Lee  didn’t 
i  want  reporters  present. 

1  Tennessean  editor  Dave  Green  said, 

I  “In  any  other  situation,  it  would  fill  into 
i  the  category  of  a  mix-up,  so  it’s  not  a 
i  major  item  of  protest  to  us.” 
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1 1  W.  19th  Street  •  New  York,  NY  1001 1  •  Phone  (212)  6754380  •  Fax  (212)  929-1259 


FEATURES  AVAILABLE 


_ ASTTKXCXSY _ 

Daily-Weekly-Monthly  Features 
Camera  Ready.  Time  Data  Syndicate 
NEWI  SPANISH  TRANSLATION 
(603)  623-7733  or  (800)  322-5101 

AUTOMOTIVE 

100  EVENTS  THAT  MADE  THE  U.S. 
AUTO  INDUSTRY.  A  chronicle  of  the 
most  exciting  highlights  in  the  auto 
industry.  Available  in  early  May.  Joe 
Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890.  Fax:  (212) 
254-7646. 

CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  rood  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 

BOOKREVIEWS 

BUSINESS  BOOK  REVIEWS  -  veteran 
journalist  can  supply  you  with  500- 
word  reviews  with  color  art.  $50 
(216)  556-3648. 

CHILDREN 

HOOK  READERS  with  "Kids  Corner" 
children's  book  column.  Free  books 
monthly  to  readers  In  random  draw¬ 
ing.  Samples  and  rates: 

(800)  959-9977 


CASINO  GAMING 

VYEEKLY  CASINO  GAMING  COLUMN 
Collecting  kudos  for  over  3  years, 
PLAYING  IT  SMART  is  fun  to  read  as 
well  as  surprisingly  sophisticated. 
Approx  70  words  --  on  target,  on  time. 
Samples  &  references.  ICON,  Inc., 
(215)  349-6500,  Fox  (215)  349-6502 

EDUCATION/SCIENCE 

MR.  WIZARD'S  Every  Science  by  TV's 
Mr.  Wizard.  A  weekly  column  includ¬ 
ing  text  and  graphics.  Call  Scott  Lorenz 
@  (800)  992-8388  (or  samples. 

ENTERTAINMENT 

"HOLLYWOOD-BEHIND-THE- 
SCENES":  gossip  by  insider  1,  2,  or  3 
times  vireekly.  On  Ciuark  by  modem  or 
mail.  Samples:  (800)  959-9977. 

GAMINGAVALL  STREET 

HEARD  ON  THE  STRIP  -  Lively  weekly 
column,  inside  Las  Vegas.  ('News 
Before  It's  NEWS!)  Written  by  GAM¬ 
ING  TODAY  business  editor  (Ihuck  Di 
Rocco,  who  has  covered  the  casino 
capital  of  the  world  since  1975. 
Accent:  public  gaming  companies. 
Many  news  firsts  to  its  credit.  Samples 
call  (702)798-1151. 


_ HEALTHCIARE _ 

HEALTHCARE  AND  YOU:  This  by 
healthcare  journalist  and  consumer 
advocate  Duncan  Moore,  Jr.  helps 
your  readers  work  through  the  growing 
maze  in  the  healthcare  field.  Joe 
Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890.  Fax:  (212) 
254-7646. _ 

_ HUMOR _ 

AWARDwinning  700  word  WEEKLY 
Samples:  Clear  Creek  Features 
Box  3303,  Grass  Valley,  CA  95945 

WHY  NOT  TAKE  A  CHANCE?  Weekly 
500  word  column,  first  6  months  free. 
Won't  last  lang  at  these  prices.  Call  for 
Perry...(713)  802-2799.  You'll  like  it... 

PHOTO 

REUGION  PHOTOS 

Stock  photos  with  religious  themes  are 
now  available  from  Religion  News 
Service.  (800)  767-6781 

PUZZLES 

BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  •  (ox  (409)  295-9624 
PO  Box  1 972,  Huntsville,  TX  77342 

We  are  animals  that  are  wired  to  love. 

Helen  Fisher 


_ PUZZLES _ 

PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  672-2594 

SYNDICATION  SERVICES 

Golf*Garden»Cyber»Cars»HutTX3r»More 
Camera-ready»Modem»Disk»Free  Trial 
Daily-Weekly-Monthly  from  BULLEONE 
(216)  261-3423»Fax:  (216)  261-9656 

LET  YOUR  READERS  LOOK  at  life  from 
a  different  point  of  view.  Alternative, 
intelligent,  fresh  columns  by  established 
professional  writers.  Available  now:  All 
About  Eve,  Intuition  at  Work,  Political 
Humor  &  Opinion,  Mother  Knows  Best 
Movie  Reviews,  Intuitive  Eating.  Call 
for  samples.  Cumberland  Literary 
Group,  (615)  269-5039,  fax  (615) 
297-6630. 

WORLD  WIDE  WEB 

WebPointers  Columns  explain  the 
World  Wide  Web  to  your  readers. 
Timely,  entertaining,  informative  copy 
attracts  younger  readers  &  new 
advertisers.  See  for  yourself  WebPoin¬ 
ters'  archived  columns  with  active 
hyperlinks  at 

http://www.webpointer5.com 
Call  1  (800)  784-5025  ore-mail: 
webpartners@webpointers.com  for  one 
month's  free  trial. 


ANNOLINCEMENTS 


NEWSPAPER  APPRAISERS 


DAVID  R.  STILL 
CAPITAL  ENDEAVORS,  INC. 
Serving  the  Southeast 
Newspapers  &  Magazines 
Brokerage  and  Appraisals 
Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


KAMEN  &  CO.  GROUP  SERVICES 
Consultants/ Appraisals/Brokers 
(516)  379-2797/(813)  786-5930 


NEWSPAPER  BROKERS 


625Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexkxi,  N.Englond  (61 7)  54S61 75 
Wren  Barnett,  S<^th  (704)  698-0021 
Ron  Holla,  Canada  E.  (61 3)  525-1 666 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


Buyers  or  sellers.  Call  Dick  Briggs. 
(864)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
(or  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
123NW  13th  St.,  Suite  214-8 
Boca  Raton,  FL  33432 


NEWSPAPER  BRCXERS 


Bolitho-Cribb  Rtporfc  http://www.imt.net/-jcribb/bciepait.html 


Appraisal  -  Brokerage 

BOLITHO-CRIBB 
&  Associates 


Established  1923 


Qualified  Brokerage 
for  over  70  years. 


Appraisal  for  estate, 
ESOP,  partners,  bank, 
tax,  stock,  assets 


John  T.  Cribb  1  Annette  Park  Drive,  Bozeman,  MT  59715  406-586-6621 
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NEWSPAPER  BROKERS 


BOLITHO-TAYLOR  MEDIA  SERVICE 
Thomas  C.  Bolitho/Gregory  S.  Taylor 
(405)  421-9600 

1 1 7  S.  Broodway,  Ada,  OK  74820 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)  566-7198 
Fax  (334)  566-01 70. 


JIM  WEBSTER  &  ASSOCIATES 
Brokers,  Appraisers,  Operators 
(817)599-5785 

315  York,  Weatherford,  Texas  76086 


MEDIA/V4ERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


MICHAEL  D.  UNDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  813-9344 


PHIIUPS  MEDIA  SERVICES,  INC. 
Consultants-lnvestments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


NEWSPAPER  BROKERS 


RICKENBACHER  MEDIA  CO. 
Your  broker  for  Southwest 
and  Middle  America. 

3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fax  (214)  520-6951 


SOUTHERN  NEWSPAPERS,  INC. 
Dick  Smith,  President 
108  Jane  Cove-Clarksdale,  MS  38614 
(601)  627-7906  Fax  601-627-79063* 
W.C.  Shoemaker- Jerry  Mooney 
P.O.  Box  457,  Kosciusko,  MS  39090 
(601 )  289-2004  or  (800)  890-4706 
Fax  (601)  289-3254 


Whitesmith  Publication  Services 
Rod  V/hitesmith,  (360)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


ENJOY  Florida's  sunshine,  beaches, 
golf,  fishing,  and  the  ownership  of  two 
profitable  coastal  weeklies.  Revenues 
doubled  last  year  to  $500,000.  Owner 
wishing  to  retire  will  accept  half 
revenues  and  take  a  note.  Great 
expansion  possibilities.  Write  to  Box 
07751,  Editor  &  Publisher. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  1001 1 


w 


ANNOUNCEMENTS 

NEWSPAPERS  FOR  SALE 

NEWSPAPERS  FOR  SAIE 

FREE  LIST  -  17  weekly  newspapers  for 
sale  in  7  midwestem  states.  Two  com¬ 
mercial  printing  plants  in  Iowa  and 
Nebraska.  John  E.  van  der  Linden, 
broker,  P.O.  Box  275,  Spirit  Lake,  lA 
51360. 

READY-MADE  WEEKLY  for  ambitious  j 
editorial  and  ad  team  located  in  the  j 
beautiful  Green  Mountains  of  Vermont  | 
with  much  of  the  6,000  circulation  j 
located  in  ski  areas.  Good  printing  con-  ; 
tract  available.  Asking  $15,000  down  1 

INDIANA  -  Profitable  suburban  news¬ 
papers.  26,000  combined  free  circula- 

and  will  finance  the  remaining  • 
$15,000.  Reply  to  Box  07658,  Editor  j 
&  Publisher.  j 

vices.  Box  1088,  Troy,  AL  36081 . 

(334)  566-7198 

ONLY  NEWSPAPER  published  in  town  ! 
of  57,000.  1 6  miles  south  of  Boston.  : 

ON  THE  BEAUTIFUL  Oregon  Coast, 
profitable,  90-year-old  weekly.  Owner 
retiring.  Income  over  $400,000 
annually.  Asking  $640,000,  includes 
building  on  2  1/2  city  lots.  Write: 
Western  World,  P.O.  Box  248, 

Call  (61 7)  337-891 1  : 

REWARD  YOURSELF:  Newspapers  far  • 
sale,  weeklies  large  and  small.  Bill  1 
Berger,  Associated  Texas  Newspapers,  : 
Inc.,  1801  Exposition,  Austin,  TX  • 
78703.(512)476-3950.  I 

Bandon,  OR  97411. 

NEWSPAPERS  WANTED 

QUALITY  NEWSPAPER  classified  ad 
firm  places  ads  naHonally  through 
sophisticated  proprietary  software  pro¬ 
gram.  Annual  gross  $1,500,000.  Cash 
flow  to  owner  $350,000.  Rickenbacher 
Media  Company,  (214)  520-7025. 


Inanimate  objects  are  classified 
scientifically  into  three  major  catgories  — 
those  that  don't  work,  those  that  break 
down,  and  those  that  get  lost. 

Russell  Baker 


AMERICAN  PUBLISHING  COMPANY 
is  aggressively  seeking  newspaper 
acquisitions  with  circulations  of  5,000 
or  greater.  APC  is  awner/operator  of 
420  publications,  including  1 1 2  daily 
newspapers.  All  correspondence  and 
discussions  are  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmon 


Phone  (417)451-1520 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 


NEW  MEDIA  COMPANY  with  operat¬ 
ing  newspapers  seeks  community,  sub¬ 
urban  newspapers,  shoppers,  alternate 
delivery  systems.  Management 
encouraged  to  remain  and  participate 
in  investment.  All  inquiries  held  in 
strictest  confiderKe.  Reply  to  Box  07688, 
Editor  &  Publisher. 


NEWSPRINT  FOR  SALE 


ROLLS  ALL  SIZES  25#,  -  28#,  -  30# 
BEHRENS  INT'L,  LTD.  -  N.B.  CAUF. 
(71 4)  644-2661 ,  Fox  (71 4)  644-0283 


COMMERCIAL  PRINTING  PLANT  with 
2  weekly  shoppers  in  the  Pacific 
Northwest.  Heatset  and  Cold  presses. 
Prepress,  Bindery,  and  Mailing  House. 
Complete  shop.  Profitable.  Unbelieva¬ 
ble  opportunity!  High  growth  area. 
Property  available.  Box  07347,  Editor 
&  Publisher. 


EDITOR  6?  PUBLISHER'S  1996  MARKET  GUIDE  is 
available  through  our  Circulation  Department  at  (212)  675-4380. 


PUBUCATIONS  FOR  SALE 


MID  SOUTH  AREA:  Three  tabloids  with 
medium  high  six  figure  annual  gross. 
Selling  due  to  ill  her^th  at  less  than  1  /2 
annual  gross.  All  niche  publications. 
Covers  six  states.  Can  be  centralized  at 
your  location.  (901 )  276-71 1 1 . 


REAL  ESTATE 


GOVERNMENT  FORECLOSED 
HOMES  FOR  pennies  on  $1.  Delin¬ 
quent  Tax,  Repo's,  REO's.  Your  Area. 
Toll  free  1  (800)  898-9778  Ext.  H- 
51 89  for  current  listings. 


WHY 

READ 

E&P? 


•E&P  is  the  only 
independent  weekly  NEWS 
magazine  covering  the 
newspaper  industry. 

NEWS  makes  the  difference 

EDITOR  &  PUBLISHER 
1 1  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


EQUIPMENT  &  SUPPLIES  i 

CAMERA  &  DARKROOM 

PRESSES 

SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Canbom 
CKOpHcal  (310)  372-0372. 

DON'T  SELL  YOUR  PRESS 

Until  You  Contact 

Newman  International  Web  Press  Sale 

"Warldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses' 

MAILROOM 

PRE-OWNED  MAILROOM  Equipment 

Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  ^LNA  D30  C96 

Tel  (913)  362-8888 

Fax  (91 3)  362-8901 

Refurbished  odd  on  pockets 

MULLER  MARTINI  227 

KANSA  320  and  480  AVAILABLE 

(800)  356-4886. 

GOSS  METRO  Excellent  Condition,  5- 

USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)273-5218  Fax  (407)  273-901 1 

unit,  22  3/4"  cut-off,  1  full  color  deck, 

2  half  color  decks,  2  mono  units,  2:1 
double  output  folder.  Peripheral 
mailroom  and  plateroom  equipment. 
Available  Now.  Call  NewsTech  at 

PREPRESS 

BUY  PREPRESS  LAMPS/BULBS  DIREa 

(305)  688-1407. 

from  the  factory  and  eliminate  the 
middleman  and  the  markup.  Lighting 
Manufacturer  for  over  25  years  offers 
replacement  lamps  (or  platemakers, 
cameras  and  contact  exposure  units  at 
factory  direct  prices.  Next  day  ship¬ 
ping.  UTETRONICS  Discharge 

1  (800)  LAMPS-LDI 

GOSS  URBANITE  PRESS.  6  units, 
(older  and  4-high  reelstand.  Available 
immediately.  Can  be  seen  over  the 
next  several  weeks  prior  to  being 
de-installed.  Send  inquiries  to  Box 
07774,  Editor  &  Publisher. 

PRESSES  WANTED 

METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 

STOP  PRESSI 

EXCELLENT  FULLY  REBUILT 
Community  '4-High',  1 987  vintage. 
Call  (or  details:  (913)  541-8886. 


URGENTLY  REQUIRED 

Goss  metro  units  and 
complete  press  lines. 
Cut-off  22",  22  3/4"  23  9/16" 
Immediate 

confidential  decision. 

Box  07773,  Editor  &  Publisher 


PRESSES 


PRESS  ROOM 

2  unit  goss  metro  22  3/ 4'  cutoff.  Avail¬ 
able  immediately. 

MAN-Roland  Folders 

160  page  double  out  22  3/4'  with  3 
high  formers  and  angle  bars 

1  Urbanite  Folder.  22  3/4' 

1  Urbanite  Upper  Former 

GOSS  R.T.P's  42'  or  45'  with  Y  columns 
and  wall  brackets  1 0  AVAILABLE 

Goss  3-2  folders 

21  and  1/2  c.o.  and  22  3/4  c.o. 

8  Units  1  folder,  Harris  1650,  22  3/4' 
c.o. 

Northeast  Industries  (800)  821  -6257 


PRESSES  WANTED 


PRESS  NEEDED 
PRESS  NEEDED 

Small  New  England  Tawn  Shapper 
Publication  needs  press.  1 6  to  24  page 
tabloid  format.  No  color,  or  spot  color 
only.  New  or  Used.  Also  need  inserting 
equipment.  Equipment  must  come  with 
warranty.  Fox  specs  and  price  to: 

(800)  962-3862 


LOOKING  FOR  A  SC  Upper  former 
with  deck  plate,  handrails  and  access 
ladders.  1974  or  newer.  Need  all  top 
irons  and  web  lead  rollers  for  both 
sides.  Call  (864)  882-3272  and  ask 
for  Jerry. 


WANTED  TO  BUY 


CAa  us  -  VYE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-581 7  Fox  (770)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (81 6)  887-2762. 


INTERESTED  IN  buying  a  Muller 
Martini  inserter  -  Model  #227-S. 
Please  call 

James  Hutchinson  or  Bill  Brown 
(800)  878-9537  Fax  (301 )  953-7220 


It’s  A  Classified 
Secret! 

We'll  never  reveal  the 
identity  of  an  E&P  box 
holder. 

If  you  don't  want  your  reply  to  go 
to  certain  newspapers  (or  com¬ 
panies),  seal  your  reply  in  an 
envelope  addressed  to  the  E&P 
Classified  Advertising  Department 
with  an  attached  note  listing  the 
newspapers  or  companies  you  do 
not  want  the  reply  to  reach.  If  the 
Box  Number  you're  answering  is 
on  your  list,  We'll  discard 
your  reply. 
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INDUSTRY  SERVICES 


ADVERTISING  CONSULTANTS 

ALTERNATIVE  GROWTH  STRATEGIES, 
INC. ..Leaders  in  generating  incre- 
menlal  advertising  revenues!  Tel:  (414) 
241-8603,  Fax:  (414)  241-3354. 


CIRCULATION  SERVICES 

CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/qualitv 
subscription  sales  ond  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


CIRCULATION  SERVICES 


SPECTRUM  MARKETING  SERVICES 
NIE 

FUNDRAISING  PROGRAMS 
CALL  DOUG  REESE 
(800)  972-6778 


TELEMARKETING 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEaRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
nrademization. 


BUSINESS  CONSULTANTS 

US  ASSOCIATES-Reduce  operating 
expenses-improve  the  purchasing  and 
management  of  repair  maintenance, 
and  operational  supplies.  Serving 
newspapers  since  1991. 

Contact:  Wayne  Dennis 
(502)  444-6474  Fox  (502)  444-7564 
P.O.  Box  8415,  Paducah,  KY  42001 


LEVIS  NATIONAL,  INC. 

"We  Deliver  More  Homes  To  Your 
NEWSPAPER" 
TELEMARKETING 
(800)411-5863 
Our  28th  Year 

METRO  NEWS  SERVICE,  INC. 

"ResponseABIUTY" 
Nationwide  TELEMARKETING 


Save  money/improve  results 
or  the  review  of 
your  program  is  FREE 
ROBERT  T  BURNS 
(703)  356-6625 

24  YEARS  OF  CIRCULATION  AND 
TELEMARKETING  EXPERIENCE 

CLASSIFIED  SOFTWARE 

SOFTWARE  for  AR,  classifieds,  sched- 


MASTHEAD  INTERNATIONAL 
(800)  545-6908  (505)  842-1357 
24-Hour  Line  P.O.  tex  1 952 
Albuquerque,  NM  87103 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  wolls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 


ORCULATION  CONSULTANTS 

BRAMBLE  &  ASSOCIATES 
Market  Analysis 
Special  Prdects 
Management  Training 
Call  1  (800)  573-5596 
Steve  Novak,  MBA 
mensapower^ool.com 

ORCULATION  SERVICES  ~ 

301  TARGET  MARKETING,  INC. 
duality  Telemarketing  by 
Quality  Employees 
In  strict  compliance  with 
all  Federal  Regulations 
(800)  301 -READ 

_ (800)  301-7323 _ 

ABOVE  THE  CROWD 

CIRCULATION  DEVELOPMENT  INC. 

Newspaper  Telemarketing  Specialists 
(800)  247-2338 


since  1975 
(800)  950-8475 
Horace  Southward 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
(800)  776-6397 


CIRCULATION  SERVICES 


INTEIIVENTraiV  - 
t  RETENTION 
1-800-327-8463 


uling  &  circulation.  Fake  Brains 
Tel:  (303)  791-3301 
http://www.(akebrains.com/ scout. 

COMPUTER  EQUIPMENT 


USED  TELEMARKETING  PREDOIVE 
DIALER  EQUIPMENT  WANTED. 

1  (800)  877-7176 

DISTRIBUTION  SERVICES  ~ 

DISTRIBUTION  OF  PUBUCATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dave  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (NoHonal) 

INCORPORATION  SERVICES 

INCORPORATE  WITHOUT  Legal  Fees! 
Free  Booklet  Tells  How,  Includes  Forms. 

Call  Now!  (800)  345-2677 
There  is  no  there  there. 

Gertrude  Stein 


Daily  Service  Contracts 
One  Time  Service 
Aa  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAQION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 

REVENUE  SERVICES 

NEW  REVENUE  SOURCES  (100,000-t- 
monthly)  alternate  delivery  systems, 
database  marketing,  niche  pub¬ 
lications...  turn  key  programs  (602) 
482-3749. 

WEB  PUBUSHING 

NEWSPAPER  VET  will  help  small  ar 
medium  sized  papers  get  on-line  at 
low  cost  and  make  profit  from  start. 

MAJ  Communications  (507)  437-4060 


HELP  WANTED 


ADMINISTRATIVE 


ADMINISTRATIVE 


7,000  CIRCULATION  daily  newspaper 
located  70  miles  north  of  Houston 
Texas  has  opening  for  Business/ 
Accounting  Manager.  Experience  in 
cash  management,  collections  and 
accuracy  in  financial  reporting 
required.  Fax  resume  to  The  Huntsville 
Item  (409)  293-3909  attention  Arlena 
McLaughlin,  Publisher. 

HUMAN  RESOURCES  DIREQOR 
El  Paso  Times,  Inc.,  a  Gannett  newspa¬ 
per,  seeks  a  human  resources  diredor 
for  its  450  employee  workforce.  The 
successful  candidate  must  have 
excellent  leadership  and  communica¬ 
tion  skills,  as  well  as  experience  at  the 
director  level  in  human  resources.  Bi¬ 
lingual  in  Spanish  and  English.  Bac¬ 
calaureate  degree  plus  minimum  of 
five  years  human  resources  experience 
preferred.  Quolified  candidates  are 
encouraged  to  submit  a  resume  and  let¬ 
ter  of  interest,  with  salary  history,  in  con¬ 
fidence  to: 

Human  Resources  Director  Position 
El  Paso  Times,  Inc. 

P.O.  Box  20 
El  Paso,  TX  79999 
Equal  Opportunity  Employer 


SEND  E&PBOXREPUESTO; 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


RUSSIAN-AMERICAN  PRESS  AND 
INFORMATION  CENTER  seeks 
Moscow-Di rector  to  manage  six  media 
assistance  centers  throughout  Russia. 

Requirements:  senior  management 
experience,  familiarity  with  Russian 
media,  programmatic  creativity,  and 
10  years  experience  in  related  fields. 
Russian  language  ability  desirable. 

Send  resume  to  Conrad  Hohenlohe 
(fax)  (212)995-4143 
(e-mail)  hohenloh@is.nyu.edu 

TEAM-ORIENTED  person  with  strong 
sales  and  marketing  experience  for 
general  manager  position  of  3,400 
circulation  weekly  newspaper  and 
shopper  in  Pine  City,  located  60  miles 
north  of  St.  Paul-Minneapolis,  Min¬ 
nesota.  Compensation  package  from 
high  $20's  to  low  30's  along  with 
excellent  benefit  program.  Send 
resume  to  Wade  Weber,  director  of 
operations,  106  NW  Railroad,  Mora, 
MN  55051. 

_ ADVERTISING _ 

ADVERTISING  SALES  with  Virginia 
weekly  group.  Management  potential  a 
must.  Start  salary  $22,000.  Box 
07752,  Editor  &  Publisher. 


If  you  live  long  enough  you  get 
rediscovered. 

George  Cukor 


_ ADVERTISING _ 

AD  DIRECTOR  -  Community  Newspa¬ 
per  Company  looking  for  a  highly 
motivated  and  aggressive  sales 
oriented  advertising  professional  to 
lead  sales  staff  of  more  than  20... and 
oversee  the  creative  services  depart¬ 
ment.  Qualified  candidates  must  have 
at  least  5  years  advertising  sales  expe¬ 
rience,  supervisory  background  and 
budgeting  ability.  Send  resume  and 
salary  history  to  HR  Director,  CNC, 
152  Sylvan  Street,  Danvers,  MA 
01923. 


ADVERTISING  MANAGER 
Daily  newspaper  group  located  in 
Northern  California  is  seeking  a 
dynamic,  results-oriented  advertising 
manager  to  direct  its'  local  advertising 
sales  team.  We  are  seeking  an  indi¬ 
vidual  with  the  innovative  and  creative 
skills  to  lead  our  sales  team  in  building 
a  strong  and  solid  local  account  base 
in  a  very  competitive  market.  A  back¬ 
ground  of  results-oriented  achievement 
and  success  is  a  necessity.  Strong 
administrative  and  coaching/training 
skills  are  a  must.  AAake  no  mistake,  this 
is  a  tough  job.  We  need  the  type  of 
individual  vmo  can  meet  the  challenge 
while  enjoying  the  rewards  of  an 
uncapped  income  opportunity  includ¬ 
ing  advancement  based  on  results.  This 
is  one  of  the  most  exciting 
opportunities  in  the  newspaper  industry 
today,  in  ane  of  the  most  exciting 
markets  in  the  country.  Please  send 
resume,  sales  history,  references  and 
cover  letter  to  Box  07667,  Editor  & 
Publisher. 


_ ADVERTISING _ 

CLASSIFIED  ADVERTISING  MANAGER 

Seeking  energetic  and  dynamic  indi¬ 
vidual  to  lead  this  42,500  daily  news¬ 
paper  forward  to  new  challenges  and 
opportunities.  Responsible  for  devel¬ 
oping  sales  staff  through  creative  busi¬ 
ness  development  initiatives,  motivation 
and  training  techniques,  and  creation 
of  new  products  and  services. 

If  you  are  interested  in  joining  a  win¬ 
ning  team,  contact  Mike  Winter,  senior 
vice  president  for  more  information  at: 
WINTER  JM  @  AOL.COM  and  send 
resumes  and  references  to:  Abilene 
Reporter  News,  P.O.  Box  30,  Abilene, 
TX  79604. 

SOUTHERN  CAUFORNIA  BOUND!! 

Beaches,  mountains,  desert  or  in 
between  -  it's  here! 

We  are  Trader  Publishing  Company, 
the  largest  publisher  of  photo  ad  mag¬ 
azines  in  the  world.  VYe  have  many 
career  opportunities  available  such  as 
Sales  Management,  Sales,  Production 
Management,  etc. 

If  you  are  looking  for  a  change  and 
want  to  join  a  dynamic,  exciting, 
challenging  company,  please  send 
resume  to  5536  Inland  Empire  Blvd., 
Ontario,  CA  91764  or  for  a  fast 
response  fox  to  (909)  484-4416.  E/O 
Drug  Testing  Employer. 

FAX  YOUR  AD  TO 
(212)  929-1259 
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HELP  WANTED 


ADVERTISING 


_ ADVERTISING _ 

CLASSIFIED  ADVERTISING  MANAGER 
Position  available  at  major  daily  news- 
paper  in  New  York  State. 
Responsibilities  to  include  the  direct 
management  of  real  estate,  automotive 
and  national  recruitment  outside  sales 
representatives  and  inside  telephone 
sales  staff.  Successful  candidate  must 
possess  strong  sales  background  in 
real  estate  and  automotive  categories, 
experience  in  production  and  market¬ 
ing  of  weekly  real  estate  publications, 
successful  history  of  increasing  ad 
revenue  in  competitive  market;  prog¬ 
ressive  leadership  of  commission 
salespeople  and  development  of  incen¬ 
tive  programs;  knowledge  of  labor 
negotiations  and  contract  language; 
technical  knowledge  of  interactive 
electronic  systems.  Send  resume  and 
salary  history  to  Box  07777,  Editor  & 
Publisher. 

CLASSIFIED  ADVERTISING  MANAGER 

Growing,  highly  profitoble  50,000 
circulation  doily  newspaper  is  seeking 
a  dynamic  individual  to  lead  our 
Classified  Advertising  Sales  Depart¬ 
ment.  Position  includes  responsibility 
for  all  Classified  Advertising  revenue; 
directing,  motivating  and  training  the 
sales  staff;  budgeting;  and  creating 
new  products  and  services. 

Qualified  candidates  should  have: 
•Experience  in  classified  sales  and  sales 
management 

•Proven  track  record  of  leadership 
ability 

•A  highly  driven,  winning  attitude 
•Experience  in  sales  training 
•Excellent  communication  skills 
•A  strong  work  ethic 
•Strong  computer  skills 
•College  degree  preferred 

This  job  carries  an  attractive,  incentive 
based,  compensation  plan.  If  you  are  a 
top  performer,  excited  by  positive 
change,  and  if  you  want  to  be  a  major 
contributor  on  a  winning  team,  send 
your  resume  with  cover  letter  and 
salary  requirements  to: 

Darla  King 
Times/Record  News 
P.O.Box  120 
Wichita  Falls,  TX  76307 

RETAIL  SALES  MANAGER 
One  of  Southern  California's  most 
progressive  and  exciting  newspapers 
has  an  opportunity  for  a  goal  oriented, 
self-starter  with  strong  leadership/ 
people  skills  to  join  our  Advertising 
team.  Prior  experience  in  planning  and 
budgeting  plus  a  proven  track  record 
that  can  maximize  potential  from  our 
retail  sales  staff  is  needed.  If  you  want 
to  be  challenged  each  day  with  retail 
possibilities,  then  this  is  the  job  for  you. 

Excellent  benefits  to  include  medical, 
dental,  life,  401  (k).  Interested  appli¬ 
cants  are  asked  to  mail  or  fax  resume 
with  salary  history  to: 

Ventura  County  Star 
5250  Ralston  Street 
Ventura,  CA  93003 
Attn:  JoAnne  McKendry 
Fax  #  (805)  644-5633 
M/F/D/V 


_ ADVERTISING _ 

NATIONAL  ADVERTISING  MANAGER 

The  Seattle  Times  Company  is  seeking 
an  experienced  Advertising  Manager 
to  lead  our  National  Advertising 
Department.  Position  requires  an  indi¬ 
vidual  who  can  prepare,  achieve  and 
maintain  expense  and  forecast  revenue 
plans.  This  manager  will  focus  their 
sales  group's  efforts  on  our  newspaper 
i.e.  The  Seattle  Times  and  The  Seattle 
Post-Intelligencer,  plus  database 
marketing,  direct  mail,  niche  products 
and  on-line  opportunities. 

Qualifications  include: 
•Minimum  3  years  previous  Ad  Sales 
Management  experience 
•  Five  years  outside  sales  experience 
with  OKijor  advertisers/ad  agencies 
•Experience  with  other  media 
•Extensive  use  of  PC 
•Ability  to  make  decisions  that  have 
multiple  legal,  policy  and  operational 
considerations 

•College  degree,  prefer  business  or 
journalism  focus 

We  offer  excellent  benefits  including 
an  on  site  daycare  facility. 

Send  resume  to: 

The  Seattle  Times 
HR-General  Ad  Manager 
P.O.  Box  70 
Seattle,  WA  981 1 1 

Principals  only.  No  phone  calls,  please. 
Only  candidates  to  be  interviewed  will 
be  contacted.  EOE  M/F/H 

NEWSPAPER  ADVERTISING  SALES 
The  Alameda  Newspaper  Group  is 
seeking  an  outside  advertising  sales 
person  for  an  immediate  opening  in 
our  Retail  Advertising  Department.  Our 
ideal  candidate  will  be  an  aggressive 
'  oal-oriented  individual  who 
emonstrates  a  successful  track  record 
in  sales  with  a  minimum  of  one  year  out¬ 
side  sales  experience.  We  offer  a 
challenging  and  competitive  environ¬ 
ment,  an  attractive  benefits  plan  includ¬ 
ing  medical,  dental,  vision  and  401  (k), 
and  salary  plus  an  aggressive  com¬ 
mission  plan  with  no  earnings  limit. 
Plus,  the  wonderful  No.  California  Boy 
Area  lifestyle.  To  become  part  of 
Alameda  County's  largest  communica¬ 
tion  medium,  send  resume  and  cover 
letter  to: 

The  Alameda  Newspaper  Group 
Outside  Sales  Position 
P.O.  Box  5050 
Hayward,  CA  94540 
EOE 


RETAIL  ADVERTISING 
SALES  MANAGER 

The  Tribune  Chronicle  is  looking  for  a 
career-oriented  Retail  Sales  Manager 
to  lead  a  staff  of  1 5.  The  ideal  candi¬ 
date  must  hove  a  minimum  of  3  years 
sales  management  experience,  a 
verifiable  track  record  in  successful 
advertising  sales,  the  ability  to  think  out 
-cf-the-box,  in-depth  newspaper  prod¬ 
uct  knowledge  and  the  people  skills 
necessary  to  motivate  a  sales  team  and 
develop  marketing  partnerships  with 
advertisers.  Strong  coaching  and 
administrative  skills  a  must. 

We  offer  a  competitive  salary,  incen¬ 
tive  bonus,  excellent  benefits  -  includ¬ 
ing  401  (k)  plan  and  a  great  place  to 
raise  a  family  with  a  low  cost  of  living 
as  a  bonus. 

Qualified  individuals  should  send  their 
resume  and  salary  history  to: 

Cindy  George 
Tribune  Chronicle 
240  Franklin  Street,  S.E. 

P.O.  Box  1431 
Warren,  OH  44482 

WELCOME  TO  MONTANA 

Northwest  Montana's  fastest  growing 
daily  newspaper  is  seeking  the  nation's 
best  advertising  telemanceting  man¬ 
ager  to  lead  our  rapidly  growing 
inside  sales  department. 

We  seek  an  experienced,  highly 
motivated  and  aggressive  professional 
to  guide  the  continued  growth  of  our 
inside  sales  division.  You  will  be 
responsible  for  increasing  revenues 
from  current  customers,  new  customers, 
with  a  special  emphasis  on  promotion 
development. 

The  quality  of  life  is  unbeatable  in  the 
Flathead  Valley!  With  our  lakes,  moun¬ 
tains  and  Glacier  Natiorxil  Park,  you'll 
enjoy  the  beauty  and  outdoor  activities 
that  make  Montana  famous. 

This  position  reports  directly  to  the  Pub¬ 
lisher.  Competitive  salary  and  MBO 
package.  Full  insurance  and  401  (k) 
retirement  benefits. 

If  you're  the  best  telemarketing  man¬ 
ager  in  the  country  and  are  looking  for 
an  improved  lifestyle,  we  want  to  near 
from  you!  Send  your  resume  to: 


Ron  Peterson,  Publisher 
The  Doily  Inter  Lake 
727  E.  Idaho  Street 
Kalispell,  MT  59904 


E&P’s  Classified 


The  newspaper  industry’s 
meeting  place.  (212)  675o4380 


_ ADVERTISING _ 

NEWSPAPER  SALESPERSON 
WANTED  FOR  SALES  TRAINER 
POSITION 

Are  you  a  newspaper  sales  rep  looking 
for  your  next  opportunity?  Do  you 
understand  'needs  based'  selling?  Can 
you  present  clearly  to  large  groups? 
Do  you  enjoy  travel?  Let's  talk. 

Media  Marketing,  Inc.,  developers  of 
The  AD  Director®  end  imMEDIAte™ 
sales  automation  software,  is  looking  for 
a  customer  sales  trainer.  Join  the  irKiustry 
leader  and  teach  newspaper  sales 
techniques  and  concepts.  Extensive 
travel.  Excellent  presentation  skills  and 
newspaper  sales  experience  required. 
Salary  ($37-42K)  plus  bonuses  and 
benefits. 

Send  or  Fax  resume  and  cover  letter  to: 
Clifford  Fewel,  Training  Manager 
Media  Marketing,  IrK. 

5749  Arapahoe  Avenue 
Boulder,  CO  80303 
Fax:  (303)  440-8035 

_ ACADEMIC _ 

POSITION:  The  Department  of  Com¬ 
munications  seeks  to  hire  an  Adjunct 
Faculty  person  to  coordinate  the  Car- 
roll  News/Joumalism  Program  (or  Fall, 

1 996.  This  person  v4ll  serve  as  advisor 
to  the  Carroll  News,  the  JCU  weekly 
campus  newspaper,  direct  the  Carroll 
News  practicum,  supervise  the 
electronic  newsroom  and  photo  jour¬ 
nalism  bb  and  other  special  journalism 
programs  as  well  as  teach  six  hours  a 
semester  in  the  Communications 
Department.  This  position  is  renewable 
yearly. 

RANK:  Administrative/ Adjunct  faculty. 

QUALIFICATIONS;  M.A.  in  Speech 
Communication;  demonstrated 
excellence  in  teaching.  Teaching  areas 
should  be  journalism,  public  speaking 
and  media.  Journalism/Public  Real- 
tions  experience  preferred. 

SALARY:  Competitive,  depending  on 
degree  and  experience. 

APPLICATION  PROCEDURE:  Send  let¬ 
ter  of  application,  resume,  three  recent 
letters  of  recommendation,  teaching 
evaluations  and  official  transcripts  to: 

Dr.  Jacqueline  J.  Schmidt 
Communications  Department 
John  Carroll  University 
20700  N.  Park  Blvd. 

University  Hts.,  OH  441 1 8 

John  Carroll  University  is  a  Catholic, 
Jesuit  institution  located  in  University 
Heights,  a  suburb  of  Cleveland,  Ohio. 
John  Carroll  is  an  Equal  Employment 
Opportunity/Affirmative  Action 
employer. 

1  -AND  3- YEAR  PRINT  Lectureships. 
California  State,  LONG  BEACH 
(310)985-4981 

The  only  way  to  find  the  limits  of  the 
possible  is  by  going  beyond  them  to  the 
impossible. 

Arthur  C.  OaHw 
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HELP  WAJSTED 


_ gRCULATTON _ 

CIRCULATION  DIREaOR  for  27,000- 
plus  7  day  morning  independent 
newspaper  in  a  growing  Zone  6 
market.  Emphasis  would  be  on  market¬ 
ing  a  superior  product.  Compensation 
would  include  salary  and  bonus,  based 
on  performance.  Marketing  experience 
and  degree  would  be  a  plus.  Reply  to 
Box  07764,  Editor  &  Publisher. 

CIRCULATION  MANAGER  for  80,000 
AM  daily  in  growing  state  capital  and 
university  city.  Applicants  should  have 
high  energy,  marketing  smarts,  a 
record  of  circulation  growth  in  com- 
parable  markets,  and  a  clear 
understanding  of  the  role  of  the  circula¬ 
tion  manager  in  making  it  happen. 
Apply  to  Barb  Jurgens,  HR  Manager, 
Journal  Star,  926  P  Street,  Lincoln, 

NE  68508. _ 

THE  TRIBUNE,  a  30,000  Southeast 
Florida  daily  newspaper  seeks  an  Assis¬ 
tant  Circulation  Director.  Qualified 
candidates  must  have  a  minimum  of  5 
years  supervisory  experience  in  Circula¬ 
tion  Sales  and  Home  Delivery  Distribu¬ 
tion.  We're  looking  for  a  high  energy 
professional  to  work  with  the  Circula¬ 
tion  Director  toward  achieving  circula¬ 
tion  growth  in  a  highly  competitive 
market  while  providing  the  very  best  in 
customer  service.  Benefits  pockage 
includes  401  |k),  pension,  salary  range 
32  to  38K.  Send  resume  and  cover  let¬ 
ter  to  The  Tribune,  600  Edwards  Road, 
Fort  Pierce,  FL  34982  Attn:  George  H. 
Cogswell  III  or  Fax  to  (407)  461  -4447. 

CIRCULATION  MANAGER  with  in- 
depth  knowledge  of  Latin  American, 
Caribbean,  U.S.  newsstand  and  sub¬ 
scription  sales,  extensive  audit  experi¬ 
ence  required.  Zone  4.  Please  mail 
resume  to  Box  07779,  Editor  &  Pub¬ 
lisher. 

MIDWEST  HOME  DEUVERY 
MANAGER 

Major  Fortune  500  company  with 
operations  throughout  the  Nation  has 
an  exciting  opportunity  in  the  circula¬ 
tion  department  based  in  the  Chicago 
area. 

The  selected  candidate  will  perform  a 
variety  of  service  related  functions, 
including  overseeing  home  delivery 
personnel,  preparing  budgets,  review¬ 
ing  service  performance  levels,  approv- 
ing  payroll  and  expenses  and 
coordinating  reengineering  initiatives. 

Qualified  candidates  should  have  five 
(5)  years  of  managerial  experience, 
strong  PC  skills  (Excel,  Word,  Lotus 
Notes,  etc.),  a  willingness  to  travel 
extensively  throughout  the  Midwest, 
and  an  ability  to  communicate 
effectively  both  verbally  and  in  writing. 

Four  year  College  degree  required. 

If  interested,  please  send  resume  in  con¬ 
fidence  to  Box  07762,  Editor  &  Pub¬ 
lisher. 

Every  creative  writer  worth  our 
consideration  is  a  victim:  a  man  given 
over  to  an  obsession. 

Graham  Greene 


_ CIRCULATION _ 

CIRCULATION  MANAGER 
Chicago  Suburban  Newspaper  Group 
has  an  immediate  opening  for  its  Lake 
County,  IL  newspaper,  35,000  daily 
circulation.  This  is  an  excellent 
opportunity  in  an  afternoon  market.  In 
this  position  you  will  lead  and  direct 
the  growth  or  the  newspaper  into  sur¬ 
rounding  areas.  Strong  sales  experi¬ 
ence  and  focus  is  required.  Must  have 
strong  interpersonal  skills  and  5  years 
circulation  experience  in  a  managerial 
role.  We  offer  competitive  salary  and 
benefits  to  include  401  (k)  medical, 
dental  and  more.  Send  resume  with 
cover  letter  and  salary  requirements  to: 
Copley  Newspapers/Fox  Valley  Press, 
Inc.,  Director  of  Circulation,  3101 
Route  30,  P.O.  Box  129,  Plainfield,  IL 

60544. _ 

CIRCULATION  DIREaOR 

The  Herald  News,  located  on  the  coast 
of  beautiful  Southeastern  Massachu¬ 
setts  at  the  Rhode  Island  border,  is  seek¬ 
ing  a  dynamic  leader  for  the  circula¬ 
tion  department. 

We're  searching  for  an  aggressive, 
experienced,  marketing  savvy  CD  with  a 
solid  track  record  in  home  delivery,  single 
copy,  promotion  and  office  systems  for  a 
progressive  7-day  newspaper.  Union 
experience  desirable.  We  offer  a  very 
competitive  salary  and  bonus  structure 
and  good  medical  benefits.  The  position 
reports  to  the  Publisher  and  is  part  of  a 
growing  national  newspaper  company 
with  tremendous  opportunity. 

Send  resume,  including  salary  history  to: 
Tracy  R.  Greene,  publisher.  The  Herald 
News,  207  Pocasset  Street,  Fall  River,  MA 
02722. 


DATA  PROCESSING 

THE  OREGONIAN  is  seeking  a  hands- 
on  Business  Systems  Manager.  The 
ideal  candidate  will  possess  a  working 
knowledge  of  business  applications 
(AP/GL/AR),  networks,  mainframes, 
PC's,  UNIX-based  platforms,  telecom¬ 
munications  and  standard  application 
development  techniques.  A  minimum  of 
two  years  management  experience 
and  bachelors  degree  in  computer 
science  and/or  five  years  equivalent 
experience  is  needed.  Excellent 
interpersonal  communication  skills 
required. 

We  offer  a  competitive  salary  and 
benefits  package,  along  with  a  desira¬ 
ble  quality  of  life.  Send  resume  and 
salary  requirements  to  Employment 
Manager,  The  Oregonian,  1 320  S.W. 
Broadway,  Portland,  OR  97201. 
Deadline:  5/31/96  EOE 

EDITORIAL 

ACCEPTING  RESUMES  from  experi¬ 
enced  reporters  for  stringer  work.  Zone 
2  preferred,  but  not  essential.  Report 
on  variety  of  feature  stories  for  30,000 
AM  daily.  If  you  have  2-3  years 
newsroom  experience,  thrive  on  a  nar¬ 
rative  writing  style,  hove  online  access 
and  want  to  earn  extra  dollars,  please 
reply  with  resume  and  writing  samples 
to  editor@prolog.net. 

ARKANSAS'  best  and  fastest  growing 
medium  daily  newspaper  seeks  lead¬ 
ership  and  vision  of  a  high  energy 
news  executive.  As  editor  of  our  daily 
and  General  Manager  for  News  of  our 
six  weekly  newspapers  you  will  have  a 
team  of  top-notch  journalists  and  local 
ownership  dedicated  to  quality  news¬ 
papers.  Good  pay  and  benefits  plus 
potential  for  future  stock  ownership 
position.  Send  summary  of  experience 
to  Mike  Brown,  Community  Publishers, 
Inc.,  P.O.  Box  1049,  Bentonville,  AR 
72712. 


COMMUNICATIONS 


COMMUNICATIONS 


Internal  Communications 
Project  Manager 


SWITCH  IIMTO  THE  FAST  LAIME 


Kick  your  communications  career  into  glamorous  high  gear  at  Newsday, 
America’s  7th  largest  newspaper,  and  a  subsidiary  of  the  Times  Mirror 
Company. 

This  pivotal  team  member  must  step  right  in  and  develop/implement 
company-wide  internal  communications  strategies.  Primary  responsibili¬ 
ties  include  strategic  design,  reporting,  interviewing,  writing,  and  editing 
for  company  newsletters,  bulletins  and  newspapers.  You  will  also 
research/recommend  new  internal  communications  vehicles. 

Qualified  individuals  have  serious  communications  backgrounds,  includ¬ 
ing  journalism,  editorial,  desi^,  desktop  publishing,  photographic  and 
project  management  skills.  Abuity  to  interact  comfortably  on  all  levels  of 
management  is  also  a  key  to  success. 

Don’t  let  the  fast  lane  pass  you  by.  For  immediate  consideration,  please 
forward  your  resume  and  salary  requirements  to: 

Mr.  Robert  O’Neill, 

Manager  of  Staffing  and  Development 


235  Pinelawn  Road,  Atciville,  New  York  11747 
FAX:  (516)  843-2550 

Equal  Opportunity  Employer  M/F/D/V 


_ EDfTORIAL _ 

AN  OPPORTUNITY  FOR  Excellence. 
We're  seeking  an  innovator  to  oversee 
the  Sunday  editions  of  our  100,000 
circ.  daily  on  the  California  coast.  We 
are  going  to  hire  an  unconventional 
thinker  who's  crazy  about  quality, 
enthusiastic  about  teamwork  and 
skilled  at  reading  a  community  and 
assembling  attractive  pages  and  com¬ 
pelling  stories.  In  addition,  we  have 
openings  for  fast-working,  smart¬ 
thinking  copy  editors.  Resumes  to  Ven¬ 
tura  County  Star,  5250  Ralston  St., 
Ventura,  CA  93003,  Attn:  J. 
McKendry. 

ARCHITECTURE/PRESERVATION 
Dream  job  if  this  is  your  passion.  Do 
lively  authoritative  opinionated  criti¬ 
cism  and  cover  some  breaking  news. 
Send  your  10  best  clips/columns  and 
resume.  Completely  confidential;  we 
will  NOT  contact  your  references  until 
we've  talked.  Box  07770,  Editor  & 
Publisher. 

American  Federation  of  State,  County 
and  Municipal  Employees/ AFL-CIO 
PUBUCATIONS  ASSOCIATE 

AFSCME  seeks  a  writer  to  plan, 
develop  and  write  news  stories  for 
Union  publications.  Initiate  stary  lines, 
write  news  pieces,  seek  out  and 
develop  feature  articles.  Develop  major 
stories  through  interviews,  investiga¬ 
tions  and  observations.  Provide  direc¬ 
tion  to  photographers.  Proofread,  edit, 
and  work  on  graphic  layout  of  different 
publications.  Degree  required  and  4-6 
years  of  experience.  Knowledge  of  writ¬ 
ten  media,  labor  movement,  politics, 
and  union  organizing  desired.  Ability 
to  write  op-eds,  news  articles,  news 
releoses,  advertisements.  Some  travel  is 
required.  Complete  benefit  package 
and  generous  leave  policy.  Send 
resume  and  salary  requirements  to 
Marianne  Brown,  HR  Department, 
1625  L  Street,  NW,  Washington,  DC 
20036.  Proud  to  be  an  Equal 
Opportunity  Employer-M/F/D/V 

BANKING/LEGAL  REPORTER  -  The  Pit- 
tsburgh  Business  Times  seeks  an  expe¬ 
rienced  reporter  to  beat  the  competi¬ 
tion  regularly.  We  seek  a  daily 
reporter  ready  for  the  big  city  and  top 
names  in  banking  and  law,  including 
Mellon  and  PNC.  Good  pay,  benefits, 
challenging  opportunities.  Resume, 
best  5  clips  to:  Paul  Furiga,  Pittsburgh 
Business  Times,  2313  East  Carson  St., 
Pittsburgh,  PA  15203.  Fax:  (412)  481- 
9956.  E-mail:  biztimes@aol.com. 
Minority  applicants  strongly 
encouraged. 

COPY  EDffOR/DESIGNER 
Mid-sized  daily  seeks  a  copy  editor 
with  a  flair  for  design.  We're  looking 
for  someone  who  can  help  us  create 
tight,  bright,  eye-catching  news  and 
feature  pages  as  we  continue  our  con¬ 
version  to  QuarkXPress  pagination.  Com¬ 
petitive  salary  and  excellent  benefits 
package.  Send  resume  and  work  sam¬ 
ples  to  Linda  Fraembs,  senior  news/ 
design  editor.  The  State  Journal- 
Register,  One  Copley  Plaza,  Spring- 
field,  IL  62705.  Equal  Opportunity 
Employer. 

We  have  no  national  memory. 

Lillian  Heilman 
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EDTTORIAL 


_ EDITORIAL _ 

CONSCIENTIOUS,  skilled  reporter 
needed  to  produce  clean,  crisp  copy 
and  quality  photographs  for  small, 
feisty  Caribbean  weekly.  Must  be  Mac 
savvy,  and  have  pleasant  personality 
to  fit  in  with  small  team.  Salary  $225/ 
week.  Rush  resume,  clips  to  Box 
07339,  Editor  &  Publisher. 


CITY  EDITOR 

NEEDED:  AGGRESSIVE  COACH  of 
local  news  and  feature  reporters  for  a 
leading  mid-sized  Ohio  daily.  This 
person  will  be  a  management  team 
leader  who  can  continue  and  improve 
upon  staff  development  and  content 
changes  that  are  starting  to  pay  off. 
We  seek  someone  who  can  lead  a  staff 
before  as  well  as  after  the  reporting 
and  writing  process.  The  City  Editor 
also  will  work  to  help  tell  a  story  not 
just  in  words,  but  in  graphics  and 
photos  to  better  serve  readers.  Ideal 
candidates  will  have  daily  reporting 
experience  on  a  daily  paper,  and  be 
well  organized.  Work  with  developing 
reporting  teams  is  a  plus.  Send  cover 
letter  explaining  your  management 
style,  what  you  would  contribute  and 
what  you  wish  to  learn,  plus  a  resume 
and  examples  of  your  editing  work  to 
Ray  Sullivan,  editor.  The  Lima  News, 
3515  Elida  Road,  P.O.  Box  690,  Lima, 
OH  45802-0690. 

CONTENT  EDITOR:  The  Battle  Creek 
Enquirer,  an  award-winning  Gannett 
newspaper  of  27,000  circulation  daily 
and  37,000  Sunday,  seeks  a  reader- 
focused,  inspirational  and  detail- 
oriented  content  editor  who  wants  to 
coach  talented  reporters.  The  person 
who  fills  this  position  will  work  closely 
with  reporters  and  editors  in  assigning 
and  editing  local  stories  in  this  city, 
home  to  Kellogg  Co.  and  numerous 
region-wide  festivals  in  scenic 
southwestern  Michigan.  The  successful 
candidate  will  lead  me  newsroom's  con¬ 
tent  team  of  reporters,  and  will  grow 
with  long-range  project  planning  and 
team  efforts  with  other  editors  in  setting 
strategies  and  goals  for  the  total  news 
report.  Some  editing  experience, 
ideally  on  a  city  desk,  is  preferred. 
Send  resume  and  references,  salary 
history,  a  week's  worth  of  work  and 
any  special  efforts,  along  with  a  letter 
outlining  your  thoughts  on  what  a  com¬ 
munity  newspaper  should  be  -  and 
how  you've  put  those  thoughts  into 
action  -  to  Nan  Seelman,  executive 
editor.  Battle  Creek  Enquirer,  155  W. 
Van  Buren  Street,  Battle  Creek,  Ml 
49017-3093. 

The  Enquirer  is  an  Equal  Opportunity 
Employer  that  values  diversity  in  the 
workplace,  and  especially  encourages 
those  who  share  this  vision  to  apply. 


COPY  EDITOR:  Versatile  copy  editor 
for  fast-paced  news  desk  laying  out, 
editing  and  paginating  a  60,000- 
circulation  full-color  AM  30  miles  from 
New  York  City.  Two  years  newspaper 
experience  required.  Top-notch 
headlines,  QuarkXPress  capability  are 
pluses.  Competitive  salary.  Send 
resume  and  work  samples  to  Bill  Don- 
nellon,  editor.  Daily  Record,  P.O.  Box 
21 7,  Parsippany,  NJ  07054-021 7. 


COPY  EDITORS  WANTED:  A  26,000 
circulation  Knight-Ridder  newspaper  in 
a  Big  Ten  university  town  is  seeking 
copy  editors  with  one  year's  experi¬ 
ence  to  fill  anticipated  openings  in 
features  and  news.  If  you  can  write 
sparkling  headlines,  edit  cleanly  and 
design  creative  layouts,  we  want  to 
hear  from  you.  Experience  with  QuarkX¬ 
Press,  Photoshop  and  Macintoshes  is 
required.  Send  resume  to  Russell 
Frank,  News  Department,  Centre  Daily 
Times,  P.O.  Box  89,  State  College,  PA 
16804. 

COPY  EDITOR 

The  York  Daily  Record,  a  42,000  AM 
paginated  paper,  seeks  a  news  copy 
editor  with  fresh  ideas.  We  seek  a 
journalist  whose  allegiance  is  to  news 
copy,  the  page  and  the  reader.  The 
Daily  Record  is  located  in  a  com¬ 
petitive,  growing  market  50  miles  north 
of  Baltimore.  Excellent  benefits 
package.  Salary  range:  $23,900  - 
$32,600.  Send  cover  letter,  resume 
and  work  samples  to:  York  Daily 
Record,  P.O.  Box  12015,  York,  PA 
17402.  EOE. 

EDITOR  -  Award-winning  Piedmont 
NC  weekly  with  a  circulation  of  7,200 
needs  a  hard-working  editor  who  can 
report  and  write  as  well  as  edit.  Proven 
leadership  and  solid  design  skills 
necessary.  Send  resume,  salary  history 
and  recent  clips  to  Greg  Hankins,  TMS, 
P.O.  Box  426,  Troy,  NC  27371 .  Or 
fax  to  (910)  576-6051.  EOE 

EDITOR  FOR  1 1 ,000  circulation,  six- 
day  family-owned  newspaper  in 
Northeastern  Connecticut.  We  are 
growing  and  are  looking  for  the  right 
person  to  immerse  themself  in  our  com¬ 
munity,  while  keeping  an  objective  eye 
on  its  events.  Applicants  must  have 
previous  editing  experience,  the  ability 
to  write  gripping  editorials,  end  excep¬ 
tional  organizational  skills.  We  are  the 
real  thing,  publishing  in  a  very  nice 
area  to  live.  Send  copies  of  work  and 
resume  to  Kevin  Crosbie,  publisher. 
The  Chronicle,  P.O.  Box  148,  Willi- 
mantic,  CT  06226-0148. 

National  Sports  Jobs  Weekly,  PO  Box 
5725  Glendale  AZ  85312,  (602)  933- 
4345,  http://www.sportsjobs.com,  4 
issues  for  $39,  1 3  issues  for  $89. 

EDITORIAL 


COPY  EDITOR 

Immediate  opening  for  a  full¬ 
time  copy  editor  at  daily  trade 
and  transportation  newspaper. 
Daytime,  weekday  hours.  Daily 
newspaper  experience  necessary. 
Design  and  pagination  experience 
a  plus. 

NO  PHONE  CALLS 

Send  resume  to: 

JOURNAL  OF 
COMMERCE 

Attn:  V.  Ellis  -  Editorial 
2  World  Trade  Center 
27th  Floor 

New  York,  NY  10048 

EOEM/F 


_ EDITORIAL _ 

EDITOR  IN  CHIEF 

Our  client,  based  in  southwestern  CT, 
is  seeking  on  individual  who  loves  to 
write  as  well  as  wear  the  duel  hat  of 
editor.  This  sports  and  entertainment 
company  produces  a  high  quality,  fan 
driven  readership  that  wants  entertain¬ 
ment  as  much  as  editorial  copy. 

If  you  hove  major  magazine  editorial 
experience,  can  get  into  the  hearts  of 
talent  and  find  the  beat  and  passion  of 
this  sports  and  entertainment  product, 
then  mail  or  fax  your  resume  in  con¬ 
fidence  to  the  nationally  known 
retained  search  firm:  Morgan  Webber, 
Inc.,  Attn:  Steven  M.  Lavender,  5510 
Merrick  Road,  Massapequa,  NY 
11758/Fax  (516)  799-5233. _ 

COPY  EDITOR 

The  Wisconsin  State  Journal  has  an 
opening  for  an  experienced  copy 
editor  to  design  and  edit  newsjxiges. 
Attention  to  detail,  style  and  a  Hair  for 
lively  headlines,  as  well  as  a  proven 
ability  to  meet  deadlines,  are  required. 
Experience  as  a  copy  editor  at  a  daily 
newspaper  is  preferred. 

The  successful  candidate  will  work 
nights  designing  news  poges  using  the 
Harris  pagination  system  and  editing 
on  the  Newsmaker  system.  The  State 
Journal  copy  desk  has  1  2  members, 
operating  in  slot/ rim  style  to  edit  all 
pages  but  features  and  sports. 

Send  resume,  design  and  headline 
clips  to  Tom  Burton,  news  editor,  Wis¬ 
consin  State  Journal,  P.O.  Box  8058, 
Madison,  Wl  53708. 

No  phone  calls,  please.  Deadline  is 
May  31 . 

Affirmative  Action/ 

Equal  Opportunity  Employer 

METRO  EDITOR  -  Ready  to  run  hungry 
team?  Work  with  Zone  1  ME  who  lets 
you  lead.  You'll  need  talent,  energy, 
ego  to  survive  reporter-driven 
newsroom.  Grammar,  graphics, 
storytelling,  organization  vital.  Send  let¬ 
ter,  resume:  Box  07769,  Editor  &  Pub¬ 
lisher. 

DESIGNER/COPY  EDITOR.  Looking  for 
creative  person  who  can  make  our 
Features  pages  dance  with  outstanding 
design  and  headlines.  We're  seeking 
someone  who  can  do  it  all:  layout, 
pagination  (Mac  experience  neraed, 
Harris  experience  a  plus),  copy  editing 
and  headline  writing.  If  you've  got  an 
eye  for  design  and  are  a  wordsmith, 
you're  the  perfect  candidate.  Send 
resume,  samples,  references  to  Jim 
Willis,  ME,  Birmingham  Post-Herald, 
P.O.  Box  2553,  Birmingham,  AL 
35202. _ 

INTERNATIONAL  PUBLISHING 
GROUP  has  three  openings: 

Zone  4:  MANAGING  EDITOR,  mini¬ 
mum  3  years  experience,  knowledge  of 
Latin  America,  English-Spanish  fluency 
required.  EDITOR  tar  Spanish-languoge 
consumer  publication;  technical  writing 
required.  Zone  9.  Editor  with  interna¬ 
tional  business  background.  Please 
mail  resume  and  clips  to:  Box  07778, 
Editor  &  Publisher. 


_ EDITORIAL _ 

EXPANDING  ENGLISH-LANGUAGE 
weekly  newspaper  in  Budapest, 
Hungary,  recently  purchased  by  major 
newspaper  group,  now  has  immediate 
openings  for: 

•BUSINESS  EDITOR 

•COPY  EDITOR 

•DESIGN  DIREaOR 

•NEWS  AND  BUSINESS  REPORTER 

Ideal  candidates  have  3  to  5  years' 
newspaper  experience  and  a  strong 
desire  to  work  hard,  with  comfortable 
local  salary  and  valuable  international 
experience.  Fax  resume,  clips  and 
references  to:  Kate  Rotcliffe,  managing 
editor,  THE  BUDAPEST  SUN 
(36-1)  161-1413 
or  e-mail:  kratcliffe@bpsun.hu 


FEATURES  EDITOR  -  Know  how  to 
reach  people  where  they  live,  work 
and  play?  Must  aggressively  lead 
features  team  and  understand  how  to 
be  mentor.  Send  letter,  resume,  clips: 
ME,  The  Hour,  346  Main  Avenue, 
Norwalk,  a  06851. 


GENERAL  ASSIGNMENT  REPORTER 

Seven-day  morning  daily  seeks  experi¬ 
enced  reporter  for  high-profile  city 
desk  job  Need  a  flexible,  assertive, 
creative  street  reporter  who  can  juggle 
assignments,  from  briefs  on  breaking 
news  to  in-depth  Sunday  stories.  Must 
be  willing  to  work  nights  and 
weekends.  Send  resume,  6  dips  to  Tim 
Kelley,  city  editor,  Wisconsin  State 
Journal,  P.O.  Box  8058,  Madison,  Wl 
53708. 

Affirmative  Action/ 

Equal  Opportunity  Employer 

Initiative.  Innovation.  That's  what  we're 
looking  for  at  THE  SAV/kNNAH  NEWS 
PRESS,  an  80,000  circulation  daily  in 
the  AtlanHc  Coast's  most  beautiful  city. 
Our  courts  reporter  wrill  go  beyorKi  the 
trials  to  make  our  legal  system  real  for 
readers.  We  value  team  players  with  at 
least  two  years  experience.  Send 
resume  and  writing  samples  to  Steve 
Thomas,  government  and  business 
editor,  the  Savannah  News-Press,  P.O. 
Box  1088,  Savannah,  GA  31402. 


MAGAZINE  EDITORS 
Expanding  national  consumer  maga¬ 
zine  seeks  energetic  senior  editor  and 
associate  editor.  Emphasis  on  assign¬ 
ing,  editing,  writing.  Must  understand 
magazine  style.  Mac  experience  a 
plus.  Occasional  travel.  Resume  and 
published  samples  to:  Editor,  Boating 
World  Magazine,  2100  Powers  Ferry 
Road,  Atlanta,  GA  30339. 

MANAGING  EDITOR:  Small  Carib¬ 
bean  weekly  seeks  editor/manager  to 
be  responsible  for  all  aspects  of 
editorial  content.  Must  be  able  ta  do  it 
all — reporting,  layout  of  tabloid, 
headline  writing,  etc.  Looking  for  expe¬ 
rienced  person  who  is  willing  ta  work 
for  small  salary  while  we  grow.  While 
we  seek  hard-working  and  self- 
motivated  individual,  personality  and 
ability  to  get  along  with  everyone  in 
this  multi-racial  but  predominantly 
Afro-American  community  is  essential. 
Send  clips  and  resume  ta  Box  07768, 
Editor  &  Publisher. 
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EDfTORIAL  i  EDITORIAL 


REPORTER  FOR  Virginia's  best  weekly, 
wilb  strong  on-line  presence.  Send  let¬ 
ter,  resume,  clips  to  Editor,  The  Fau¬ 
quier  Citizen,  P.O.  Box  3430,  Wor- 
renton,  VA  22186. 

REPORTER:  A  60,000-circulation  doily 
newspaper  within  35  minutes  of  New 
York  City  seeks  on  exceptional 
reporter.  Who  ore  we  looking  for? 
You've  got  at  least  three  years  of  full¬ 
time  doily  experience.  You're  the  best 
reporter  and  writer  your  newspaper 
has  seen  in  years.  But  you  want  more. 
If  you're  committed  to  hard-hitting  com¬ 
munity  journalism  and  are  up  to  the 
challenge  of  a  competitive,  demanding 
market,  send  letter,  resume  and  your 
five  best  clips  to  Jim  McGarvey,  assis¬ 
tant  managing  editor.  Daily  Record, 
P.O.  Box  217,  Parsippany,  NJ  07054- 
0217. 

REPORTERS  NEEDED,  full  and  part- 
time,  for  San  Diego  bureau  of  City 
News  Service.  Fax  your  resume  to 
(213)  465-3635. 

REPORTER 

The  Las  Vegas  Business  Press  is  looking 
for  an  experience  reporter  with  finan¬ 
cial  reporting  background.  Salary  plus 
benefit  package.  Fastpaced  creative 
working  environment.  Send  clips  and 
resume  to  Aaron  Cohen,  Wick  Com¬ 
munications,  3335  Wynn  Road,  Las 
Vegas,  NV  89102. 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston  and 
San  Francisco.  We  publish  in-depth, 
well-crafted  stories  that  explore  the 
issues,  events  and  personalities  that 
make  our  communities  tick.  Our  stories 
inform  and  entertain  readers,  provoke 
strong  reactions  and  win  national 
owaras. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
serious,  issue-oriented  news  writers  in 
Denver,  Houston  and  San  Francisco. 
We  also  need  another  Spanish¬ 
speaking  reporter  (news  or  feature)  in 
Miami. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications  (no  phone  calls, 
please)  to: 


_ EDfTORIAL _ 

SEATTLE'S  MUSIC  SCENE  is  legen¬ 
dary,  its  plays  go  to  Broadway,  its 
opera  is  world  class,  its  film  audience 
supports  a  weekly  movie  section  and 
7,0(X)  readers  just  called  to  comment 
on  a  new  TV  guide.  The  Seattle  Times 
seeks  an  arts  and  entertainment  editor 
with  the  energy,  creativity  and  skill  to 
do  justice  to  a  vibrant  entertainment 
scene,  leading  eight  staffers  in  produc¬ 
ing  daily  news  and  feature  coverage,  a 
weekend  entertainment  guide,  the  Mov- 
ieTimes  section  and  Sunday  Arts  Alive 
section.  Applicants  must  have  a  vision 
and  the  ability  to  deliver  it  in  a  com¬ 
petitive  market  and  collaborative 
newsroom.  Minimum  5  years 
supervisory  experience  in  a  major 
market.  Send  cover  letter,  resume,  sam¬ 
ple  sections  and  a  description  of  what 
Times  sections  would  look  like  if  you 
edited  them  to  Millie  Quan,  AME,  Seat¬ 
tle  Times,  P.O.  Box  70,  Seattle,  WA 
98111.  No  calls,  please. 

SPORTS  COPY  EDITOR 
The  Casper  Star-Tribune,  Wyoming's 
only  statewide  newspaper,  seeks  an 
experienced  sports  copy  editor  who 
can  check  for  errors,  write  headlines, 
work  wire  copy,  and  paginate.  Meet¬ 
ing  tight  deadlines  and  doing  10 
things  at  once  also  helps.  May  con¬ 
sider  exemplary  college  graduates.  If 
that's  you  contact  Ron  GuTiberg,  sports 
editor,  Casper  Star-Tribune,  P.O.  Box 
80,  Casper,  WY  82602.  E-mail 
gullberg@trib.com.  No  phone  calls, 
please. 

SPORTS  EDITOR/ 

METRO  DESK  EDITOR 


ROOM  AT  THE  TOP 

The  Dallas  Observer  is  looking  for  an 
editor  to  lead  its  staff  of  award¬ 
winning  journalists.  We  want  an  editor 
with  news  and  feature  experience, 
someone  who  can  help  the  staff  gener¬ 
ate  strong  stories  and  guide  beginning 
writers  as  well  as  accomplished  ones. 
The  ideal  candidate  must  be  able  to 
edit  and  write,  leading  by  example 
rather  than  by  dictate.  The  interview 
process  will  include  an  extensive  edit¬ 
ing  test. 

The  Dallas  Observer  is  a  104-paqe 
news  and  arts  weekly  published  by 
New  Times,  Inc.,  whicn  also  operates 
in  Phoenix,  Denver,  Miami,  Houston 
and  San  Francisco.  All  the  New  Times 
papers  put  a  premium  on  quality 
research  and  styfish  writing. 

Qualified  applicants  should  send  a 
cover  letter,  a  resume,  clips  and  three 
well-developed  story  ideas  to: 

Christine  Fleming 
Executive  Managing  Editor 

New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 

WRITER/EDITOR/ 
ACCOUNT  MA.NAGER 
Award-winning  editorial  services/ 
graphic  design  firm  needs  top  writer/ 
editor  to  manage  clients  in  area  of  K- 
12  education  reform.  Blue-chip  clients, 
great  co-workers,  competitive  com¬ 
pensation.  Prefer  journalism  back¬ 
ground,  client  management  skills, 
knowledge  of  education  issues.  Send 
resume,  3  clips  to:  Jann  Teeple  Hewes, 
KSA  Group,  3030  Clarendon  Blvd., 
Suite  260,  Adington,  VA  22201,  FAX: 
(703)  528-9692 


Christine  Fleming, 

Executive  Managing  Editor 

New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 

PAGE  DESIGNER 

Gannett  newspaper  (35,000  daily, 
50,000  Sunday)  in  Finger  Lakes  region 
of  Upstate  New  York  seeks  a  creative 
editor  who  can  combine  type,  graphics 
and  photos  to  make  our  pages  sparkle. 
QuarkXPress  skills  essential  for  this 
fast-paced,  hands-on  position.  To 
apply,  send  a  letter,  resume,  samples 
of  best  work  and  a  week's  worth  of 
teorsheets  to:  Charles  W.  Nutt,  editor, 
Star-Gazette,  201  Baldwin  Street,  P.O. 
Box  285,  Elmira,  NY  14902.  The  Star- 
Gazette  is  an  equal  opportunity 
employer. 

SPORTS  EDITOR 

The  Kansas  City  Star  is  seeking  a 
Sports  Editor  who  can  energize  a 
diverse  staff  and  put  out  one  of  the  best 
sections  in  America.  Must  be  creative, 
well-organized  and  possess  strong  peo¬ 
ple  skills.  The  ideal  candidate  for  this 
position,  which  carries  the  rank  of  assis¬ 
tant  managing  editor,  should  have 
several  years  of  management  and 
sports  department  experience.  Please 
send  a  letter,  resume  and  clips  or 
teorsheets  to  Mark  Zieman,  managing 
editor/news.  The  Kansas  City  Star, 
1729  Grand  Boulevard,  Kansas  City, 
MO  64108. 


The  Green  Bay  Press-Gazette,  a  Gan¬ 
nett  newspaper  serving  Northeast  Wis¬ 
consin,  seeks  a  sports  editor  and  metro 
desk  editor  for  our  growing  newspaper 
(60,524  daily,  87,796  Sunday). 

SPORTS  EDITOR:  We  need  a  seasoned 
editor  who  can  provide  sophisticated 
coverage  of  the  Green  Bay  Packers. 
The  successful  candidate,  however, 
also  will  be  able  to  balance  Packers  cov¬ 
erage  with  enterprise  reporting  for 
readers  whose  tastes  are  increasingly 
diverse  --  from  high  schools,  to 
Division  I  men's  and  women  basket¬ 
ball,  to  a  wide  array  of  recreational 
activities  and  issues  that  go  beyond  the 
playing  field.  Our  new  sports  editor 
will  plan  ahead,  coach  reporters  to 
improve  writing  and  depth,  and 
advocate  coverage  for  a  diverse  read¬ 
ership  -  not  just  die-hard  Packer  fans. 

METRO  DESK  EDITOR:  This  editor  will 
direct  local  coverage  on  deadline  for 
our  PM  newspaper  and  supervise  cov¬ 
erage  of  the  fast-growing  suburbs  sur¬ 
rounding  Green  Bay.  This  editor  will 
have  strong  reporting  experience  and 
skills  to  help  reporters  improve  writing 
and  reporting  depth.  Experience  with 
packaging  and  presentation  also 
helpful. 

To  apply  please  send  a  cover  letter  out¬ 
lining  your  management  philosophy, 
resume  and  work  samples  to  Claude 
Werder,  executive  editor,  435  E. 
Walnut  St.,  P.O.  Box  1 9430,  Green 
Bay,  Wl  54307-9430.  The  Press- 
Gazette  is  an  equal  opportunity 
employer. 


_ EDfTORIAL _ 

SPORTS  EDITOR 

The  Wisconsin  State  Journal  in 
Madison  is  seeking  a  sports  editor  to 
lead  its  staff  of  13  full-time  and  16 
part-time  writers  and  copy  editors.  We 
have  a  strong  commitment  to  coverage 
of  high  school  and  University  Wiscon¬ 
sin  sports,  as  well  as  the  Packers, 
Brewers  and  Bucks.  Applicants  should 
hove  at  least  two  years  of  management 
experience  on  a  daily,  a  broad  know¬ 
ledge  of  sports  and  a  demonstrated 
ability  to  juggle  the  varied  demands  of 
this  type  or  job.  Send  applications  to 
Cliff  Behnke,  managing  editor,  Wis¬ 
consin  State  Journal,  P.O.  Box  8058, 
Madison,  Wl  53708.  Please  be  prompt 

Affirmative  Action/ 

Equal  Opportunity  Employer 

THE  DETROIT  FREE  PRESS  is  seeking  a 
Deputy  Design  Director/News  to 
manage  a  five-person  news  design 
desk. 

Primary  expectations  are  for  a  leading 
news  designer  with  a  sense  for  the  big 
picture.  The  person  hired  will  become 
the  quarterback  for  the  news  design 
team,  raising  the  overall  standard  by 
designing  pages  creatively  and  giving 
direction  to  daily  work.  It's  a  challeng¬ 
ing,  rewarding  position. 

The  news  desk  designs  the  A,  local  and 
business  sections  Monday-Saturday,  a 
special  Sunday  section  and  all  news 
projects. 

This  is  a  special  time  in  the  history  of 
the  paper.  We  will  be  paginating  news 
pages  by  mid-summer  and  are  about 
to  embark  on  a  redesign.  The  news 
design  director  will  be  crucial  to  these 
efforts'  success. 

Please  contact... 

Mike  Davis 

Design  Director 

Detroit  Free  Press 
321  W.  Lafayette  Blvd. 

Detroit,  Ml  48226 

Tel:  (313)  222-6792 

THE  DURANGO  HERALD,  a  family 
owned  10,000  circulation  AM  daily 
(almost,  no  Monday)  in  SW  Colorado, 
seeks  a  newsroom  leader  for  a  staff  of 
16.  We  publish  a  Monday  FAX  sheet 
and  a  43,000  twice  monthly  regional 
tab.  Fully  paginated  to  film.  A  Web 
site  is  coming.  Durango  is  a  strong, 
attractive,  growing  community.  Reply 
to  Richard  Ballantine,  publisher,  P.O. 
Drawer  A,  Durango,  CO  81301. 

THE  SAVANNAH  NEWS-PRESS,  an 
80,000  circulation  daily  in  America's 
most  beautiful  city,  is  seeking  a  top- 
notch  designer/paginator  for  our 
News  Planning  &  Design  team.  We 
want  journalists  first,  smart  thinkers 
with  a  knack  (or  telling  stories  using  all 
the  elements.  Do  you  value  the  team  con¬ 
cept,  recognize  the  benefits  of  news 
planning,  and  want  to  be  a  part  of  his¬ 
toric  change  at  a  newspaper?  Send 
your  resume,  a  handful  of  your  best 
clips  PLUS  everything  you've  done  in 
the  past  week,  along  with  a  short  state¬ 
ment  on  your  philosophy  behind  telling 
the  news,  to:  J.  Frank  Lynch,  Savannah 
News-Press,  P.O.  Box  1088,  Savan¬ 
nah,  GA  31402. 
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HELP  WANTED 


EDfTORIAL 


THE  TEXARKANA  GAZEHE  (33,000 
AM,  7-DAYS)  seeks  a  news  or  sports 
copy  editor/page  designer.  Pagination 
and  QuarkXPress  experience  a  big 
plus.  Night  shift,  may  include 
weekends.  Send  cover  letter,  resume 
and  examples  of  work  to  Anna 
Johnson,  Texarkana  Gazette,  315  Pine 
St.,  Texarkana,  TX  75501 . 


WE'RE  LOOKING  for  an  ASSISTANT 
NEWS  EDITOR  who  can  run  a  seven- 
person  desk,  design  and  produce  lively 
pages,  give  our  copy  punch  and  write 
juicy  headlines  on  deadline.  Know¬ 
ledge  of  QuarkXPress  a  must. 
Fre^and,  Illustrator  and  Leafdesk 
experience  preferred.  We  are  an 
aggressive  tabloid  in  one  of  the  last 
two  newspaper  cities  in  America. 

Send  resume  and  samples  to  Mark  A. 
Waligore,  editor.  The  Trentonian,  600 
Perry  Street,  Trenton,  NJ  08602. 


WEEKENDER  ENTERTAINMENT 
EDITOR 

Hip,  groovy,  experienced  personage 
neroM  to  oversee  weekly  see-and-do 
tab  for  The  Press-Enterprise  in 
Riverside,  CA,  a  Southern  California 
daily  of  175,000  circulation. 
Personage  should  be  creative,  well 
versed  in  music,  movies,  TV  and  have 
solid  assignment  desk  and  copy  editing 
skills.  Send  clips,  samples,  resume  to 
Sally  Ann  Maas,  assistant  managing 
editor/features.  Box  792,  Riverside, 
CA  92502. 


EMPLOYAAENT  OPPORTUNITIES 


$35,000/YR.  INCOME  POTENTIAL. 
Reading  books 
Toll  Free  1  (800)  898-9778 
Ext.  R-51 89  for  details 


$40,000/YR.  INCOME  POTENTIAL. 
Home  Typists/PC  users.  Toll  Free  1 
(800)  898-9778  Ext.  T-5189  for  list¬ 
ings. 


INFORMATION  SYSTEMS 


INFORA6ATION  SYSTEMS  DIREQOR 

The  Princeton  Packet,  a  family-owned 
group  of  quality  newspapers  located  in 
Princeton,  NJ  is  looking  for  a  pro¬ 
active,  hands-on  service  oriented 
Director  of  Information  Systems  to  lead 
its  operations  into  the  21st  Century. 
Strong  management  and  people  skills, 
a  'can-do'  attitude  and  progressive 
technical  orientation  are  required  ele¬ 
ments  of  success  in  this  position. 
Newspaper  experience  highly  desira¬ 
ble.  Responsible  for  overall  direction, 
development,  training  and  main¬ 
tenance  of  electronic  information 
systems  in  a  complex  technical  environ¬ 
ment.  Hardware:  HP3000,  PC's,  Nov¬ 
ell  Network,  Itek.  Software:  Collier 
Jackson  Circulation  and  Accounting 
System,  Dewar's  Classified,  Layout  and 
Pagination  Systems,  Harris  Pagination 
Systems,  Itek,  COBOL  II,  Dbase,  DOS, 
Windows,  ADP  PC/PAYROLL  and 
Infotronics  (timeclock).  Attractive  salary 
and  benefits  package.  Send  resume 
including  salary  requirements  to:  The 
Princeton  Packet,  Inc.,  (E&P),  P.O.  Box 
350,  Princeton,  NJ  08542,  ATTN: 
Human  Resources.  EOE/M/F/D/V. 


MAILROOM 


MAILROOM  MANAGER  sought  for 
24,000-^  circulation  daily  in 
Clarksville,  Tennessee  to  oversee  the 
day-to-day  departmental  operation 
and  manage/train/lead  the  14  full¬ 
time  mailroom  employees.  Ideal  candi¬ 
date  will  have  at  least  8  years  of 
mailroom  experience  with  4  of  those 
being  in  a  supervisory  position.  Strong 
mechanical  skills  needed;  equipment 
knowledge  should  include  1 372  AM 
Sheridan  inserter,  Muller  bindery,  and 
Quipp  stacker  and  mail  line.  Good 
salary,  great  benefits.  Call  Pat 
Goodwin  at  1  (800)  829-1809. 


MARKETING 


MAJOR  N.  CALIFORNIA  BAY  AREA 
publisher  seeks  a  Senior  Marketing 
Research  Analyst.  Position  reports  to 
and  regularly  assists  the  Director  of 
Research  &  New  Product  Development. 
Duties  include  interpreting  and  devel¬ 
oping  technical  data  into  useable 
formats  and  presentations  for  sales  sup¬ 
port  and  other  strategic  purposes.  The 
position  includes  some  supervisory 
responsibilities,  and  independent  judg¬ 
ment  and  discretion  is  essential.  Pre¬ 
vious  media  advertising  research  expe¬ 
rience  (preferably  in  newspapers)  and 
a  college  degree  in  marketing  or  a 
related  field  is  required.  The  ideal  can¬ 
didate  will  be  sales-oriented,  a  self¬ 
starter,  have  excellent  communication 
skills,  and  the  ability  to  juggle  multiple 
projects  under  deadline  pressure.  PC 
and  Macintosh  computer  skills,  includ¬ 
ing  Excel,  are  a  must.  Experience  with 
layout,  database,  and  mapping  soft¬ 
ware  is  a  plus.  Excellent  benefit 
package.  EOE.  Please  send  resume 
including  salary  requirements  to:  Box 
07766,  Editor  &  Publisher. 


MARKET  RESEARCH 


KNIGHT-RIDDER  newspaper  in  sunny 
;  Southern  California  seeks  Research  Ana- 
I  lyst  with  initiative  and  creativity  to  work 
;  in  exciting  and  competitive 
:  marketplace.  Ideal  candidate  will  hove 
j  both  PC  and  MAC  fluency  and 
j  excellent  written  and  verbal  communi- 
:  cation  skills.  Background  in  market 
I  research  necessary,  experience  with 
:  newspaper  syndicated  and  proprietary 
j  research  studies  a  big  plus. 
;  Responsibilities  to  include  analyzing 
;  data  and  producing  accurate  advertis- 
:  ing  presentation  materials.  Send 
I  resume  with  salary  history  to  Market 
:  Research  Manager,  Press-Tefogram, 
:  604  Pine  Avenue,  Long  Beach,  CA 
j  90844  or  fox  to  (310)  499-1463. 

I  PHOTOGRAPHY 

j  PHOTOGRAPHER 

:  Weeklies  south  of  Tacoma,  WA  seek 
j  General  Assignment/News  photo- 
;  grapher.  Darkroom  experience 
:  necessary.  Photoshop  experience 
:  preferred.  Position  available  July 
:  22.  Send  samples  and  resume  to  W. 
:  Neary,  9105  Bridgeport  Way  SW, 
i  Tacoma,  WA  98499. 

i  Infinity  converts  the  possible  into  the 
\  inevitable. 

Norman  Cousins 


PHOTOGRAPHY 


PHOTO  DIREaOR 
NEWS  &  OBSERVER 
RALEIGH,  NORTH  CAROUNA 

Our  photographers  are  an  important 
part  of  the  team  that  just  won  the  1 996 
Pulitzer  Prize  for  Public  Service.  Their 
work  won  us  Newspaper  of  the  Year 
honors  at  the  recent  Southern  Short 
Course  in  Photojournalism.  Their 
photos  appear  in  a  well-designed 
paper  printed  on  state-of-the-art  nexo 
presses.  We're  leaking  for  an  experi¬ 
enced  photo  editor  with  proven  lead¬ 
ership  and  management  skills  to  head 
this  talented  photo  department.  If  you 
are  interested  in  this  job  at  a  200,000 
Sunday  circulation  newspaper  in  North 
Carolina's  capital  city,  send  resume, 
cover  letter  and  portfolio  to  David 
Pickel,  The  News  &  Observer,  215  S. 
McDowell  St.,  Raleigh,  NC  27601  by 
May  30. 


PREPRESS 


ZONE  3  MEDIUM-SIZED  Daily  looking 
for  a  hands-on  manager  to  supervise 
our  evening  shift  composing,  camera 
and  platemaking  departments.  Suc¬ 
cessful  candidate  must  possess  strong 
knowledge  of  desktop  publishing 
systems  within  a  newspaper  environ¬ 
ment.  Strong  organizational  and  peo¬ 
ple  skills  a  plus.  Must  have  at  least  3 
years  management  experience,  pre¬ 
ferably  in  newspaper  production.  Send 
resume  and  salary  history  to  Box 
07776,  Editor  &  Publisher. 


PREPRESS 


PREPRESS 


COMPOSING  ROOM 
FOREAAAN 

The  Mercury,  a  30,000  daily  ar>d  Sun¬ 
day  in  suburb  of  Philadelphia,  seeks  a 
working  composing  room  foreman  for 
the  night-shift  who  possesses  all- 
around  Pre-press  expertise  for  our 
union  shop.  Experience  in  all  phases  of 
Pre-press  operotions  including  camera 
and  process  color  stripping.  Must  have 
strong  supervisory  skills,  good  commu¬ 
nication  skills,  and  desire  to  achieve 
quality  objectives  to  nrake  our  product 
top-shelf.  Please  send  resume  and 
salary  requirements  to: 

The  Mercury 
Attn:  Tracy  Reinholt 
24  N.  Hanover  Street 
Pottstown,  PA  1 9464 


PRESSROOM 


JOURNEYMAN  PRESSMAN  -  for  Goss 
Metro  Offset.  Night  shift,  9:00  p.m.  to 
6:30  a.m.;  four  day  work  week.  Send 


Patricia  D.  Nagle,  Personnel  Manager 
Woterbury  Republican-American 
389  Meadow  Street 
P.O.  Box  2090 
Woterbury,  Q  06722-2090 

An  equal  opportunity  employer 


PREPRESS 


TECHNOLOGY  DEPLOYMENT  SPECIAUST  (GATCI) 


Clinton  Community  College 

The  pre-press  TDS  position  is  a  high-profile,  hands-on, 
technologically  literate  responsibility  requiring  sound  technical 
knowledge  of  existing  and  emerging  pre-press  technologies  and 
systems.  The  TDS  must  also  be  skilled  and  comfortable  in 
interfacing  with  both  individuals  and  large  groups  and  must  exhibit 
effective  communication  abilities  in  a  presentation  environment. 

The  individual  filling  this  position  must  have  a  strong  background 
in  the  graphic  arts  industry,  specifically  in  the  electronic  pre-press 
arena,  with  an  emphasis  on  the  emerging  digital  imaging 
technologies.  Hands-on  working  competency  with  current  desktop 
publishing  software  packages  (QuarkXPress,  PageMaker, 
CorelDRAW,  Ventura  Publisher,  etc.)  is  a  must,  and  an 
understanding  of  the  technological  advances  and  the  impact  they 
will  have  in  the  future.  Must  be  able  to  communicate  effectively 
with  all  sizes  of  graphic  arts  companies  and  their  personnel. 

A  Bachelor  of  Science  degree  in  industrial  technology,  education, 
print  management  or  related  field  is  preferred.  Prior 
educational/training  experience  is  a  plus.  Recent  relevant 
industry  experience  required  on  Mac  and  PC  O/S. 

Extensive  regional  travel  is  required  from  a  base  in  Clinton,  Iowa. 

Deadline  for  application,  June  7. 

Direct  Resfionses  and  Inquiries  to:  Human  Resources  Department, 
Eastern  Iowa  Community  College  District,  306  West  River 
Drive,  Davenport,  I A  52801. 

Women  and  Minorities  are  especially  encouraged  to  apply. 
Applicants  with  disabilities  who  require  special  accommodations 
in  the  application  or  testing  process  should  notify  the  Human 
Resources  Department  prior  to  the  closing  date. 

AFFIRMA  FIVE  ACTION/EQUAL  EMPLOYMENT  OPPORTUNITY 
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_ PRESSRCX)M _ 

PRESSROOM  MANAGER 

Mid-size  daily  newspaper  in  the 
Southeast  is  seeking  an  aggressive 
manager  with  pressroom  management 
experience  to  take  over  the  operation 
of  our  two  shift  pressroom.  We  are 
looking  for  a  manager  who  has 
excellent  interpersonal,  motivational, 
organizational  and  training  skills.  The 
ideal  candidate  should  be  extremely 
quality  conscious  and  have  exhibited 
the  ability  to  implement  and  maintain  a 
good  preventative  maintenance  pro¬ 
gram.  We  offer  a  competitive  salary 
and  benefits  package.  Send  resume 
and  salary  history  to  Box  07753, 
Editor  &  Publisher. 

PLANT  MANAGER 


_ PRESSR(X)M _ 

PRESS  OPERATOR 

The  Scranton  Times  has  a  position 
available  for  experienced  web  offset 
rinter  to  run  and  maintain  goss 
eadliner  offset  press.  Busy  pressroom 
with  product  mix  of  two  daily  newspa- 
ers  and  some  commercial  work, 
xpertise  with  process  color,  press 
maintenance,  quality  control,  and 
waste  containment  is  necessary.  N.E. 
Penna.  is  well  known  for  its  quality  of 
outdoor  sports  activities,  including  fish¬ 
ing,  hunting,  skiing  and  golf.  Mail 
resume  to: 

The  Scranton  Times-Tribune 
1 49  Penn  Avenue 
Scranton,  PA  1 8503 
Attn:  Personnel  Department 


PRODUCnON/TECH 

AD  SERVICES  SUPERVISOR 
THE  MARION  STAR 

•Daily  supervision  of  pre-press  activities 
relating  to  ad  production  for  the  daily 
papers  and  all  supplements.  'Schedule, 
assign  and  supervise  a  staff  of  seven. 
•Coordinate  with  the  Ad  Director  and 
plan  for  scheduling  and  production  of 
upcoming  products.  'Track  supplies 
inventory  and  maintain  it.  'Troubleshoot 
minor  production  related  computer 
hardware/software  problems.  'Hire 
and  train  new  employees.  'Provide  con¬ 
tinual  training  to  department  staff. 
•Champion  implementation  of  technical 
hardware/software  upgrades  in  the 
department.  'Ensure  timely  completion 
of  required  procedures  and  reports. 
•High  School  diploma,  college  helpful. 
•Two  years  supervisory  experience.  'Ex- 


_ RESEARCH _ 

RESEARCH 

ANALYST 

The  Dallas  Morning  News  has  an 
immediate  opening  for  a  Research  Ana¬ 
lyst.  This  individual  will  be  involved  in 
advertising  sales  promotion  and 
research.  Responsibilities  include  the 
creation  of  customized  sales  pres¬ 
entations,  using  Scarborough  and 
other  syndicated  research  sources. 
Individual  will  vrork  daily  with  the  sales 
staff  in  this  fast-paced  environment. 
Strong  interpersonal  communication 
and  presentation  skills  a  must.  A  broad 
base  of  marketing  research  knowledge 
is  also  necessary. 

In  addition,  the  applicant  should  have  a 
strong  background  in  print  and  broadcast 


Add,  Inc.,  a  division  of  employee 
owned  Journal  Communications,  nas 
an  immediate  opening  in  New 
Orleans,  LA  for  an  experienced  cold 
web,  single  width  press  plant  manager. 
This  is  on  opportunity  to  lead  a  busy 
and  growing  printing  operation. 
Qualified  individual  must  like  working 
independently  and  have  experience 
being  responsible  for  supervising  all 
press  and  delegated  production 
department  operations,  designing 
ways  to  attain  productivity  objectives, 
initiating  operating  and  capital 
budgets,  customer  contact  selling  and 
handling  plant  human  resource,  man¬ 
agement.  Salary,  plus  performance 
bonuses,  employee  stock  ownership 
plan,  profit  sharing,  401  (k)  program, 
health/dental  and  pension  plans.  Send 
resume  in  confidence  to  Ed  Boettner, 
Now  Graphics,  835  Convention  Center 
Blvd.,  New  Orleans,  LA  701 30. 


EXPERIENCED  PRESS  WORKER 
Aggressively  growing  Southern  Idaho 
newspaper  seeks  experienced  press 
worker.  You  will  need  thorough  know¬ 
ledge  of  Urbanite  press.  4-color  pro¬ 
cess,  camera  work  and  plate  devel¬ 
opment  and  registration.  You  will  be 
knowledgeable  on  working  around 
heavy  machinery  safely,  and  you  will 
be  familiar  with  modern  press  main¬ 
tenance  and  adjustment. 

The  Times-News  is  a  seven-day,  morn¬ 
ing  publication  with  circulation  of 
23,000,  serving  nine  large  counties  in 
the  Intermountain  West.  The  region 
offers  an  exceptional  quality  of  life  and 
recreation  opportunities.  The  Times- 
News  offers  a  full  range  of  company 
b^efits. 

Send  resume  and  references  to  Mary 
Karren,  human  resources.  The  Times- 
News,,  P.O.  Box  548,  Twin  Falls,  ID 
83303. 


perience  with  QuarkXPress,  Freehand 
and  Photoshop.  Excellent  salary  and 
benefits  including  health/life  insur¬ 
ance,  retirement,  disability,  paid  vaca¬ 
tion  and  401  (k).  Interested  candidates 
should  send  resume  with  cover  letter 
and  salary  requirements  to:  MIS/ 
Production  Director,  The  Marion  Star, 

1 50  Court  Street,  Marion,  OH  43302. 

PRODUCTION  MANAGER  sought  for 
24,000-t-  circulation  daily  in 
Clarksville,  Tennessee  to  oversee  the 
day-to-day  operation  of  the  pre-press/ 
press/mail  departments  and  manage/ 
train/lead  31  production  employees. 
Ideal  candidate  will  have  at  least  10 
years  of  production  experience  with  5 
of  those  being  in  a  supervisory  position 
in  some  area  of  production;  must  have 
good  knowledge  of  production  equip¬ 
ment.  Excellent  verbal  and  written 
communication  skills  sought;  experi¬ 
ence  in  preparing  and  managing 
budget  desired.  Successful  candidate 
will  be  heavily  involved  in  safety, 
OSHA,  quality  improvement  and  train¬ 
ing  efforts.  Call  Pat  Goodwin  toll-free 
at  (800)  829-1808. 

RESEARCH 

RESEARCH 

DIREaOR 

The  Pittsburgh  Business  Times  seeks  a 
research  moven  to  coordinate  collection, 
coordination  and  production  of  our 
weekly  Top  25  lists,  book,  directory  and 
electronic  products.  Resume,  best  5 
samples  of  published  research  to:  Paul 
Furiga,  Pittsburgh  Business  Times,  2313 
East  Carson  St.,  Pittsburgh,  PA  15203. 
Fax:(41  2)  481-9956.  E-mail: 
biztimes@aol.com. 

Minority  applicants 
strongly  encouraged. 

RESEARCHER  for  international  business 
magazine,  strong  statistical  back¬ 
ground  essential.  Zone  4.  Please  mail 
resume  to:  Box  07780,  Editor  &  Pub¬ 
lisher _ 

In  1 977  when  Elvis  died  there  were  48 
professional  Elvis  impersonators.  Today, 
there  are  7,328.  If  that  growth  is 
projected,  by  the  year  2012  one  person 
in  four  on  the  face  of  the  globe  will  be  an 
Elvis  impersonator. 

Jean  Gaddy  Wilson 


media.  The  successful  candidate  will  be 
comfortable  with  both  the  Macintosh  and 
PC  and  will  have  knowledge  of  word 
processing,  page  layout  and  presentation 
programs.  Experience  with  database 
marketing,  desktop  mapping  and 
Claritas'  Compass  software  is  a  plus. 
Minimum  5  years  related  experience 
and  degree  required. 

Competitive  salary  and  a  comprehensive 
benefits  package. 

Send  resume  and  salary  requirements  to: 
Employment  Manager,  The  Dallas 
Morning  News,  P.O.  Box  655237, 
Dallas,  TX  75265. 

Equal  Opportunity  Employer 


NEWS 

MAKES  THE  DIFFERENCE 

•  Editor  &  Publisher  is 
NOT  a  monthly  journalism 

review. 

•  Editor  &  Publisher  is 
NOT  a  monthly  association 

house  organ. 

•  Editor  &  Publisher  is 
NOT  sponsored  by  a 
university,  society  or 

foundation. 

•  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEwS  magazine  covering 
the  newspaper  industry. 

NEWS  makes  the  difference 

EDITOR  &PUBUSHER 
11  Westl  9th  Street 
New  York,  NY  10011 
(212)  675-4380 


E<S?P  Classified 


It’s  Your  People-to-People  Meeting  Place 

Find  your  editor,  advertising  manager,  artist,  sales 
representative,  circulation  manager,  public 
relations  or  production  person  with  an  ad  in 
Editor  &  Publisher.  We  reach  the  working 
journalists  you  want  to  reach,  every 
week.. .83 ,000  strong. 


Rates  and  order  form  are  at  the  end  of  the 
Classified  section.  To  increase  accuracy  and 
expedite  placement.  Fax  your  ad  to  (212)  929- 
1259,  or  mail  it  to: 

Editor  &  Publisher 
Classified  Department 
1 1  W.  19th  Street 
New  York,  NY  10011 
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CLASSIFIED  ADVERTISING  RATES 

Foreign/Positions  Wanted  advertisers  must  pre-pay. 
Effective  January  1, 1996 
UNEADS  POSITIONS  WANTED 

1  week-$8.60  per  line  1  \Meek-$4.30  per  line 

2  weeks-$7.60  per  line,  per  Issue.  2weeks-$4.10perllne.perlssue. 

3  weeks-$6.65  per  line,  per  Issue.  3  weeto-$3.00  per  lirre,  per  Issue. 

4  weet(s-$5.75  per  line,  per  isue.  4  weeks-  $2.75  per  nne,  per  Issue. 

SHAWN  OLSON/CAM/ext.170,  HAZEL  PREUSS/ASST.CAM/ext.  171 

Add  $  10.00  per  insertion  for  box  senrice.  Add  $5.00  per  Insertion  tor  box  service. 

Count  os  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline;  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boidface.  iilustrations,  logos,  etc.,  on  classified  ads  charged  the 
following  rates  per  column  inch,  per  insertion:  1  time.  $95;  2  to  5  times,  S90 
6  to  13  times,  $86;  14  to  26  times  $80;  27  to  52  times  $75. 

DEADLINE;  8  days  prior  to  publication  dote. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Company 


Classification - 

Authorized  Signature 
Copy _ 


POSITIONS  WANTED 

ADMINISTRATIVE 

EDITORIAL 

YOUNG  NEWSPAPER  professional 
with  14  years  experience  seeks  Pub- 
lisher/CxM  position  with  daily  or 
weekly  newspaper  in  Zones  3,  4,  5. 
Well  rounded  experience  with 
expertise  in  Circulation  Marketing  and 
Distribution.  Let  me  tell  you  how  1  con 
increase  numbers,  inches,  and  dollars. 
Reply  to  Box  07758,  Editor  &  Pub¬ 
lisher. 

WORLD-CLASS,  high-tech  journalist 
seeks  new  challenge:  staff,  free-lance 
or  start-up.  Written  notional  cover 
stories;  authored  best-seller  software 
titles;  listed  Who's  Who.  Zone  2.  E-mail: 
jf@pipeline.com. 

XXJRNAUST  SEEKS  reporting  position  in 
Northwestern  Ohio/Southeastern 
Michigan  area.  Daily  and  weekly 
newspaper  experience.  Call  Brett  (419) 
468-5812. 

HANDS-ON  Professional  seeks  mid  to 

high  level  management  position  with 
weekly  or  small  publication  in  Zone  2. 
Managerial,  pagination,  page  design, 
editing  and  writing  experience.  Box 
0/775,  Editor  &  Punisher. 

EDITORIAL  PAGE  EDITOR/WRITER 

A  newspaper  without  a  good  editorial  page 
is  a  newspaper  without  a  soul.  Let  me  help 
give  you  a  page  people  will  vrant  to  read. 

Reply  to  Box  07767,  Editor  &  Publisher. 

CIRCULATION 

SEEKING  CIRCULATION  position  in 

FREELANCE 

Florida.  6  years  experience  in  all 
phases  of  newspaper  circulation.  Expe¬ 
rience  in  crewing,  home  delivery,  and 
single  copy.  Please  respond  to:  e-mail 
address:  WX(X!79A@prc)digy.com  or 
Elox  07771 ,  Editor  &  Publisher. 

AWARD-WINNING  Writer/Editor 
wonts  Albony-oreo/Western  Mass, 
assignments.  Coll  (518)  286-2610. 

FEATURE  VYRITER  IN  MIAMI 

SEEKS  ASSIGNMENTS 

COMPUTER  TKH 

GERALD  (305)  759-4029 

AS/400  Programmer  and/or  D.P. 
Manager.  Seeking  position  with 
aggressive  newspaper.  8  years  AS/ 
400  RPG  III,  over  12  years  newspaper 
experience.  Has  production  systems 
and  PC  experience.  Reply  to  Box 
07765,  Editor  &  Publisher. 


EDITORIAL 


HIGHLY  EXPERIENCED  journeyman 
seeks  reporter  slot  on  75,000-plus 
doily.  Call  (21 6|  941-6484. 


BLACK  PROFESSIONAL  MALE  with  15 
years  experience  in  sports  and  news 
seeks  position  os  an  editorial  writer/ 
columnist.  Went  to  major  southern  uni¬ 
versity  and  has  worked  for  major 
metro  newspapers,  vdiere  I  wrote  com¬ 
mentaries.  Reply  to  Box  07654,  Editor 
&  Publisher. 


Miracles  are  like  jokes.  They  relieve  our 
lertsion  suddenly  by  setting  us  free  from 
the  chain  of  cause  and  effect. 

Gerald  Brennan 


HOLLYWOOD  IS  MY  BEAT.  Open  to 
assignments  -  doily,  weekly,  monthly. 

Coll  (800)  959-9977. 


TESTED  TRAVEL  WRITER  will  make'em 
see  it,  hear  it,  smell  it,  feel  it.  (805) 
659-1548 


It's  A  Classified 
Secretl 

We'll  never  reveal  the  identi¬ 
ty  of  an  E&P  tjox  holder. 

It  you  don't  want  your  reply  to  go  to 
certain  newspapers  (or  companies), 
send  your  reply  to  the  E&P 
Classified  Department  with  a  note 
listing  the  companies  you  do  not 
want  to  reach.  If  the  Box  Number 
you're  answering  is  on  your  list, 
We'll  discard  your  reply. 
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SHOP  TALK  AT  THIRTY 


H  Y  (i  L  KN  N  I)  R ()  M  (i  () ()  L  K 


20  Ways  To  Improve  Your 
Newspaper’s  Religion  Coverage 


HIS  IS  A  presentation  given 
at  the  recent  Texas  Daily 
Newspaper  Association 
meeting  in  Fort  Worth. 

1  Make  a  commitment  to 
take  religion  seriously.  More  people  in 
your  community  attend  church  in  a 
given  Sunday  than  go  to  sports  events 
in  a  week.  Our  newspapers  ought  to 
reflect  and  acknowledge  that  religion 
is  an  important  aspect  of  community 
life. 

2  Assign  a  good 
reporter  to  the  religion 
beat,  even  if  not  full 
time.  Someone  should 
have  primary  responsi¬ 
bility  for  the  beat. 

3  Encourage  other 
staffers  to  suggest  —  even  write  —  reli¬ 
gion  stories.  The  religion  editor  need 
not  be  the  only  person  to  write  religion 
stories  or  columns. 

4  Make  good  use  of  available  wire 
service  resources.The  Associated  Press 
provides  a  state  and  national  religion 
featiue  every  week,  and  most  supple¬ 
mental  news  services  have  good  to 
excellent  religion  coverage. 

People  who  are  interested  in  religion 
want  to  read  what  is  going  on  else¬ 
where,  as  well  as  what  is  happening  in 
their  town.  Include  local  sidebars  when 
possible. 

5  Consider  Religion  News  Service  for 
more  in-depth  and  extensive  articles, 
columns,  lists,  photos  and  graphics.  For 
the  amount  of  material  RNS  provides,  it 
is  fairly  inexpensive. 

6  Involve  the  local  religion  communi¬ 
ty  through  guest  columns,  letters  to  the 
religion  editor,  and  phone-in  polls. 

7  Invite  a  cross  section  of  ministers, 
religion  professors  and  other  religious 
leaders  in  for  a  meeting  with  the  pub¬ 
lisher,  editor  and  religion  editor  to  dis¬ 
cuss  ideas  for  stories,  religious  issues, 
and  ways  to  improve  your  coverage. 

8  Include  a  comprehensive  listing 
of  church  activities  on  the  religion 
page,  but  don’t  limit  your  religion  cov¬ 
erage  to  that. 


Dromgoole  is  editor  of  the  Abilene 
(Texas)  Reporter-News. 


9  Consider  offering  a  religion  page 
on  more  than  one  day.  Most  papers 
have  a  Friday  or  Saturday  section  or 
page,  but  how  about  a  page  on  Sunday? 
Maybe  even  Monday.  It  doesn’t  have  to 
be  a  full  page,  and  it  doesn’t  always 
have  to  be  local.  On  Sunday,  for  exam¬ 
ple,  you  could  devote  one  inside  wire 
page  to  a  religion  feature  from  one  of 
the  wire  services. 

10  Explore  the  possibility  of  running 
sermon  topics,  as  some  newspapers  do. 

Maybe  take  a  creative 
approach,  such  as  a  list¬ 
ing  of  the  live  or  10 
most  intriguing  sermon 
topics  for  that  week.  It 
could  even  be  done  in 
a  graphic  format  to  add 
a  standing  art  element  to  the  page. 

11  Think  about  running  a  column  of 
sermon  excerpts  in  Monday’s  paper. 
After  all,  the  biggest  organized  activity 
in  your  town  on  Sunday  is  church,  and 
that  ought  to  be  reflected  in  our  news¬ 
papers. 

If  not  every  Monday,  then  consider 
sermon  excerpts  at  Easter,  Christmas, 
July  4, Thanksgiving  or  other  special 
days,  or  after  a  national  crisis  like  the 
Oklahoma  City  bombing. 

12  Make  extensive  use  of  lists:  best¬ 
selling  religion  books,  music,  videos 

13  Encourage  readers  to  submit  brief 
reviews  of  books,  recordings,  videos.  Or 
see  if  someone  on  your  staff  would  be 
interested. 

14  Add  a  page  of  commentary  on  reli¬ 
gion  and  ethics.  Good  material  is  avail¬ 
able  from  RNS  and  supplemental  wires. 
Be  sure  to  include  some  local  commen¬ 
tary,  as  well,  either  from  your  own  staff 
or  a  guest  columnist  or  board  of  con¬ 
tributors. 

15  Don’t  confine  religion  stories  to 
the  religion  page.They  make  good 
front-page  stories  as  well. 

16  Use  as  much  color  as  you  can.  It 
not  only  enhances  the  page,  it  also 
makes  a  statement  about  how  seriously 
you  take  religion  coverage. 

17  Commission  a  local  survey  or  poll 
about  religious  activity  and  beliefs,  then 
develop  a  series  of  front-page  stories 
based  on  the  result. 


18  Broaden  religion  coverage  to 
include  non-Christian  faiths  and  the 
general  topic  of  spirituality. 

19  Encourage  your  religion  editor  to 
visit  different  churches  on  Sunday. 
Maybe  even  write  a  report  on  the 
“church  of  the  week.”  I  don’t  know  of 
many  religion  editors  who  want  to 
woik  on  Sunday,  which  has  always 
seemed  odd  to  me. 

20  Visit  some  difierent  churches  your¬ 
self.  If  you  are  a  regular  churchgoer, 
make  it  a  point  to  visit  a  different 
church  once  a  month.  If  you  aren’t  a 
churchgoer,  once  a  month  might  even 
do  publishers  some  good. 


Editors  pick 
Clinton  to 
defeat  Dole 

PRESIDENT  CLINTON  'WOULD  win 
over  Sen.  Robert  Dole  (R-Kan.)  if  the 
election  were  held  today,  say  editors  at 
the  nation’s  largest  dailies  in  a  new  poll. 

From  a  total  sample  of  128  managing 
and  political  editors,  nine  out  of  10  pick 
Clinton  to  win  the  election.  In  February, 
only  seven  out  of  10  chose  Clinton.  A 
possible  Ross  Perot  campaign  doesn’t 
sway  the  results,  as  most  editors  said  that 
even  if  he  ran,  Perot  would  not  be  a  fac¬ 
tor  in  this  year’s  race. 

The  poll  was  conducted  by  the 
Emerson,  N.J.-based  Technometrica 
Institute  of  Policy  and  Politics. 

New  St  Pete 
scholarship 

The  ST.  PETERSBURG  Times  wUl 
award  a  $5,000  scholarship  to  a 
Florida  A&M  University  journalism  stu¬ 
dent  annually’,  beginning  with  the  1996- 
1997  school  year. 

The  winner  of  the  scholarship  also  will 
be  awarded  a  summer  internship  at  the 
newspaper. 

The  newspaper  is  making  the  award 
through  its  scholarship  fund,  the  St. 
Petersbuig  Times  Scholarship  Fund,  for¬ 
merly  known  as  the  Poynter  Fund. 


Editor 
offers  some 
advice 
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OUR  MEDIA  KITS 


MARKET  GUIDE  TODAY! 


Exclusive  Market  Ranking  Tables 
U.S.  Newspaper  Markets 
Canadian  Newspaper  Markets 
Comprehensive  Maps 

Exclusive  Population^  Income,  Househoijis  and  Farm 
Products  Tables 

Exclusive  Retail  Sales  Census  and  Estimates 

O  Includes  data  for  all  1,694  daily  newspaper  market  cities  in  the  U.S. 
and  Canada,  all  3,141  counties  in  the  U.S. 

O  The  latest  census  figures  and  exclusive  1996  E&P  projections  for  demo- 
gi’aphics  and  retail  sales. 

O  Quantitative  and  qualitative  data. 

Reliable  Forecasts  Give  You  The  Edge! 

The  E&P  Market  Guide  forecasts  demographic  corhposition  and  retail 
sales  with  proven  accuracy.  The  forecasting  model  developed  by  Editor 
&  Publisher  is  based  on  an  array  of  economic  indicators  provided  by  the 
Department  of  Commerce,  the  Bureau  of  Economic  Analysis,  state  data 
centers  and  chambers  of  commerce.  Our  econometric  model  uses  91 
variables  to  project  the  year’s  retail  sales,  income  levels  and  demo¬ 
graphic  composition  of  the  United  States.  The  accuracy  of  forecasting 
in  past  years  has  shown  that  projections  do  not  'deviate  more  thau  3 
percentage  points  of  the  actual  figures' 
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These  methods  of  capturing  the 
first  keystroke  hove  gone-or 
ore  about  to  go-the  way  of  the 
dinosaur.  Why?  Because  od  entry 
has  shifted  ogoin-out  to  the 
advertiser. 

^  Now  you  need  to  receive  ads 
erected  electronically  by  your 
advertisers.  Irouble  is,  advertising 
front-ends  weren’t  designed  to  do 
this.  Ihot’s  where  Mission  Critical 


comes  in. 

Our  products  capture  every 
electronic  ad,  send  back  on-going 
status  information  to  advertisers, 
speed  ads  to  the  proper  destination 
ot  your  paper,  and  more.  With  our 
help,  your  staff  can  produce 
revenue,  not  keystrokes. 

So  before  you  buy  that  new  front- 
end  system,  consider  this.  When  it 
comes  to  capturing  ads  directly  from 
an  advertiser’s  system,  both  old  and 
new  front-ends  are  history.  It’s 
Mission  Critical  that  delivers  today. 


PAP{R  TAPP? 


TYPtWRITtRS? 


Come  see  us  at  HCXPO,  Booth 
1817,  or  at  NAACC,  Booth  22. 
Or  coll  for  more  information. 


ADYPRTISING 
fRONT  PHDS? 


\  MISSION 
.  CRITICAL 


Mission  Criticai  Technchocies.  Inc.  ISO  Baker  Art. 
Concord.  MA  01742  •  (508)  287  1105 
Fax  (508)287  0021 


I 


